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Office Appliances is a monthly trade journal covering the manufacture and distribution of office machi P 
office devices, office furniture, office supplies and the entire range of commercial stationery. It serves a clien 
composed of managers and agents for the various office machines, devices and supplies, commercial stationery 
dealers and the purchasing agents of many of the largest corporations in the United States. It also reaches 
some dealers in fifty-one other countries who deal in American office equipment. 

The ownership of Office Appliances is vested solely in the officers of the company. No person, firm or 
corporation, either directly or indirectly connected with the business it represents, has any share in its owner- 
ship or voice in shaping its policy, which has in view at all times the best interests of the field it serves. It 
aims to discuss all subjects fairly, and to furnish its readers reliable information concerning the progress and 
development of the office appliance industry. It will answer any questions germane to its field to the best of 
its ability, and it asks its readers in all parts of the world to aid it with inquiries and suggestions, to which it 
will give prompt and earnest consideration. 

ADVERTISING RATES upon application—only articles of office equipment or directly related products eligible. 

SUBSCRIPTION RATES, payable in advance, in the United States and its possessions and Mexico—one. 

ak $1.50; two years, $2.00. Canada—one year, $1.75; two years, $2.50. Foreign, all countries in the Postal 
nion, the equivalent of $2.00 American gold for one year and $3.00 for two years. 

Remittances may be made by personal checks, drafts on New York or Chicago, Postoffice or Express 
Money Orders, or in American Postage Stamps or Currency if sent by registered mail. 

CHANGE OF ADDRESS. Subscribers may have their mailing addresses changed as often as desired. 
In ordering such changes it is necessary that both old and new addresses should be given. 
CONTRIBUTIONS are invited upon any topics of interest to this trade. All accepted manuscripts will 
be paid for at space rates. Unaccepted manuscripts will not be returned unless postage is enclosed by the 
sender. Correspondents should give their names and addresses, which will be withheld from publication if desired. 
COPYRIGHT. Contents covered by Copyright, 1916, by The Office Appliance Company. 

“Office Appliances” is registered in the United States Patent Office, Washington D. C. 

Entered as Second-Class Matter July 8, 1905, at the Postoffice at Chicago, Illinois, under Act of March 3,1879. 
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The Service Bureau of Office Appliances 
Is for the Exclusive Use of Sub- 
scribers and Advertisers 


In the execution of its various commissions this bureau calls upon practically every member of the staff 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs usefu! 
service, all without charge. Subscribers in every land 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 
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THE MAN 


‘HE man in khaki is in the uniform of 
is your country and mine. He is in the 
concentration camp. He is on the 
border line. He is in the sage brush covered 
the south. He is there for you 
and me. He is our direct representative at 
the front. He is there in defense of us and 
our families and of the institutions in the 


desert at 


atmosphere of which we live, and move, and 
have our being. He has translated our 


passive patriotism into action. 


q@ As the in khaki 
the front so we must represent him at home. 
What we can do for him is very small in 
comparison with what he does for us. He 
has left his home and those he loves. And 
he loves them just as much as we love ours. 
He has left 
just as important as ours. 
defense of the flag for which we have cheered 


man represents us al 


his business and his business is 


He has gone in 

so many times. 

@ Some of these men in khaki will not re- 

turn. Some of them will lay down their 

lives for their country, which is our country 
lay down their lives for our security and 

happiness. 

@ The man now in khaki, when in other 


habiliment is just as important to the 


country and the community as you or we. 
As important to his family as we to ours. 
Whatever the circumstances of our lives, we 
are merely units. Sometimes we deceive 
ourselves about that. Sometimes we think 
makes us more im- 


favor of circumstance 
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others. That is always too 
It gecs us out of plumb with 


portant than 
bad for us. 


life. 


@ And just now the man in khaki is the 
most important unit of all. He is more 
He is the manifestation of the 
American constitution under 


chan St Idier. 
spirit of the 
which we live. 


q Some of these men in khaki, who repre- 
sent us, have left families who need our sup- 
port. That little is all we can do for them. 
There is a committee in your community 


collecting funds. 


€@ Some of these men in uniforms wili be 
torn for us. They will require physicians 
and aitendants and all that the ministra- 
tion of kindly hands can give. The Red 
Cross is our agent to furnish everything re- 
All we need to do is to supply the 
funds to pay for them. That’s another little 
which we must do, and how little it is. Let 
the little we can do be as much as we can 
afford. Let none who are ai the front, or 
waiting to go to the front for us, suffer be- 
cause we did not respond. If the institu- 
tions which the man in khaki is defending 
have made it possible for us to have much 


then much we owe. 


quired. 


¢ Whatever may be our ideas of the cause 
which called the man in khaki let us see on'y 
the effect. For the man in khaki-is there 
and our duty is clear. Let us give practical 
expression to our patriotism. 
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FROM THE PUBLISHERS’ POINT OF VIEW 


Warning! Be Sure Your Contest Is Not a Lottery. 
FFICE APPLIANCES has been informed by 
the post office department that an item re 
garding a certain contest being conducted in 

the field refers to a lottery and is therefore in viola- 

tion of the postal lottery statutes. 

\lanufacturers who are conduciing window display 
contests among their own dealers or offering special 
prizes for the sale of their own goods in which there 
a considera- 


is any element of chance and for which 


tion of any kind is received, are likely to find them 
selves in violation of the postal lottery statutes. No 
matter referring to such contests is admissible to the 
mail. 

Matter pertaining to any contests of this nature is 
inadmissible to the mail unless the contest is open to 
The that 


manufacturer's goods in 


all without consideration. fact contestants 


must purchase the order to 


enter the contest makes the scheme a lottery, and any 


publication and any matter relating to the scheme 


are unmailable. Taking the matter up with the post 
othce officials the explanation is made that while the 
statutes were provided to eliminate various characters 
of frauds which had been perpetrated, the require- 
ment must be enforced impartially, and legitimate 
manufacturers should be very careful in using any 
]- hich ' 


pians whicn 


| might be interpreted in violation of the 


— 


es for the best name of a publication, 
a product when coupled 


name suggested 


()ffers of pri 
corporation or with the re 


quirement that be accompanied 


by a 


every 


stated sum of whatever size are held to be lot 


tort 
{ cs 


1 


-nterprises which call for the selection of a name, 


the sender of which is to receive a prize, which de 


pends upon the taste or whim of the committee or 


person to whom is assigned the duty of passing upon 


the names submitted, and in which no one can fore 


tell or foreknow which would be determined to be 


the best, is a form of chance, that is considered gam- 
bling 

It is now required that offers of prizes for the best 
essay, the best suggestion, etc., be made without the 
condition of a money payment or other consideration 
of any kind, so that all persons who may desire to 
enter the competition may do so freely. The require- 
ment of any consideration is interpreted as a viola- 
tion of the statute 

For the best and most suitable name fer a firm, 
etc., the same conditions apply, and where two or 
more send in the name selected, duplicate prizes must 
be awarded to each person sending in the name se- 
lected. 

There is, of course, no intent upon the part of the 
department to hamper contests which are designed 
to promote legitimate business in a legitimate way. 
The laws are for the good of the public and were 
especially designed to protect buyers from fraud of 
all kinds. A window-display contest among dealers 
handling certain lines of goods is manifestly a legiti- 
mate enterprise designed for the benefit of all con- 
cerned. It that contests of this sort must 
be confined to a line of goods with which it is desired 
a national display at the same time. This 
mean the advantage of the manu- 
facturer is of general publicity. The 
advantage may be an increasing sale, while 
the public -y no more than at any other 
time. While an enterprise of this sort is legitimate 
in every way, the post office officials call attention to 


is apparent 


to make 
does not essentially 
simply 
dealer's 


is required to pi 


the fact that even the prises themselves are graded 
and there is an element of chance in their distribu- 
thon 


While it is to be regretted that certain legitimate 
ay run counter to the statute, all manu- 
publishers appreciate the great 
importance and value of the statute and will desire 
to confine their contests to plans which will be in ac- 


enterprises 


tacturers, dealers a1 


cordance with the stal laws. 
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Short Postage Again. 

OT a month passes but Office Appliances re- 
ceives from some one of its friends abroad a 
gentle reminder of one of our common Amer- 

ican faults—sending letters abroad with insufficient 
postage. It will bear repeating that, aside from the 
inconvenience and extra expenditure of money for 
payment of fines to which the foreign recipient of mail 
is put when Americans fail to affix sufficient postage 
to their leters, it should be taken into consideration 
that there is a tendency to hinder, if not completely 
stand in the way of, further business relationships. 

In a recent letter received by Office Appliances 
from Holland, the writer says: 

“Permit us to call your attention to the fact that 
letters from your country are frequently mailed with 
insufficient postage which necessitates payment by us 
upon delivery. Also we have often to complain that 
when asking American firms for offers on their goods 
We have even written firms 


they do not reply at all. 
registered letter without re- 


two or three times by 
ceiving any reply at all.” 

Our too frequent shortcomings in the matter of 
short postage on foreign mail are invariably due to 
carelessness, and for such carelessness there is no ex- 
cuse, but failure to acknowledge receipt of letters 
which are at least important to the writer is a dis- 
courtesy. 

Whether or not we are interested in foreign busi- 
ness; whether or not conditions of our distribution in 
certain countries permit any extension of our agencies, 
should receive 


the letters from our friends abroad 


prompt attention. 
Let none of us be guilty of such discourtesy. 
<*> 
The Service Bureau. 

© HAVE some participation in building up the 

information bureau of the National Associa- 

tion of Stationers & Manufacturers, Office 
Appliances has furnished the manager of the bureau 
with copies of much of the data of its own informa- 
tion department. The following letter from Manager 
Pittman shows how the association's bureau has de- 
veloped: 

“The package containing the list of names 
and addresses arrived in good condition. | 
spent an hour looking at each of the 290 pages 
and can see at a glance that there are a great 
many names | have not yet come across. I know 
there is much information and many leads for 
me to follow. We certainly appreciate your 
kindness in getting this together for us. My 
files now contain catalogues and other literature 
from a few over a thousand and | think your 
list has over 2500 names, or 1500 more than / 
have.” 

It is a satisfaction to be in position to pass this 
information on to the national association to enhance 
Mr. Pittman has done 


its usefulness to the members. 
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excellent work in getting his material together. All 
association members should make use of this bureau, 
which was established for their advantage. Office 
Appliances’ Service Bureau, which incorporates many 
features of usefulness, is for the free use of its sub 


scribers in every land. 


Although the masthead of the publication contains 
the information that Office Appliances goes into fifty- 
two countries of the world, it does actually reach 
sixty-two countries each month. 
like its prestige at home, has grown steadily for the 
in other 


Its prestige abroad, 


past nine years. Some of its subscribers 


lands have been readers of the journal from its initial 
number. 

lor several years the Service bureau of the maga 
zine has every month executed commissions for its 
friends abroad. Nearly every manufacturer in the 
field has had some evidence of the work of this de 
Since the beginning of the war the demand 
The 


partment. 
upon the bureau has been greater than usual. 
cutting off of several European sources of supply has 
increased the demand for American products. Hun 
dreds of concerns who have either specialized upon 
Kuropean goods of office equipment or featured them 
along with the other lines, are now looking to the 
United States. Many of these firms have called upon 
the Service Bureau and, as a result, many manufac 
turers in the field have secured good contracts and 
made favorable, permanent agencies. 
<*> 
The Passing of J. Walter Earle. 

LSEWHERE in this number appears the story 

of the career of John Walter Earle, who died 

on June 22, at the age of sixty-two years. 

For thirty-nine years Mr. Earle served the Rem 
ington Typewriter Company. He began at twenty- 
three years of age as salesman under that master mind, 
W. O. Wyckoff, who became one of the most eminent 
men in typewriter history. By virtue of his achieve- 
ments as salesman, manager, export manager, English 
manager, general European director, Mr. Earle won 
the high office of the presidency of his company. 

He was one of the pioneers of typewriterdom. In 
the days of his apprenticeship the No. 1 Remington 
was the only typewriter extant. He was one of the 
group who contended against the popular prejudice 
against printing letters. He enjoyed the satisfaction 
of having participated in revolutionizing business cus 
toms. 

From his eighteenth to his twenty-third year Mr. 
Earle served Andrew D. White and 
office boy in the business office of Cornell University. 


Ezra Cornell, as 


From these great minds he absorbed during those five 
years some of the splendid principles which he applied 
a man of broad 


to the conduct of business. He was 


vision and high ideals. Ever courteous, kindly and 
considerate, he won the esteem of acquaintances and 


the affection of those with whom he was associated. 
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“Oh Wad Some Power the Giftie Gie Us.” 
RINTED matter by the ton has been distributed 
defi- 


salesmen and other helpers, but the 


showing the shortcomings and the many 


ciencies of 


ther side of the case has seldom been presented. 


Blessed indeed is the sales*manager who always gets 


out of bed on the right side in the morning and whose 


breakfast invariably agrees with him, for he is a man 


whom his salesmen work night and day to please. 


He is a man who knows how to get results from the 
work of other men, not by complaining or fault find 
ing, but by a just and sympathetic understanding of 
what a man ought to do in a given locality and under 


given 
ought 


circumstances—not what an extraordinary man 


to do, but what the average man may be ex 


pected to accomplish, allowing for the usual assort 


ment of human inaccuracies and failings. 
informed office 
(fice 


In the course of conversation he 


One of the best equipment men in 


visited Appliances the other day 


the country 


brought up the sub 


ject of the management of salesmen, and he made the 


pertinent remark that he had advised one sales man 


ager to hang a mirror in his office to find out where 


at least one-half of his trouble with his men originated. 


An occasional glance into the mirror might forestall 


a testy letter or an undeserved censure 


When men on the road do good work it is accepted 


Men 


normal 


matter of course. should work well and 


aS a 


conscientiously, and under conditions secure 


satisfactory results. The average man, to be sure, 


does not expect special compliments to be handed him 


time he sends in an order: nevertheless, we 
that the 
good work without any comment whatever, reserving 


which 


‘omplaint. 


every 


maintain main office too frequently accept 


all its correspondence for those cases in there 


is or mav be construed to be some < When 


inevitably will 


it. Of 


something goes something 


wrong, as 


sometimes, there is too much fuss made over 
ccurse, it 1s proper point out errors, and fair 


admonitions in the 
that 


minded men everywhere take such 


spirit in which they are intended. We believe 


APPLI 
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employers generally are too quick on the trigger when 
are too much inclined to 
practice of the Arizona sheriff in the old 
days, “to shoot first and investigate afterward.” 

We think the suggestion about the mirror in a man’s 
office is most lt would promote a certain 
amount of self-examination which might be good for 
Burns has given us 


things go wrong. They 


adopt the 


excellent. 


the spirit. Our friend “Bobbie” 


the thought in a nutshell: 
“Oh wad some power the giftie gie us, 
es as ithers see us; 


an error free us 


lo see oursel\ 


lt wad from many 


\n’ foolish notion.” 


—M. 
<> 

Loose Leaf and Corporation Records. 
Lif Illinois Manufacturers’ Association has se- 
cured from Colin C. H. Fyffe, general coun- 
association, an opinion on the ques- 
whether or not corporation records may be 
leaf books. Mr, Fyffe expresses the 
valid objection has ever been made 
books for the keeping of cor- 
poration re¢ including the records of meetings, 
etc. He might be that a judge has re- 
marked upon them with the point in mind that loose 
might be subject to substitution more 
the case of a bound book, but so long 
as the loose leaf ledger or other book is properly iden- 
foundation is laid for its intro- 
good for evidential purposes as 


sel of the 
tion as to 
kept on loose 
opinion that no 
the use of loose 
-ords, 
states that it 
leaf pages 
readily than 
tified and a prope 
duction, it is just as 
the bound book. 
to the record book of a cor- 
poration loose leaf method. Mr. 
Fyffe states that he knows several corporations where 
ontinual use. The by-law stat- 
Rules of Order shall govern all 
meetings to do with the mode in which 
the records of the corporation are kept. These rules 
govern the order of transacting business and . 


There is no objection 


being kept by the 
such systems are in 
ing that “‘Roberts 


has nothing 


of order 
not the method of keeping records. 





Ike Millikan says: 





ONCE IN A WHILE YOU'LL FIND A GOLFER 
WITH SUFFICIENT STRENGTH OF CHARACTER 
TO ADMIT THAT HIS GAME WITH YOU 
WAS AS GOOD AS HE CAN PLAY. 


“A lot-o’chaps will tramp a five mile golf course in any kind of weather 
who are not physically able to push a lawn mower over a twenty-five by forty grass plot.” 
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Note:— The subjects of Advertising and House Organs, which, next to the direct sales department, are the 
two most important promotional departments in business, have been covered by a large number of professional 
writers. Office Appliances has frequently presented the thoughts of these experts, but it never presented 
articles in which the subjects were better covered than in the two articles which follow, both of which were 


written by practical men in our own field. 


LOST MOTION 


IN ADVERTISING 


The article on “LOST MOTION IN ADVERTISING” presents the substance of an address 
delivered by George Ed. Smith, President of the Royal Typewriter Company before the Ad Men’s League 


of New York several weeks ago. 

: HERE is probably no line 
of endeavor where more 
rapid changes are taking 
place than in the adver- 
tising field. The man 
who will not change to 
meet new conditions 
must be content to pass 

out with the old ideas, and the advertiser 

who waits for old conditions to return 
will, like them, become but a memory. 

Lost motion in machinery is the loss of 
movement and energy between the place 
where the power is applied and the point 
of its final use. Lost motion in business 
is the loss of efficiency which occurs be- 
tween the making of the product and its 
final use by the customer. Sales and col- 
lection departments are middlemen. If 
the user could go to the factory and buy 
the article, pay for it, take it with him, 
and start to use it, the desired final re- 
sult would have been accomplished with- 
out the employment of a sales force or col- 
lection department. 

The consumer cannot go to the factory, 
or will not. The factory must go to the 
consumer. Therefore, a sales department. 
The more directly the information in re- 
gard to the article goes from the man who 
makes it to the man who is to use it, the 
better. 

In an organization with national dis- 
tribution a certain number of, intermedi- 
ary steps have been introduced in the 
process of reaching the consumer—a cer- 
tain number of people are employed to 
carry on the different processes and a cer- 
tain amount of loss occurs in each of these 
different steps, even under ideal condi- 
tions. The more steps the more loss. One 
weak link in the chain interferes with the 
efficiency of the entire line until either 
very few consumers are actually reached 
or very little of the original information 
reaches them. 


This message must be delivered direct 
and advertising is the modern way of de- 
livering it. A man’s favorite newspaper 
comes very close to being his best friend. 
It gets into his pocket and into his home 
when nothing else will reach him. The 
newspaper eliminates the lost motion of 
modern business. It is the mouthpiece of 
the manufacturer talking to the consumer 
without any possibility of loss of power in 
transmission. 

In a long distance telephone conversa- 
tion between New York and San Fran- 
cisco, there are many stations where the 
current, which has become weak on ac- 
count of the resistance of miles of wire, 
is intensified and brought up to its orig- 
inal strength and clearness. This is the 
effect of good newspaper advertising. It 
doesn’t make any difference how many 
dollars are spent between factory and con- 
sumer through a sales organization, it is 
how much of that original message 
reaches the customer, and how many cus 
tomers are reached. 

A successful sales campaign is the one 
which eliminates the biggest percentage 
of lost motion, but there is no more effee- 
tive way to do this than to go direct to 
the consumer with your message through 
uewspaper advertising at the same time 
that you are delivering it in the usual way 
through a sales organization. 

The message must be worthy of the 
space and the space worthy of the an- 
nouncement and the argument which you 
have to present. I do not believe that 
any space could be too large to carry the 
full importance of a message of such mo- 
ment as is destined to change the entire 
character of an industry. 

A year ago, when business conditions 
in this country did not reflect the optim- 
ism and the prosperity they do today, we 
inaugurated a big advertising campaign. 
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Our optimism, however, was rewarded 
to a remarkable extent and I think I am 
safe in saying that upon the return of 
prosperity our company was one of the 
first to feel its full effects. 

I am inclined to take the profession of 
the advertising man very seriously, more 
seriously, possibly, than a great many of 
the advertising solicitors who have called 
upon me during the past few years. | 
mean by this that the advertising man is 
the mouthpiece through which the work- 
ers in a factory speak to their fellowmen 
about their handiwork. Into their work 
the best part of their lives has been put, 
and to speak truly and faithfully of what 
they have done and what they are offer- 
ing, is no light task. It is sometimes too 
lightly held by the copy writer. Thou- 
sands of men and women are speaking 
through the printed page that the adver- 
tising man prepares, and on the results of 
that printed word, many times, their 
hopes and their futures depend. They 
have loved their work, they have done 
their best, they have given something to 
the world a little better than the world 
has waited for and needs. Then they call 
in the advertising man and they say to 
him, ‘‘Go and tell the world what we have 
done. Tell them of this finest product of 
our minds and hands. We cannot carry 
the message. You must do so. But be 
sure it Is our message.’ 

To consider such a task lightly ill be- 
comes anyone, advertising men or anyone 
else, and I am glad to say that where the 
advertising man does know and does real- 
ize that he is the mouthpiece for thou- 
sands of his fellow men, his work is well 
done. But too often, I am sorry to say, 
his real mission is lost sight of and he 
becomes confused in a tangle of his own 
imaginings, where the facts would do a 
great deal better, and in finding words to 
fill space, when in reality the message 
which he should try to carry is so big that 
it would take volumes to print it. 

A salesman in a big organization is apt 
to look on advertising as he does on sun- 
shine and rain—in a sort of impersonal 


way. It isn’t his sunshine and it isn’t his 
rain. It’s doing some good, he supposes, 


somewhere, but it isn’t affecting him very 


much, His viewpoint must be changed, so 


that he looks upon advertising as the 
farmer looks upon the sunshine and the 
vain. It’s his rain, it’s his sunshine, it’s 
on his land and is making his crops grow. 
The advertising is making the salesman’s 
crop of orders grow but this doesn’t mean 
that he doesn’t have to cultivate and har- 
vest them just as the farmer does his 
crops. 

To make the salesman see what adver- 
tising can do for him, the advertising must 
be sold to him. He must be made to feel 
that it is his advertising, that it belongs 
to him, that it is doing something on his 
territory, that it is working for him. 

In my opinion, advertising men should 
remember that the salesman is the most 
important customer on the territory. 
Don’t take him for granted. His co-oper- 
ation, or lack of it, can make or mar the 
best advertising campaign ever put out. 
Don’t try to get him to back up your ad- 
vertising. The chances are he won’t, be- 
cause you may have started him on a line 
of thought with which he is not familiar, 
or you may be working on a theory that 
he knows is not practical and does not get 
him any business as a dotted line per- 
suader, no matter how well it looks to you 
in print. Instead of getting the salesman 
to back up your advertising, get your ad- 
vertising to back up the salesman and the 
chances are you will get the co-operation 
that you want. 

This means more work for the adver- 
(ising man. I have already said that he 
must get acquainted with the factory or- 
ganization and now I say that he must get 
acquainted with the sales force. You are 
supposed to know the consumer’s point of 
view or you would not be advertismg men 
at all, but do you always get the sales- 
man’s point of view and do you always 
get the factory’s point of view? 

[ have never seen miracle copy, but I 
think we are led to expect it by a great 
deal that has been said to us by advertis- 
ing men, and one of the reasons why ad- 
vertising is discounted by the clever sales- 
man is that he has been led at some time, 
and often frequently, to expect the im- 
possible from copy and space. It is bet- 
ter to admit that there is no superlative 
that after all an advertisement is 
only a printed word. 
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GETTING MUSIC OUT OF HOUSE ORGANS 


Being the highlights of an address delivered by Robert E. Ramsay, Advertising Manager of the Art Metal 
Construction Company, Jamestown, New York, before the Ad Men’s Club of Buffalo, New York, a couple 


of months ago. 


Mr. Ramsay addressed the Associated Advertising Clubs of the World at Philadelphia, June 25 to 30, 


in the division of direct advertising. 

defense of the title I 
have chosen, let me say 
that some of us like the 


‘‘raggy’’ ‘“‘l Hear You 
Calling Me’’ stuff—an- 


other prefers Caruso’s 
choicest chords, but we 
all like the noise of the 
good old United States dollar. 

What is a house organ? My own per- 
sonal opinion of a house organ is any 
neriodical publication issued by a private 
firm or corporation for distribution 
among any particular class of people, and 
the other day in looking through a cer- 
tain house organ | saw an epigram that 
might be used to typify a good house or- 
van. It read: ‘‘A harmonious organiza- 
tion keeps the business symphony on the 





key.”’ 

Looking at it from still another view- 
point, the house organ is nothing more 
or less than a piece of direct mail adver- 
lising that is published periodically in the 
interests of some person, class, product 
or problem. 

C. R. Lippman of New York is perhaps 
one of the best posted house organ editors 
in America and he has recently said: 

‘*Modern business management has 
come to the conclusion that the good will 
and the stimulation of a firm’s sales force 
and other employés, the creation of esprit 
de corps and harmony within the business 
family are factors that must be efficiently 
fostered. The house organ has been found 
a powerful, effective ‘‘dynamo’’ for 
charging the organization with this spirit 
all along the line. The ‘‘power house’’ 
where this force is generated is generally 
the desk of the sales manager or of the 
advertising manager.”’ 

House organs are not new as we are 
looking at them. Offhand I would say 
Moses was probably the first house organ 
editor when he published the Laws of 
Moses. Coming down through the ages, 
Caesar issued a sort of house organ called 


‘*Commentaries,’’ one of the few live ones 
in a dead language. In England was 
Addison’s *‘Spectator’’; in our own coun- 
try Alexander Hamilton’s ‘‘ Federalist.’’ 
This house organ was in a way of the type 
of ‘*Crane-ing,’’ ‘‘ Drill Chips,’’ ‘*‘ Hough- 
ton Line,’’ etc. That is, they are opinions 
of a man and not meant to sell goods di- 
rectly. 

The house organ can do a lot of good 
directly and indirectly. Let’s take a few 
instances | know of. I was on the coast 
last vear and in Los Angeles my chum 
desired to purchase a hat and at my sug- 
gestion we went to the House of Silver- 
wood and purchased the hat there, be- 
cause the fact that | had been getting Sil- 
verwood’s house organ called ‘* Why.’’ 

Then just a few days ago Leonard 
Ktherington, advertising manager of the 
Boston Last Company, gave me his ex 
perience. He said: 

‘* After six months of experimenting by 
means of letters and other direct mail 
stuff, we decided to bring out a house or- 
gan. We first prepared a catalog of our 
electric heating line, which we called and 
registered as ‘The Electric Bulletin.’ Our 
house organ bears the same name and 
serves to link up the catalog with our di- 
rect mail work with new concerns in the 
field.’’ 

He goes on to say that before the Bulle- 
tin was born salesmen pooh-poohed_ the 
vdvertising the firm did. ‘* Waste money,’’ 
they declared. Today they are fast sold 
on it and declare it’s the ‘‘best thing that 
ever happened.’’ They ought to be good 
judges. He goes on to tell me that he 
vives me details, because he thought | 
would like to know what one coricern is 
doing to solve this perpetual riddle of 
ours, ‘‘How to get more results for the 
money one has to spend.’’ In other words, 
‘*Getting ‘Music’ Out of House Organs.’’ 

Gail Murphy, now advertising manager 
of the Chalmers Motor Company, recently 
very well divided house organs into two 
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house organs about things and 
house organs about people. Now we can 
have a house organ for several different 
objects. We can have one for agents, 
such as our own ‘‘Art Metal Service’’; 
branches, such as the Safe Cabinet Com- 
pany has a Division Managers’ Bulletin; 
surroughs Adz’’; ‘*N. C. R.’’ 


classes 


-alesmen, ‘‘ 
and numerous others; consumers, ‘‘ The 
Metropolitan Bulletin’’ of the Metropoli- 
tan Magazine; ‘‘Why’’ of the House of 
Silverwood ; factory employés, ‘‘ Westing- 
house News.’’ We can have them for 
office people; policy holders such as ‘*The 
Postman,’’ and even for prisoners incar- 
cerated throughout the country, ‘‘ Joliet 
Prison Post,’’ ‘‘Star of Hope,’’ in fact 
more than two dozen of this class. The 
house organ ean be used for many pur 
poses, regardless of the class it goes to. 
Breaking in new men, smoothing out the 
ripples of combined organizations. On 
this point the M. Rumely Company re- 
cently said of its house organ, ‘‘ Power, 
Seed and Soil,’’ ‘‘It little 
factor in molding the employés of these 
three concerns into one loyal organiza- 
tion.’’ It used for conventions 
such as the ‘‘Chalmers Monogram,’’ re 
cently gotten out; the ‘‘ Burroughs Star,’ 
“The N. C. R. Daily’’ and ‘‘Art Metal 
(‘onvention News.’’ It also can be used 
for contests, such as has been used by the 
Corona Typewriter Company; the For- 
ward March contest of the Sherwin-Wil- 
tiams Company; the National Cash Regis- 
ter Company, whose 100-Point Club Dis 
patch has for its subscription price ‘‘1,- 
Take our own case. 
which is our month 


has been no 


ean be 


200 points vearly.’’ 
‘*Art Metal Service,’’ 
ly house organ, put on last year a contest 
and in July and August, the business ex- 
ceeded by more than $25,000 July and 
August of the preceding year. 


Having shown you that ‘‘music’’ can 
he ‘‘chinked’’ out of house organs the 


ext step is to note how it is done and 
that is the editing of it. In fact, the 
value of a house organ depends entirely 
The three ‘‘P’s’’ of 


upon its editing. 

house organ editing are ‘‘pictures, pep 
and punchful printing.’’ By ‘‘pep’’ I 
mean short for people—stories of live 


ones. Arthur Brisbane recently summed 
up the needs of a house organ and some 


points on house organ editing when he 


said: ‘‘Say something in the beginning 
that everybody understands and then 


keep repeating it until they remember.”’ 

One point that must be considered is 
that house organs cannot successfully go 
to classes of people who differ. This 
sounds axiomatic but it is tried and being 
tried. I happen to know from the inside 
of an organization of a big coneern that 
has a very valuable and expensive house 
organ that they try to send, not only to 
their own salesmen and agents, but also 
to consumers. They put in a boost about 
a salesman who succeeded in landing one 
contract at a high price, mentioning 
names of course, but this proved deadly 
when the proof happened to be seen by 
the purchasing agent of the mutual organ- 
ization, that was spoken of. They insisted 
that the people publishing the house organ 
junk the entire issue, otherwise it would 
he quite a slam on the purchasing depart- 
ment of this mutual organization—this 
had to be done. Along this line it is true 
that the doings of ‘‘Tilhe Typer’’ are 
not of interest to the agents in the field. 
Where the factory can announce the addi- 
tion of a new case maker or a young cook 
{to some family, this also is not of interest 
‘o the average agent or salesman. 

Have brass tack fact stories for your 
uouse organ; as one advertising magazine 
puts it: ‘*People will listen to platitudes 
by Pavlowa or President Wilson’s re- 
marks on any subject, while without the 
hig name such an article would be N. G.’’ 
/. H. MeQuilkin, editor of ‘‘Northern 
Furniture,’’ Wis., has re- 
cently written me: ‘‘ Any factory or busi- 
ness that can support a house organ has 
within it abundant material to write 
about. We find that dealers in our goods 
like to get plenty of talking points in 
every others wish to know how 
goods are made, and selling arguments 
ad libitum. A careful feeling out of 
sentiment will soon put a house organ edi- 
tor on the right track. I think this plan 
is better than trying to emulate another’s 
similar methods 
either in copy or layout.”’ 

If I were going to get up a schedule of 
‘‘don’ts’’ for house organs my first would 
be ‘‘Don’t start until you can continue. 
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Don’t get it out now and then. Don’t 
overlook the fact that your competitors 
get it—if you are giving any boomerang 
facts.’’ I was connected with an organ- 
ization that used to get reprints of a house 
organ of their competitors where they 
bragged about the great growth of their 
repair department. ‘We showed them why 
their repair department had grown. 

Don’t expect to please everybody. 
Paraphrasing Lincoln: 

‘*You can please some of the people all of 
the time, 

All of the people some of the time, 

But you can’t please all of the people all 
of the time.’ 

Some house organs are deader than the 
Federal League and their reading pages 
arouse about as much interest as a Ford 
peace party in foreign lands. 

Henry L. Wilson, until recently adver- 
tising manager of the Cosmopolitan and 
editor of ‘‘Little Cos,’’ in a talk about 
the matter of editing said: ‘‘If you stick 
to the hardware of fact throughout, giv- 
ing no play to the imagination, you will 
succeed in making a catalog for occasional 
reference instead of a bit of canned litera- 
ture that should have all the attractive- 
ness of a Chambers, a Hall Caine or a 
John Galsworthy; the persuasive power 
of Rufus Wallingford, and the selling 
power of a ninety-nine-cent corset adver- 
tisement in the morning paper.”’ 

If | may be allowed to sum up the 
points to be considered in getting music 
out of house organs you want to consider, 
first, its purpose 
advertising, frequency of issue. Then vou 
want to consider who is to edit it. And 
last, but not least, is the name. Perhaps 
the best and most appropriate of all 
names for house organs to my mind is 
‘‘Baer Facts,’’ published by the House 
of Baers’, a firm of stationers in Canton, 
Ohio. 

On sizes, you probably would be inter- 
ested in knowing that out of the 230 dif- 
ferent house organs which I found in my 
house organ file yesterday there were ex- 
actly 55 distinet sizes, ranging from 
21,x4 in., published by the Tower Manu- 
facturing & Novelty Company of New 
York, a size that will slip into the ordi- 
nary size pay envelope, to 25x17 in. the 


loyalty, sales boosting, 


“N.C. R.’’ The one size out of the 230 
that lead by a particular majority was 
12x93, in., there being forty different 
house organs published in this size. 

A few users of the popular size, as I 
ierm it, are: Conklin Fountain Pen Com- 
pany, Jeffrey Manufacturing Company, 
“Ton,” 


Curtis Publishing Company, 
‘Timken Magazine,’’ ‘‘Packard Maga- 
zine,’’ ‘‘Charples Salesman,’’ ‘‘Tyco’s 


Thermometers,’’ ‘‘Telephone Review,’’ 
published by the New York Telephone 
Company; Toledo Seale Company, Man- 
del Bros. ‘‘Store News’’; ‘‘Wells Fargo 
Messenger.’”’ 

The cost can be made much or little. 
The house organ can be gotten up on the 
multigraph or mimeograph. For instance, 
one | get regularly is Hager’s ‘‘Store 
Chat’’ of Lancaster, which is mimeo- 
graphed and bound in a stock cover. ‘* The 
institute Wire’’ of the Alexander Hamil- 
ton Institute is published on the multi 
The cost of our January ‘ Art 


graph. 
was a little less than $150, 


Metal Service’’ 
but you may get out a very expensive 
house organ. 

Another thing to which I would like to 
call your attention in the matter of get- 
ting music out of house organs is co-oper- 
ation of other house organ editors, which 
is the purpose of the Association of House 
Organ Editors. You have no doubt heard 
the story that Elbert Hubbard used to tell 
about co-operation. He told of a visit he 
made once to an insane hospital. In the 
vegetable garden, he found an attendant 
supervising the labor of a dozen or so 
physically powerful lunatics and he asked 
the attendant if he was never afraid of 
his charges. ‘‘Oh, yes,’’ he said, ‘*they 
are big fellows, but you see they can’t 
hurt me. They can’t get together, they’re 
crazy.’’ Along this line of getting to- 
gether I recently circularized 139 house 
organs, according to a list I have here, 
published in an advertising magazine. 
Sevenieen replied they had discontinued, 
nine say temporarily; sixty-seven will ex- 
change gladly and four declined. 

So the getting music out of a house 
organ is merely planning your house or- 
gan to accomplish a set purpose and keep- 
ing everlastingly at it. 
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It is just eight years since Jack Speare was given Nelson C. Durand, division manager of Thomas 
\pportunity to organize an advertising department \. Edison, Inec., and general salesmanager of the 
or the Todd Protectograph business at Rochester Edison dictating machine department, needs no 
nd Speare is still on the job. introduction to the Inner Circle of Office Appli- 

Jack “points with pride” to only two achieve- inces His work during the past ten years has 
nents: first that of working under a greater num- made him a factor in advancing machine dictation or 
ver of able teachers than almost any man in the voice writing to its present position as a convenience 
dvertising craft; second, that the Todd Protecto- and a positive economy in the business office. 
graph advertising department enjoys a greater de- Durand is Edisonian through and through. 

r of coOperation from the company’s sales fore His twenty years in the Edison atmosphere and 
nd sales department than any other advertising his receptiveness for the Edison spirit have given 
epartment in the country. him some of the Edison characteristics. 

Speare is still a youngster. He was born thirty- Durand was born in Newark in 1872 and went 
five or thirty-six years ago in Rochester. He was to school there. He made a good finish of “high” 
veaned on printer’s ink in the country weekly at sixteen and landed a job in the Edison plant, 
ewspaper shop, cradled on the bed of a press and which gave him a postgraduate course at knocks 
educated at the compositor’s des} We have his college, and that was probably the best thing 
own word for it and Jack Speare tells the truth. that ever happened to him. 

At the tender age of eighteen Speare was editor In landing with Edison, Durand “reverted to 
d proprietor of a struggling weekly, which he type.” Not only was his birthplace within a few 
aded for a job as compositor and proofreader on a miles of the Edison works, the country around 
New York daily He left the case to become sport- which he had tran ped as a boy, but in the neigh- 
ing editor of a Pittsburgh daily and later filled the borhood Durand’s forebears, a family of French 
same job on a daily in Detroit. Huguenots, artists and mechanics, had made mus- 
But Speare’s big move was into the advertising kets for the Revolutionary army and incidentally 
lepartment of the “Detroit News,” as special solici- repaired the field glasses of General Washington. 
tor and copy writer, for which his previous experi- For eight years Durand pioneered in the devel- 

ence furnished capital training. \fter a time he opment of the incandescent lamp and crowded in 
became a member of the staff of the old Brownell some ngineerii training and experience which 
& Humphrey agency in Detroit, where he handled was to be of valu 

utomobile accounts. From there he went with \t the expiration of the lamp patents in 1896, he 
N. W. Ayer & Son of Philadelphia, where he wrot was engaged, when but twenty-four years of age, by 
ypv for the International Correspondence Schools, the International Correspondence Schools of Scran- 
“Keen Kutter,” and some other big Ayer clients. ton to organize their division offices. He remained 
\fter this there followed a year on the road, sell- as sales manager of the I. C. S. for eight years, then 
ine to the retail trade and learning many things returned to Edison to market the dictating machine. 
some advertising men do not suspect about selling. His sales work as much as the work of any other 
With this knowledge stored away he went for two man has helped to makea great advance in the popu- 
years as assistant to E. St. Elmo Lewis, in the larity of the business dictating machine. 
dvertising department of the Burroughs Adding Durand is a strong, forceful and likable man. 
Machine Company. The reserve of the east is tempered with the broad- 

Speare was inspired with the gospel according to er cordiality and spontaneous affability of the west. 
St. Elmo. He marshalled the facts he had gath- Quiet of voice and engaging of manner, Durand 
ered in the past and built a doctrine of his own, by gets the thing done and get it done well. 
dherence to which he has done good work for all Mr. and Mrs. Durand reside in Newark not far 
he vears from Mr. Durand’s birthplace. Their first interest 

Happy the man who has found his work and the is in the home and two daughters. 
place in which to do it. Happy, therefore, is Jack Durand’s especial forms of recreation are tennis 
Speare, Advertising Manager of the Todd Protecto- and Edison, with a little leaning and preference 


rraph Company. toward the latter 
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THE BUILDING OF 


A URES POLICY 


Selections from a Booklet Published by the Curtis Service Bureau of Clinton, Iowa. 











Clinton, 


NOTE.—The Curtis Service Bureau, operated at 





low1, for Curtis Bros. & Co., 











Curtis & Yale C 


of Clinton the m 
the Curtis, Tow 


Curtis- Yale-Howard Company, of Minneapolis; 


pany, of Wausau, Wis., Detroit, Mich., and Pittsburgh, Pa.; tn: 
& Paine Company, of Lincoln, Nebr.; the Curtis Sash & Door Cumnpany, Sioux City, la.; the Curtis & Gartside Company, Oklahoma 
City, and the Curtis Door & Sash Company, of Chicago, has issued a small book under the above title This book consists of a 
series of credit articles which have occasioned widespread coniment among retail lumbermen. These articles appeared in ‘Curtis 
Service,’ the organ of the Curtis Service Bureau, and have now been collected in one small paper-covered volume. The Burea 
states that so great and sustained has been the interest in these articles as they appeared that it was only natural that the: 
should be a demand for all of them under one cover 
Chapter one takes up the subject credit, its uses and ab ses; chapter two discusses the credit policy—why credit polici« 
are scarce and what their absence may mean; chapter three gives some of the principles in laying the foundation of a suitable 
chapter four takes up the question of interest; ch: pter five that of discount; chapter six, preventing bad accounts 
settlements by note Th 


eredit policy 


chapter seven, keeping good accounts good; chapter eight, collecting bad accounts, and chapter nine, 
“In conclusion we should like to repeat the thought that prompted the origina 


book finishes with the following pertinent words: 
publication of these views and is in truth the meat of the cocoanut—A gale is only a loss until the bill is paid.’ 


the suceseding pages we reprint by permission some selections 


O\ETIMES there is food for thought in the 
study of failures. The record of concerns that 

were once prosperous and encountered difhcul- 
ties as the result of bad credits shows conclusively 
that the absence of a proper credit policy can invari- 
ably be traced to one of two causes. The main reason 
is an incomplete realization of the value and need of 
definite terms of sale; closely following is the utter 
lack of a regular system, not only for enforcing these 
terms, but for passing on the questions of who is en- 
titled to credit and under what conditions. 

Laying the Foundation. 

Since the purpose of every credit plan is to secure 
the payment of accounts as they fall due, obviously it 
is necessary at the outset to decide when accounts are 
to be considered due; in other words, how much free 
time is to be given. Once the regular terms are estab- 
lished, the second step is to have an understanding 
with the purchaser that these terms or some modifi- 
cation of them are to apply to his order. 

It is impossible to formulate any one complete 
plan that will serve the purpose of relieving credit 
troubles in instance. In their details, credit 
plans necessarily vary as widely as the character of 
the different kinds of business and the financial con- 
dition of the different classes of customers. But the 


basic principles are the same in every case: The proper 


every 


time of payment must be decided by the merchant, 
and then when the sale is closed, the buyer and seller 
must agree on the date of payment. 

There is naturally a wide difference of opinion as 
to the proper amount of free time. * * * It must 
readily be seen that the amount of free time is closely 
connected with the broad subject of margins, and 
therefore a matter to be decided by the management. 
It is, of course, advisable that terms be adopted that 
will apply to the majority of the sales, but after all 
the amount of free time is not as important as fixing 
that amount definitely. 

There is absolutely no reason why the terms of 
payment should not be as clearly defined as the price 
Naturally, special terms 


or the time of delivery. 
should be given only in exceptional cases, but even 


Upon this ar 


from this booklet 


where the regular custom is to be followed, no ex 
planation should be spared to make clear to the buyer 
what the regular custom is. The dealer who fails to 
explain his terms and have them accepted must work 
on the theory that he can get the money when he 


But why assume that payment will be made 


needs it. 
on an unknown date more readily than on one that is 
known far enough in advance to give the customer 
time to plan accordingly ? 

Getting Results Without Giving Offense. 

It goes without saying that it is advisable to have 
this understanding with the customer without giving 
offense to him, and with this thought in mind a num 
ber of ingenious plans have been put into operation 
in various parts of the country. 

One dealer is getting the proper results with his 
trade by drawing up a contract at the time of sale 
This the details of the transaction, 
giving a clear statement of the goods to be furnished, 
Che 


contract recites 
the price to be paid, and the terms of payment. 
terms are not emphasized unduly in the wording of 
the contract, but the idea of payment fits in so nat 
urally with the other subjects covered, that little or 
no objection has been encountered, even among 
buyers who would probably have felt offended if the 


agreement had referred only to the question of pay 


ment. 
A sale is only a loss until the bill is paid. And to 
have an understanding as to when the bill is to be 


paid, is the first step toward getting payment. 
The Question of Interest. 

The proper amount of free time having been de 
cided, it becomes important to consider what to do 
about customers who are unable to pay when the bills 
fall due. those 
who promise to pay at maturity, and fail to make 
good, and those who frankly admit at the time of or 
dering that they will require a more liberal arrange- 
The element 


There are two classes of these buyers 


ment than the regular terms provide. 
of risk is present in both cases. Any credit policy 
which fails to treat these two classes of customers in 
the same way places a premium on misrepresentation 


and is very likely to defeat its own purpose. 
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How to handle the trade that extra time 
involves the broad question of whether or not it 1s a 


Credits 


requires 


sound business policy to grant extra time. 
being based on confidence, the answer to this question 
hinges to a great extent on the information that can 
be secured on which to base confidence. In the larger 
cities, definite knowledge of the customers’ habits and 
responsibilities is often difficult to secure, and unless 
reliable information justifying the extension of credit 
is obtained, the safest plan undoubtedly is a strictly 


cash basis. In the country, the customers’ financial 


strength is generally known, and, what is perhaps 
more important, accurate information as to the moral 
Broadly speaking, in such cases 


risk is available. 


there is nothing fundamentally unsound in the exten 
sion of credit up to the point where the amount of the 
falls 


relations with his sources of supply. 


accounts the dealer carries short of impairing 


his own cred 
Loaning Without Interest. 
It is the custom of granting extra time without 
ympensation that fails of justification from the point 
of view of good business judgment. [Bearing in mind 
that merchandise is the equivalent of money, there is 
no more reason, in fact, for permitting the use of mer 
chandise without returns for the accommodation than 
there is for the loaning of money without interest.. It 


t} 


is perhaps unnecessary to state that this last, as a 


business proposition, is not done. Moreover, it 1s not 


expected, and, while that is not the reason the banker 


never considers such a transaction, it is true that the 
easiest wav for the dealer to collect interest for over 
time is to get the customer in the frame of mind of 


expecting to pay it. That can best be accomplishd by 


doing just as the banker does, and having it under 
stood at the time the sale is made. This is compara- 


tively easy when the extra time is asked for when the 
order is placed—not many people will persist in asking 
for an accommodation without being willing to pay 


for it 


refers to the question of interest as if it 


But it is easy only when the dealer openly 
were his 
just due. This is exactly what it is and not something 
that he needs to feel ashamed of claiming. 

In cases where the customer takes extra time with 
out asking for it, a little more difficulty is encoun 


But, where the custom is to draw up a con 


at the time of the sale, the question of interest, 


tered. 
tract 
including the rate and the date from which it begins, 
can be inserted following the clause fixing the due 
date of the bill. 

Where no specific contract is entered into the in 
terest can be fixed by means of a written acknowledg 
This is desirable for the purpose 


of the order. 


of avoiding misunderstandings on 


ment 
other points any 


way, and can just as well be made to cover the ques 


interest. If there is objection to a direct 


reference to interest in the body of the letter, it can 


tion oft 


be stated that the order is accepted under the condi 
tions printed below or on the reverse side of the let 
such 


ter form—then include among other conditions, 
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as inability to make changes in special work after 
manufacture has commenced, something like the fol- 
lowing: “All invoices are due net 45 days from their 
Interest at 7% will be charged for all over- 
his latter scheme has the added advan- 
tage of showing the customer that these terms are 
regarded as usual and that he is not being asked to 
pay anything more than the dealer expects from all 


date. 


time taken.” 


of his customers. 

There is still another point in favor of getting 
the arrangements for the payment of interest 
in black and white. In some states, interest for time 
excess of regular terms can be collected by 
there is no uniformity among the 
his question and it is too often left 


down 


taken in 
law However, 


various states on 


to the judgment of the courts. In aggravated cases, 
where legal action is necessary, a written agreement 
is the means of collecting interest that might other- 
wise be lost. Unquestionably it is also often the means 


of avoiding suits in cases where the matter of interest 
is the only issue involved. 
The Question of Discount. 

(ny plan that fails to provide customers 
with positive as well as negative inducements for 
being prompt in paying their accounts, falls short of 

filling the bill. It is true that charging 
interest for all the extra time taken is bound to influ- 
ence the buyer to make an effort to pay at maturity, 
not to do so means a disadvantage to him—a 
make the prompt payment of his bills 
a saving—is a spur to even 
is the part the cash discount 


credit 


comple tely 


because 
loss But to 
an advantage to him 


greater effort, and that 


hind the idea is to give the buyer 

is a reward for prompt payment 
unpleasant as the punishment 
How far this thought has 


he principle 
something pleasant 


something 


rather than 


for not paying promptly. 

taken hold is best evidenced by the thousands of retail 
stores that pass out cash register slips with “The 
banks allow you 3% on what you save; we allow you 
5% on what you spend; return $10 of these slips and 
get 501 trade,” or somethig similar on the back. 


Giving the Customer His Choice. 

for cash serves to 
e credit policy. It drives home 
f the demand that the customer 
pay taken in excess of the regular 
terms, by offering to pay the customer even a higher 
he will take less time than the reg- 


The adoption if a discount 
strengthen the enti 


the reasonableness 


interest for time 


rate of interest if 

ular terms allow. The customer is really placed in 
the position of fixing his own terms, as he is given 
the choice of paying for the use of the dealer's money 


he merch: The 


using the money should pay for 
asized, and any opposition that 


or having t int pay for the use of his. 
fact that the party 
the use of it is emp! 


the buyer 


may have to the payment of say 8% a 

year if not completely destroyed, by the 

dealer's offer to pay 3°% or 5% for say two months. 
The of discount that should be al- 


lowed will vary according to local condi- 


is reduced. 


actual amount 


necessaf}mi 
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tions, and also to some extent as the rates of interest 
No credit plan that has come to our notice 
cash discount, and in some in- 
One of the big 


vary. 
offers less than 3% 
stances as high as 10% 
advantages of this plan is to figure out for the cus- 
tomer the saving he will make by discounting the bill, 
even if he has to borrow the money at the bank. Nat- 
urally, the higher the discount, the greater the object. 
At the same time, it is probably even more desirable 


is allowed. 


to avoid creating the impression in the mind of the 
customer who elects not to take advantage of the 
cash discount that he is being obliged to pay an ex- 
cessive price because of this fact. 

Making the Discount Equal the Saving. 

In deciding on the proper discount, the most im- 
portant factor is the saving to the dealer that results 
from his customer’s discounting the bill. Nearly all 
wholesale houses figure that this saving amounts to 
2% to them and accordingly allow 2% for cash in ten 
days—this time being given simply to permit delivery 
of the goods under ordinary circumstances. 

That the saving to the retailer is greater cannot be 


questioned. On the one hand, the wholesaler nearly 


always deals with concerns of recognized financial 
strength; he has systematic plans for carrying ac- 
counts on his books and following them up; he makes 
most of his collections by mail; and he depends for 
his success on a small percentage of profit applied to 
a large volume of business. It is entirely different 
The majority of his cus 


with the average retailer. 
his cost of carrying 


tomers are purely moral risks; 
accounts is greater—reliable concerns tell us it is 
sometimes as high as 1% per month, including the 
cost of collection efforts; payment is frequently se- 
cured only by going after it; and a comparatively 
small volume makes necessary a large percentage of 
margin. In other words, the money that the retailer 
has tied up in outstanding accounts would, if work 
ing properly in his business, yield him a greater return 
than it would the wholesaler. [t accordingly follows 
that the cash customer is worth considerably more to 
the reiailer than the wholesaler and correspondingly 
cash should there- 


greater inducement for payment 


fore be offered by the retailer. 

If the amount of free time is figured as sixty days, 
5% for that period is the equivalent of 30% for the 
year. The difference between 30% and the custom- 
ary banking rate is so great that it would seem ad- 
visable to look upon 5% as the maximum amount 
to allow for cash discount, excepting in new terri- 
tory, where interest rates are exceptionally high and 
the cost of collection abnormally great. 

Preventing Bad Accounts. 
The ideal credit plan must do more than secure the 


prompt piyment of gcod accounts. It must prevent 


the losses that follow the unwise extension of credit. 
Credit men class buyers according to their willing- 
In a general 


ness and their ability to pay their bills. 
way, there are three classes: Those who can and are 
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willing to pay, those who are honest but of limited 
means, and those who are dishonest. Allowing dis- 
count and charging interest has its principal effect 
only on the paying habits of the first class—and the 


dealer’s pocket book. The man who secures credit 
solely on the strength of his honesty naturally has 
his desire to pay quickened by his anxiety to avoid 


But he is in no position to 


the interest penalty. 
quibble about terms, and has no disposition to do so 
when they are fair. The man who is dishonest cares 
nothing at all about terms of credit. 

Unfortunately, bad accounts are usually confined to 
the two classes of buyers least concerned about the 
interest-and-discount plan. [It is obvious, therefore, 
that any credit policy worthy of the name must pro 
vide means to reduce the chances of contracting bad 
accounts with those buyers. 

Nearly all bad accounts are mistakes. 
man of 


( ecasionally 


overtakes a means and 


Or a man of honest habits will 


sudden misfortune 

leaves him penniless. 
develop a totally unsuspected streak and go wrong 
These are the chances every business man takes. 

The bulk of bad result from 
errors in judging the customer’s character, or his 
Character reading i> far 
With the average 


accounts, however, 


ability to pay, or both. trom 

an exact science, even with experts. 

merchant, it is almost entirely guesswork. 
Eliminating Guesswork. 

The safest plan is to eliminate guesswork as far as 
possible. How a prospective customer pays some 
bills may not be a positive indication of his manner 
better than 


of meeting all of them, but it is much 


none and often that is all the information available. 
The average honest man will voluntarily give refer 


When they are not forthcoming in the same 


no 


ences, 
breath that credit is requested, there should be 
hesitation in asking for them. The promptness with 
which they are supplied, the character of the parties 
referred to and the nature of the reports they make, 
should be the determining factors in deciding the 
amount of credit, if any, that it seems safe to grant. 

Getting a line on whether or not the purchaser can 
be made to pay is usually less difficult, and the results 
are more exact. The records of the County Recorder 
will show the ownership of property and the incum 
brances. With reliable estimate 
of the equity in the property can be made. Add to 
from the bank he deals with 


this information, a 

this estimate a report 

and it is possible to judge with reasonable accuracy, 

what the buyer is worth—including his exemptions 
Getting the Information in Time. 

The possession of reliable information as to a cus 
tomer’s paying habits and financial responsibility will 
sometimes prevent a good account becoming bad. Its 
principal value, however, lies in the protection it af 
fords against putting bad accounts on the books. To 
be effective, therefore, it must be in hand while the 
extension of credit is being considered and before 


the sale is made. 
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The only way to have this information when it is 


needed is to collect it in advance. At first glance, 


this may seem to be a mammoth task, involving a 


heavy percentage of waste effort. Many up-to-date 
dealers have come to believe otherwise. They recog- 
nize that getting a line on all the people who migh 
ask for credit 


doubtful 


does more than uncover the 


or bad risks. It brings into bold relief the desirable 
trade and makes possible a selling campaign directed 


at this trade exclusively. Moreover, the gathering of 
this information dove-tails in with the work of secur 


And 
foundation of all intelligent sales effort. 


ing a reliable mailing list. a mailing list is the 


Keeping Good Accounts Good. 
extended, 


something more is necessary to keep credit losses 


No matter how wisely credit may be 


down to a minimum. Care at the time a transaction 
is considered should keep unworthy customers off the 
books. It the 


that 


will not in itself, however, prevent 
follow good accounts turning bad after 


the bi 0ks. 


The principal point to bear in mind is that debtors 


— 
iosses 
they are on That requires eternal vigilance. 
pay a bill 
\fter 


ire always more favorably disposed to 


when the transaction is fresh in their minds. 
they have used the material for a long while, meeting 
the bill seems like paying out money for a dead horse. 
The best plan is to devote some part of every day to 


a review of past due accounts. 
Analyzing the Analysis. 


Cards, giving the complete history of each transac 
tion, make up an analysis of all outstanding accounts 
It is in analyzing this analysis and doing it frequently 
and regularly that the best results are secured. A 
various reasons 


omparison of the for non-payment 


often opens up the way for special collection efforts 
In considering the various ways of securing pay 
fall due, 
of expecting that the account be paid 
Where the 


a note there is 


ment of accounts just as they the psycho 


1 


logical effect 


it maturity should not be overlooked. 


account has been closed by means of 


no reason for handling the note in any different man 


ner than a banker would handle it. 


\ 1 ’ ~ on oe 1 
Where the customers financial condition changes 


suddenly for the worse, following the sale and before 
payment is due, getting the money is difficult. Some 
times the change takes place without warning. ore 


yften, however, there are signs which indicate the way 


the wind is blowing. 


Credit men usually associate the 
making of unfair claims for allowance with less ability 


Naturall 


It is a fact, however, that everybody 


or less willingness to pay. y, this is not al 


ways the case 


prefers to hide financial embarrassment, temporary 


though it may be. Even when honest men turn dis 


honest, very few are so callous as to advertise it. It 


is much more common for them to trump up excuses 


to give surface justification for the ir failure to pay. 
When a man formerly reasonable in his settlements 
when he de- 


becomes arbitrary in his counter claims; 
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lays payment for trivial causes, the chances are he has 

Naturally this may not 
but it is advisable to give such an ac- 
count special attent 


become a poorer credit risk. 
be permanent, 
10n, 

lt also pays to watch closely for changes in the 
value of moral risks. It is common to continue allow- 
ing credit on the strength of opinions formed when 
Of course, the best 
indication of a man’s willingness to pay is the manner 
It does not always 
that this, in itself, is a safe guide 


the account was first opened. 


in which he has met previous bills. 
follow, however, 
to follow. 
Collecting Bad Accounts. 

credit claim that all bad accounts are 
collectible; that there is no such thing as an utterly 
(his theory is based on the as- 
is at least one way of either coax- 
ing or forcing any man, in his right mind, to do the 
right thing. Other authorities are more conservative 
in their statements, but all agree that success in col- 
lecting bad accounts can follow only a careful study 


some men 
hopeless account 


sumption that there 


of human nature 


accurate opinion of the character, 
habits, motives, and disposition of a customer by mail 
even to those people who have 
Che intelligent study of human na- 
ture requires personal contact between the subject and 


Forming an 


is almost impossible, 
no other duties. 
the student. Obviously, the retail dealer, nearly al- 
ways personally acquainted with his customer, has all 
If he has the time, he 
can learn with less trouble than any stranger the argu- 
ments making the greatest appeal to the debtor. 


the advantage in this study. 


The trouble is a great many retail businesses are 
not large enough to employ a man whose sole duty is 


to look after credits and collections. 
The Function of the Collection Agency. 

It is very failure of the merchant to 
apply properly and persistently the natural advan- 
tages he possesses in the collection of bad accounts 
that gives the Collection Association its opportunity. 


Regardless of claims to the contrary, the real work 


largely the 


of the Collection Agency is to actually do, and do per- 
those things which are open to the creditor 
, but which the creditor seldom 
follow up persistently. Reliable 
agencies, ‘an usually be identified by their 
unwillingness to make extravagant claims, do not pre- 
tend to have k, mysterious methods, known to 
alone, that will extract blood from a turnip. 
quent intervals, a new scheme that 


sistentl 
himself or his attorney 
takes the time to 


and they 


any dat 
themselves 


\t regular and fr 


is advertised as being the last word on the subject 
of collecting bad accounts, is launched. The fre- 
quency with which these schemes come into existence, 
flourish as long as the money behind them and the 


yple they interest hold out, and 


evidence that the old-time com- 
persistence and perseverance is 


credulity of the pe 

then die, is the best 

binatiot of patien Se 
i 


the only effective cure for bad accounts. 
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NEW MACHINES AND 
DEVICES 


Descriptive Notes of Some New 
Inventions and Improvements in 
with 


the Field, Illustrations. 











The Remington Accounting Machine. 


| he compk t¢ bookkeeping mMa¢ hine has rf ache d its 
present status not all at once, but by slow stages. The 
first stage was the invention of the typewriter. The sec- 
ond was the invention of the adding machine The third 
was the combination of the two in one mechanism. The 


fourth and final stage was the development of this mech- 
anism to the point where it met all the requirements of a 
time saving and error proof billing and Lookkeeping sys- 
tem 
The 


development 


Remington has played an important part in this 


It is the pioneer typewriter and, therefore, 


foundation on which this entire devel- 


When it became an adding type 


it provided the 


opment has been based. 


writer with a mechanical subtracting feature it achieved 
another one of the prime essentials of a bookkeeping ma 
chine. The latest Remington product, the complete 


accounting machine, is a final step to mechanical book- 
keeping. This machine is a development of the Remington 
adding and subtracting typewriter (Wahl) 
adds to the capacities of the Wahl mechanism a complete 


“error 


mechanism. It 


“cross computing” which supplies the 


checks which constitute th 


method of 
proofing” chief advantage of 
mechanical over hand ledger posting 

Ledger posting was the last department of accounting 
work to yield to the machine because the requirements are 
more exacting And the gains in speed and accuracy ar‘ 


correspondingly important. The new Remington account- 
ing machine meets all the requirements and confers all the 
benefits of mechanical ledger posting. The these 


that the accounts are kept balanced, the total 


sum of 


advantages 1 


debit and credit postings are secured and accurately 
checked, and the use of the typewriter insures greater 
speed and neater, better records. 

The Remington accounting machine provides for the 


instant insertion of the ledger card to the exact writing 


point. The insertion of the paper for the writing of each 
entry is so quick that it is practically automatic. 

In making each entry the debit amounts are added to 
the previous balance, when written, and accumulated from 
sheet to sheet, giving total debit postings each day, supply- 
ing mechanical proof that every debit has been posted and 
that The credit 


amounts are subtracted from the previous balance when 


the figures have been correctly copied. 
written, and accumulated from sheet to sheet, giving total 


postings and proving that all credits have been 
copied correctly. At the end of each entry on the ledger 
card the machine the The 


are kept in perpetual balance, obviating mental additions 


credit 


shows new balance amounts 


The balance is accurate beyond question. 


One other requirement is essential in an absolutely 


‘error proof” ledger posting machine, namely, proof that 





the old balance is correctly picked up when each ent 
mad Chis proof is supplied on the Remington ac: ! 
ing machine, thus adding the last possible guarantee of 


the accuracy of the work 


In the department store and general retail accour 
field the 


ideal “error 


Remington accounting achine also provides 


proot’ system it sting to monthly st 


14 


ustomer’s ledger In this work every ad: 


tnents and the « 
tion and subtraction on the statement and ledger sheet 
mechanically calculated and « necessary pro: 
tained in the act of calculati ithout the necessit 
checking the statement 

These mechanical checks prove that no item is omitt 
that all amounts are copied corre tly, and that all 
tions, all subtractions, and all totals are correct Ir 
is also obtained that the correct balance is picked wy n 
each instance. Proof that no two charge tickets have bs 
turned over together is assured in connection ith t 
‘control” and proof of posting to the right account is als 
mechanically furnished on the customer's ledger form. 

Every business house today interested in know! 
whether its billing and accounti: methods are as 
proof as they can be made; whether its accounting syst 


eliminates all waste motion; whether its methods are as 
swift as possible; its cost as low as possible. I[t is inte 
ested in knowing, every month, exactly where it stands 
sales gains of losses; in selling kpense, et The ne 
Remington accounting machine is designed to answer al! 
these requirements 
New Device to Assist Dictating. 
The “Dictaform” is the name of a Meilicke device 

has just been placed on the market Che usefulness t] 
“Dictaform” lies tn the fact that the great majority of let 


from the business office are repetitions 


limited number of 


ters which emanate 


ota comparatively torms or composites 


of forms. The correspondent either consciously or uncon 


sciously classifies the questions he handles in his answer 
to letters and makes his replies according to the plans 
which he has developed as a result of his experien 
handling similar cases 

When one considers the complete forms and indi lual 
paragraphs which are used frequently in treating similat 
situations, the number of letters which may be answered 
part or wholly by some particular form letters 





The ‘‘Dictaform” Cilcsed. 


binations of paragraph forms assumes proportions wh 


indicate the great val which may be placed ul 
Meilicke 


the idea of form letters and form paragraphs is 


Meilicke 


“Dictaform” in practically every office 


a new one, the application which the 
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{ mpany has made of the form letter idea is original [he 
mpany has a file with its patented hinged cards, which 
t easily and last indefinitely. These cards are numbered 
ecutively and upon each there may be placed either a 
plete letter or a form paragraph, as the case may 
“Dictaform” in Use. 
be At the front of the file are guides classifying the case 
iT hich form letters may be used, and on each guide card 
ndicated the numbers of the cards bearing the forms 
desired. A little practice will eliminate the necessity for 
l ng up many of these card numbers, for the corre 
dent | readily recognize many letters as requiring 
answers by forms of which he will remember the card 
er 
rie t the advantages of the Dictaforn systen 
saving of time in dictating. The correspondent may 
pon a letter which is to be answered a certain num 
ber or numbers indicating either a complete form letter or 
paras raphs | h are to be used in order to answer the 
letter on wl the numbers appear Another advantag« 
of the system is that a man may standardize his corr 
ndence so as to use in his replies to letters sentences, 
and arguments which have been carefully thought 
ad c¢ ations to the best of the correspondent s 
abilit Further information with regard to the Dicta 
tor! mav he btained from the Meilicke ¢ alculator (on 
’ 346 North Clark street, Chicago, III 
New Container for Velvet Paste. 
Gh s ‘Snow White” liquid paste, manufactured 
the ( omimert 1 Paste ¢ ompany, ~ Vy put p t 
‘ t des in five-ounce and eight-ounce sizes 





New Desk-Jar for Velvet Paste. 
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This new jar has been patented. Unscrewing the cap for 
use is e easic a knurled surface, as indicated in 
the illustration herewith. This feature of the jar will 
commend itself one who has struggled with a 
stubborn paste-jat e! 

The paste use ese jars is the company’s standard 

Velvet” paste, ar s claimed that this paste will never 
mould nor separat The paste itself is put up in jars 
containing trom two ounces to one gallon. 

The Commercial Paste Company also makes high-grade 
inks in all colors. 7 terms for the sale of any of the 
Commercial Past mpany’s lines may be secured by 
addressing the company at Columbus, Ohio. 

Improved Line-Guide. 

The Lineguide Company, 8 South Dearborn street, 
Chicas lll, is now selling its improved Lineguide copy- 
holde line fir \n important feature of the new 
device is t t is detachable at the point indicated on 
the a anyit stration. The added convenience 
of tl eature 1 readily appreciated. 

Che I ny’s el No. 2 Lineguide, which may be 

oved place to place, is now made with a fancy 
leg base instead e solid base which was formerly 
used on this model 

Che neguide ji ustable to any spacing between 





Extension Slide 


The Improved Lineguide in Use. 
lines lways ates the exact place at which one 
s Furth rmation with regard to these 
mproved neguide odels may be obtained from the 
Line de nuf Company at the address given 
A New Portable Telephone. 
Fron the lorest ice of the U. 4 Department of 
Agriculture comes word that R. B. Adams of Missoula, 
Mont., has invented a portable telephone made of alumi- 


num and weighing only 2% pounds, and that this tele- 
he regular equipment of patrolmen 


This in- 


phone will be 


on the national forests the coming field season. 


strument egarde a great improvement over the set 
formerly used, whi ighed ten pounds. 

It is said that a field man equipped with this telephone, 
a few yards of light emergency wire and a short piece 
of hea vire to 1 the ground connection, can cut 
in anyw ilong t more than 20,000 miles of Forest 
Service telephone lines and get in touch with the head- 
quarters of a supervisor or district ranger. To talk, one 
end of the emerget wire is thrown over the 
telephone line the two ends are connected to 
the portable instrument, and the instrument is 
connected to the ound wire, the end of which 
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must be thrown into the damp earth or in water. 
Contact with the line wire is made possible by removal of 
emergency wire. 
bell of the 


screeching 


the insulation from a few inches of the 

The Adams instrument 
receiving telephone, but 
sound from a small megaphone-shaped apparatus descrip- 
This instrument is installed 


does not ring the 


instead causes a 
tively known as a “howler.” 
at the ranger station telephone and is said to give effec 
If the field man 
the line, the 


tive notice that some one is on the wire. 
talk with elsewhere on 
ranger station instrument can be 
son wanted, when the conversation can be carried on. 
Forest officers say that these portable ‘phones are es- 


needs to some one 


used to ring up the per- 


pecially valuable in reporting fires and other emergencies 
with the least possible delay, and also in sending instruc- 
tions to field men and rangers in- 
formed as to the progress of work going on in the field, 
thus supplementing the regular telephone sets installed 
at lookout points, ranger stations, and at convenient in- 
along Forest Service roads and trails. 


keeping the district 


tervals 


New Moore Push-Pin Silent Salesman. 


The manufacturers of Moore 
Push-less Hangers are continually bringing out and plac- 
ing upon the market attractive containers for their prod- 
with the 


Push-Pins and Moore 


ucts. These containers are usually designed 





New Display Device of Moore Push-Pin Co. 


idea of catching the eye of the customer entering the store 
but also have in mind the utilitarian nature of the display 
from the dealer's standpoint 

The company has just produced a display cabinet of its 
new Style L This built substan- 
tially of wood, finished in beautiful brown mission style, 


assortment. cabinet is 
with appropriate decalcomanias attached and showing on 
the outside of the various divisions real samples of the 
goods contained therein. 

Dealers wishing to increase their sales on Moore Push- 
Pins and Moore Push-less Hangers can obtain full infor- 
regarding this 
Push-Pin Company, 113 Berkley 


addressing the 
Philadel- 


mation assortment by 
Moore 


phia, Pa. 


street, 


Convenient Device for Printers and Others Using Cuts. 

The Depthometer is the name of an instrument recently 
perfected whereby the standard printing depths of half- 
tones, electrotypes, stereotypes, etchings, matrices, etc., 
are correctly and automatically The 
retails at $15, is sold in a handsome leather case, and is 
manufactured by Frank J. Wende of Chicago. This in- 
strument is said to be a positive protection against care- 
It is a time saver and 


measured. device 


lessness, needless make-overs, etc 


a guarantor of better work. 
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New Dornette Pedestal Typewriter Desk. 
The accompanying illustration shows a new typewrite! 
Dorne tte & 


: 
olding device is 


desk, made by the J. Bro. Company, Cinci: 


nati, Ohio. The typewriter | furnished ir 


either the right or left pedestal, according to the conve: 





New Dornette Typewriter Desk. 


ence of the purchaser. The advantages of the pede sta 


typewriter desk are manifest Its type of constructio: 


provides an unbroken writing-bed with the typewrite: 
readily at hand at any time This new desk is of 
reliable construction for which the John Dornette & Bri 


Company is known. Dealers who are interested 


touch wit 


Dornette product will do well to get in 


new 

the John Dornette & Bro. Company at Cincinnati, Ohi 
A Hand Rest for Books. 

The accompanying sketch illustrates a new hand rest 


Ange les, ( 


difficulty in writing at tl 


which is the patent of George Blundell, Los 
It is designed to obviate the 
which is somewhat higher than t 


bottom of a surface 


bed. 


ready adjustability to any 


writing The principal feature of the device is its 


required height, so that what 
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Blundell Hand-Rest for Bookkeepers and Others. 


the book or whatever the stage 


ie hand is always on a level 


ever the thickness of 


which the device is in use, t 
the page. 
The details of 


in the accompanying illustration 


with 


the device and its use are clearly show 


The Display Multiplex Hammond. 


he new copywriting M 


1e advertisement of whicl 


\nnouncement last month of 
: 


tiplex Hammond typewriter, t 
was a plate from work actually done on the machine, has 


attracted considerable attentior [The advantages f a 
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machine which makes it possible to write large type with 


ad spacing by the simple turn of a lever, and write 
various sizes of types, are apparent. The machine is sure 
to be extensively used. 


\ new Hammond catalogue, advance copy of which has 


just reached us, shows the regular and special models of 


the Hammond which so comprehensively covers all type- 


writer usage 


There is described the regular Hammond, with its 1n- 


stantly interchangeable type, with two different styles of 


type or two different languages always in the machine. 


These are so arranged that all the user has to do is to 
turn the little knob” of the type holder and bring the 
desired set of type into play, at the same time throwing 
the active shuttle into an idle position, which takes only 


two or three seconds at the most 


This double type, instantly interchangeable type system, 


makes the Hammond the only typewriter on which one 
nay have a complete set of two different languages, and 
gives the machine a commanding position For instance, 


e business man, the professor, or the writer wish 


may 
Roman character 
both 


machine, or, 


English or some other 
The 


to appear on the keys of the 


use both the 


anguage and Greek. characters of languages 


mav be made 


ne language may be placed upon a separate diagram on 


the keyboard just above the regular keys. To chang: 


from one language to another all one has to do is tea 

urn the little knob” to throw the proper language into 
place for writing and proceed. Russian, German, Bohe 
mian, Polish, Hungarian, Spanish, French, or any other 








New Display-Writing Hammond. 


substituted and the user pro 


ve may be instantly 
to wi th the desired language These sets of 
pe are co! ed of ninety characters and are durable 
quite ( ensive, All widths of machines are 1 ide 
he regular model, writing up to the twenty-inch writ 
¢ e, all taking any width of paper 
aluminum model, the lightest standard typewriter 
ifactured, weizhing about 111% pounds, is also shown 
Various styles and sizes of traveling cases are made for 
ese machines, which are extensively used by the travel 
1 slic the rld over. 
here is als special mathematical machine which not 
does all ordinary work, but by carrying in one set o! 
pe 120 characters and in the machine at one time nearly 
150 different aracters, various mathematical problems 
algebra quations may be writtet 
e reversible model is made for the writing of two 
plete sets of languages, both Oriental and European, 
so arranged that by the mere “turn of a knob” and of the 
everse lever” the machine may be made to run from 
le to right and right to left, and the desired type or 
la ig¢ pla ed into position Besides writing all of the 
R in character languages, this machine writes Hebrew, 
\rabic, Turkish, Persian, Pushtu, Hindustani, Syrian and 
various other 1 ages. 
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The copywriting Multiplex, recently described, is unique 
For the first time it is now 
type with broad spacing and by 
the “turn of a write various sizes of type to be 
used on this one Multiplex variable-spacing, copy-writing 
machine Che advertisement of the machine in the June 
number was from a reproduction made on the machine. 


construction, 


in typewriter 
possible to write large 


lever 


New Van Dorn Steel Stationery Cupboard. 
From the dealer’s point of view, the new steel Station- 
and marketed by the Van 





pt rfected 


ery Cupboard, 





Outside View of Van Dorn Steel Stationery Cabinet. 
Dorn Company, 2679 East Seventy-ninth street, Cleve- 
land, Ohio, is a most attractive proposition with wide 
sales poss! ilities 

The many uses this dust-proof, fire-resisting, port- 


able cupboard which include the storage of advertising 


matter, catalogs, office forms, stationery, office supplies, 
small packages, et nake it particularly attractive to 
salesmet Used without shelves it is a handy “group” 
locker for the small ofhce 

Che pboard is hes high, 50% wide, and 24 inches 
deep. Its inside measurements are 6934 inches by 47 by 
22 It contains four shelves which can be adjusted on 





A View of the Interior of Van Dorn Stationery Cabinet. 


one-inch spacing ns of clips. The cupboard is col- 
lapsible and is shipped knocked-down. It is finished in 
olive gre 

\ new folder describing this cupboard has just been 


prepared by the Van Dorn Company, 2679 East Seventy- 
ninth street, Cleveland, Ohio, who will gladly mail it to 


readers of Office Appliances on request. 
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News and Notes of the Activities in 
Office Appliances Field Abroad. 
ones 
Office Appliances in Great Britain. cept the war as a reason at ymplaints are ap] 
Exclusive Correspondence of “Office Appliances.’ reduced 
London, June 19, 1916 o> 
The typewriter and office appliance trade in this coun The level of business keeps very higl orders 
try is struggling manfully with the inherent and numerous plentiful both from the government and civilian clients 
dithculties of the situation In saying this | am but The army and navy seem to absolutely eat up typew 
continuing the story told in previous articles and there is and kindred supplies, orders being insistent. Goverm 
no need to recapitulate old facts. I may as well be con departments which were o1 mfined to Whitehal 
tert with pointing out that concerns in the field still pow overflowing into all the adiacent districts. Th 
operate and are in many cases their business 1s intensilied. ylar line in new government es is the up-to-date 
\s a result of the operations of the two military service Big hotel after big hotel is being taken over 
acts—the earlier one imposing compulsory service on un- authorities here. cleared t of its ordinary staf 
married men between the ages of eighteen and torty-on¢ guests and promptly led up with enormous nun 
and the later one extending this to married men of the — of clerks, stenographers, et These are of course mai 
same ages—employers who desire to retain the services young women and a popular newspaper topic as a res 
of skilled male assistants have to fight very hard for js the portrayal of these as haunts of beauty wit 
them before the local tribunals appointed to consider descriptions of the smart, fashionable appearance « 
claims for exemption. So far as firms in the office manu- new government female clerks and their high Ie 
factures business are concerned, they have followed the good looks With every extension of this kind 
lines of most other manufacturers and have only put in increasing orders for typewriters, tabulators, mec! 
claims where their needs seem to be so great as to calculators. card indexes. and everv one of the newest 
admit of no other option. This is endorsed by all the ideas in the way of office equipment The gover 
leading houses. including such firms as the Anglo-Amer- has dropped all its old conservative ideas in thes: 
ican Wholesale, Bar-Lock, Corona, Empire, Hammond ters and, havine a bottomless purse, is able t 1 
Imperial, Monarch, Oliver, Royal, Salter, L. C. Smith,  jts wisdom to the fullest possible extent 
Smith Premier, Taylor's, Thorp and Martin, Underwood, <-> 
and Yost; other makers of office specialties such as the — , 
E ’ \long with all this it is not Surprising to find t 
American Writing Machine, Burroughs Adding, Cameron P ' 
. , , : i ot the o r specialty houses re despite ibor s rt 
Sales-Organization, Carpentier & Badel, Columbia Rib- in , x , , 
, a ; Increasing thet omece snow nN ana Ware S¢ 
bon, Dictaphone, Elliott-Fisher, Globe-W ernicke, Halsby. : | ‘ 
: . . ; - commodation \ rough surve of the publicity eng 
Herring Corre, Hotchkiss, International Multigraph, Im : ' e* 
; : in by general firms of this seems to indicat 
perial Mechanical Calculators, Percy Jones, Kenrick and hag ; ; ; / 
Bayche ie : minished expenditure on advertisements, although a f: 
Jefferson, Ludgate, Merkham Trading, Moore’s Modern “a , : : 
: : ; ; irms, like the Kalamazoo people, are spending fully 
Methods, Morland and Impey, Muldivo Calculating, Na- ; iif hel : 
: z much even though there is clearly no special need at 
tional Cash Register, National Loose-Leaf, Peerless Car- ; . rigid : ; .s ; 
poe present moment for this outlay [The idea of cours: 
bon, Rockwell-Wabash, Roneo, Shannon, Winsor & New- , , ard , ; 
é = ; to Keep good names De re t public wit a vit t 
ton, and Wolff; not forgetting stationery firms such as , oe ee : 
, p 1s i] R , getting a decetl snare in ¢ Siness that 1s ex 
amson aragon, and Sandle ro , , , 
oe wagy — come along with the industri oo! that 1s 
o> the war 
) <0 > 
Pretty nearly all these tell me the same story of greatly 
depleted ranks with an increasing dependence on femal This reminds me that everywhere in this country, w 
and boy labor and over-age men \t the same time it few exceptions, boom times e expected to follow 
is remarkable to note the successful wav in which this conclusion of hostilities, al g the averag S $< 
labor difficulty has been overcome Work ts being turned man perhaps qualifies this ne that. “After 
out to time so far as transport conditions and raw ma- vears we shall of course feel the reaction an 
terial supplies will allow. Things like typewriter repairs trouble.” One cannot prophes ywever, in these 
are being tackled practically as quickly for customers as ters \ll the indications seem to point to big 5 
in the old peace days, although slightly increased prices activity after peace is de ind a big fig 
rule. Where delays do occur in the supply of new ternational markets. Whether slump can follow t 
goods or in the matter of repairs the above-mentioned so brief a time as some people appear to think is quit 
firms find that their customers pretty generally will ac- matter of conjecture It has t e remembered that 
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ming boom will be based more upon sound foundations The International Multigraph Company, selling the 
than upon speculative fever and therefore should have a Gammeter Multigraph, also reports good business, which 
longer run is also largely stimulated by the shortage of trained of- 
<—-e-—> cé la 
ine story mes to hand illustrating the difficulty that “o> 
some typewriter concerns have in saving from the army With so many typewriter men away at the front there 
a little of their necessary expert labor The manager of is a continual stream of letters home to the various head- 


a provincial branch of one of the leading houses applied quarters here and some very interesting news is always 


recently for the exemption of the only mechanic he had being passed round among those who remain behind. On 





left [he district covered by this local office extended the other side, the typew riter and allied companies here 
Swindon to Penzance, over almost the whole of the now have at work a thorough system for sending out 
southwest « England In this district there are 5,000 comforts for their ys in the trenches or in training. 
typewriters in use, many of them being used by govern Weekly parcels go. out and everybody in the organiza- 
fficials and the military, and all wanting repairs tion subscribes a small sum towards the cost of these. 
time to time If the mechanic were taken this bus! This makes the gift all the more valuable. 
ness would come to a standstill. The case is adjourned i 
so that the mechanic may be medically examined. The There is no de t that the “daylight saving” act meets 
typewriter manager is hoping that the mechanic will be with the general approval of the business community. In- 
und to have a hammer-toe or double-jointed thumb ot deed, it is largely « » to the foresight and wisdom of 
some minor physical defect that will prevent his being chambers of com: e and individual business men that 
ket the gt rnment a the public have been brought to 
<---> realize the advantages of this measure. It has been 
king at the general sale of typewriters I find an idopted during the as a step in national economy, 
reasing use of these machines by clergymen, whether ind ther n be 1 iestion that the saving in lighting 
nglican or Nonconformist. The number of these gen and heating will bi ry considerable. This is not, how- 
lemen who nowadays carefully type out their sermons _ ever, tl mnly of rincipal reason why it appeals so 
pious heads for discourse is remarkably large, al strongly t siness men as a scheme to be permanently 
ugh only a few years ago such ses were very rar establis he 1 n argument in its favor arises from 
he advantages, of course, are obvious and the few clergy the ene | effects of increased time for outdoor 
men converted to typewriter use hi brought in now recreatic e ney both of employers and staffs. 
} usands of their fellow workers lhe sale ot type _ 
ters to the ministry is nowadays quite a branch to Percie Johnson Incorporates Business. 
ate in this yuntry W ord es to rom Percie Johnson, of St. John’s, 
<---> Newt e progressiveness we have fre- 
re’s Modern Methods have got out a 144-page iently referred, t has now incorporated his busi- 
ooklet showing business men how to struggle with de ness, the ime of the firm being Percie Johnson, Ltd. 
staffs. This little book is full of good ideas and is Under the new regime Mr. Johnson will carry the same 
istributed free It is found to be a good business lines of ppl es as he has hitherto, and will 
inger broader s st Percie Johnson represents a num- 
<---> ber of A rica! erns in Newfoundland. In fact, 
lictating machines are among the articles that have most of the lines he carries are manufactured in the 
ly benehted »y the war. The loss of skilled male United States tterhead of the firm of Percie 
rial help and the rapid way in which the new Johnsor t ri the significant slogan, “Everything 
lies of really skilled female labor have been snapped for Your Office, f1 lculating, typewriting, duplicat- 
p is bringing it the usefulness of the business phon: ing and dressit mi nes, to your pencils, pens and 
1 which helps in carrying on involved correspond pins 
e with lessened effective stenographical help In g 
nment offices these mechanical dictators have had ; Fountain Brushes Among Chosen’s Import Needs. 
lerful | ' Consul Gene insiord 8S. Miller, Seoul. 
tninliy \lthough the Japanese and Koreans in Seoul use for- 
iti hines are exceedingly popular. One of ¢ign fountain pens rtain extent, their ordinary writ- 
hese made complete in London is now being sold here at. ing implement is a brush, and most of their writing paper 
As rite | some connection with Mackenzie Schiff is suitable only for the brush. A fountain brush, if it 
as done business in this countrv now under various Could be put on the 1 et here at a sufficiently low price, 
such as ] kenzie Schiff. Ltd.. and the Shifograph would probably mmand a larger sale than the foreign 
: s time the machine mea ftom shother fountain pens \ type of such a fountain brush is now 
' dress and the “British Made” line is emphasised eing retailed here for 65 sen (32% cents). 
he same time the Addressograph is a big seller (The name of a dealer in Seoul who would be interested 
s from £25 upwards. Some effective advertising in fountain pens a! fountain brushes may be obtained 
has been put out by this concern, a feature being mad: rom the rea rreign and Domestic Commerce or 
et thas n untrained girl cat dAvese on this its district S r to file No. 76121.) 
1,200 envelopes per hout het ve have 
lressamite marketed by the Haywar ompany, which A Booklet on Russia. 
the ad sing slogan \ddressing without nois The A n-R1 hamber of commerce has issued 
kes,” with a pictur fice ’ oklet mmet ‘ussia,’ a copy of which has been 
t us Foreign and Domestic Com- 
or met sul ich this thirty-two page booklet 
lding machine people, espite the ers ite the chapter headings, are: The 
shortage re still able to send men and machines new Russ eco! financial development in Russia 
it r demonstrations and half-hour interviews At the lurit go t t ter the industrial strength of Rus- 
time Burt hs machines are ng absorbed daily possibilities for eign capital in Russia; and possi- 


government for its new office extensions bilities for reign ft in Russia. 
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Military Company of which J. W. Robson (indicated by X) is sergeant-major. 
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Folkestone 


Weston & Son, 


Copyrighted by J. 


England. 
Underwood Man Army Instructor. until the European war broke out, when he sailed 
_ : vile oO S > in } ar 
Office Appliances is pleased to present herewith two England and took hi place in the arm) 

‘ ; ‘ . - e e ‘ ho kno . Pineda a ‘ 
pictures in which will be found an Underwood man who The best wish of all wi kn w Mr. Robson go wi 
is a soldier. He is J]. W. Robson, well known in Canada him, and his many friends are hoping that he may 

turn safely 


and the United States, not only as an expert on the Un- 
derwood machine, but as a successful salesman and man- 
the English army 


Robson has not only 


sergeant-major in 
and is stationed at Folkestone. Mr 
been put in charge of a large share of the clerical work 


ager. He is now a 


in his branch of the army, but also has charge of a school 
of typewriting instruction. In one picture he is shown in 
the middle of a military group, and the other illustration 
him instruction to a large class of English 


shows giving 


soldiers under drill for clerical positions 

Mr. Robson is an active and energetic young man with 
a personality which is hard to resist. He came to Canada 
several years ago and entered the Underwood service with 
J. J. Seitz, Underwood the Dominion. 


He proved himself a successful salesman, particularly in 


representative in 


the specialties end of the work, and made his mark. Later 
he left Canada and came to New York, where he entered 
the special machine department of the Underwood Type- 
Robinson. Mr. Robson's pe 


the 


writer Company under F. A. 


culiar talents brought him to attention of General 


Sales Under 


Neahr, who appointed him 
This position Mr. Robson held 


Manager J. E. 
wood manager at St. Paul. 





Soldiers for Clerical Positions. 


Weston & Son. 


J. W. Robson drilling English 
Copyrighted by J. 


Importance of Quoting Delivered Prices. 
(Agent 


will 


The following extract from a letter from Special 


Harris Wisconsin 


of general interest, and applies to all firms contemplating 


Garrard to a correspondent in 


business with Latin America 

“Let me urge upon you the importance of being abl 
to quote delivered prices at the nearest port Prices 
New York mean nothing to the man in Honduras 
somewhere else. If you find it difficult to quote him prices 
at his nearest port, just imagine how bewildered he is 
when he tries to find out what the goods will cost hir 
laid down there. He has very few facilities for finding 
this out compared with those open to American firms 

“Put one of your bright young men to working tl 
out Figure the cost price laid down at Belize, at Barrios 
at Port Limon, at Colon, at San Salvador, at Guatemal 
City. There is where Europeans have had the advantag 
of our salesmen [ have seen American salesmen 


1 


pelled to own up that they did not know how much t 


goods would cost; and I have seen a German sales1 
go into his pocket and from a little red book not only 
out what sardines would cost per case laid down at Sat 
Jose, but what each can would cost on the shelves Get 
the information on every important point and then work 


it out. It will pay you.” 


American Pens and Pencils at Fair in Ireland. 


[Corsul Wesley Frost, Cork (Queenstown), Ireland 

At a recent fair, held in a small town in a ret 
section of County Kerry, Ireland, a striking variety 
American goods was offered for sale The merchants i 
many instances had placed a great share of the S . 
on the pavements to attract tl throngs of Irish peasa 
that strolled through the narrow streets \ goo 
tion of these articles had been received from the 
States. Fountain pens were of American mar 
and pencils from New York were included 

All the American goods sold in this section of Ire] 
reach here through the energy of English brokers 


wholesale buyers in Liverpool, London, and Glass 


There is ample room for an intelligent American to 
up a remunerative business Cork or Limericl 
manufacturers’ agent for Art rican goods 





A Progressive French Editress. 


itic ¢ \ppliar es from time to time has made reference 


t L’Avenir,” whith until recently was devoted princi- 
y to stenographic and typewriting matters Phe 
scope of the magazine has, however, recently been broad 


Avenir du 


known as “I 
work of making the 


d and the magazine is now 
Bureau Moderne The 


er and better has fallen principally 


magazine 


upon the shoul 


ders of Mme. Andrée-Léon Vandecrane, who is managing 
the publication of the magazine in the absence of her hus 
M. Léon Vaudecrane, who is discharging his obli 
gations to the government in connection with the war 
M. Vaudecrane established “L’Avenir” about five years 
g \i me Vaudecrane is well fitted for the work of 
making “L’Avenir” bigger and better, and is possessed 
wide circle of friends in the business offices of the 
suntry, particularly among stenographers and typists 
Mme. Vaudecrane is devoting her entire time’ to 
L’Avenir,” which will appear regularly on the first of 
each month In appearance and make-up the recent ts 


be commended highly An 


ré ade T 


sues of the magazine are to 
excellent 


ontributors 


grade of paper is used for the pages and 


national note in France are doing their 
41 | 7 


make the magazine worth the while of its con 


tituents 


Office Appliances has recently received an open letter 


“L’Avenir” in which is 


the management of pointed 


the opportunity which American manufacturers have 


resent in the French market. [The high tension at 


which some of the business organizations of the country 
are working and the rebuilding of the country’s indus- 

es and commerce after the war, are given as self-evi 
dent reasons why American manufacturers should look 





Andrée-Léon Vaudecrane, Man- 
Bureau 
Moderne,” Paris, France. 


Mme. 
ager of ‘‘L’Avenir du 


o the possibilities of the French market. Unusual con 
ditions in business at present also make necessary some 
reorganization now, so that waste may be eliminated and 

efthciency increased. The letter further presents 
L’Avenir” as a suitable medium for getting in t 
with the Fret market and invites visits from readers 

Office Appliances, who, we are assured, will be given 
special attentior [The offices of “I \venir di Burea 
Moderne” are located in the very business center ot 
aris, at 24, Be levard des Italiens, with an entrance also 

rue Ta The subscription price of “L’Avenir 
e Bureau Moderne” is 12 francs a year for twelve 
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A Visitor from New Zealand. 

Wellington, New Zealand, ‘secretary 
ctor of the Excelsior Supply Company, Ltd., of 
Wellington, was one of the inter- 
rs of the month. Mr. Jacobsen has been in 
six weeks, the first month of which 
was spent in Chicago. He is now in the East, whence 
month to sail from Vancouver 


Leo \ 


Sydney, Melbourne 


late: I the 








n the Niagara,’ for Sydney. 
.. 
Leo. A. Jacobsen, Secretary and Direc- 
tor, Excelsior Supply Co., Ltd. 

Mr. Jacobs was in Chicago during the week of the 
Republican national vention. He was interested in 
the acti s oO several candidates’ headquarters at 
the hotel and had the good fortune to be in attendance 
t the entior the Saturday of the nomination of 
Charles | Hughes 

Mr. Jacobsen give interesting report of the con- 
ditions siness in Australia and New Zealand. A 
large t ber of troops have gone to the front and while 
the con ns | course, somewhat affected the 
usual routine, the ynditions have had but little effect 
upon the ge i] ty and have been rather to their 
advantage in other respects. Two good seasons for all of 
the agricultural pré ts and, in fact, for most of the 
great Itiplicity products which contribute to the 
wealtl Australi ve, with the increased prices for 
ill the goods d great prosperity. The large gov- 
ernment expenditures for equipment of troops and for 
other military expenses have increased the volume of 
money 

New Zealand witl population of well over one million 
in 1915 exported £7,000,000 worth more last year than 
any year in the hist y of the country. 

Mr. J: sen has full measure of the spirit of prog- 
ress and all of thi isiasm of the citizen of Australia 
and New Zealan pays a fine tribute to the enter- 
prise of peopl his native land, who have brought 
the country up to such a high position among nations. 


ress of Australia 


The pr from its colonial settlements 
to the gre é i and the development of the mar- 
velous resources of the country constitute a romantic 
chapter in the hist f nations. The evolution of its 
political advancement has attracted the attention of the 
world The olit system of Australia may be no 


an approach to the ideal than the system of some 
nbodied in it are some advanced 


principles, the results of which are being carefully stud- 


ied by other countries The Australian system of gov- 
ernment does not, « rse, afford ideal conditions. Ideals 
ever change f d with the new demands of every 
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decade. “The progress of the world,” said Gladstone in 
effect, “is due to the fact that certain persons appreciate 
things. Those who are con- 


the advantage of certain 


vinced, not those who are skeptical, carry the day.” 
The Excelsior Supply Company, Ltd., has for a number 
of years done a substantial business in office equipment. 
It has introduced many office specialties by its staff of 
When a line is 
thus introduced arrangement is made for its distribution 
by wholesale to the stationery, typewriter and office supply 
The company does a large wholesale business in 


travelers calling direct upon the user. 


trade. 
rubber stamps and accessories, numbering machines and 
a great variety of articles which compose that line. It 
also deals extensively in show-cards and window-trim- 
mers’ supplies and features a considerable number of office 
devices. 

The object of Mr. Jacobsen’s visit to the States is to go 
carefully over the market for other machines and appli- 
for office use. The 
with British manufacturers and has 
tributer for a number of American manufacturers for sev 


While the relationships with the American 


ances firm does a considerable busi- 


ness also been dis 


eral years. 
manufacturers have been eminently satisfactory, Mr. Ja- 
cobsen, pressed for information, made the comment which 
is so frequently made by other firms abroad; namely, that 
every American mail brings them short-postage letters 
and packets, upon which they are required to pay as a fine 
double the shortage 

There is no factor in export which is a source of so 


much annoyance as that of short postage. It is an inex- 
cusable inattention to small detail. It is hoped that there 
will presently be found a way to impress every manufac- 
turer in the States with the importance of affixing the full 
ro abroad. 


amount of postage to letters which 


American Office Fittings for South Africa. 


{British South African Export Gazette.] 


Never before has the South African market been in a 
position to display a sounder and more substantial inter- 
est in office fittings, in spite of the fact that circumstances 
do not lend themselves to anything in the nature of a 
“boom,” either in building business premises or in equip- 
ping them. Without any exceptional general commercial 
activity, however, the fact remains that a progressive spirit 
is in existence, and is showing itself sensitive to such pos- 
sibilities and suggestions as may offer for introducing 
labor-saving or efficiency-stimulating office appliances, fit- 
tings, and furniture. 

This increasingly valuable market appears to be largely 
surrendered to American selling enterprise without seri- 
ous competitive effort by British firms. 
recent official report, there has been a gradual and sub- 


fittings and 


According to one 


stantial growth in the sale of steel office 
fixtures of American manufacture in South Africa, partic- 
in the Johannesburg district, during the last two 


having 


ularly 


or three years, several large Government orders 
been placed for this material for special uses during this 
period. Among the latest of this kind of equipment is 
that furnished for the plan room of the South African 
Railways headquarters Johannesburg, a new 
wing having recently been added to the large stone struc- 
ture housing these head offices of the South African Rail- 


The fittings for the proper storage of the 


offices in 


way system. 
drawings and survey books were manufactured by a metal 
office furniture company of the United States, and erected 
by the Johannesburg agents of this company from designs 
railway architect. 
and 


and specifications furnished by the 
These are made of the 
enameled, and comprise, among other fixtures, 800 draw- 


To this equipment are 


best mild steel, cold rolled 


ers and over 600 pigeon-holes. 
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added sundry tables, counters, screens, etc., weighing in 
all 66,000 pounds. The scheme provides for additions to 
the fittings in the future, as occasion may require, to the 
extent of an additional 1,280 drawers and 500 pizeonholes 
and it is anticipated that in the course of a very few years 
further installments of such additions will become neces 
sary. Besides the above special equipment, recent orders 
have been given by the South African Railways for othe: 


head 


quarters building here, where the general offices of this 


steel furniture for record and other rooms in the 


big Government railway system are located. 


Among other important installations of metal fittings 


in the Transvaal of United 
equipment of the new Pretoria post office, and that placed 


States manufacture, was the 
in the new and costly Johannesburg town hall. All the 
above was furnished on special order, and is not included 
in heavy and frequent sales of stock steel furniture for 
otfice use, the demand for which is constantly increasing. 


A New Book on Exporting. 

“Exporting to Latin-America” is the title of a new book 
by Ernst B. Filsinger. The 
important and exhaustive treatise dealing with trade wit 
man fot 


volume is said to be a most 


Latin-America. It was written by a business 


experience of fifteen 
Latin-Americat 


based on an 
with the 


business men and is 


exporting and trading 
This experience was supplemented by 
The introduction 


Rowe, head of the depart 


years in 
countries. exten- 


sive travel in the southern republics. 


was written by Professor Leo S 
ment of economics, University of Pennsylvania. Che 
scope of the book is very comprehensive and a valuabl 
feature is the description of the business world, methods 
and trade customs of the various countries. The inhabi 
tants are carefully analyzed, the proportion of the various 
classes of the population are stated, and the relative buy 


ing powers are given. The credit and financial conditions 


are also discussed and conditions of travel are detailed 
with an outline of the expense entailed. Data regarding 
samples, customs regulations, taxes, etc., are provided 
These and many other points serve to make this new 


book an important contribution to business literature 


South African Diamond Companies Buy Royals. 
James Murray Shields, the 
Johannesburg, South 
quainting the various diamond mine offices in Johannes 


progressive Royal agent in 


Africa, has succeeded so well in a 


burg with the merits of the Royal, that they are now 
among his largest customers It is a big step in Mr 


Shields’ campaign to win such a prominent place for the 


Royal typewriter in his territory 
Mr. Shields 


sales materially 


expects to increase his Royal typewriter 
1916. Much 


missionary work he has done promises to be very fruitful 


during recent enthusiastic 


Kitchler Opens New Zealand Branch. 
\. C. Kitchler advises us that he has opened permanent 
New Zealand 


before his trip has been completed he will have visted mort 


offices in He is covering the country and 


than fifty towns in the dominion. The office in Sydney 


Australia, is to be maintained, the branch at Christchut 


New Zealand, having been opened in addition to the 


Nd 


ney office 


Frenchman Visits America. 


L. Neuman, a calculator machine agent at 1, Boulevard 


Poissonniére, and 37, Rue Poisonniére, Paris, is at present 


in America looking over the opportunity for importing 


American office machines and devices to France Office 
Appliances expects to have the pleasure of a visit ft 


Mr. Neuman. 








SELLING LOOSE LEAF 
GOODS SUCCESSFULLY 


Some gg 


Paul Hunt, Jefferson City, Missouri 





O ONE hi: 
, but | 


to deal with the subject you 


is ever accused me of being falsely mod- 


est must admit that I do not feel competent 


have suggested, espe- 


cially when I compare myself with so many other larger 
and more successful dealers in loose leaf devices. But | 
shall endeavor to outline the policy I have adopted in 


selling a line which is profitable and pleasant to sell. In 
this I shall make 


not be taken as a criterion on which 


some positive statements which should 
all loose leaf salesmen 


should base their policy; they are my own ideas and may 


not be agreeable to others in the business and so you 
shall have to take them for what they are worth. 

I have three clerks in my stores, besides myself, who 
sell the general line, but not one handles the loose leaf 
end of it like I would like to be waited upon if I wer« 


Loose leaf in one respect is simi 


blacksmith or 


in front of the counter. 


lar to law, medicine, truck-gardening—it 


know the 


book a 


one can sell a ten-cent counter : j 


requires study to succeed and business. Any 


journal and a 


ledger, and probably a cash book, but to introduce a sys 


tem of loose leaf bookkeeping to one who is not initiated 


requires a knowledge of what one is talking about and a 


faculty of explaining the system in a clear, words-of-on¢ 


syllable manner that makes the customer see your point 
in a short time. I shall take the business record keeping 
end of it, for example. You will note that I used thi 
phrase “business record keeping” instead of bookkeeping, 


The 


Be your own example for 1 


it sounds better to me and is more comprehensive 


example I refer to is this: 


have not the example, the several forms and binders 


in actual use yourself, how in the name of Sam Patch, 


can you with consistency make an effort to induce your 


ustomer to adopt something of which 
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and keeping that in mind I do not let a clerk who has not 
a thorough understanding of the line “monkey” with a 
customer, for monkeying is about all it amounts to. 

trouble 


The great with most salesmen is that they lack 


the courage to make suggestions. This can be done in a 
and without offense, for most people 


for record books have had or have 


most engaging way 
who come to the stor 
keeping their records and it takes 


in mind a set way of 


just a little diplomacy to suggest that you have a better 
\ clerk of mine not long ago sold a 
man $2.60 worth books and had the goods 


I caught him just before he left the counter 


method to suggest 


bound 


wrapped up 


and by taking him back in my office and “showing him”— 
he and I both being from Missouri I had to do it—I sold 
him something like $35.00 worth. I do not remember the 
exact figures. That was from suggestion and he went 
away thinking that he knew more about the various 


methods of business record keeping than any loose leaf 


salesman he had ever met—lI let him think so, too. He’s 
on my pension list, now, that is he helps pay my 
pension 

The location of the loose leaf department depends a 


great deal upon the prominence you want to give the line. 


If it is the intentior the dealer to feature the line the 


most conspicuous place in the store is the place for it. I 
handle line with green labels on the boxes and those 
green labels and white boxes are the first thing seen in 
the store upon entering it. Just along-side the door out- 
side I have rainproof show case just large enough to 
hold an opened loose leaf ledger of the largest size. 
Every week I change this display with a view to telling 
the public in a mute but forceful way that I have the full 


line. A sign explaining the uses of the display helps a lot. 
In selling the line be to let the customer handle 
the goods himself. Give him a key, if the binder or cover 


sure 


requires a key to open it, and let him place the sheets in 
and take them out himself; he'll get familiar with it and 
be calling it by its first name before he goes out of the 
store. Do not hold it off as if it were not made to handle. 


The leaf line is so comprehensive and its uses so 


multitudinous that it makes it easy and hard, at the same 


loose 


time, to handle. By easy is meant that any one can sell 
a cover that fits a certain sized sheet and then furnish a 
‘$ and filler to go with it, but it takes suggestion and 
explanation to induce a jeweler to put into use a loose 
leaf package receipt book. Most of his delivered articles 


re of more value than a grocer’s and 








yourself do not think enough to 

take in your own office? More busi 
ness records systems are sold from 
my set in use in my office than | 
Id ever be able to sell by other 
means. Take the customer into your 
fice, show him the whole thing from 
the first entry until the bill is paid 
and s¢ ttled. whether it be an account 
ible or account receivable. Then 
when he has installed the system you 
sold him open his books for him, go 
to his office and do the work. Loos« 
leaf dealers should remember this: I 
an install enough loose leat 
ts in their community they may 
lose up their shops and live off the 
pension derived from furnishing the 
rms and binders that are always ri 
red once they are adopted. “A 
little knowledge is a dangerous thing, 


Paul 
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Hunt. 


someone's signature should be affixed 
a receipt showing delivery. It is 
not easy to think up all the uses to 
hich loose leaf devices may be put 
there is not a record that may not 
this method. 


r kept by 


o sum up the story I would say 
e following are essential in a suc- 
essful handling of the loose leaf line: 
l \ 
ine—study it; 


thorough knowledge of the 


2, Do not be afraid to suggest— 


know your subject; 

Proper display accompanied by 
neat and well worded signs: 

4. Remember that everybody pass- 
ng your store is a loose leaf pros- 
book to bank- 
for banks— 





ect—from_ receipt 


ting machine outfits 
ery ody. 


member that, and go after ‘’em. 











NEWS AND MISCELLANY 


PRESENTING THE IMPORTANT NEWS OF THE MONTH 
WITH AN INTERESTING REPORT OF THE NOTABLE 
ACTIVITIES IN EVERY SECTION OF THE FIELD 














Wholesale Stationers’ Association Formed. 


One of the most important events of the month was 
the formation of the Wholesale Stationers’ Association 
of the United States, at the Hotel Astor in New York, on 
June 16 and 17. 

The organization is the outcome of a meeting of a 
number of wholesale stationers held May 5 and 6 in 
Washington, upon the initiative of R. P. Andrews of the 
R. P. Andrews Paper Company. Mr. Andrews has for 
many years been interested in organization work. He 
was active in the early annual meetings of the National 
Association of Stationers and Manufacturers and was one 
of the first to advocate reforms in trade practice. The 
objects of the new organization are the improvement of 
trade practices and co-operation in activities of mutual 
concern, 

lo avoid any conflict between the new organization and 
the National Association of Stationers and Manufactur- 
ers, an article in the by-laws provides that the meetings 
of the new association shall be held at the same time and 
the same place as the meetings of the National Associa- 
tion of Stationers and Manufacturers. The activities of 
the wholesalers may considerably augment the attend- 
ance at the national convention 

Whether the new organization will have any effect upon 
the movement to form a separate organization of manu- 
facturers remains to be seen, It may be that the National 
\ssociation’s plan to make its committees covering each 
branch of manufacture committees of the whole member- 
ship in their respective lines will be an instrument through 
which may be accomplished all that could be accom- 
plished through a separate manufacturers’ organization. 

Office Appliances extends its good wishes to the Whole- 
sale Stationers’ Association of the United States. 

The following officers were elected on June 16: Presi- 
dent, Eugene Pettus, of Blackwell-Wielandy Book & Sta- 
tionery Co., St. Louis; vice-president, Arthur Bainbridge, 
of Henry Bainbridge & Co., New York; treasurer, Ross 
P. Andrews, of R. P. Andrews Paper Co., Washington, D. 
C.; secretary, John P. Black, of the Marcus Wolff Co., 
Baltimore, Md. Executive Committee: D. H. Jonas, of 
the Tower Mfg. & Novelty Co., New York, chairman; W. 
G. Whittemore, American News Co., New York, and 
Harry Haupt, Kimpton, Haupt & Co., New York. 


At the Friday, June 16, meeting also the following by- 


laws were adopted 


Article I—Name. 
The name of this Association shall be Wholesale St 


tioners’ Association of the U. S. A. 


Article Il—Purpose. 
T he purpose of this association is to foster and promot 
the best intersts of wholesale stationery trade and theu 


relationship with the manufacturers and each other 
Article I1I—Membership. 

The membership of this association shall be limited t 
wholesale stationery dealers who purchase from manufac 
turers and re-sell to the trade 

Application for membership shall be made to the secre 
tary and shall be acted upon by the board of directors 
whose action shall be final. 


Article IV—Officers. 


f the association shall 


Sec. 1. ‘Ihe elective officers « 
a president, a vice-president, a secretary, a treasurer, wl 


shall be nominated by the board of directors and elected 


by the association to serve for one year, or until the 
successors are elected and installed. 
Sec. 2. The president shall preside at all meetings ot! 


the association and of the board of directors; he shall ( 
} 


a member ex-officio of the executive committee herett 
after provided for, and shall perform such other duties as 
are usual for such an officer 

Sec. 3. The vice-president shall act in the absence o 


the president. 

Sec. 4 It shall be the duty of the secretary to kee 
record of all meetings of the association and to conduct 
under the direction of the president the correspondenc: 
the association, and to preserve all correspondencs 
all other papers belonging to the association, and to re- 
ceive all moneys due to the association and pay the same 
over to the treasurer, and make a written report at eac! 
annual meeting of the affairs of the association so far as 
relates to his office. 

Sec. 5. It shall be the duty of the treasurer to receive 
all moneys due to the association from the hands of the 
secretary, and to disburse such amounts as may be author 
ized by the president; to keep account of the finances 
the association, and to make a report of the same at the 
annual meeting or at any time upon the demand of the 
president. He shall be bonded at the expense o 


- of 
t the as 


sociation 
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Eugene Pettus, President Wholesale Sta- 
tioners’ Association of the U. S. A. 





Jone © Oe Se a ae Sta- R. P. Andrews, Treasurer Wholesale Sta- 

o Se Me Officers and directors of the tioners’ Association of the U. S. A. 
Wholesale Stationers’ Association 
with exception of D. H. Jonas of 
the Tower Manufacturing and 
Novelty Company, New York, 
N. Y. 











ee 
W. G. Whittemore, Executive Committee, 


Wholesale Stationers’ Associa- 
tion of U. 


Harry Haupt, Executive Committee, 
Wholesale Stationers’ Associa- 
tion of U. » Be 





Arthur Bainbridge, Vice-President Whole- 
sale Stationers’ Association 
of U. § 
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an audit committee named by 
books of the 


There shall be 
shall audit the 


Sec. 6 


resolution treasurer at 


who 
each annual meeting. 


Article V—Executive Committee. 


There shall be an executive committee of three who 
shall be nominated by a nominating committee and 
elected by the association to serve for one year, or until 


their successors are elected and installed. 

The executive committee shall have supervision of the 
the interval between 
annual meetings. 

Article VI—Board of Directors. 

The shall ten 
who shall be nominated by a nominating committee and 
for one year, or until 


affairs of association during the 


board of directors consist of members, 
elected by the association, to serve 
their successors are elected and installed. These directors 
shall be representative of the following geographical sec- 
tions of the country 

New England, New York State, 
Southwest, Central States, Middle 
West, Pacific Coast 
Article VII—Nominating Committee. 


Eastern States, South, 
West, Northwest, 


The nominating committee shall be named by resolu- 
tion at the annual meeting of the association 
Article VIII—Meetings. 
The association shall meet annually at the same time 
and place as the annual meeting of the National Associa- 
tion of Stationers and Manufacturers of the U. S. A,, or 


at such other time and place as may be called by the 


president upon the direction of the board of directors. 


Article IX. 
[Twenty per cent of the membership of the association 
shall constitute a quorum at meetings of the association. 
Article X—Dues. 

The annual dues of the association shall be twenty-hve 
shall be before 
\ member who is delinquent in the payment 
the the 


dollars, and payable in advance, on or 
October 1. 
of annual 
annual meeting shall be dropped from the roll of mem 
bership. Such 


vote of the board of directors upon payment of all arrears 
Article XI—Expenses of Officers. 

Che necessary traveling expenses of the president, sec- 

the 


dues tive days before assembling of 


member may be reinstated by a majority 


acting In 


the 


vice-president when 
shall be 
the association, and the secretary shall be« 


board of 


retary, treasurer and 


place of the president paid from funds of 


paid such com- 
directors 


pensation for his services as the may 


authorize. 
Article XII—Amendments. 
Any amendment to or alteration of the by-laws can be 


made at any meeting of the association by a vote of two 
thirds of the members present. 
Three Preparedness Parades. 
The Chicago preparedness parade rivaled the one in 


New York in size and impressiveness. There were 120,000 
The Chicago branch of the Remington 


marchers in line. 
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Typewriter Company was in a division headed by Captain 
F. C. Mochell of the United States Army. The 


squad marshals in this procession were Messrs. Schroeder 


Remington 


Manning, Kloss and Schelain [The Remington boys 
Chicago could not turn out quite so strongly as those ol 
New York because New York is the home office of thi 
company. Eighty marchers, however, represented 














Remington Squad in New Orleans Preparedness Parade. 


Remington and practically all of the other Chicago offi 


equipment firms also had delegations in the parade 


In the Boston preparedness parade 100,000 men and 
women marched Among these were thirty men of thi 
Boston Remington force, headed by Manager Ryan. Hers 
too, the field of office applian es was well represented 

In the New Orleans preparedness parade the Reming 
ton unit contained a prominent proportion of the fair sex 
This group, twenty-four strong, with Manager Keplinge: 
in command, was a prominent feature of the parade Che 


men wore red, white and blue badges with the word “Rem 


ington” printed on them and carried a large button read 


ing “Get Ready! New Orleans, June 3.” Both men ar 
women were dressed in white, the girls carrying red, whit 
and blue parasols Chere were applause and complimet 
tary comment on the generally fine appearance of 


Remington unit 
Froudf.t Company Makes Comment. 


item or 
21 of 


| Oost | 


In a letter to Office Appliances regarding the 


“Decision in Loose Leaf Litigation.” on page 


June number of this magazine, the Proudfit 


Company 


SaVS 


“The decision referred to last month in no way affects 


the Proudfit line as it is being manufactured today and 


as it has been manufactured for something over two years 


; 


Proudtit devices that were in any way afte 


the 


“The only 


ed by the suit and decision were the so-called Kevylo 


and old-style Quick Action, which have been off the mar 


ket 


changing 


over two years and which we have been gradual 


over to the ‘Improved’ construction, which is 


of litigation of any character.” 


entirely outside 





Some of the Chicago 


Remington Sales Force who marched in P-eparednesc Parade. 
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magazine, 
lead 


Proudfit Company and its line of 


that have made your 


it conversant 


[he statement you 


if read by one n with the facts, would 


to believe that the 


loose leaf devices had been wiped off the earth, while 
the opposite is really true. In other words, the company 
and its products are stronger and better today than they 
have ever been 


Corona Annual Sales Convention. 
ynvention of the Corona Typewriter 
held June 14, 15 


Hotel Breslin, Broadway and Twenty-ninth street, 


Che annual sales ec: 


Con pany’s eastern division was 


at th 
New York City, and on the 17th at the Corona factory, 
Groton, N. Y 

out seventy men attended th onvention. Chis 
number included Corona agents, sub-agents, members of 
the New York office and of the home office and factory. 
There were intense interest and great enthusiasm shown 
at every meeting. The apparent helpfulness in the mutual 
exchange of ideas made it certain that the Corona sales 
convention will be an annual affair. Eight hours a day 


discussions concerning 


Men 


for three days were devoted to 


and its distribution 


of the product 


the betterment 





L. J. Conger, Sales Manager, Right; E. K. Ray, Secretary, Cen- 
ter; A. E. Roberts, Detroit, Left. 

of prominence in the typewriter field helpful talks 
and there were round table discussions which developed 
points ot great v: 1¢ 

The convention meeting opened at 10 a. m. Wednes- 
day, June 14, with Carleton F. Brown in the chair. L. J 
Conge sales manager, and J. J. Seitz, of the United 
Typewriter Company, of Canada, spoke on the topic, 
‘Establishing and maintaining sub-agencies. Relation bs 


tween sub-agencies and the home office 

Talks on “Proper arrangement of Corona display room” 

Vindow displays and regular display service” wert 

givel vy Harold McD. Brown, publici manager, and 
Mat Jentet vindow-display specialist of national re 
pute 

The afternoon was devoted to discussions on: ‘Where 
to look for new business,” “How the local dealer may 


get the most out of national advertising,” “Criticism of 


Corona advertising from the dealer's standpoint,” “Object 


of Corona advertising,” “Handling prospects. Follow-up 


letters,” “How to plan special keyboards,” “Demonstra- 
tions, A Sales Manual.” 

Thursday morning there was another series of talks 
and discussions The subjects included “Free trials and 
rentals,” “Time payments and standard lease forms” by 


Carleton F. Brown, president and general manager, and 


Stephen Bell, on the company’s attorneys Allowance 


id trade-ins,” “Price cutting.” 
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was an address on “Salesman- 
ship and direct Charles W. Hoyt, fol- 
discussions on “Sales reports,” “Dealer helps,” 
hasers,” “Attaching improved parts to 
ble on topics suggested by repre- 


old machines;” round tal 


In the afternoon there 
advertising” by 
lowed by 
“Instructing pur 
sentatives 
isitors attended a theater party at 
was “Very Good Eddie.” The 
some personal references to 


ening tne 


In the 
the Casi1 The play 


audience was delighted by 


members of the Corona organization and to the machine 
itself. One of the players also carried a Corona as part 
of his baggage 

[he topics for Friday morning were: “Selling large 
corporations,” “Government business,” “Reservation of 


commission on government and corporation business;” 


“Corona special luggage” by J. A. Williams, sales man- 
iger of Henry Likly & Company; “Corona Accessories;” 
“Ribbons” by G. F. Yancey, sales manager of Mittag & 
Volger, [1 In connection with his talk Mr. Yancey 
gave each one present a neat box containing a piece of 


the fabric from whi Mittag & Volger typewriter rib- 
bons are generous enough in size to make a 


rompers for a kiddie or a shirt waist for a lady, 


made and 


] air of 





Manager, Batting; Wm. Shellinger, 


Catching. 


W. F. Sroufe, New York, 


Knoxville, 
thus suggesting a 2 test of the fabric as to durability 


a washboard test, as it were. 
ted to the subjects: 


ertising,” “Dealer helps,” “Corona 


Che afternoon was “How to 


yrder parts al 
service.” 

At 7:50 the Corona ecial train left New York for the 

ctory at G n, N. \ 

t Gr the th there was a trip through the 
plant and e visitors were shown over the ground for 
the new factory, which is to be a four-story concrete 
structure ntaining some 90,000 square feet. 


In the aft- 
Corona and 


d at the Corona Club. 
the 


Luncheon was serv 


ernoon there was a game between 


Elmira teams and a between the home office and 
dealers The dealers in spite of the box artist work 
of “Bill” Sroufe, wl vas opposed on the dealers’ team 
by G. Samuel of Brool Ni: Be 

sessions C, A, A. Johnson, retir- 


During the conventior 


eastern division, was presented 


ing field manager of 


with a handsome Gladstone bag with a Corona machine 
enclosed [he presentation was made by C. F. Brown. 
Mr. Johnson was als resented with a very handsome 

‘roton Saturday by dealers whom 


Waltham gold watch at ¢ 
he had served while with the Corona company. 

\mong those present at the convention were: A. P. 
Ward, Philadelphia, Pa.; W. L. Prickett, Philadelphia, Pa.; 
P. M. Duggan, Erie. | F. P. Carey, Harrisburg, Pa.; 
M. W. Nixdorf, Lancaster, Pa.; C. H. Pattee, State Col- 
ewport, R. I.; F. H. Neilan, Prov- 
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I.; kt. J. Murphy, Charlestown, S. C.; W. H. 
Wheeler, Springfield, Vt.; W. H. Sherman, Burlington Vt.; 
L. P. Randall, St. Johnsbury, Vt.; J. L. Maxon, Barre, Vt.; 
Mr. and Mrs. Geo. M. Carnegie, Norfolk, Va.; L. A. Mose- 


idence, R. 


ley, Roanoke, Va.; L. N. Mouck, Richmond, Va.; M. W. 
Couter, Bristol, Vt.; C. C. Showalter, Parkersburg, W. 
Va.; Chas. H. Kline, York, Pa.; A. E. Roberts, Detroit, 


Haven, Conn.; Brooke Far- 
Agency, New York City; Howard 
Agency, New York City; C. A. A. 
Conger, Home 


Mich., Chas. W. Hoyt, New 
ley of Adv. 
Spaulding, Lesan Adv. 
Johnson, Home office, Groton, N. Y.; L. J. 
office, Groton, N. Y.: E. E. Strong, Northampton, Mass.; 
Wm. Shillinger, Knoxville, Tenn.; J. J. McCormick, Chi- 
cago, Ill.; Thos. H. Prior, Trenton, N. J.; Frank E. Shen- 
Wm. M. Hall, Montreal, Canada: 
Toronto, Canada; Hon. Hom« 
brown, Home office, Groton, 


Lesan 


inger, Scranton, Pa.; 
J. J. Seitz, 
office, Groton, N. Y.; C. F. 
N. Y.; Harold McD. Brown, Home office, Groton, N. Y.; 
Robert Bastow, Home office. Groton, N. Y.: E. G. Me- 
Can, Home office, Groton, N. Y.; C. H. Woodward, Wash 
Waterbury, Conn.; R. L. 
Samuel, Brooklyn, 
Fred. Dobke, Jersey City, N. J.; C. O. Blomquist, 
M. Judd, Newark, N. J.; W. F. 


Ray, Home office, Groton, 


Ben Conger, 


ington, D. C.; Harry Graves, 


Carter, New Haven, Conn.; Geo. B. 
a # 
Hartford, 
Sroufe, New York City; E. K. 


Conn.: Geo. 


Barrows, 


N. Y.; J. P. Locroft, Washington, D. C.; G. O. 
Portland, Me.; Dan Sullivan, Bangor, Me.; M. W. Lucy, 
Baltimore, Md.; F. Schoenthal, Boston, Mass.; F. E. Frost, 


Cooney, Jr., Pittsfield, Mass.; H. A. 
H. Quimby, Dover, N. H.; 


Worcester, Mass.; T. 
True, Springfield, Mass.; E. 
L. H. Greer, Manchester, N. H.; F. R. Wright, Auburn, N. 
Y.; W. D. Watson, Albany, N. Y.; Mr. and Mrs. H. C. 
Wallenhorst, Buffalo, N. Y.: C. R. Cone, Cortland, N. Y.:; 
C. B. Thomas, Rochester, N. Y.; J. J. Ferrari, Syracuse, 
N. Y.; H. W. Booth, Utica, N. Y.; J. W. Jowett, Water- 
town, N. Y.; J. E. Crayton, Charlotte, N. C.; W. B. May- 
nard, Cleveland, Ohio; W. A. Reeves, Youngstown, Ohio: 
W. J. Peacock, Pittsburgh, Pa.;: Geo. S. Pitts- 
burgh, Pa.; and Griffing, Terry, Beckert, DeWitt, Rariden, 
York Sales force. 


\ similar convention of the western and central divi 


Peacock, 
Orr, of New 
sion of the Corona Typewriter Company will be held in 


\ugust 2, 3 and 4. The attendance will con 


agents only, about 


Chicago on 
sist of the direct 
number. Besides these-direct agents there are a number 
of sub-agents selling the Corona in this territory. The 
will be held at Dallas, Texas, Sep- 


fifty or sixty in 


convention 


tember 20, 21 and 22. 


soutuern 


Annual Convention of Pacific Northwest Stationers’ 
Association. 


Annual Convention of the 
Bozanta 


North- 


Tavern, 


The Seventh Pacific 
west Stationers’ Association was held at 
Lake, Idaho, June 16, 17 and 18. 
John B. Hibbard, J. K. Gill Co., Portland, 
Oregon; Ball, Kilham Stationery & Printing Com- 
pany, Portland, Oregon; Julius Marlitt, Pacific Stationery 


Hayden Those in at- 
tendance were: 
fg. 4 
Orezon; H. B. Benson, 
\berdeen, Washington; 

Graham & Co., Spo- 
Ortel, Shaw 


& Printing Company, Portland, 
Benson Office Supply 
R. A. Waltz, H. S. Berry, John W 
kane, Washington; Eugene P. Growne, W. J. 
& Borden Co., Spokane, Washington; J. S. 
C. Miller, Spokane Office Supply Company, 
Edward Trick, Trick & ~ Murray, 
Geo. E. Miller, K. 
Seattle, Washington; A. B 
Tacoma, 


Company, 


Lawrence, S. 
Spokane, 
Seattle, 


Lowman & 


Washington; 
Washington: R. Terry, 
Howe, Pioneer 


Washington; 


Hanford Co., 
Company, 
Arch Cunningham & Co., Boise, Ida- 
Butte, Montana; 


Printing 


Bindery & 
Arch Cunningham, 
ho; S. M. Swordling, B. E. 
H. B. 
Montana. 


Calkins Co., 
Company, Missoula, 
Mrs. A. B. 


Othce 


The 


The ladies registered were: 


Boomer, Supply 


Howe, 
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Ortel, Mrs. R. A. Waltz, Mrs 


Berry and 


Mrs. J. S. Ball, Mrs. W. J 
K. R. Terry, Mrs. Julius Marlitt, Mrs. H. S 
Mrs. 

The following 
E. Miller, of Lowman & Hanford Co., 
dent, W. J. Ortel, of Shaw & Borden Co., Spokane; s 
retary-treasurer, Trick, of Trick & Murray, 
Seattle. 

It was decided to hold the 
1917, at one of the hotels in 


J. S. Lawrence. 


elected: President, Gk 


Seattle; 


officers were 


vice-pres 


Edward 


next Annual Meeting in Jul 
Glacier Park, Montana 


Remington Accounting Machines Used by 


Railroads. 
One of the most significant of the recent development 





of the typewriter business is the extent to which t 
accounting machine is invading the railroad office for 
doing of various kinds of accounting work which are p¢ 
culiar to the railroad business. The illustration herewit! 
shows six new Remington-Wahl cross-adding typewriters 





Remington Accounting Machines in Michigan Central Office. 


and three Remington vertical-adding and subtracting typ 
writers in use in the office of the auditor of freight 
counts of the Michigan Central Railroad. These machines 
are used to write the division statements and interlit 
accounts during the first part of the month. About thi 


ter 


15th of the month they start writing abstracts and in 


line accounts. This line of work is rather complicat: 


and makes extreme demands on the adding typewriter: 


Nevertheless, the new 
have solved the problem and have enabled the Michis 


Remington accounting machines 


t 


Central Railroad to write machine made division stat 


ments and abstracts of interline accounts at a great sa 


of time and labor. 


Commercial Educators to Meet in Chicago Next 
December. 

The board of directors and committee on arrangeme! 
of the National Federation have 
adopted a general plan for conducting the next meeting 
held at Chicago, Dece1 


will be the twelfth annual 


officers of the feder 


Commercial Teachers’ 


of the association, which is to be 
ber 27, 28, 29 and 30. This 


vention of this federation. The 


bodies will be requested to prepare programs general 


needs of teachers 


Booths for 


enough to meet the legitimate 


and subjects exhil 


will be pro- 


vided and special periods will be set apart for the insp¢ 


systems, methods 


of publications, machines, filing systems, etc., 


tion of the exhibits. All booths will be closed during 
federation meetings. 
The president of the federation is Clay D. Slink 


Des Moines, lowa 
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Keystone to Cover Northwest. 

Alex. M. Wolf started last month for a trip through the 
northwest section of the United States in the interests of 
the Keystone Sales Agency, distributors of Keystone 
typewriter ribbons and carbon papers. Mr. Wolf, although 
a young man, has had six years experience covering the 
field of ribbons and carbons, typewriters, and the selling 
Wolf makes his first 
northwest territory to visit dealers and present the advan- 
Although the 
company has always handled a good line of typewriter 


of printing. Mr. trip through the 


tages of Key stone ribbons and carbons. 


supplies, more emphasis than ever is being placed on the 
company’s higher grades of ribbons and carbons. 

The company’s factory is in the east but the Chicago 
is handling sales for the entire country. The Key- 
stone South 
born street, are to be moved to the second floor, where 


office 


offices in the Donohue building, 727 Dear- 





Alex. M. Wolf. 


larger who come to 


to the Keystone 


taken. 


Chicago are heartily invited to pay a visit 


quarters have been 
Sales Agency in its new offices. 


Claitor District Manager for Rex. 


J. D. Claitor, proprietor of the Galveseton Typewriter 
Exchange, City National Bank building, Galveston, Texas, 
now represents the Rex Typewriter Company in his sec 
tion of the South and is district manager for the greater 


vortion of Texas. The Galveston Typewriter Exchange 


handles new and rebuilt typewriters, typewriter supplies 
and office machines and devices in general. Mr. Claitor 
is making the Rex proposition a very important part of 
ready to open an office in 


his business and is about 


Dallas, Texas. 
“live wire,” and has made a splendid 
throughout 


Mr. Claitor is a 


beginning toward organizing a selling force 
the state of Texas. 


Burrows Brothers in New Home. 


On Wednesday, June 7, 1916, the Burrows Brothers 
vy held a use-warming in its new home in tl 
Ni England building, Cleveland, Ohio. The company 

s es lishe 1873. and the formal opening of t 
new rters ¢ sized the complete facilities and home 
like atmosphere f the book and stationery store of the 
I s Bri s Company, which has served t Cleve 
land public for so long a time. 
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A New Publication. 

Jacob Backes, 121 Bible House, New York, N. Y., has 
just issued the first number of a monthly periodical called 
The Proofreader, a magazine devoted to the 
interests of the proofreading profession and to improve- 
Following are some of 
the features which may be looked for in each issue of The 
American 


American 
ment in the art of typography. 


Proofreader: 
1. A department of information and criticism for the 
inquiring printer. 

2. A annotation, in which errors in 
statement in the latest editions of such works as are likely 
to be consulted by proofreaders will be publicly rectified. 

3. Each month several pages will take the form of 
test sheets for practice in proofreading. Such pages are 
expected not only to interest ambitious copyholders and 
other juniors, but also to engage the attention of experi- 
enced prootreaders. 

4. Asis known to all, new scientific, geographical, war, 
slang and slogan words are born or come to the front 
which may without a moment's ad- 
an object of painful interest to the 
and timely lists of terms which the 

to “look out” for are sure to be 


department of 


every day, any one of 
vance notice becom«s 
Alphabetical 


proofreader will have 


reader. 


useful. 

It occurs to us that there ought to be a subscribing 
of this sort, and that it need not be 
a matter of fact, many things 
proofroom which are better than almést any- 
thing we hear across the footlights, in point of humor. 
We wish Mr. Backes every success in his new venture. 

The prospectus which had been sent out provided the 
means for taking a national poll (straw vote), indicating 
whom proofreaders throughout the United States prefer 
All devotees of the style card 
and the results were to be tab- 


held for a magazine 
wholly serious, for, as 


arise in the 


as the next president 


were invited to participate, 
ulated in a later issue 


New Store at Lafayette, Ind. 

e has been established in Lafay- 
Book and Stationery Company, a 
oncern, of which William J. Mur- 
phy is president and treasurer, Maude H. Murphy vice- 
president and William C. Parr secretary and manager. 
Mr. Murphy w: veral years president of the Mur- 
phy-Bivins Company, of Mr. Parr, previous 
to his association with the new company, was connected 
with Kimmel & Herbert, also of Lafayette. 

The store of the ( Book and Stationery Company is 
located at 406 Main street. The building is being re- 
modeled and will be equipped with all modern facilities. 
is incorporated for $10,000. The stock to be 
ral line of books, stationery, office 


\ new stati 


ette, Ind., 


ynery stor! 
by the City 


recently incorporated 


S tor sé 


Lafayette. 


The compat 
carried includes a get 
and sporting goods. 


supplies, hool supplies 


Scudder Business Incorporated. 


[he ci ration the business of William E. Scud- 
der, manufacturing s yner and printer of 68 Pine street, 
New York City, has just been announced. The 
officers of the new mpany are William E. Scudder, 
preside George Schneider, vice-president; Joseph C. 
Schrat sure anager; H. R. Simmons, Jr., 
secretary \ll of these men have béen associated with 
Mr. Scudder for years | are well known in the trade. 

Mr. S s | associated with the printing and 
statinenen trade tan tiben ve years. 

Phe ; lished in 1852 by John M. Bur- 
nett, who left the s to his two sons, William and 
Charles died Charles conducted the 

sines é Scudder’s accession. 
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Fifth Annual I. S. M. A. Convention. 

The fifth annual convention of the [nternational Stamp 
Manufacturers’ Association was opened on Tuesday morn- 
ing, June 20, by President E. J. McArdle at the Hotel La 
Salle, Chicago, III. 

The Rev. H. S. Brown pronounced the invocation and 
Mr. Miller, city attorney, took the mayor's place in wel- 
coming the members to the city of Chicago, which, as he 
expressed it, “is the greatest city in the United States, 
excepting, of coursé, your own respective cities, ladies and 
gentlemen.” 

President McArdle in his opening speech spoke of the 
encouraging progress which had been made by the asso 
ciation and expressed appreciation of the cooperation 
which had been acorded him 

M. L. Willard made a motion, which was passed, to the 
effect that a committee of five should be appointed to 
formulate a sliding scale of dues based on the valuation 
of each respective plant or that portion ofa plant devoted 
to the stamp trades. 

The credentials committee reported that twenty-three 
ladies and eighty-two gentlemen had registered. 

Che treasurer's and the secretary's reports followed. 

Louis Melind then gave the report of the board of 
directors and Al Schmidt of the auditing committee 
give his views 


Henry Hanson was then called upon t 
on the.differences in prices which are found in the metal 
working activities of the trade Mr. Hanson and Mr 
Jenkins, who spoke later on the same subject, both em- 
phasized the absolute necessity of knowing costs. Mr. 
Jenkins suggested that members interested in particular 
parts of the trade meet and discuss problems peculiar to 
their respective branches. Meetings were arranged for 
those interested in steel stamps, brass box dies, rubber 
stamps and stencils 

\ discussion followed regarding the advisability of hav 
ing stores in connection with the factory. 

Gus Messing of St. Paul strongly advocated local or- 
ganization. He made the point that only by strong local 
bonds could the members hope to effectively cope with 
the problems of the industry Mr. Cooke of Omaha also 
spoke on local organization and led the discussion which 
followed The meeting was then adjourned to a neigh 
boring room, where luncheon was served 

The afternoon meeting was opened by a talk by Stanley 
\. Dennis, of the editorial staff of “System.” Mr. Dennis 
spoke in place of Wheeler Sammons. He talked on the 
“Business Death Rate” and pointed out many of the at 
tending causes Remedies for counteracting these were 
suggested by Mr. Dennis Much applause greeted the 
speaker’s admirable and well-prepared lecture and upon 
conclusion he was heartily thanked by a rising vote. 

The remainder of the afternoon was devoted to a gen 
eral discussion of the advisability of reverting to the slid- 
ing scale of assessment of dues. The subject was finally 
laid over until the next day. 

\fter supper the fiftieth anniversary of the business of 
C. H. Hanson was celebrated at Riverview Park. 

\t the beginning of the second day’s session the presi- 
dent took up the question of assessment of dues by 
means of the sliding scale and ordered read a motion 
made by Mr. Willard. Mr. Willard made the statement 
that the membership of the association had never been 
greater nor its finances in better condition than during 
the year that a sliding scale of dues was effective. It is 
only right, he stated, that those who operate on a large 
scale and who enjoy the greatest amount of profits in this 
business should pay larger dues for membership in the 
association than those who are smaller operators and de- 


rive less profits from their business. 
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us Messing’s motion t 


it the sliding 


was promptly seconded and carried. 


scale € 


Mr. Messing then gave a good talk advocating 
ter understanding on the part of local competitors 
ing selling prices. He spoke of the fact that the 
edge of costs was most important, but that the 
price was also a matter that should be known by 
local dealer in order that prices should be 
throughout. 

Charles Safford thereupon asked how it mig 
sible to arrive at the proj selling price in so 
instances which he mentioned. 

r. O. Matthews gave ilk on how local organi 
could be made more efte ve He advocated tha 
organizations which had been so successful in som 
notably Pittsburgh, Omaha, Louisville and Boston, 
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Twelfth Annual Convention of Advertising Clubs. 

The twelfth annual convention of the Associated Ad- 
vertising Clubs of the World was held at Philadelphia 
during the week beginning with the 25th of June. In 
point of attendance it was one of the greatest conven- 
tions ever held, for there were in attendance at times 
more than 10,000 men from this continent and abroad, 
all of them connected with the field of publicity or vitally 
interested in it. 

Although the convention did not begin until the 25th, 
many of the delegates arrived the day before the formal 
them the Chicago delegation of 200 
Will” special train. 

The first meeting held in connection with the business 
of the convention the executive committee, 
held a the 24th, to 
plans for the week and transact other neces- 
Our friend, John Clyde Oswald, of the 


opening, among 


members, who came on an “I 


was that of 
which closed session on Saturday, 
review the 
sary business. 
American Printer and other publications, was one of the 
men present at this meeting 

On Sunday, the 25th, many of 
services at various churches and some of the advertising 


men The theme of most 
pe 


of the sermons preached during the day 
advertising and “truth,” the watchword of the association. 

The “Public Ledger” in its Sunday rotogravure section 
prominent in 


the delegates attended 


themselves occupied pulpits. 


was based on 


pictures of the men 


published a page of 
\mong these pictures 


connection with the convention 
was one of W. Percy Mills, pre sident of the Moore Push- 
Pin Company. Mr. Mills was in charge of the committee 
on souvenirs and badges. 

In the afternoon there “inspirational meeting” 
at the Metropolitan Opera Franklin K. Lane, 


secretary of the interior, was the principal speaker at this 


was an 
| louse. 


gathering. 

The first general session of the held 
Monday morning in the assembly hall of the Philadelphia 
Commercial Museum, Herbert S 
the Associated Advertising Clubs of the World, presided. 
The invocation was pronounced by the Rev. Dr. W. H. 
of the state of 

behalf of the 


convention was 


Houston, president of 


Roberts. M. G. Brumbaugh, governor 
Pennsylvania, welcomed the 
state. The governor touched upon the historical great- 
ness of Philadelphia, and urged the desirability of placing 
advertising on a scientific basis, so that both language and 
statements might be kept Thomas B. 
Smith, mayor of Philadelphia, added his welcome to that 


of the governor and spoke of the powerful force repre- 


visitors on 


within bounds. 


sented by those present at the convention. 


speakers also welcomed the delegates, 


Houston delivered his address. He 
truth in 


Several other 
President 


efforts of the association 


after which 
reviewed the toward 
advertising for the benefit of both advertiser and buyer. 
He also spoke of the work which the various clubs are 


doing in codperation with the Federal Trade Commission, 


Harvard University and other agencies in the endeavor to 


reduce the number of business failures As one of the 
most essential steps toward organizing business enter- 


prises on a profitable basis, he pointed out, was an accu- 
rate and adequate cost accounting system for every bust- 
The reports of the various officers were 


ness institution. 
also read at the morning session 

In the afternoon the following addresses were delivered 
before the general convention ‘The Retail Merchant,” 
Edward A. “The National Advertiser,” N. C 
Kingsbury; “The Newspaper Publisher,” Adolph S. Ochs; 
“The Periodical Publisher,” Cyrus H. K. Curtis; “Prosper- 


Filene; 


America,” R. Goodwyn Rhett 


ous 
\t the departmental sessions, of which there were 
twenty-three, a number of good talks were given. C. A. 


Tupper, president of the Chicago Trade Press Association, 
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July, 1916 


told the business press department of the wonderful oppor- 
\merican trade 


in ftoreigt 


tunity for development of 
countries, and Frank J. McGrann, at the house organ edit 
that employes 
should be little 
ployés, such as births, marriages, 


ors’ conference, said house organs for 


attentive to personal things about em 
engagements, athletics, 
vacation stories, promotions and recognitions, 

entire cor 

The 


avenue 


the most memorable events of the 


pageant on Monday night. 


One of 
paradt 


at S:if 


vention was the 


started from Broad street and Girard 


o'clock and was directed from the dispatching station « 


the roof of the Maje tic Hotel There was used to ert 


advantage a system of directing the parade, through t 
use of Bell Telephone engineers, Pennsylvania Railroa 
signalmen and jackies from League Island, who flash 
directions from the roof of the Majestic to other jacki 


located at vantage points in the middle of Broad street 


Over 300,000 Philadelphians watched the processio1 
floats and groups representing delegations from various 


cities. The last man reached the end of the march 


11:50. 


The principal addresses of Tuesday morning’s sess 
were: “The Retail Merchant Wants to Know,” by Ft: 
Stockdale, and “The Foundation of Better Business 


Lewellyn E. Pratt. 


E. St. Elmo Lewis spoke before the direct mail adve: 


tising departmental session on the topic, “Direct Ad 
Its Own.” He 


tising Coming Into was followed by Ja 


W. Speare, advertising manager, Todd Protectograph ( 


pany. Mr. Speare characterized his talk “Systematizing 
the sales force by direct advertising—an advertising-sel 


‘selling.’ 
Multigraph Sales | 


ing system with an accent on th 

“Tim” Thrift of the American 
pany, was one of the three official appointees to the wor 
of leading in the talk before tl 


direct mail advertising departmental sessions. 


discussions after each 
In the afternoon many of the delegates and nearly 

of the women attending the convention went to the Phil 

adelphia Navy Yard, where they 

They were entertained by the offi 


inspected the warships 


and submarines 


and men, in full dress for the occasion. 


Meanwhile there were many meetings, devoted to the 


discussion of specialized advertising subjects, in the var 


places in the University of Pennsylvai 


ous meeting 
buildings 

In the evening there was a spectacular military 
naval tournament on Franklin Field, which was attend 


by nearly 30,000 persons, 

Wednesday morning’s general session opened witl 
Young, Jr., in the chair. There was an o; 
M. S. Ki 


tes participated. 
\dvertising Club of P! 


fayette 
forum, in which many delega 
ball, president of the Plymout} 


delivered an addr “Laying Out a Year's 


ss on 


outh, Mass., 
Club 
problems 


in Advance.” The theme dealt with the 


which the ad. clubs meet in 


nts for the year. 


Program 
their work 
organization and arrangem« 


Merle Sidener, of Indianapolis, chairman of the Nati 


Vigilance Committee, advocated certain definitely kr 


segregated spaces for questionable advertising as a meat 


of weeding out unreliable advertisers and creating yT 


dence among the advertisers 

Before the direct mail advertising departmental sessior 
Robert E. Ramse Y, advertisi1 nanager of the \rt Met 
Construction Company, Jam« stown, N \ gave 
to which he ve the title, “Swapping Has Spelled > ces 
Since Solomon. Spake.” 

At the close of the general se n St. Louis was 
on the first ballot as the n nvention city by 
seven votes Other cities tending for the hor r 
ceived an aggregate of forty-or tes 

In the afternoon there were tw irigible balloon fi 
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A Valuable Pointer 
to the Dealer 





WE SHOW A SATISFACTORY PROFIT IN EVERYTHING 
WE SELL YOU AND THE MERITS OF OUR GOODS 
SECURE EVERY SATISFACTION TO YOUR CUSTOMERS 


Investigate our exclusive lines of typewriter rib- 
bons, typewriter carbons, pen and pencil carbons. 
We manufacture any kind of inked ribbon, any 
carbon paper required for special purposes 
of any nature. Our facilities are unlimited, our 
experience is the broadest. 


COM PARISON COMPETITION 


As the true stimulant in trade Ona basis of low prices is not 
promotes the success thereof, the “‘life of trade’ but the death 
the analogy is plain, our success of the ‘“‘cheap’’ man, resulting in 


being largely founded on the the advance of the standard 

superiority of our manufacturer who is upholding 

RIBBONS AND his prices and thereby the qual- 
CARBONS ity of his goods 


EMM MMLAL MALLU LLLLULLMOMMMMMMTMMMM TT 


MITTAG & VOLGER, Inc. 


PARK RIDGE, N. J., U.S. A. 


BRANCHES: 


NEW YORK CHICAGO SAN FRANCISCO 
261 Broadway 205 W. Monroe St. 35 Montgomery St. 
CLEVELAND ST. LOUIS 
2119 East 9th St. Laclede Bidg. 

LONDON 
7 and 8 Dyers Bidg., Holborn, E. C 
AGENCIES ALL OVER THE WORLD 
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Brown's Linen 
Ledger Paper 


Your Books Are Your Fortune 


OU keep ycur books in the safe to guard 

them against thieves, but how about the 

thief that makes the strongest safe un- 
availing— Age, the thief of legibility? 


In a very few years a ledger or record book 
made of cheap ledger paper becomes yellow 
and illegible. The pages become weak and 
break away from their binding. Your records 
are in jeopardy. 

Safeguard your records against age. Specify 
that your ledgers and record books be made 
of Brown's Liren Ledger Paper. This famous 
paper will bear legible imprints forever with- 
out deteriorating. and it has wonderful writing 
and erasing qualities. 


look forthe waolermars i rile for Sample Be oks 


L. L. BROWN PAPER CO. 
Established 1850 ADAMS, MASS. 
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PANAMA 


Carbon Paper and 
Typewniter Ribbons 


‘The line that can’t be matched’’ 


We have maintained the 

quality of this famous : 
brand regardless of cost 
of manufacture and hope 

to do so indefinitely but 

should this become im- 

possible we will notify 

the trade and withdraw 

“Panama so far as may 

be necessary from the 

market as under no con- 

ditions will we lower its 

standard. 


MANIFOLD SUPPLIES CO. 


A. L. Foster, President O. G. Ditmars, Vice President 


BROOKLYN NEW YORK 


Manufacturers of Typewriter Ribbons and Carbon Paper 





HON 








44 OFFICE 





APPLIANCES July 








FYON FO 


means 
safety 


ID you ever find, after a letter 

of quotations had been mailed, 

that the carbon sheet had been 
reversed and you were short a copy of 
one of the most important papers you 
had signed? Or, did you ever find 
upon examining a carbon copy the ex- 
pression, ‘'fiand 5% discount ’’’ These 
things do not happen often, but with 
the carbon method of copying, the 
danger is always there. 

To insure clear, distinct copies, in- 
stall the Roneo Copier. As your sten- 
ographer will be relieved of making 
copies, her speed is increased. As she 
need handle no carbons, her hands 
stay clean and her work is clean, and 
most important of all—the chemical 
poison which has incapacitated so many 
valuable office assistants, is not there 
to harm her. 

Every business man who is inter- 
ested in the welfare of his employees 
and the welfare of his business—will 


use the Roneo 


Write today for full particulars. 


FONES COMFANY 


117 Leonard St. NEW YORK 
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a 
Minute 











Mr. Marshall, many other members of the local statione: 
and allied industries have taken associate memberships 
the Poor Richard lub, and 


the event. 


thus lent practial support 


Many members of the trade extended special invitations 


to the visiting delegates to visit their establishments 
the guests of the firms and the stationers were among tl 
foremost contributors to the “Advertising Parad 


on Monday night 
\mong the floats entered by members of the statio1 


and allied trades and which attracted great attention were 
The Iranklin Book Shop: Franklin’s Printing Hous: 


“Can of Ink,” by Ault & Wiborg Co.; “Flat Rock Pay 
Mills,” by Martin & William H. Nixon Paper Comp: 
The American Art Works Paper Towels and Si 
Products,” by Scott Paper Company; “Presidential | 
by the Sikes Co.; “A. Pomerantz Store,” by A. Pome 
& Co., and “The HosKinsman,” by the William H. Hos 
kins Co. 

No record of the twelfth annual convention 


\ssociated Advertising Clubs of the World would be 
plete without reference to the great hospitality shown tl 
delegates and visitors by the people of Philadelphia 
their various organizations 


“Romances of Modern Business.” 

The foregoing is the title of a little paper-bound 
book by Felix Orman. These articles were prepared | 
Mr. Orman as a part of the magazine promotion work of 
the Quoin Club, the national Periodical Association, 
were published during 1913 and 1914 in about twenty-five 


periodicals of national circulation. They were brought 
out in booklet form because of frequent inquiries 

expressions of interest regarding them. It is interesting 
to note also, that there is a belief extant among mar 


who have read these stories that a popular farce base 


on advertising was inspired by these articles. 


Che introduction to the booklet refers to Arnold 
nett’s observation to the effect that real Ameri 
mance is in the large office buildings and in the marts 
trade—the romance of great achievement in commerce 
in industrial leadership. 


1 


The first story in the book is “The Story of a | 


tain Pen,” giving an interesting account of the gt 
and development of the L. E. Waterman Company 
next story 1s that of the Ingersoll watch Other s 
include Heinz “57 Varieties f pickle products; the st 
of the Ostermoor mattress: 1 Eastman kodak: \ 
phonograph; Pompeiian ma ge cream; Welch's 
juice; Dutch Boy white lead; Standard sanitary 
and other articles relating to the growth of tl S 
form in advertising: makit udvertising pictures 
persuasive, and the final article entitled “From the 
Book of the ‘Vagabond | s ‘ 


A Delightful Trip. 
yrk Master Printers’ 


‘ ‘ 


The members of the New Y« 


ciation left on June 7 on an educational excursi 
the B. D. Rising Paper Company’s mills at H 
Mass.. returning to New York on June 9 and 
time for the opening of business [his trip was 
pri 1 illy by vater T} ers assen le 
juarters of t associat the Graphic A 

on | ht é at 41 ] 7 The « 

the trip was ly $13.50 erson, incl ¢ 
transportation, berth, et \ most attractive I 
sent out showing numerous pictures of the scet 


met with along the water route from New York to 


tonic 
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AD) MINN 


TWO MILLION 
TYPEWRITERS 


Manutactured 
and Sold by us 
to date 


These Figures Include | 
Only New Machines 


Remington 


Typewriter Company 


(INCORPORATED) 
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New York and Everywhere 
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METTLE WILL TELL 
in an article as well as in an individ- 
ual under unusual difficulties, and 
dealers find Consistency of Quality 
and Service in 


CARBONS ano RIBBONS 


despite the perplexities of the raw 
material situation. 

This is a factor of prime—and 
increasing—importance, and we are 
sparing no expense to maintain the 
inherent worth of our products 
depth of color, legibility, the clean- 
ness and superior wearing qualities 
of both carbons and ribbons. 


Neidich Process Company 
BURLINGTON, N. J. 





“The factory behind the goods” 
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MEETINGS & DINNERS 


Some 


Brief Reports of 
Interesting A 


sociation 





Meeting of the Cincinnati Furniture Exchange 


The June meeting of the ¢ innati Furnitur 
held at Ahlbrand’s Exy sition Cate, was 
cipally with the affairs al outi 
business was quickly disposed of, and tl 
showed tet! directors pt ent was made 
current year were ordered paid, and all 
settled \ motion was made by Henry Hoff: 
onded by Frank Kuhlman: that a vouche r 
the treasurer in favor the entertainment 
for $200 to meet contit t expenses in i! 
ing r the annual outi This was enthusiast 
ried \ ion made I Kummer, at S 
rank hk iniant tna Ils T 
rte they ire ipproy t nal 
iT lo | rne en ve 
é George Zur the me s 
i d \ugzt S lispens [he 1h 
| ip ] t o men | ( the ta 
{ ompal t read ! eC] ed Phe 
Berry s i s! ers, was 
the ‘ 1 Septe Ch treas 
healthy | 1 \ul l g Syne S 
Cincinnati urniture | g adjourne 
S Tuesday in Se 1916 \fte \ 
S¢ el Ss sa the ers separate 
Philadelphia Stationers Meet. 
Ihila ely a ot \ss i ¢ 
\ nN June a) ney he iSt me 
seas The only nev siness was the appotr 
nomina committee rs the ass 
the new year. J. L. Reed was appointed chat 
mimittee, assisted by ] \ltemus and A. Pomerant 
( mittee will make its report at the Septembe 
Boston Association Meeting. 
Che executive committee of the Boston St 
clatiol eld a meet June ‘ it whicl 
lowing \ elected bership \V > (,reel 
Ci George W. Prouty, Ir... H. A. Shepard Compar 
( Libby & Sons, Georg Nolan, Charles © 
Harold Wilkerson, David |] Grove and \W 
Leesam, all of Boston: P. F..Volland & Ci 
ind R. H. Baxter N York 
The I s n Stationers Association held its annua 
ing on June 24, at Nantasket beach The boat left 
Rowes Wharf at 12:15, and the trip down and back 
made lively by an orchestra composed of memb«x 
association The followings ithletic events we 
Nantasket: A half-mile relay race for men, « 
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: All Points 5 of Merit : 


In Mechanical Bockkatping 
, \. ms ij é‘ 
j 






We Can Prove Economy, Simplicity 
and Superiority 


No Obligation Entailed for Demonstrations 


UNDERWOOD TYPEWRITER COMPANY inc. 
Underwood Building, New York City. 
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Don’t Buy an 


Adding Machine 
When You Really Need a 


ONROE 
Calculating Machine 









Portable. Occupies 
less than a square 
foot 


AVE YOU YET OBTAINED THE 
FACTS about the Monroe, the RADI- 
CALLY DIFFERENT Calculating-Add- 

ing Machine? Don’t buy by old standards of 
service until you’ve seen the machine that has 
revolutionized those standards—a machine of 
such simplicity that ANYONE can operate it 
(mo expert necessary) and so versatile that it 
not only ADDS but DIVIDES, SUBTRACTS 
and MULTIPLIES as easily as other machines 
add. Complementery numbers unnecessary 
in division or subtraction. No complex 
manipulations. Every operation DIRECT. 
Visible proof insures absolute accuracy with- 
out rechecking. It is fast on every kind of 
work, small as well as large. It fits any 
business—is used and endorsed by repre- 
sentative concerns as the greatest time and 
labor saver known for general office use. 


LITTITTT ETT 
LET ETT TTITITITTTT TTT rh SASSSSeeeeeeeeeecsesecesececeeeteueueseeusstetetiuststatatataasaaaaaaaNaNANAaNaLaNT 


Write for Facts or Demonstration 


Monroe Calculating Machine Co. 
Woolworth Building, New York 


Boston, 200 Devonshire Street Pittsburgh, 95 Vandergrift Bidg. 
Hartford, 18 Asylum Street Cleveland, Citizens Bidg 
Albany, 128 Arkay Bidg Detroit, 318 Penobscot Bidg 
Syracuse, 515 Dillaye Mem. Bidg St. Paul, American Bank Bidg 
Rochester, 42 East Avenue Denver, 1639 Champa Street 
Buffalo, Ellicott Square Bidg Salt Lake City, 
Philadelphia, New Stock Ex. Bidg Shields Stationery Co 
Baltimore, The Falconer Co San Francisco, 
Washington, D. C., Merch. Nat. Bank Bidg 
Woodward Bidg Los Angeles, 509 Vannuys Bidg 
Richmond, Va., 18 So. 14th Street Boise, 210 N. Sth Street 
Norfolk, Va., Chicago, 330 W. Monroe Street 
913 Nat. Bank of Com. Bidg St. Louis, 
Cc 943 Syndicate Trust Bidg 


Greenville, 8. C., 
Bank of Com. Bidg Toronto, Ont., Canada, 


Atlanta, Ga., Hurt Bidg 84 Bay Street 
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teams of four; quarter-mile relay race of ladies, comprised 
of teams of four; a walking race for men forty years 
age or over, hoop race for ladies, fifty yards; obsta 
race for men; fifty-yard backward race for ladies 
men’s race; barrel race for men; housekeeping contest for 
ackward race for men, 


ladies, and hundred-yard 


Board of Trade Luncheon. 


At the luncheon of the Stationers’ and Publishers’ Board 
of Trade, which was held in New York on June 6, there 
were about forty members present. The affair, whi was 
given at the Hardware Club, was presided over 
dent Jackson. Following the luncheon Mr. Ja 
troduced William D. Bevin, of Boorum & Peas 


f xhi 


pany, who discussed the subject of trade « 


national convention 


The next speaker was Stephen Farrelly, of the 


ican News Company, who spoke in favor of the “ igl 
saving bill,” which has been introduced into Congress 
He urged the stationers to support the bill. 


\n interesting talk was then given by Charles . 


of the Cunningham, Curtis & Welsh Company, of Los 
Angeles, Cal., and president of the Southern California 
Stationers’ Associatiot Mr. Young discussed tr col 
ditions on the Pacific coast and said business was s 
what disturbed by unreasonable competition of eastern 


jobbing houses. 


President Jackson then called on Frederick P. Se) 
mour, of the L. E. Waterman Company, chairmar ‘ 
legislative committee, vnho spoke on the prospects t the 
Stephens’ price maintenance bill becoming a law 

Henry C. Bainbridge, Jr., of Charles T. Bat e's 
Sons, chairman of the credit interchange committe¢ 
that the credit interchange bureau of the Stationers’ and 
Publishers’ Board of Trade was started to meet the dé 


of the credit departments of members for 


mands 
mation of a more direct character than they received from 
other sources. 
President Jackson ant unced the establishment a 
Poppet Mr 


legal department in charge of Morris 


and Edward E. Huber spoke regarding charges o1 


post packages, urging that charges be made to er the 
mailing. 

The luncheon was a decided success and the ré 
affairs will no doubt bring out a large attenda é 
members of the organization. 

At the last meeting of the board of trustees of Sta 
tioners’ and Publishers’ Board of Trade the Bump Paper 
Fastener Company, of La Crosse, Wisconsin, was elected 
a member. 

| ( ted 


Ce! 


Among the other firms who have recently 
to membership into the board are: The Samuel C. latum 
Company, Cincinnati, Ohio; Charles E, Weyand & | 
Howard street, New York, N. and the 
Elsinore Paper Company, 29 Beekman street New 


York, N. Y. 


pany, 22 


Geyer’s Secures Thousandth Member of National 


Association. 
Through the efforts of Geyer’s Stationer the one 
sandth member of the National Association of Stat ers 
and Manufacturers was secured. The 


honor is the Wynne Paper Company, 252 Lat 
New York City. 


At the last convent (Ceyer’s represent 


B. Abrams, pledged e memberships to the ass 
ind Prentiss Wynne, hea f the Wynne Paper ‘ 
is one of the number. Mr. Wynne was secured by 


vertising manager 


S. Donnelly, the assist 
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Royal Master Model 10 
Price $100 


The Typewriter you will not 
have to “‘trade-out’’—and why 


The Royal typewriter 
does not have to be 
“traded-out”. Its per- 
fect presswork, its 
speed and its ease of 
operation endure. 


ROYAL master-workmen have built 
extra life into their product—a 
thorough-going superiority of design 
and construction which ends the 
necessity for “‘trading-out.”’ 


Compare the work done on the 
ROYAL. Compare the ease with 


which the work is done. Compare 
the convenience of the ROYAL. It 
typewrites letters, cards and does bill- 
ing and charging—all on one machine 
and without a single extra attachment. 


Investigate the ROYAL. Study it 


from all angles. You will quickly 


appreciate why the demand for it is 
testing every 


ROYAL 


resource of the model 
factory. 


Write for “Facts About the ‘Trade-Out’” 
—a little book which doesn’t mince 
words in telling the story of the type- 
writer. Every typewriter owner or user 





should have it. We want to place a 
copy in your hands. A postal will 
bring it to you free. 


ROYAL TYPEWRITER COMPANY, 


Factory~Hartford, Conn. 
General Offices—New York 


Branches and Agencies the World Over 


“Compare the Work” i 


ili 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 








OFFICERS: 


President, CHARLES N. BELLMAN,. Toledo, O.; First Vice-President, EDWARD E. HUBER, New York, N. Y.:; 


CHARLES 


Second Vice-President 


H. CROCKER, San Francisco; Third Vice-President, LANSING G. WETMORE, Rochester, N. Y.; Treasurer, HARRY A. PRIZER, Philadelphia, 
Pa.; Auditor. HENRY W. ROGERS, New York, N. Y.; Secretary, MORTIMER W. BYERS, New York, N. Y.; Chairman Catalogue Commission, 


R. D. PATTERSON, St. Louis, Mo. 


DIRECTORS—STATIONERS 


Henry W. Stacy, Los Angeles, Cal Edwin |. Baer, Canton, O 
pace Ball, Portlend, Ore Ivan E. Allen, Atlanta, Ga 

rank R. Welsh, Philadelphia, Pa Herbet White, Buffalo, N. Y. 
Heary E. von Wedelstaedt, St. Paul, Minn ‘illiam W. Buchanan, Chicago, Ill 
Theo. A. Steinmueller, Baltimore, Md J. Ogden Pierson, New Orleans, La. 


TIME AND PLACE OF NEXT MEETING 
INFORMATION BUREAU 


SECRETARY'S OFFICE—41I Park Row, New York. 


MANUFACTURERS 
Oliver J. Timb-rman, Cincinnati, O 
Richard B. Carter, Beston, Mass 
Edward S. Towne, Holycke, Mass 
Carl M. Bernergau, Heboken, N. J 
Andrew l Weis, Monroe, Mict 


DIRECTORS 


J. H. Schermerhorn, Jersey City, N. J. 
Louis H. Buckley, Worcester, Mars 
Frank E. Ewing, Framingham, Mass 
John L. McMillan, Syracuse, N 
Millard E. Heise, Philadelphia, Pa 


ATLANTA, GA., Oct. 9-13, 1916 
411 Olive St., St. Louis, Mo. 


Manager of Information Bureau, W. D. PITTMAN 








the love of 
surprised to 
for the big 


Haitian Re- 


PERSONAL.—C. N. B., TOLEDO—For 
Mike, keep stiff upper lip Would not be 
learn that bunch backing Chester N. Bellmore 


ob really meant to announce him president 
j 








public. Anyway, no danger. Predict a thousand strong at 
Atlanta will rally to the cry—Down with Bester N. Chell- 
more. WHOONSAMIL is the guy? Please write H 
Managers Should Attend Conventions. 
The movement to increase the attendance ot store 
managers at the Atlanta convention of the National Asso 


ciation of Stationers & Manufacturers of America 1s 1n 


accord with the plans of the administration to make the 
1°16 meeting of the most practical value to the dealer 
\ considerable number of leading dealers have already 


signified their intention of having their managers present 


\ number of firms have followed the practice tor several 
years. This is certainly the way to get the full measure 
of value from the annual meetings. In some cases wher« 
two could not be spared the business has been repre 
sented by the man who does the actual buying and who 
is responsible for the sales in the store. It 1s important 
of course, that the principal also be present 

It is not enough to put in the hands of the buyer the 
printed account of the convention proceedings. This is 
good as far as it goes, but the greater value comes from 
participations in the discussions and conferences, and 
from rubbing elbows with men who are confronted with 
the same problems that the actual manager is every day 
called upon to solve 

The manager who attends the convention inspired with 
the desire to improve the conditions of his business and 


to key up his own efficiency, is sure to return to his work 


with ideas and plans that he can adapt to his buying and 


selling with advantage to his firm 


mvention 1s a 
Che 


in no other promotional channel 


The cost of sending the manager to the c 


small sum to pay for the benefits secured same 


amount could be spent 


which would bring one-half so much return. 


By all the 


extend his acquaintance and get his 


means take manager to Atlanta that he ma 


facts at first hand. 
* > * 


The the organization’s work is being 


practical side of 


more and more accentuated each year. The establishment 
of the Service Bureau in St. Louis, the extensive exhibit 
of forms for all departments which will be shown at 


Atlanta, and the practical subjects chosen for discussion 
indicate that the October meeting will be one of the best 
organization 

Eliot 


“what a 


in the history of the 


president emeritus of 


takes 


takes 


That eminent educator, Dr 


Harvard University, has said young man 


from college is in the main determined by what he 


What one derives from reading books is de 


to college “s 


pendent upon the observing and receptive qualities of the 
mind By the same token the benefits a man ma eT e 
from the convention depend large measure s at 
titude toward its activities 

The man who attends the Atlanta conventio1 th a 
determination to be present at all sessions te t¢ 

the discussions tl se, to examine the « t ot 
orms,. to extend his acquaintance and exchang experi- 
ences with the men he meets, to enter into tl spirit of 
the social activities and to enjoy the entertain: 
vided, will not only prepare himself for ¢ i m 
plishments but will have a pleasant recoll 
perience tof several vears to come 

lo no man in the organization is keeping in t vith 
the progress of industry more important thar in 
responsible for the purchase and resale of the s. He 
should be a diligent student of changing condit ns He 
should he tapping every source to increase s ma- 
tion. He should be given every opportunity to prove 
There is 1 place where he can get so much knowledge 
t direct practi il value is he can get at the il l n 
vention This meeting may be msidered as a §s al 
ourse of lectures great importance to C1 n in 
the trade 

Wak: possibl r buyer ta 1 
pportus pou % realise handsome 1» r? 


National Association Requests Forms. 


The following notice has been mailed to members of 
the National Associati 
WANTED 
\ complete set blanks now in use in your store, of 
fice and manutacturing department, if you ha one 
Please forward your collection at once, unless it S il- 
ready on the way, as the detail work in preparing the 
blanks for exhibition purposes will require considerable 
time after the blanks are received 
This request is made tor the National Assi of 
Stationers and Manufacturers, as it is the purpos Id 


an educational exhibit at the next convention, in Atlanta, 
Ga., October 9-12, 1916. We would lke a copy every 
blank you use in the nduct of your business \ ta 
logue will be printed giving the file numbe 1¢ 
of each firm, together with a list of the nd nks 
in eacl folder. 

Members will be told that requests sam] ks 
will be ignored, but some arrangement will be ter 
the convention wherel the exhibit can be s« lif 
ferent sections of the intry 

Your prompt attention to this request will be appreci- 
ated. Send blanks to Charles N. Bellman, 321 Superior 


Tole do, Oh 


Street 
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i and co? 


Take the Bother Out of Document Filing | 1° (0 ro ee because I got tired, dying 
7 ind ualyin /s and replacing old dead rudber 


I don't have to bother with all these annoyances and I'm free to think of my business \ll I do is to slide in that mefal 


in t D perfe vy locked, is sm a s that I can s i r b without first making a hole to get it by the 
ngs and tapes hanging in the way on the outsid Sim t ta 
ire mad ry Aca high grade man paper ar na ! n t € sO aia yevery ne of intricate business systems. 
¢rpand wit ntet and nicel adjust to fit at ontents upt inches thick 
ANDLESS ENVELOPES are made on pat ind metal, nothing to rot and g " W " a lifetime rhe company will be only too 
giad t nd vou ve rking samples and cata MW lay 


SMEAD MANUFACTURING CO., Dept. C, Hastings, Minn., U.S. A 
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> 
7. 
Pee 


Read! 


1. Tilt back 
paper shelf 
2. Extra 
wide platen 
3. Line space 
lever. 





5. Shift lock 


7. Right hand shift 
keys. 


8. Universal key 
board. 
9. Left hand shift keys 


10. Margin release 
key. 


12. Two color ribbon 
13. Carriage release key 


“a ‘ . 
\ ‘ : n 
, % J ; ; ; , .~ we 
j . ’ 
a j 4 . e 
/ * — 
= -_ = 15. Paper fingers. 


14. Feed roll release lever 


17. High writing line. 

18. Tool steel center guide 
19. Line lock. 
20. Stencil cutting. 


a) < (e © 52 ak ee 
N° 4 Rex Visible Typewriter 
F rr a OO CAC. wie 


Pai” an 


$10,000 a Year for the B 
Typewriter Men in the W 


Being in charge of the sale of the biggest typewriter proposition FOREIGN 

presented in sixteen years, I need sales organizers with energy DEALERS 
and initiative to assist in putting the Rex Typewriter in its pro- 
per place on the market, and keeping it there. I want men . 
who have handled and who can handle men and typewriters-- __ tions for European ter- 


who know the field. ritory to our European 
Director of Sales 


Bbi'£IG NE Xs 


Please address applica- 


The requirements for these jobs are exacting. None but first 
class men can qualify; but there certainly is a wonderful oppor- M. Piero Castelli 
tunity for successful A-1l typewriter salesmen to cash in on della Vinca 

. . . . . . , 
their experience and enterprise. Our policy is most liberal and ia Aurelio Saffi 29 
our arrangement in regard to sales managers provides for a V!aurellovalticy, 


continually increasing income. 
The More You Make, The Better We Like It 


Mark your correspondence for the personal attention of 


H. M. BALLARD, General Manager 


Milano, Italy. 


+ 


28 E. Jackson Blvd. Chicago, Illinois 
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New Members of National Association. Jarrett Recovering from Operation. 

The following new members have been added to the Roy H. Jarrett, manager of the Chicago district of the 
bership rolls of the National Association of Station- \merican Multigraph Sales Company, is recovering from 
ind Manufacturers since the publication of the previ- a severe operation which he recently underwent. He 
list will probably be “off the job” until some time early in 

{. G. Pugh Printing Company, 321-323 West Second \ugust. O. H. Kepley, representing the home office of 

eet, Little Rock, Ark the company at Cleveland, has come to Chicago to take 


Barker Brothers, 724-738 South Broadway, Los Angeles, charge until Mr. Jarrett returns to his desk. 


Accounting Devices Company, 1851-1869 Benson avenue, 


Gano Becomes Rex Field Manager. 

R. M. Gano has joined the force of the Rex Typewriter 
Company as field manager. Mr. Gano is widely known 
Maas through his activities in the typewriter field. For a num- 
ber of years he has done organization work for typewriter 
companies in the United States, Canada, and Europe, and 
\ is well acquainted with members of the typewriting fra- 


ester P Winchenbaugh, 93 Federal street, Boston, 


Davis & Banister, 386 Main street, Worcester, 
P. Burnap Stationery & Printing Company, 107-109 
est Tenth street, Kansas City, Mo. 

astern Tablet Company, Albany, N. 


1 
} 


ternity throughout the world. Mr. Gano was chosen by 


I. Kamenstein, Prospect and Pearl streets, Brooklyn, 
Paste Company, 331 Mortimer street, Buffalo, 
dward |] Cadigan, 12 West Thirty-first street, New 


Rau, 30 Church street, New York, N. Y. 


( \loore Corporation, 65-71 Stone street, 


More Prompt Delivery of First Class Mail. 
rder to co-operate with the various committees and 
iations throughout the country inan attempt to secure 
re prompt delivery of first class mail, the members of 
National Association of Stationers’ and Manufacturers 


rged te arry their complete addresses on their sta 


umber of ncerns, especially in the larger centers of 
lation, show only the name of the city, omitting the 
number on their stationery 
plies to such correspondence are frequently delayed 
he postoftices, as it becomes necessary, in many 11 
es, for the postoffice to supply the complete address 
directories before making delivery 
eting of insufficient addresses by the post- 


his comp 


e takes time, while letters properly addressed in the 





place are not subject to such delay 


ry business man should be interested in this reques 


R. M. Gano, New Rex Field Manager. 


ve believe it is worth your consideration. Then be 


ind use the complete address when you have it before the Rex Typewriter Company as the man best fitted to 
CHARLES N. BELLMAN, President work out further the organization of the Rex field force. 
he oh inno’ : The company has developed a sales organizing plan 
Stencil Ink in Bulk. which it believes to be distinct from any which has here- 
fice Appliances has received from Louis E. Fuller, tofore been used. Part of the plan is to enlist the efforts 
West Seventy-fifth street, New York, a form pointing of only the highest grade of salesmen, no matter in what 
e advantages of fine stencil ink in bulk. Mr. Fuller field they have formerly worked, and it is the ambition 
s that his ink is shipped in containers holding about of the company to hire only men who are capable of 
pounds net, with pour-out spout. He states that his earning three thousat dollars a year and more. 
k duplicator ink may be used on all duplicating ma- siete 
nes, does not clog, gum or dry, and is made from his Anglo Saxon Pencils in Green and Yellow. 
formulae. He states further that he also makes inks 


Owing to the great scarcity of aniline dyes, the Joseph 


} he ee 
dressin nachines of ; ypes ¢ Sanit 
ng Machine f all type Dixon Crucible Company have been forced to stop finish- 


oo ing their famous Anglo-Saxon pencils in purple. 

Eureka Prices Increased. However, they will continue finishing Dixon’s Anglo- 

Blotter Bath Company, 615-617-619 Went- Saxon pencils in the green and yellow finish and the deal- 

venue. Chicago. has sent to the trade its new price ers of course, may be absolutely sure that the same high 

are Copving Baths and Eureka Sanitary Copy quality standard that was put into the purple finished 

loths. The new price list went into effect on all or Angle-Saxon pencil, is being maintained in the green and 
placed for after June 1. The company states that yellow finishes 

wuld have greatly preferred to have maintained its old In buying a green or yellow Dixon’s Angle-Saxon pen- 

< but that recent advances in raw materials have cil, dealers will buy just as high grade pencil as they for- 


‘ hanges which have been made merly did in the purple finish. 

















There must be a pretty 


good reason why 75% of 
all the STEEL office fur- 


niture and files in use is 


Art Metal 


* 7 * * 


‘Making 1916 Big for 
Both of Us’’ is a hand- 
some album which we 
want to send prospect- 
who are 


ive dealers 


willing to be shown 
that the Art Metal line 
will add _ prestige to 
their stores, and profits 


to their pocketbooks! 


Art Metal Construction Co., Inc. 
27 Gifford Ave., Jamestown, N. Y. 


Jul 1910 


APPLIANCES 


A New Book on Accounting. 
“Principles of Account 


Stephen Gilman, B. S., a n 


ng’ is a new book pr ired by 


1an who has written upon many 


departments of business and science. For several years 


he was manager of the credit department of the Tennes 


see Coal, Iron and Railroad Company, a po 

involved the closest analytical study of the accounting, 
cost-finding, and efficiency methods of many widely di- 
vergent kinds of business. In addition, Mr. Gil 1 has 
made a distinguished position for himself as a teacher 


accountants—a work in which he has been so su ssful 
that he now devotes his entire time to the educational 
field. 

The new book is the result of long and careful work 


In addition exposition there are extensive illus- 


to the 


trations based on actual practice. Diagrams and charts 
showing the relation of various accounts to each other 
the organization of business, etc., are used At the end 
of each chapter is a series of questions by w the 
student can quickly test his understanding and retention 
of the material just studied. 

“Principles of Accounting” is published by La Salle 
Extension University, Chicago, II 

A Specialist on Paper. 

The Elsinore Paper Company of New York City, is a 

specialist on office papers, manufacturing three distinct 


lines of goods, including Elsinore typewriter manif 


papers, Elsinore index cards, folders and filing systems, 


and Elsinore Quality carbon paper. The first line consists 
of fine linen, bonds, onion skins, manifold papers, and 


manuscript covers. The line of index systems is imported 


by this firm, who manufacture a line of index cards, guide 
Elsinore carbon paper is made 


cards and folders. 


the company’s own imported onion skin especially manu- 


factured with a view to filling the demand for moderate 
priced papers. 

The Elsinore Paper Company specializes on selling 
zoods to stationers They have devised several very 
good selling plans intended to assist dealers in increasing 
their sales. Special catalogues have been gotten up bear 


ing dealers’ imprints where so ordered. 


Pacific Coast a Place of Magnificent Distances. 


“Tt is curious, the lack of knowledge of Pacific Coast 
distances exhibited by correspondents of easte S ilty 
firms,” says G. H. Seward, president of the siness 
Equipment Sales Company, of Los Angeles, Cal In a 
recent letter I was reterred to a firm in Seattle, Was! 
which is 1,200 miles from Los Angeles. San Francisco is 


500 miles north and San Diego is 140 miles sout! f Los 


Angeles. The eight southernmost counties of the state 

are a miniature empire in themselves The « nty 
Los Angeles is nearly as large as my native s I 
nect and has a tion of one mill \ 
eles is the largest citv on the Pacific Coast 


Hammond Company Opens Indianapolis Office. 





The Hammond 1 ter Company is 
branch at 609 Law building, Indianapolis, 
management of H \ sono | Pe 
tor the Hammond 1s shown in the cor! 
uusiness and the establishment of more 
copywritin multiple the reversible 1 lel for writing 
two complete sets of languages and t 
model holding vari haracters for cert 
il wor ire add t p larit 
Hat nd, whicl g raj gre - 
+ ‘ ? re oh if ry 
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Your Bookkeeping Proved and Balanced Daily 


Why do you get a trial balance once a 
month or once ina while? You want proof. 
Then why don't you have it oftener? “‘Well,”’ 
you say, “it will cost too much and the book- 
keepers work enough overtime as it is.” 

But that doesn’t follow. You can prove 
and balance your fig- 
ures daily; prove and 
balance your ledgers 
daily; know where 
you stand daily; save 
money by it and cut out the overtime. 

There are hundreds of concerns, many in 
your line of business, which are getting ex- 
actly these results. 

This daily proof and balancing is secured 
in only one way, so far as we know. It is 


done by posting the ledger and making a Con- 
tinuous Journal of all debits and credits at 
the same operation. This is done on Elliott- 
Fisher Bookkeeping Machine. 

The Continuous Journal mus? be correct 
if the day's postings are correct, because the 


Continuous Journal is a carbon duplicate of 
the day's debit and credit transactions. 

If the human element has misused the 
Elliott-Fisher Bookkeeping Machine by feed- 
ing it incorrect figures, the error instantly 
shows up when the totals are compared. 

In other words, you 


Ell iott =-F'} , h Ep don't hunt for mistakes 
Bookkeeping Machine 


—the mistakes hunt you. 

Since the Continuous 
Journal shows every de- 
tail of the day's transactions right along with 
the name of the customer, the error can be quickly 
found. With any other method of bookkeeping you 
must page back through ledgers to find mistakes. 
Not so with Elliott-Fisher Bookkeeping. Thus you 
get a proven balance daily and you can bank on 
the correctness of your figures. 

We take it for granted that you would like to 
have a definite understanding of just what this 
method would mean to you if put into effect in 
your business. Sign and return the coupon below 
and we will arrange to have information sent you 
from our Library of Accounting which will show you. 







Gentlemen: 
ing and balancing daily 





Name 


Address _ 


ELLIOTT-FISHER COMPANY, 72 Elliott St., Harrisburg, Pa. 


Without obligation, please give me information from your Library of Accounting showing how others are prov- 





Firm = _ a 


My position 




















Eliminate the Waste and 
Dissatisfaction — 


Instead of buying Index, Guide, Ledger or other 


supplies loose 

Instead of suffering loss and dissatisfaction by buying 
finger-marked, “‘dog-eared”’ supplies of this character in 
the old-fashioned way 

Eliminate waste and dissatisfaction on your next 
order for supplies by specifying ““B-M QUALITY” indexes, 


guides and cards and be sure of clean stock, superior qualt- 
ties, full count and 100° % service 


Browne- Morse “Quality” 
Card Index and Vertical File 
Supplies in Soil-Proof, Sealed 
Packages, Never Disappoint 


You may think you are getting full value in the 
supplies you are buying mow; you may think the soilage 
waste too insignificant to worry about—but the fact re 
mains that every dirtv card or guide you discard as unfit 
for your files represent a real loss which can now be entirely 


eliminated, ‘‘B-M'"’ Card Index supplies are 

Sold by all good Dealers in Original 
Packages, Quality and Full Count 
Guaranteed. 


They come to you just as they leave our binder n 
sealed, transparent pa kage cTisp, fresh, lear in- 
touched by soiled fingers, unharmed by handling, perfect 


of qualtty, satisfactory in service. You get and can use all 
you pay for. None to discard, none wasted—yet the cost 
is no greater than you have always paid for cards or guides 
of high-grade quality 

The ““B-M” Guarantee Certificate is wrapped in every 
package. Itis for the protection of every bu 
who demands quality, full count and service 


Order from your dealer—or write direct for catalog 
Sample package mailed upon receipt of 25c in stamps or 


coin. Address 


Browne - Morse Company 
17 McKinney Ave. Muskegon, Mich. 





Important Note to Dealers 


B-M “Quality’’ Card Index and vertical file supplies sate 
isfy a long existing demand for clean stock. No supply line 
is complete without an adequate assortment on hand. You 
can never realize your full profit on supplies of this characte 
until you sell B-M “‘Quality” cards and guides as they leave 
easily handled, sealed packages. 


our factory—in attractiv: 


Write today for catalog and discounts of the trade. 






































APPLIANCES 


Berger “1300’ Line Folder. 


Che Berger Manufacturing Company, Canton, Ohi s 
sending out a little mailing folder entitled “You Ought t 
See'—the invitation of the young lady whose picture ap- 


pears on the outside of the folder. The argument 
the leaflet presents 1s the degree of ease and 
which the drawers o Berger “1300” line of st nits 
work, and the factor of safety against fir ffere y 
Berger steel filing cabinets. 

Dealers who are interested in steel furnitur: 
vited to write to the Berger Manufacturing ( 


with regard to the circular mentioned above 


Kennedy in Charge of Monroe Philadelphia 
Office. 
} 


Jerome Kennedy has recently joined the re ization 


of the Monroe Calculating Machine Company | is 


heote by jachrach 





Jerome Kennedy, Monroe Calculating 
Machine Co., Philadelphia, Pa. 


vecn appointed district sales manag 
lia Once 

\Ir. Kennedy has considerable experi 

1dding machine field, ha ing been connect 

dustry for several years Until recently 

charge of the business of a prominent addin ne 
company in Baltimore and surrounding tert 


Kennedy is a native Philadelphia and is 


vith the trade in that territory. He has 

perience in selling. This fact, coupled with the increasi1 
popularity of the Monroe Calculating Macl 

counting field, assures Mr. Kennedy's success 
connection . 


New Stationery Concern in Greenfield, Mass. 
The 


complete stock of office supplies, has open¢ 


ireenfield Office Supply Company rrvin. 


236 Main street. R. N. Giard, formerly with t 
Demond Company, is president of the firn G 
of Holyoke, Mass., who for the past eightee1 ears has 


been connected with the stationery and office supply 
trade in Holyoke and Springfield, has accepted a positi 
as representative of the company. Mr. Butler will devote 
a considerable part of his time to the outside selling 
office supplies and equipment to the business | ses 


Greentield and vicinty 








A 
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Which would you choose 
if you could make a 
typewriter to order? 


Suppose you had the privilege of selecting any kind of mechanical 
construction in your built-to-order writing machine, would you choose a 
friction bearing or a ball bearing typebar? 


Which, in your opinion, would run the easiest, last the longest and 
permit the closest adjustment? 


There can be but one answer— 
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The 
Ball Bearing 
Typebar 





Ball Bearing; Long Wearing Ball bearing typebar joint 


We have made the choice for you. The only successful ball bearing 
typebar joint ever used in typewriter construction is incorporated in the 
L. C. Smith & Bros. Typewriter. There are also ball bearings 
in the carriage and in the segment shift. This is the reason why 
L. C. Smith & Bros. typewriters last so many years, doing superior 
work during the entire period. 

Our new booklet, ““The Silent Smith,” contains a message for you 
and it is free for the asking. Drop a card to 


L. C. SMITH & BROS. TYPEWRITER CO. 


Factory and Home Office 
Syracuse, N. Y. 


Branches in all Principal Cities. 
Full line of Standard and Silent Models. 


{i | 


= 


hi iu 
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Banks and Large Commercial 
Houses Want This Tray Binder 


It ia needed wherever a large volume 
of accounts are carried. 


The Adjusto Tray Binder 


BUILT FOR ees Bae Bee PERFECT 


All Steel Constuetion 





phe ‘ 
if ar pe 
simple 1e 
crank xe 
this tra 
pressi € 
hold he € 
and 1 pert gt 
i weight 1s alwa 





Fits Sheets of Any Sise 
EXPANDS AND CLOSES LIKE The guide rods on whicl 


the siott 


A LEDGER BINDER canes anal adie est 
EASY TO OPERATE any 





position to fit sheet 





HOLDS SHEETS SECURELY Ha ten + le 
set up th tra | 
nt e sheets 


2000 Account Capacity 
The base of the Ad 
Tray Binder is 18 i 











long The end 
travel m the ‘ er 
extreme end Wit 2000 
act int sneet rent 
ane ore ' 
for handling 
Unique in Itself 
The Adjusto Tray Binder is not patterned af senrthion of likes 
nature It is, instead, the result of a demand for something better 
than had previously been offered, and is scientificall ucted 
satisfy that demand 
That we have succes producing a pra al and wh . 
isfactory device, is att y the tant at al of the | a 
machine using publi The Adjust Tray Bind is fast d ' > 
other sheet-holding devices, and ts proclaimed | set the greate 
adv anceme nt in ledger nstruction since the advent of the Po ny 


Machine 







The 
Wheel Stand 


shown in this illustra 
designed espe 
Adjusto 


Binder. The bas« 


tion 1S 
cially for the 
Tray 
of the Adjusto Binder 
is flat, and it can be 
used on desk or table 
The Wheel Stand 
makes it more conven 


ient, however, as 1 


¢ 


permits of placing the 
ledger in any desired 


+ the 


position for use a 
machine. The low shelt 
is intended for the 
Steel Transfer Case for 
filing the closed ac- 
counts. This equip- 
ment is complete in 
every detail and is sol 

guarantee of 
“a Furnished with or 
without the wheel 

stand, 


with our 





satisfactory and las 


ing service. 


A splendid proposition for Office Equipment Dealers 
rina (MPANY 


cepan RAPIDS, IOWA 


Kansan Tells of Border Conditions. 
Mite 


& Co., printers, publishers and 


hell, secretary and sales manager of Crane 


stationers of | FI ek 


recently visited the Mexican border on a business tri 


and in a letter to Office relates some facts 


Appliances 


about conditions as he found them. 


+} + 


Mr. Mitchell says that things in that section are about 
as unsettled as they in possibly be. Much has ippened 
along the border during the last four years that has never 
gotten into print, There has been a constant stealing of 
cattle, stealing of horses, shooting of and doing away 


with cowboys and settlers close to the international line 


and American along the border have naturally 


elt that the United 


citizens 


States should have taken act 


betore this. There are hundreds of Americar tizens 
these border towns who were comfortably wel 
ome of them in exceptionally good circumstances finar 


a result of investment in Mexican property, but 


who are now practically ruined. These ] 
know which way to turn or what to try t are 
say the least, extremely critical of the lengt time 
took to get troops started after Villa 
While the attack on Columbus was most dastardly, vet 
t was most efticiently organized on the part i al 
his men. Because of the fact that there are so many M« 
icans around Columbus and in the town working for t 
railroad and ranches, it was possible for Villa to get his 
men placed and all ready to start in with their work at 
en signal. It was on account of this t t 
were able to accomplish as much as they d y 1 
only killed many people, but drove off about on: ndre 
of our cavalry horses and “jimmied” our machine guns s 
that our soldiers could not use them 


However, the desire for war does not seen 
is, for Mr. Mitchell 
rom a prominent business man 
while 

} 


be uselessly 


forwards to us a copy letter 
who believes that 1 t ng 


war and that lives 


worth could be gained by 
thrown away 

The Mohave Daily Miner of Kingman, Ari 
May 7, announces that “C. L. Mit 


knigl ts ol the 


of Sunday, 


the jolliest grip, who represents rane & 


Co. of Topeka, Kansas, is a visitor in Kingmar M1 
Mitchell has been making Kingman for several S ! 
is known for his boosting ability and the fact 


always on the squar 
Many 


ers and Manufacturers will 


National Associat 
remember = 


members of t 


attended the convention at Philadelphia in 1914 Mr 
Mitchell is the sales manager of Crane & Co ‘ if 
among the leaders it the office equi nt ss 
Kansas 

We recently requ sted som literat Mr 
Mitchell. In response to our request he s¢ 
the best little advertis circulars we | st g 
time It seems te S ve lived in Topek - 


risk being sold some of Crane & Compar sf ds 
ce in a while just for the 


7 
its literature, 


No Shortage in Arnold Inks. 
Lhrou rh the Natior il 
Manufacturers, P. & J. Ar 


Association of Stat 


nold inform the 











is no shortage of supplies so far as Arnold’s 
Vriting Fluid” is concerned and all importers 
kept fully supplied with stocks 
— Dornette Entertains. 
Ont im ifter the outing of the | 
niture | ore anze John Dornette, Jr., enter 
two people at a dinne eld at the Laughery 
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Domestic Dealers 


weruretaumakes 1 Y PEWRITERS “vetoes: Prices 


WE SPECIALIZE ON 


Underwood 
Typewriters 


MODEL No. 4 


winters youdo CONTRACT NOW yeuniitvice 


The Market is Oversold — Grave Shortage Exists — Graver Shortage is Impending 


























General Typewriter Exchange 


INCORPORATED 
Manufacturing Rebuilders—Exporters— Wholesalers 


70 WASHINGTON STREET BROOKLYN, NEW YORK 
UVNNNQQQQ0QQQQQQQQQOUUUUUUOOUUUUONONOQSOS0000000OOUUOOUUOUUEEEEUUOOEOGOOQOOOGGOOUOOOUOUOOOOEEEUOGUGEGGEEOOGGOOEOEELEAUOOOOOO CUETO 


Foreign Service 


Guaranteed “General Rebuilt” Typewriters 


WHOLESALE DISTRIBUTORS 


FOR FOR 
Great soraanns Thorp & Ma in Typewriter C Germany-Austria: Liebert & Meyerhof, Hamburg. 

79 Qu St., London, E. C ; india aro : British Typewriter Co., 5 Old Court House St., 
Spain: Mr p R.C , B: ln s 12, a elor Goloutte 
Cuba: Moore & Rei 1 ¢ Obispo 39, , Hat ana India West : Royal Typewriting Co., 41 Hornby Rd., Bombay. 
Philippines: Prat & vine — = nA eee India (Middle): Ramsay & Sons, 8 Broadway, Madras. 
Russia: U.S. Mfrs. Export Corporation, Moscow, Petrograd, {agi (South): S. D. Aiyar, Madura-Palace. 
British West Indies: lamaica Tin Ltd 1 King Str ‘ Greece: E. Miceli & C. B. X thos, 20 Place de la Liberté, 

i ja AICS ITTICS, 4 Leg ! ‘ At] a 
Portugal: He t. Esteves & Co., Caes Do Sodré 10, List ee 1 sy - a 
Malaysia: Edgar Bi thers, Singapore. . —e on Bergen. isin canteieiaeals 
Galtantends 7 Muggli, Bahnhofstrasse 90, Zuri Italy: ( ella Vinca, Via Aure Ho path 29, Muan. 
Japan: Central Commercial Co., Osaka. Chile: Ja: 5. Kerr, ¢ 1 890, Valparaiso 
Whol 
W Pot reigi rs to in ee ontract future deliveries for t ! t i nce as shortage of typewriters, in- 


d 
GUARANTEE bean "Thtleal ‘disieibutece for uae ua 
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Your Stationery 
Should Represent Your 


Opinion of Your Business 


The stationery that a printing house uses 
should be representative. If you tell your 
customers that better printed matter means 
better business, you should prove the case 
by taking your own medicine. Will you 
fairly answer these questions? Does your 
letterheading represent your work and your 
ideals? Are you willing to say that your 
letterheading stands for your conception 
of the the modern master printer 


offers 4 


best 


For your use, we recommend 


Old Hampshire Bond 


There is something much more significant 
in this recommendation than a desire to 
sell Old Hampshire Bond. We believe that 
Old Hampshire Bond represents the spirit 
of the new printer. It stands for quality, 
as against price cutting. It stands for a 
standard price, as against shifty estimating. 
It stands for thoughtful service, as against 
slip-shod methods Fifteen years of adver- 
tising have told the public these things, and 
the benefit of the national reputation Old 
Hampshire Bond holds will work for you if 
you give it an opportunity. 


Hampshire Paper Company 


We are the Only Paper Makersjin the 
World Making Bond Paper Exclusively 


SOUTH HADLEY FALLS - MASSACHUSETTS 


MEMBER 
* PAPER MAKERS 


ADVERTISING CLUB 


220A, AN NA, 


sb Nia 





wealthy arian 


10 anager 


4 aA. YO 
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Purchasing a Stock or Having It Consigned. 
The vard, 


following is a communication from G. H. §S 


president of the Business Equipment Sales Company, 
Los Angeles, Calif 

Making the purchase of a stock of devices nditional 
upon the assignment of territorial rights is a practice of 
some manutacturers that sometimes works financial dis 
aster to agents Manufacturer financially strong 
enough to put out an article of merit to be sold through 


agents on a commission basis, should consider that the 
agent Is putting up his sales effort against a nsignment 
by the manufacturer 

The device to be sold is usually a new article 
the manufacturer has perhaps made a limited lantity 
Upon putting the article into actual use under i! 
cumstances certain improvements are found desirabl an 


eastern-made article may be found unsuitable for western 


or southern trade) \nything occurring along these lines 
agent with a purchased stock 


results in an 
self with a “white elephant” on his hands 


1 


submitted by sot 


fron the terms agency 
facturers it is evident that they make a regular business 
of selling stocks of goods to agents There are hundreds 

thousands of dollars we rth of oftice devices st red 
away about the country which have been bought by men 
ambitious to be exclus e agents tor such and su i al 
ticle These men, wiser by their experience, at 
actly oosters tor the oftice specialty business ive 
seen several drop sums of money in such ventures. For 
the protection of others who will consider propositions 
now and in the future, in the absence of blue-sky legis 
lation, let me write w ord—investigat Do this in 
three lirections ] 1 he opportunity ror the sal of 
the article (2) experience oft others, and 3 ) V 
and Integrity of the manutacturer 

It is well to tirst see the article, not relying on illustra 
tions or descriptions. Submit it to someone in the bus 


ind get an opinion betore buying a large 


Western Manager Appointed for “Postage.” 


Postage. the Maga Ine ot Direct \dvertising. of ial 
organ of the Direct Mail Advertising Associatio1 1 the 
\ssociation of House Organ Editors, announces the [ 
pointment of John A. Tenney as advertising representa- 
tive in the Central West territory Mr. Tenney is see 
retary of the Chicago Advertising Association, with office 


in Chicago 


Postaze” is now edited by Louis Victor Evytings 
Florence, Arizona—the “lifer” who has made a1 e and 
fame for himself as writer of direct advertising Mr 


IE ytinge is assisted by President Homer J. Buckley, of the 


D. M. A. A., of Chicago, President Charles H. Ma ntosh 
of A. H. ©. E., of Duluth, and the boards of ge nors of 
the two organizations 

Lewis IR Hovey of ti iverhill. Mass.. one t ti aers 
and principal owner Postage,” continues as treasurer 


and business managet 


Save Old Correspondence for Paper Material. 


Through the Department of Commerce there es 
from authoritative commercial sources, a suggestion to 
which attention 1s invited t is to the effect that old r- 
respondence in most large business concerns has the 
past been burned. Certain houses who have give é 
matter thought are now putting old correspond n 
with their other paper waste. One large concern has 
ibout 500 tons of su idditional material yearly ey 
formerly burned it They have now found a ready cus 
tomer for the stock The matter is commended t the 

Il t wl this may come 


careful attention of al wh 





July, 1 


OFFICE APPLIANCES 





















































“TT IS BUILT TO SUIT ME” 


SAYS THE OPERATOR OF THE 


touch Monarch Typewriter 





“The Monarch touch is so light, and the response to every stroke 
is so quick, that the machine seems like a living thing actually 
helping me to do my work. From the moment I began to use 
the Monarch, I found that I could do more work with less 


fatigue than ever before. 


“Then that adjustable touch proves that it was built to suit me. 
When I got my Monarch, I found that it was just as easy to 
adjust the machine to my touch as it is to focus an opera glass 
to my sight. I merely kept turning one screw until I got exactly 


the touch I wanted.” 


This is the testimony of one MONARCH operator. If you want 
confirmation of it, ask any MONARCH operator. From them all, 
you will find out that the Monarch is the operator's favorite—sim- 
ply because it is built to suit each and every one of them. 

331 Broadway, New York, N. Y. 












































DAVIDS’ 
INK-O-GRAMS 


Published by THADDEUS DAVIDS INK CO., INC. 
J. W. RR. MERCKLE, President 
R. R. ROWE, Vice-President and Gen. Manager 














No. 4 of a Series of Articles 
*“*WHO’S WHO AND WHAT’S WHAT” 





OUR CHEMISTS 


Reading from left to right they are— 


CHAS. F. YOUNG—In charge of our Sealing 
Wax Department. Has only 37 years’ experi- 
ence. Give him any piece of wax and he will 
duplicate it—tell him your price and require 
ments and he'll make up-wax for you, with sat- 
isfaction to you in both instances as regards 
price and quality. He was the first to make a 
marble and wood cement. His being constant- 
ly on the watch for new and better things has 
worked wonders and reacts for the benefit of 
those who use our wax. 


TOHN HENRY MERTENS—With us since 
May, 1908. He makes our fancy inks, such as 
carmines, stamping ink, hektog rraph, etc 
learned the business under his father, who was 
chief of the department and succeeded the lat- 
ter If vou have tried our carmine; if you 
have sold our carmines and other inks, you 
will know what satisfaction in inks means and 
you will know, too, why he is here. 


WILLIS L. HOFFMAN—Here’s an ink man, 
who after having worked for many other prom 
inent ink manufacturers came to us and told 
us that we made ink much more simply and 
in a better way than all others,—and he 
KNOWS, for he’s been in the business only 31 
years He has taken what others have, com- 
bined them with our own and his own and has 
built up a department for the making of writ 
ne fluid, pastes, mucilages, that turns out 
rTER products 


Dav by day, these men direct the work of their 
departments, testing, an lyzing and keeping 
watch and taking a hand tn o ‘tual making 


of our TRULY QUALITY P RODUCT 2 


In view of this, can vou wonder then, that we 
ts that you ought to push, not 


have the products 
only becaus¢ of ther quality but because of 


it tor you 


what's in 
THE ADVERTISING MANAGER 


THADDEUS DAVIDS INK CO., INC. 


95 Vandam Street NEW YORK, N. Y. 
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More Than a Machine a Minute. 


AH typewriter men will remember the familiar Re 
ington advertising of about two years ago which featur 
the slogan of “a machine a minute,” this being the figut 
of new Remington typewriters manufactured and sold 
This advertising was discontinued during t early 
months of the wat We now hear, however hat the 
Remington business has been coming again with such a 
rush that the old “machine a minute” s not 
only been passed but buried almost out of sight Phe 
Remington record during the present year has ide tl 
old Remington boast of “a machine a1 inde 
statement. Such evidence of the increase < { vrite! 
sales will be gratifying to everyone in any way interested 
in the business 


New Factory for Chicago Eye Shield Company. 


The Chicago Eye Shield Company, whi is for 
merly at 134 South Clinton street, Chicago, is 1 ed 
into its own factory at 2300 Warren avenue rnet 
North Oakley boulevard. The building is a three-story, 
of brick exterior and slow-burning interior construct 


Light is admitted on all four sides, making 
rkest ot davs 


artificial lighting necessary only on the dar 








The Chicago Eye Shield Company's New Factory 


The new factory provides at least four times t ipacit 
f the old quarters, and working conditio1 re é 
under the new arrangement Che building is 6 

the entire building is used by the Chicas Shi 


Company. The extent to which the | 


pany has grown recently, especially on its din 
goggles, which have been described in Off \ liances, 
has ide the 1 erative 

\ltho gh ad il modern machiner 1 
S led the con i s been kept S\ 


In last month’s issue of Office a S 
t Nels \ \L alle \ eri I inage ) 
Ww | 36-37 | ppt es street, | \\ 
re leased to m«e the re ipt I 
t the eftect t] e lrene Lille | 
\ s. Nelsor \ 1 s arried » 
alcolm Jol : Mr. ane \\ 
i e at 104 ¢ s gha 2 
te hay 
Kokomo Concern Increases Space 
V1 OMmMman-o!I Print ne ( 
has ¢ tbl s oT i Storer ( 
g its statione print plant at 100 
\ street | y has ee! t tl 
twe years a employs 1 et é 
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And Through“ the Pen Department 
They Can Be Interested In— 





Lead Pencils Office Supplies Blank Books Writing Paper Typewriter Supplies Inke 


IX emg came into a stationery store for the express purpose of 
making pen purchases. 

The diagram shows a few of the other things they bought after they 
purchased pens. 
They were led to make these extra purchases partly through the suggestions of the 
clerk, and partly because they were attracted to the other articles while in the store, 
just as a department store customer who comes in with the idea of making a single 
purchase usually makes several before leaving. 
An efficient pen department naturally suggests a store that is efficient throughout—and it is in stores 
of this type that one sale usually automatically leads to another. 
You can see, therefore, that an effective pen department pays right from the beginning; pays as a pen 
department and as a sales-stimulator for other departments. 
The way to make your pen department more profitable is to make it more attractive—and the way to 
make it more attractive is to concentrate on a standard pen for which there is a big demand, 
Concentration has these advantages: 


First. You tie up less money in stock. Third. You get maximum display. 

Second. You save counter space. Fourth. You offer the most complete assortment. 
Fifth. You make it easier for the customer to buy. 

It is obviously better in every way to show a complete assortment of pens in one case, rather than 


several incomplete, confusing assortments in several cases. 

The case illustrated above is the largest of ten Esterbrook Counter Display Cases designed to assist 
dealers in concentrating and improving their pen departments. 

Let us know about how much pen stock you carry, and we will advise regarding case and assortment 
best suited to your needs. 


Esterbrook Pen Mfg. Co., 80-100 Delaware Ave., Camden, N. J. 


EsterDrook 


Pens “Easiest to sell!” 
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A Universal 
‘Typewriter 


The VISIGRAPH is universal 
in thoroughly meeting ail writ- 
ing requirements. 


It is UNIVERSAL in suiting 
all writers—experts, typists and 


novices. 


It is UNIVERSAL in its yield 
of good work under all condi- 
tions, through its conveniences 
and short-cuts. 


And it is RELIABLE. 


Catalogues on request. 


The Visigraph Typewriter Co. 
Lenox Ave. and 116th Street 
NEW YORK CITY, U. S. A. 


General Agency for Great Britain: 
35 Queen Victoria St., London, E. C. 
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A Book on Engraving. 


Office Apphances takes pleasure in referring 
? 


which has recently been issued by the Commercial EF1 
graving Publishing Company, Indianapolis, [1 Phe 
book is an excellent exposition of the field whi 

ers copper plate, steel die and plate engraving, printing 
and embossing.’ The book consists of extracts ma 
larger volume, “Commercial Engraving,” a ind of 
reference for buyers of engraving The illustrations 
engraving machines and processes, and also sor ! ucts 
of the engravers’ art ably supplement the I 
which is written so that even the laymen can underst 1 


while the professional also finds the book interesti1 
instructive 

Further informatio: oncerning the boo 
cured from the Commercial Engraving Publis! 


any, Indianapolis, Ind 
] 


Matthews Book Stores Open Branch. 


1 


Che Johnston Book Store, of Dubois, Pa., has 


chased by the Matthews Book Stores Stattord Matthews 
will be in charge of the Johnston store It is 
onduct the Johnston store in the present | 
make that the head irters for the Matthews store he 
old Matthews store on North Brady street 
harge of Luke Matthews until May 1, 1917, when it is 


planned to discontinue the business there, 


to the main store Walter Matthews will re 


+ 


erything 


main in charge of the store near the B., R. & P 


Saving of Waste Material. 


The Department of Commerce has issued a phlet 


saving of waste paper material, giving direct . 


sell, assort and dispose of waste paper, rags 


paper making substances This pamphlet 
Save how to assort tl saved material, how houss ers 
' y ] t} terial ha hi . he done 

i vrade the materia ow this can € LOT 
ment houses, small stores, etc., grading for t larg 
sers paper, a lly setting rt 

! ie the save il \ e use 
] esses 1 \ I arket 


New Concern in Sheboygan. 


The OMe. Spe oO pany Nas « S 
Shel \ il Wis { > I 
\ lesale st sec O Pheodore » x 
Sons Company, } voc, Wis. A. building 
2 re at &17 Fig ] stres S} 

rmipl ‘ retat l « ( 5 I ] 

( ! ill \ t vit] es 

\ eing as i s¢ i 

. z mpat ; 2 ra ! -. 


Denny Adds Meilink Line to Weis. 
\ Denny, wl is been tor a number o A 


York agent for the Weis Manufacturing ( 


taken on the line of the Meilink Manufa 

Poled: (Yhio, and pened new offices x 

on the rst and s I floors The Meilinl 

the foremost in its eld and Mr. Denny's taking t o1 
will broaden his prospects \ good mar 

cation, with two good lines—Mr. Denny and 
Manufacturing Cor inv are to be heartily 


Theo. A. Steinmuller a Benedict. 


It is announced that Theodore A. Steinmu 
Lucas Company, stationers, Baltimore, was recent mat 
ried to a charming lady of Baltimore and that the mle 
are on an extended wedding trip. 
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Flat Opening 
No. 933 has Russia Back and 


Corners with Duck Sides. Size 
l1?x15. Contains 3-, 4-. 5-, 
nd 600 pages of 25-!b. Eagle 
paper, ruled for Day Book, 
Journal, Ledger or Record. 








’Phone Book Binder 


OFFICIALLY adopted by 
telephone exchanges, clubs, 
hotels, and public institution 
Equally appropriate in the 
home 

Sales - producing Window 
Card, and advertising Folder 
with plenty of room for Sta- 
tioner’s imprint, sent witl 
order 

Send us one of the telephon 


books of your city, and a k 
prices on any quantity you 


can handle. 












There are no ‘‘waste’’ leaves 
in this book. The inside cov- 
ers and fly leaves contain valu- 
able data tab'ed, as follows: 
Postal Information, Parcel 
Post Data, Interest Laws, 
Weights and Measures, etc. Bound 

Duck, with Russia Back and 


(_orners 








Students’ Notes 











A familiar sight in our famous 
lucational institutions. Ink, 
pencil draw n¢ and CTOSS- 
tion ruled fillers are sup- 
Made in a variety of 


Assorted Art Cloth 











Memos 





Inexpensive Notebooks 


ah 1 1 7 ©1..93 
These book measure I5X24 


30und in Maroon Buckran 


paper, turned in, and flexibl 
72 leave 5 $ and cents ruling 
They look well, give real 
service, and cost little Side 


open, No 1934: end, No 1935 





book, bound with Russia Back 
and Corners, black cloth sides. 
Several other bindings and 





Teachers’ Records 





Illustration shows 82 x 14} 


From 26 leaves up to 
500 pages. These books have 
covers and are built for 


eTV1ice 








NATIONAL 


BLANK BOOK 


HOLYOKE, MASS. 





COMPANY 





 —_ SOT LS NTI Se 
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A Significant Increase 


During the two months we have been 
in our new factory quarters the num- 
ber of dealers who have visited us 
and inspected the factory has aver- 
aged for each month more than twice 
the number of visitors in any previous 
month in our history. The expres- 
sions of approval from our friends 
who have visited us are most en- 


couraging. 


To put the matter frankly, the greater 
the number of dealers who visit and 
inspect our plant the greater our op- 
portunity to give a tangible proof of 


the scope of “Retyco’” Service and 


Quality. 


Of course we'll be glad to give you 
another proof in filling your order for 


rebuilt typewriters. 


It would be a good idea to get ac- 
quainted with “Retyco’ Service. 
Drop us a line today. 








EBUILT "AS GOOD AS EVER** 
EWRITER. 


COMPANY” 


Factory: 525 South Dearborn Street 
CHICAGO, ILL. 

















Some Causes of Abnormal Paper Situation. 
In a recent issue of Printers’ Ink, Roger D. Smith of 
S. D. Warren & Co., Boston, Mass., told of the causes 


of the abnormal paper situation. The war, he said, 
bears upon the paper situation from three principal di- 
rections: First, the suspension or curtailment f raw 
materials from Europe; second, through diversion into 


the manufacture of munitions of certain raw materials 
and third, by reason of the world-wide demand for pap 
from the United States. In addition to this other reasons 


tend to make the situation acute. These reasons include 
general business stimulation, uncertainty of international 
relations, marine insurance, high ocean freights, foreign 


export war duties, and, finally, the general stampe« 
paper buyers to secure their requirements in 

The writer believes that the normal, healthy business is 
responsible for about 30 to 40 per cent of the present « 
mand. <A slackening in the domestic demand will be, in 


his opinion, the first relief which will be observe 


Seddon Goes to Coast. 


Harry I. Seddon, known in typewriter circles over the 
country, has been transferred from L. C. Smith & 
Typewriter Company’s office in Pittsburgh, where he has 
been manager for the past two years, and is now he 
San Francisco branch of the company, 432 Market t 
In his new field he has a much larger territor than 
formerly in which to apply his energy. 

Office Appliances wishes Mr. Seddon the same measure 
of success on the Pacific coast as he has had 
burgh, where it is said “he put the ‘Elsie’ on t map 


with a vengeance.” 


Holland in Charge of L. C. Smith Branch. 

The L. C. Smith & Bros. Typewriter Company has just 
opened a new sub-branch office at 417 First National 
Bank building, El Paso, Texas. C. C. Holland, formerly 
at Albuquerque, N. M., with another typewriter: I 
pany, has been placed in charge of this new El Paso 
L. C. Smith branch. He reports that business 
. 


good. \t the time his letter was written e ari 


awaiting marching orders 


Beckley Selling L. C. Smiths. 
Word comes to us that D. H Beckley, who trav 


over the United States and far up into the nortl 


returned to his first love and is now selling agent f 
L. C. Smith & Bros. Typewriter Company at 121 M 
street, Kokomo, Indiana. We are advised tl M 


ley at present has on hand 200 L. C. Smiths, t 


doing well at his pre location and ts enti 


tented with his work. 


New Repair Shop at Indianapolis. 
We are advised that W. F. Ramsay, who for a 


of years worked as a repair man for one of thi 


writer companies at Indianapolis, opened 
a repair shop on his « t at 33 
Indianapolis, and is doing a good busines 
typewriters and selling typewriters and 


Increase in Business Show Force. 


Frank | Tupper, president « the Ant 
Ss ( pany S \ 
Luppe “ was | 28, 1916. ¢ 
bers < staff r \ pli 
William Alan, says the 
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MultiKopy Has The Call 





Among the Public Multi- 
Kopy has the call by a wide 
margin. 

There’s a reason back of its great 
popularity. Permanency—neat- 
ness—uniformity—economy. 

Four big points which have sunk 
deep into the consciousness of the 
public mind. 


The public knows that MultiKopy 
copies are remarkably sharp, uni- 
form, permanent and non-smudg- 
ing. Knows that MultiKopy has 
extra durability and wonderful 
manifolding power. 


Among Dealers MultiKopy 
has the call by the biggest 
kind of margin. 


MultiKopy never dries out—never 
skins over—never ‘“‘livers’’—never 
becomes dead stock. 

MultiKopy’s selling plan guaran- 
tees you against loss. We assume 
all risk in your stocking Multi- 
Kopy. We Insure MultiKopy Sales! 
Why not make a “‘clean up”’ on 
carbon paper sales in your territory? 
The best way to do this is to stock 
up right now with the complete and 


full \ine of MultiKopy. 


Write for definite selling plan which guarantees you against loss 


Qur STAR BRAND Typewriter Ribbons are guaranteed to give 


without clogging so as to show on the paper 


<« , 
of letters a’ or e 


F. S. WEBSTER or 


75,000 impressions 


338 Congress Street 
BOSTON, MASS. 


ADDRESS ALL LETTERS TO HOME OFFICE 


Ne w Ke wk: 114-118 Liberty St. Chicag« 14 N. Franklin St 
Li e Xorz Ki ng William St. Berlin "Friedrik hstrasse, 60 
C esa ix Sotorvet 1 and 3 Stockholm, Sw len 
Krakow, Pe Mo wv, Russia 

Barcelona: Callel niversidad, 106 Milan: Via Prine pe Umberto 





TRADE 












































uit? 


Philadelphia: 908 We St Pittsburgh, Pa.: 830 Park Bidg. 
Vienna: 111 Pa gasse Budapest, Hungary 

Ro ytterdam: Zu db laz “sy 64 Ghent, Belgium 

Gossnitz $ a. German Paris: 10 Rue Saulnier 

Te yk 3 Ka » Kan d a 


Paper 


“‘The World’s Best Selling Carbon Paper’’ 
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New York Stationers Play Golf. 


\ number of New York stationers and manufacturers 
participated in an all-day golf tournament at the Glen 
Ridge Country Club, Glen Ridge, New Jersey, on Tues 
day, June 27. The arrangement for the game was made 
by members of The Stationers’ and Publishers’ Board of 
Trade [The enthusiasm ran so high and the game was 
in every way so successful that another tourament day 
is predicted for the early future and an annual tourna 
ment will, no doubt, be established 

The Glen Ridge Cor ntry Club offers a good test for 
the average golter In view of the conditions presented 


the ground 


Mor 


it was deemed advisable to have a lawyer on 


for the settlement of any disputes that might arise. 


ris Popper, attorney for the members of The Stationers 
and Publishers’ Board of Trade, was therefore present 
and constituted the “gallery” which followed the players 
around the course 

Below is given a list of the entrants, topped, it will be 
observed, by our old friend Eberhard Faber, who tops 
all the lists at all the golf events he attends Faber is a 


any old kind 
off the 


Phillips stands out in the list as 


true golfer He will take most of a handicap 


or start at “scratch” and 
H. | 
craft by 


= 


loved ones, with an 8&9 


carry prize. 


the 


consptik uous 


a card ot 87 


giving three strokes le turned in 


McDonald took the second prize home to the 


The party was taken to the course in automobiles of 
Faber, Williams, and Seymour. 
The score was as follows 
Gross. Handicap. Net 
| Faber 95 x 87 
C. M. Lindsey 107 18 8&9 
J. F. MeDonald 107 18 89 
Arthur P. Jackson 121 18 103 
F. P. Seymour 110 18 92 
W. I. Ferris 108 18 00 
m2 Phillips 87-4 3 0) 
\. W. Williams 101 ll OO 


Harry Growtage 96 5 9] 


W. G. Whittemore 118 13 105 
Fred W. Brown 137 18 119 
~ Bainbridge 117 20 97 
All members of the trade are invited to the next tour- 
nament Entries may be made through A. W. Williams, 


Eberhard Faber, 37 Greenpoint avenue, Brooklyn, N. \ 


The Wellington Typewriter. 


Albright, manager of the St. Louis Typewriter 


4 


Exchange of St. Louis, Mo., is an enthusiast on the sub- 
ject of the Wellington typewriter The Wellington ma 
chines, which are sold for distribution in the United 
States, are made at Plattsburg, N. Y. He sends us a 


little folder designed to show by halftone 


engravings and brief explanations how a typewriter which 


portion of a 


is sensitive and speedy enough and adaptable enough for 


the demands of the largest corporation can at the sam 
time be simple enough, strong enough, and durable enoug! 
to withstand the most unexpected hardships, the most 


trying grind of constant daily service at top speed, and 


at the same time do beautiful work for a long period o 


years at a minimum cost for upkeep 


Most readers of Office Appliances are familiar with the 


appearance of the Wellington typewriter, which is an at- 
tractive-looking machines 
A Unique Repair Shop. 
Charles R. Clark, who began business a little over a 


18 West Market 


Typewriter & 


year ago at street, Indianapolis, has in 


the Clark 


which he believes is not duplicated anywhere else in the 


Repair Shop an establishment 
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726 Federal 





_ ; l 5 


country for at least one feature iz: that it is 
white enamel Mr. Clark is a stickl 
regularity his ts wn by the fact 
benches are finisl n white enamel, s 
screw or typewriter part falls on the repair 
be easily and instantly located Che walls 
nished in white enat and the floo $ 
light colored linoleut 
Mr. Clark’s business, which 1s already ry s 
is constantly growing He has sold the “Monat tyne 
writer for ten years in Indianapolis and the s nding 
territory and has had twenty-one years’ ex] t 
typewriter business. He has a host of triends : 


him every success 


Thaddeus Davids Company Inaugurates Insurance 
Plan. 


Che Thaddeaus Davids Company, 5 ) 
street, New York, N. Y., has taken up, amor 

ations incidental to its recent reorganiz ! 
insurance idea \n arrangement has bee 
tine | itable Life \ss ince Socety 
for a vear's salary t ages for all the 
ployes, including thi I crs lr} pole es ¢ el 
ered with a sheet pot hich was a inds 
t n of the letterhead of the reorgat zed 
ine the new otticers i reetings whicl 

t es us pleas t hand vo S 
life surance 11 table Lite \ssur ~ . 
in expression f appreciation of your loy 
operation in everythiu that has contribute : 
ess of ‘the compat 

We have entered into this arrange 
protection ofl life insurance 1s afforde 
interest felt in you and in the welfare of t si 
be dependent upon 4 

In presenting this insurance to you, we 
belief that it will still further ind s pr « 
irganization where tual co-operation brings 
mutual advantage 

“Very truly yours, 
“Thaddeus Davids Ink Cor 
By J. W. R. Merckle, Pres 

This action of the Thadde Davids k Co S 

step | co-operative rganization which Ss 


special mention 


News From the Alexanders. 


L. & M. Alexander & Co. desire to let thei S 
the tradk know that they have started 1S1 ¢ 
under their own rm name at 444 Market st 2 
Francisco For twenty-four years tl \l 
acted as dealers for t l ( Smith B 
past Veal they represetl ted the hom«e 
managers They will now conduct 
exchange and will lle oftice spc Ities 
ve glad to hear fror icturers who! 
along these lines When the Alexanders w lers 
they had six branch stores on this coast, operatir tne 


at their own expens Lhese gventlemetr 
rst Smith Premier Iso the L. C. Si 

always made a success and will have 
immnin their old | s SS prestige in thet 


Addition to Barrett Family. 


(thee \pphances has been favored wi 
announcing the arri 1 of Carolyn Barrett ( 
191¢ Carolyn is the daughter of Mr. and \ 
\l Barrett, whose home ts at Winnetka, III 


\l. Barrett is president of the Barrett B 


street, Chicago 








ALL TRESE sumtin, 


Designed and constructed along 
Top lines to give Cabinet a well 
finished appearance when completed. 
Document Cases *'* 
in all 
—designed to hold legal papers after being 
folded—filed on edge for quick reference. 


Pigeon Hole Drawers 


Made square or scoop style, for filing 
legal papers after being folded—assigning 
one drawer to an individual—or for filing 
other data. 


Legal Blank Section 


For filing flat papers of letter or legal cap 
sizes or for the filing of Electrotypes or 
other printing plates. 


Card Index Section 


Five drawers, each having a capacity of 
1400 3 x 5 record cards. 

‘ . 
Slide Shelves For the easy 
reception of 
trays or card drawers while examining 
contents. 


Card Index Sections 


» 
Four drawers wide for the filing of 4 x 6 Single 


record cards, each drawer having a capac- 
ity of 1400 cards. 

Three drawers wide, each drawer capable 
of holding 1400 5 x 8 record cards. 


Check File Section 


Three drawers wide and designed to hold 
cancelled checks, notes, or other papers 
4 x 9 inches in size. 


Letter File Section Cab 


Two drawers, each of capacity and dimen- 
sions to hold 5000 letter size papers. 


Low Base [f° supporting 


cabinet and reliev- 








UASUUANDUAATONEDUNAAU NAAN 























UUUUDANDUAUOOULANUOOUNT | &° QUUUUAAUUAUULNUUEAUOOUE | = 

















net 


oe 











ing an abrupt connection with floor. 


We repeat—aAll these in a single cab- 
inet of our famous Horizontal line of Fil- 
ing Cabinets and Sections. Other selec- 
tions of sections are procurable—almost 
any necessary arrangement that your cus- 
tomer may require in any wood or finishes. 
You find the customer in your town. Put 
his problem up to us. We'll help you sell 
and you’ll get your profit. If you’re not 
a fea dealer it’s worth looking up. 


The f@ Manufacturing Co. 


162 Union Street 


Monroe, Michigan 
New York Office 75 John St. 
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Combine These Drawers 


In a Desk 
or 
a File 


To Suit Your Customer’s Needs 


To be able to say to your prospective customer “Tell me what you want to file and we 
arrange a desk or cabinet to suit your particular need” will go a long ways toward making yor 
“prospect” a real customer which means a profit the thing you're in business for. 

We have letters every day from dealers and individuals requesting our assistance in devisil 
the proper equipment for certain filing requirements; and we have a department whose delight 
Why not avail yourself of this service when the opp 





to solve our customer’s filing problems. 
tunity presents itself? 


Have useful filing drawers instead of comparati\ 


© . eye oa - 
Cel Filing Desk wy weeless storage drawers. There are 10 kinds ¢!** 
— drawers for filing Letters, Index Cards, Check q, 


Vouchers, Blanks, Cap Papers, Ete. We assemble the assortment of drawers your customers need ar 
supply "a complete office on legs" at price you ordinarily pay for either the files or the desk. Made wit 
Letter and Cap Pedestals, with or without Back Panels. All solidly built of Seasoned Oak or Birch M 
hogany. Drawers roll on Roller Bearings. 


The most 











Capaci 
Inside 
} oh. 
l¢ ep. 
Follow 


et k 


Remové 








concentra- 
ted form of pases: 
efficient Sw Desk af gya)) < 
office equip- = = Files S 
ment. ~~ < 7 side 
a combine 122" 
Two —— ~ are more .._ 
for — efficient 
we than 
Price separate 
of Files 
ONE and Desk 
Plain S 
> Py ° side dir 
The 7 Manufacturing Co». 
New York Office—75 John St. (Near William) , z P Tw re 
162 Union Street, Monroe, Mich. U.S.A. tions 


Chicago Display - 511-515 S. Wabash Ave. 
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Drawer A Drawer B 


‘e 


-~ & 








Capacity 5000 tters. 
Inside dimensio! 10" 
3 high, 124" wide, 223° 
) deep. Equipped with 


Follow Block 


Drawer D 


= 
—— + 
For 4x6 cards Two 
Compartments Total 
WE? capacity « *4500 cards 
| “ “oO 
yo Pauppec witl || 
Ww B lock 
‘ISI Drawer E 


rht 
ppo 





atiw For Cancelled Checks. 


_ le dimensions, 44° 


ids Oi aa a 

gn, Je Wide, 2zz cdeep 
eck. Steel Follow Block : 
1 a8 Removable Rod 
wit 
1M 


Drawer F 








aD St » “ag [) a2 ’ 
Plain, S Bottom. I Siete Desk No. 1666 Letter Width Pedestal « 
S j ’ ; ed with Slide Shelf. Compartme | Te 
é Siny } 
mee i2i" wi 29 P ectr os and three drawers ( ne 
record cards, 
NO ¢ al t 
pre 
ons 
nt 
} Drawer G Drawer H Campnetenent 8 
ate 
~ 
sk 
a. Compartmen t} Lege 
ee ] I ] iment or Voucher Blar » trotype 
J side dime nig inaide each con Drawe r de ai 
O 123" y ZZ I ent, 10" high, Qgr . 1a" high. 
Two 4 i le, 227" deep. Equi wide, 22° deen. with F 
Aa tions with Follow Blocks. Sie sete 


down, 
assortment of Filing 





For 


Two Compartment 
Document Voucher File. 
Inside each compart 
ment 10" high, 53" wide 
223" deep. Equipped 
with Follow Blocks. 


Equipped 
Blocks. 


Drawer C 


3x5 cards. 


Compartments. 
capacity over 4500 cards 


with 





Two 
Total 


Follow 





Spel Typewriter Desk No. 444, 


very easily assembled 


stenographer more efficient 


can be 
Drawers to make the work of the 


Shipped 
equipped 





Knocked 


with 


Compartment M, 









It’s a pleasure to sell a S/H **421”’. 
The customer gets big value for little 
money; you get a liberal profit. The 
constructional features of this popular file 
that make for endurance 


are of a kind 


and service. If you have no demonstrat- 
4 on 

you it 

WoO ou 

to 1e 

Wr 


Open 





( d 

{_or Oo 
Drawer € I 

ge § age 
rwitha 1153 
idex Tri I 
Drawer 
de, 223" de ' Demonstrating 


Cabinet 


STM 
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Business Stimulators 
for Summer 





Solid Hardwood Transfer Cases 





Top Section 





Middle Section 


Each drawer or section holds the entire contents of a regu 
lar Vertical File Drawer. Any number of Sections may be 
stacked and fastened together Your ceiling only, limits 
the height of the stacks. Middle sections have closed tops 
so they can be used independently of Top or Bottom sec- 
tions. Invoice Size, Bottom section has no legs. Five Ln- 
voice sections align with four Letter or Cap sections. 

Roller Bearings under points of 
contact allow the drawers to roll 
easily, without friction or binding. 
With each section you get a set of 
fastners which hold the sections to 
gether in a stack and hold the 





stacks together, making a solid 
battery of transfer files for al] 


Bottom Section your customers requirements 





. Card Index Transfer 


Sections 
These are made in3x5and 
{x6 sizes. Twodrawers, 
capacity 9000 cards 0« 
cupy the same height as 
one Letter Size Sectio 
Card Index sections stack 
only with Letter Size 


width No. 1012. 





Fibre Board Vertical File Transfer Cases 


In Letter, Legal Cap and 
Invoice sizes, knock 
down style—making 
package 2? inches high 
before being set up 
ready for use. Of suf- 
ficient height and depth 
so that entire contents 
of regular Vertical Let- 
ter File can be transfer 


ed to this inexpensive kind. 





Just the thing to suggest to small concerns that do 


enough to warrant the purchase of regular hardwood transfer cases. 





board. 
to easily refer to 


used for small am 


or professional men 
tects, lawyers and 
what they are ne¢ 


good business and 
Try it. 


not have 


Made strong and du 
Drop id and open side 
contents. 


or transfer cases by banks, trust c 


vanks. 


aing 


correspondence 


Set Up Style 


‘able from tough binders 


enabling one 


Designed to be 


unt special correspondence 


ympanies 
See your doctors, archi 
It may be 

These 


personal V sits 


with Sf ws catalog in hand are productive of 


secure new customers 





A fas Dealers Catalog is Yours for the Asking 





The J#&s Manufacturing Co. 


162 Union Street 


New York Office 
75 John Street 


Address Mail to Factory 


Monroe, Michigan 


Chicago Display 


511-515 8S. Wabash Ave. 
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Board of Officers, ‘‘Cesco’’ Mutual Benefit Association: Left to right—Wm. Hilbert, Thos. English, D. F. 
Egan, C. E. Sheppard, Chas. Volkens, Chas. Stickney 1. Shear. Bottom row—F. J. 
Sheppard, Fred Peterson, Luke Pandich, J. H Moore, J. Kornahrens. 


Annual Outing of Sheppard Employés. their fries nd will long be held in remembrance as a 
On Saturday, June 17, the C. E. Sheppard Company, of day of days 
New York. held its eight annual outins Hundreds of During the dinner in the evening prizes donated by 
ny’s employés and their friet took the trip ©. E. Sheppard, president of the company, were presented 
Grantwood Park. besstifetie altust n New Jersey to the winners of t arious events and the baseball 
Palisades of the i Rane River nder the aus team repr nting tl indery department, which won the 
eat thes Cesco” Mutual Benefit Association. an o1 yntest this year, was awarded the silk flag which is held 
composed of the employés of the Sheppard by the cl pion team until it is defeated. The team rep- 
y, this year’s outing, despite the threatening weath- resenting the machi department was loath to give up 
horoughlv enjovable and 1 st successful the flag nd promised to regain possession next year. 
afiair from caste wioréhen antle tate at alae The losers claimed that had the game not been called for 
§ ieulenilil eancaeeebien and ote linner tl vould have won again this year. 
aiatad and rare enthusiasm was displayed he o ts of the “Cesco” Mutual Benefit Association 
event throughout the entire das Athletic contests are to help its men s when in need, by timely counsel 
af ous kinds were held. A baseball ame was pl ved to instruct them bot I orally and socially, and to foster 
dancing and other enjoyable diversions were indulged in, 2nd develop a spirit good fellowship and harmony in 
nultitude fed until no one asked for mort Phe the orgat sn08 
set a new mark for pleasure and friendly intercourse During the dinne: eral speeches were made along 
veen the employés and officers of the company and the lines of the purpose of the association. F. W. Peter- 


oy)’ 
nin ge’ 


> ‘ 








Charlee Stichney Starring in the Eternal After the Shower—Watching for the 
Romance, “We Two. Rainbow. 


Some Good Samples of the ‘‘Cesco 
Line. 
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We're often asked— 
What would THE 
SAFE-CABINET do 


if something heavy 
fell upon it? 


The SAFE- 
CAEINET lay 
here under tons 
of debris for 
17 days 
SAFE. 

















Here’s the 
ANSWER 


THE SAFE-CABINET 
lt Knoxville 
Tripure Water Company 
whose plant was in the 


Imperial Hotel Buildin 


belonge: o the 


ee 














When THE SAFE-CABINET ns : . 
had been wncovered. after ne which was completely de- 
under 15 feet of debris weimwhing troved bv fire. Read these 
many tons, it was four paragraphs from their let- 
pertect con lition. Water A ter to us: 
was poured over it fr lays did 
reach the contents al t fe 

we eet, and was « ‘ 1 

é r days 
t f k. We were 
pleased on op ‘ 

‘ the « ents pre 

lla we were agreeal 

I ; ‘ 1 +) at wat 

ud | va t 

pa ents 
Vale wa nsta ‘ 
afte ‘ ad f 

A " 
time ‘ ‘ 1 " 

a ‘ 1 and 
and we t ler urse es for- 
tunate in having tr iulled THE 
SAFE-CABINET. 

Every live dealer and 











specialty man can profit 
by learning about our 





THE SAFE-( ET opened 


ABIN { 
after . debris had been cleared selling plan. Write us 
away days after the fire ; “ ° 
ian eanbente fr wentect one today for particulars. 


THE SAFE-CABINET CO. 


Originators and Only Manufacturers of 


THE SAFE-CABINET 


MARIETTA - - ~ - OHIO 




















ui i 

sen, the president, thanked the members for l 
support and congratulated them upon the success 
attained as an organizatio1 D. F. Egan, a forme - 
dent, was unanimously elected honorary vice-pres 
the association. He responded in a fitting 
thanked the members for the honor which they 
ferred upon him. 

( H Everly, eastern manager to (Ott \ 
was then called upon and responded wit S ss 
n the eaning of the word “mutual” in the 
Oorgal tion and wl t ti s word could be 
to the members 1f they lived up to it as they sl 
can if they will. This was followed by a briet ress 
y J. H Moore, factory perintendent Mr \I I 
ol ettinge together 1 producing results 

isked the members of t association whether 
pull tovether he was answered ry i big W \\ l 

C. H. Brinkley made a few remarks on the ad tages 
of the greatest possibl ( mperation betwee! t! 
facturing department and the sales department 

Then the diners adjourned to dancing a1 t 
amusements which prevailed until the time of he 

Below is a hist of the rious athletic event s 


and the prizes 


winners, 


ish tor rit 


H. Hubbs & Co.; pt 


The events open to empl 


100-vard di 1 ope 


Hight, of ¢ 


50-vard dash for ladies; wint 
prize Callie i 

Potato race for lad vinneé 
ladies’ purse. 

100-vard dash for men; winner, 

Broad-jump for m«¢ 1 
cutter 

One-legged race for men; w 
prize, pair of cuff links 


Bowling contest for men: 


prize tic clasp. 

Dancing contest: won | Mis 
partner who “just hap] to 
silk umbrellas. 

Baseball game; bindery s,m 
bindery team 

The starter for the , ent 
DD. | Egan was judg ( H 


New Yo 


Announcement ts made by fF. b 

inagerl tor the sate-( binet ( 
brat h has been move 5 
t 304 Ni idis n ivenue re 
long time le is¢ | is ( I s gned 
the building at 304 Madison ave 
‘ t Sal Cabinet ( mpany 
uarters its export de] ent 
ilso. the estic sales ‘ rti 
als e devoted to ( d splay 

itely the 1 iny styles Safe-( 
play units which are ust in 
Cabinet 

The Ne York bra f the 
has expanded consider ibl s tl 
to take these new « irters wl 
times the size of those \ 1 we 
sixth street The f the 


n event) Wit 


ize, silk umbrell 


ves only were 


Miss Anna I 


eT 


r, Miss M. Bi 
F. Paris; prize, s 
Dan Falotica pp! 


inner, Charles Sti 


s K. Pender 
need an umbrell 
chine shop; w 
Ss W s | uke | 
everly ire 


rk Safe-Cabinet Branch Moves. 


Cutter, New 


ompany, t 
! st Twet s 
Forty-secot! : 
or the s¢ 
nut It is 
t¢ t < _ 
le ising 
ent \ larg Ss 
n order to s 
ibinets and irl S 
mnect I wit 
Safe-( { ( 
at it has eet s 
ch are 1 ré t é 
re occuple 1 « 
Ne Ww \ rT ~ 
ut another 
Oo ipies in the SS 
awards t tl Sa 
1 Diego expos! s 
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The small keyboard, the light responsive key 


touch, a key depression of scarcely a quarter of an inch and a 
key action absolutely beyond the capacity of the fastest operator, are some 
of the elements which underlie the wonderful speed of the Dalton. By 
such means the Dalton attains the utmost limit of speed in the “setting 
up’ or introduction of numbers, while the marvelous speed and perfection 
of the “‘carrying’’ mechanism admit of much faster operation of the machine 


‘ 


in the printing and adding than is possible with any other. 


Contributing materially,if less directly,to Dalton 
speed supremacy may be mentioned the short easy handle pull, 
the simplicity and convenient arrangement of the result keys, as well as the 
further fact that the printing always is in plain view of the operator—all 


features of first importance. 





The preeminence of the Dalton for speed has been 
recognized by highest awards from every great ex- 
position at which it was ever exhibited. At our own 
great Panama-Pacific Exposition at San Francisco, 
the Dalton has just received the gold medal for 
both simplicity and superiority in speed. Dalton 
SPEED supremacy is unquestioned. 














A Dalton at $125.00 will handle anything up to 
$10,000.00. Possibly you would need a machine of greater 
capacity. Whatever your requirements, however, there is a Dalton to fill 
the bill. Write—TODAY—for free demonstration. 


The Dalton Adding Machine Company 


4940 Beech Street, Norwood 
CINCINNATI, OHIO, U. S. A. 
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Condensed Efficiency 


The Midget Binder is a handy machine 
designed especially for general office use. 
An idea of its value may be gained from the 
fact that it is used by many prominent in- 
surance companies, by lawyers, in telephone 
exchanges and commercial institutions, etc., 
for fastening vouchers, legal documents and 
commercial blanks. 

This binder is of very simple operation. 
A single downward motion of the hand 
autoinatically fastens the staple thru the 
The magazine has a capacity of 
100 tinned steel wire staples. 

The binder is handsomely finished in 
nickel. 

It saves time, is a convenience, and 
fastens papers securely. 

The Midget is one of several standard 
stapling machines of the Acme line, which 
embraces stapling devices especially adapted 
for fastening papers, cloth, leather, etc. 

We have a special proposition for dealers. 

Correspondence invited. 


Acme Staple Zo., Ltd. 


1643-1647 Haddon Ave., Camden, N. J. 
Canadian Representative: 
Ernest J. Scott & Co., 59 St. Peter St., Montreal 
European Agents: 
Progress Typewriter Supply Co., Ltd., 8-9 New 
Zealand Avenue, London, E. C. 


sheets. 
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CONVENTIONS 





' By Curtis St. John 

EDITOR'S NOTE Curtis St. John has attended nal 
} tical conventions as stenographer ind typew! DE 
for The Sun of New York ‘¢ ever since 1892, ha f vered 

enty-six national and state conventions for tha r I 
to the recent convention n Chicago He has traversed the 
lnited States from coas to coast number 4 . xv 
typewriter supphes and special repair work o1 I 
\s a side line St. John carries a roving commiss h 
ibscription department Office Appliances He 
sionally contributes an article or the magaz 

By typewriters in thi onnection 1s mé¢ ly 
the people who operat en it the ma ( 
selves There is no modern time-saving and | g 
device €ver invented that has more ota call I l 
the typewriting machine during a national polit n 
vention. Every newspaper man uses one then, every 
committee-room is equipped with them, every stenogra 
pher uses one in transcribing his notes, every telegraph 
operator has one of these machines at his elbow ind 
right here let me state that the time saved an: ( ] 
racy secured in handling despatches at such a « ti 
is incalculable. You could no more run a political 
vention during these days without the typewriti mia 
chine than you could have such a convention w it 
any delegates or bosses in it or without a hal ( 
andidates for the much-coveted nomination tor the st 
position in this land of the brave and the fre¢ In every 
newspaper staff's rooms, during these conventions, you 
will hear the click of these mechanicai aids in writing 
You could not pass through the corridors of an) r 
where the political people had their headquarters nor 
along the halls of any of these hotels without hearing 
the rattle and bang of the type and the constant recurring 
ring of the bell which denotes the carriage has gone t 
the end of the line. Down in the convention t 
recent Chicago convent there were dozens these 
machines in committee-rooms, in the temporary telegraph 
rooms in the basement of the Coliseum, and eve r 
that there was much writing to be done Nimble-finget 
and speedy operators reveled in work. The 
newspaper staffs dictated to these speed operators; the 
rest of the staff used these operators early and late. Long 
after the hour of midnight could be heard the 

the keys, rattling out the words that go to mak 

these important events There is not a useful s¢ t 

more eagerly sought for than the typewriter ul . 

n if one of these vast gatherings Speeches a pre 
pared on them, platforms’ written n ’ es 
composed on them, letters written on the ( 
copies made with car] paper to ed I ¢ 
n years come as \ t happened in days ¢ 

ne ty] writer operator had to make ¢ t 
once sit four carbon sheets in the ope 

same operator was quartered in one of the Ie g S 
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PERFECT ALIGNMENT AUTOMAT : g "4 MOOTH. EVEN TOP EDGES OF 
ICALLY OBTAINED BY KEEPING xy \ LEAVES SET AT AN ANGLE THAT 
HEETS Fl 4 WITH THE RE le ? an MAKES SELECTION OF ACCOUNTS 
MOVABLE ING GUIDES ¥ % Ab EASY 

f Fe) a J im o ad 





M FOR EXPANSION — BINDER 
WILL HOLD A FEW SHESTS OR 
A FEW HUNDRED 
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m5 My i \e / 
a 5 T FOR IN WS oy | } uf i Pn - 
TO BINDER lS 
uA . LEAF ote ‘ ; | | HWEETS BIND AT THE SIDE AND 
TURN TO RIGHT OR LEFT LIKE 
‘ ll. PAGES OF A BOOK 
y * ; 
NO KEY NEEDED JUST TWO 7 
SIMPLE CATCHES TO LOCK THE ROUND HOLE PUNCHING WILL 
BINDER NOT CATCH IN THE MACHINE 
The De Luxe Style S Tray Binder 














— .—— 


$1,000,000.00 of NEW BUSINESS 


How the rapid growth of machine 
bookkeeping has brought a real op- 
portunity to dealers in office supplies 





Some Commercial Houses  D.. RING 1915 the sale of ledger posting machines 
That Us se Tray Binders 


iched a total between four and five million dollars. 


Armour & -+ee--Chicago 
Marshall Fie ld & yee Chicagt “ . ‘ > ° 
Commonwealth Edison Co. Estimating that the sale of loose leaf supplies 
..+-.-Chicago ; 5 ‘ f 4 > 
United States Gypsum ran amounted to 25% of the cost of the machines, 1t 1s 
eeeecececes iicazgzo 


C.D. Peacock & Co...-Chicaso clear that a million dollars’ worth of binders, sheets, 


Burroughs Adding Machine Co., 


....Detroit, Mic h. ° le ae ares 
Addressograph Co.......Chicago indexes, eTtc., were S( Id. 
Sam’'l Phillipson & Co...Chicago 
Kelly-Spr efield Motor Truck . ~ . e -_ g ° 
ae “eagiernctc Soelnatela. oO 1916 is setting a record far in excess of this. Installations 
Firestone Tire & Rubber “0. _ are increasing rapidly, chiefly because commercial houses, large 
~~ Toasted ¢ ee ‘h and small—are falling into line in increasing numbers. 

Wm. H. Block Co..Indianapolis — od ° 6 . . 
Miller & Rhoads Co......... [he office supply dealer who wants to participate in this 
; come anon, Va ‘ ; F . ° _ 
Walker Dry Goods Co....... new trade will find his opportunity in the De Luxe Tray 

Charleston, Ww Va . P 
Lasher & Lathrop, Inc.,..... Bind Se 
..-.wew York 

— Fi nt Puede ~~ —. [he Style S Tray Binder enables the dealer to get the 
mpreensttenc: nmercial business, because it meets the needs of machine 
Springfield Wholesale Groc coer sfacturinoe < | re: ile Tces > se 

‘a y Springfield. + posting 1n manutacturing and mere antile offices more closely 
Seymour Mfg. Co than any other device. 


Seymour, Conn 


American Chain Co.. me i hot p ; . : 
Bridgeport, Conn [his binder binds at the side, with round-hole punchings that will 
Howland Dry Bridge a ee not catch in the machine. When closed, it is a perfect reference 
Allegheny Lumber Co ok—when open, it enables the operator to get the leaves in and 
Pittsburgh, I . : : ‘ 
Mal ( & Mfze. Co ( of the binder, without lost motion 
: Scranton, Pa , 7 
Pa. Oil Products Co.Eldred, Pa Representatives of the posting mi: e€ companies—in nearly 
= | Lumber Co 1 ' 1 1 ’ ; ‘ 
Texarkana, At : ry ise where they have studied the Style S say that it is the 
Colorado Rubber Co Pie most efficient binder for us¢ I mmer il houses. 
ie ver { 
&, ——- a a Note the list of representative commercial installations. For a 
Casper, Wyo more complete list and other information, write for TRAY BINDER 
I. M & Co..San Francisco... 
Duncan & Sons Seattle, Wash ‘ WS 

















129 Lafayette St., NEW YORK 3021-31 Carroll Ave., CHICAGO 
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THIS BOOK 
IS YOURS 
FOR THE 

ASKING 


<& 


THIS CATALOG 
MEANS BIGGER 
BETTER BUSINESS— 


it points the way to more sales— 


contains business forms and_ binders 
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for any purpose, popular because of 
their practical utility and simplicity. 
Your Loose Leaf Department is not 
complete without this catalog—send 
for your copy today. 


Are You a 
C€5CC- Dealer? 


evidence 
and figures why you 
Dealer. 





We want to submit facts 
should be a 
our dis- 


Cesco Our prices 


counts—our facilities and dealer co- 
operation all mean bigger business for 


you. 


Send today for Catalog 
and full particulars. 


The C. E. Sheppard Co. 


MANUFACTURERS OF 


LOOSE LEAF SUPPLIES 


303-311 Hudson St., New York, N. Y. 
CHICAGO PHILADEPHIA 





Ber -~ 








on Michigan boulevard, which is known as “convention 


row,” and had occasion more than once to grasp his 


machine under his arm, jump into a taxicab a 

the convention hall, there to throw the machin n toa 

table and get busy right \fter a few hours of this | 
uld late at night gral his machine again, ) 

taxi and back to the | tel room and then get act ntil 

the wee hours of the morning. Sixteen hours’ wor i day 

was nothing Thousands of machines wert ~ ring 

this recent convention, millions of words wer vritter 

and this could not have been accomplished wit t the 

invention that saw the light of day and came t n 

the labors of man back in the 1870's. Could il 

inventor but realize the inestimable boon he 

ring on mankind he would feel that his time 1 

had not been spent in vain Today millions ris 

over the earth and call him blessed The manufacturer 

and selling agents of the writing machine tod 

petuating the work begun some forty years ag 

them will always be accorded the thanks ar sincer¢ 

well-wishes of a grateful public And to those 

just starting in the usiness of purveying to t 

with these much-uss nstruments I can only s that 


they are taking up a line of life work that will as time 
rolls on seem better and better as a means 
their fellow-men and ena ling them to eart 


livin SO, hail, rorever, to the typewriting 


Archie Eggert Leaves Chicago. 


\. FE. Eggert, for many years Chicago manag the 
Yawman & Erbe Manufacturing Company, has 1 
his position and joined F. C. Funke in establishing the 
firm of Funke & Eggert, to handle office su 
equipment at 88 Griswold street, Detroit. Mr. | 
represented the “Y and |] Company in Mi 
some time and has ha irteen years’ experience in the 
office equipment field. The combined experien: the 
two partners, and their general knowledge of the | ness 
in which they are engaged, presages their success 

Archie Eggert’s many friends in Chicago regret to s 
him leave He is one of the “old guard” of the Cl g 
Stationers’ Association, having missed few the s 


( organization was formed 
Hug I... Smith, | presented the Yawman & Erbe 
Manufacturing Company in Minneapolis Z 
been for some time manager at San Francis 
ppointe manage \ ind | ¢ 
Cl succe¢ gert 


A New Filing Supplies Catalogue. 


Ofhce Appliances i en red w 
new catalogue issued the Boston Ind ( 
pany, 113 Purchase s Boston, Mass | ta 
] oie No 3 ind cf inde x i Ss 
filing supplies car ets i 1 fil re ¢ 
catalogue contains twenty-five pages de l 
to such as index cards, index guides, tab cards, 1 
curate cutting, price lists, explanations; 
pages de voted to verti l T lit ge system al d suppli 
bracing a classification of the most usetul 1 
tical filings and supplies, and the prices ther 
teen pages illust: I esc! ns 

ibir Ss d desks 1 indexes i 

R. E. Ramsay Married. 

(Jthce \ppliances is pleased to announce tl] 7 
tobert E. Ramsay, advertising manager of the Art Metal 
Construction Company, was married to Miss t iT 
bara Corey, at Olathe , lo The ( uple Ss] 
onevn I the \\ ire V¥ ma pe, 
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Which is the Imitation? 


= Neither is an imitation. One was typewritter 
= other was typewritten on the Multigraph 
= The Multigraph isn’t an imitator—it does real t 
= The only difference between thi 
= Multigraph cannot produce a single letter as ch 
= typewriter cannot produce a hundred or a tho 
= Multigraph. 
— The Multigraph pri fron ewriter 
= typewriter, onlv it prints a whole letter at a ti 
= and it doesn’t make mistakes 
= And it’s just as clever about printing othet 
= folders, catalogs, and the like, from other kind 
= with printer’s ink instead of a ribbon. It 
pensive stock. You print only what you need 
privacy of your own shop or offic 
Will you give he opp i » disc 
Multigraph saving in \ busin 
= 





vriting and real printing. 
Multigraph and th 


ough a ribbon just like a 






a typewriter and the 


vriter is that the 
writer, while a 
ters as cheaply as the 


of a single character, 
tters—forms 
| rotypes, and 

eady”’ and ex- 
1 it, and in the 


»¢ ter ( 


chances for 


1830 E. 40th St., Cleveland 


if you, can that the Multi- 
time and money in my 


Multigraph, 
P ve to me 
I in save 


I ion _ == 

} _ 

% Address ~ 
, 

? Tow State — 
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Wydesteel sections are built 
together into countless dif- 
ferent arrangements for in- 
dividual use. 





Allstee!l Dealers are able to offer the 
greatest Transfer Case value and profit 
accordingly at transfer season. All- 
steel protection, convenience and dur- 
ability cost little more than wood. 





Wydesteel stack mounted 
on a bus-—a great conve- 
nience in banks, etc. 
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The U-Nette or half- 
width line comprises 
nearly a hundred 
different sections. 





r-) 
Ga 


go) ¢ OF) © 


TRADE MARK 
Reg. U. S. Pat. Off. 





Personal Bond Boxes made in three 
sizes and oak, mahogany or green 
finish. 





Filing supplies also in demand 
at transfer time are supplied in 
complete assortment. 





Letter Trays, Waste 
Baskets, Etc., are of 
the same high quality 
and appearance as 
larger Allsteel items. 





Private Deposit Box Section 
for Banks, Hotels, etc. 


Ping typi 


§ the All 

’ t Line—n 

A new and complete line of high fual sec 

grade Allsteel Desks and Tables Bonen en¢ 

yet you can sell them at a fin batte 

very moderate price. 
, ) f: i He 
KE BUA Cw 
SS OF . Ye x ; We , 
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nd Dealer Service 


That Never Ends 


UR interest in the broad line of Allsteel Office Equipment goes much farther than the desire 
to get it into representative dealers’ stocks. We wani to see it sold—want to help you 
sell it—wherever filing equipment can and should be used. 

To that end the Allsteel Line has been broadened until it contains nearly a thousand items. 

The Allsteel dealer doesn’t have to dre ipa single prospect because of his special or peculiar needs. 

There are individual sections in Unetts and Wydesteels which stack together into countless 

combinations according to the prospects’ wants. 
There are Allsteel Upright files for more general office filing requiremeats. There are Office 
Safes with optional interiors, making a wide range of equipments possible. There are desks and 
tables in various sizes and styles and smaller furnishings to match. Also GF filing systems and 
supplies in complete assortment. These together with standardized items for large vault installa- 
tions, public institutions, and insurance companies, make the Allsteel Dealer the “Complete Office 
Equipment” man of his city. 

Personal service from Allsteel travelling representatives and from the home office, adver- 
tising influence upon your prospects, both particular and general, and constant attention to the 
smaller helps that in the end make up real selling power, comprise a dealer service that never ends. 





Allsteel Safes—made in four sizes with 
individually arranged interiors. 


Dealers who do not handle steel or who for any reason wish to change their line, should 
investigate the Allsteel Line. 


If there is opportunity for an Allsteel Agency we will gladly send details. 


The General Fireproofing Co. 


3677 Logan Avenue, Youngstown, Ohio 
EXPORT DEPT.: 395 Broadway, New York CHICAGO OFFICE: 325 W. Madison St. 


Wing typical section 
§ the Allsteel Up- 
£ Line—made in in- 

al sections or 
fopen ends to com- 
fin batteries. 
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A 
Wonder ful 
Record 


has been made in the sale of 
The New Woodstock Visible 
Silent Typewriter. 


The output is being increased 
as fast as new machinery can 
be acquired and yet the de- 
mand is ahead of the supply. 
The Woodstock Typewriter 
is Standard in every particu- 
lar and has twenty per cent 
less parts than any other 
standard machine. It is 


Simple— Durable 
Artistic— Efficient 


Territory is being rapidly 
taken on our new sales plan. 
Dealers and agents write for 
particulars. 


Woodstock Typewriter Co. 


WOODSTOCK, ILLINOIS 
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New Commercial Agent at Chicago. 


P \I LaRose of Chicago has been tem 
pointed commercial agent in charge of the Chi 
| fice of the Bureau of Foreign and Domestic | 
succeeding Stanley H. Rose, who has recently a ted a 
position as export manager for an eastern fi 
| ] iRo e i i | he h ( 
the | iversity of ‘ 1 i had s 
in eX] ng in Ne , k ( He ha 
his lif in Chicago, 1 ll acquainted th 
ial 1 ind bank his vicinity, and 
1 pr yal the VV «¢ He Na b 
t] ( icago ¢ he eal oO tl 
hs, during whi ] is been clos 
wl tl ex pi s Ss country 
The ¢ o d he ate 
\\ I \Michis ( i, nort 
liana and the Dakot s men it 
ril formation al ping, cus S 
intr eign ¢ dence 





P. M. LaRose, in Charye of Chicago Office of Commerce Bureau. 


R. R. Rowe in Chicago During the Month. 


R R IR we, Vice DT a i vyene!l il I 
| i s D ids ( \ Chi 
rf a installing | a 
manage eeding \ ( loore | 
cel t Thad ) ( iny 
d k in He 
n, 1 hly 1 di 
has a d irs is sure t 
( vO ice 
R \ Raine wl ring t 
1 e, will serve as I Fawt 
“Apco” Club Organized. 
A meeting was held early in June by the e1 
the stationery firm of A. Pomerantz & Co r 
utely reorganizing the Apco” Club. Ar 
tution and by-laws were adopted, and the fol 
ficers were elected: ( IX Chomas, 5t., president 
Hoffert, secretary, and M. M. Johnson, treasurer 
newly organized club has a membership of 
first outing of the “Ay Club was held on Sat 


iftern n, June 10, at Cliftor Heights, Pa 
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DO YOU GET TIPS? 


TIPS is a little monthly magazine of service 
for retail stationers. 








It is full of helpful ideas written by men on 
the retail firing line, and tried out in their own 


stores. 


It has no boiler plate humor in it, neither does 
it attempt to regulate the world. 


It is not a wonderful example of the pminter’s 
art, but it can be easily read without the use 
of a microscope or smoked glasses. 


Its object is to be of assistance to retail sta- 
tioners and many of them have said that it 


helped a lot. 


It’s free—a postal card will bring it to you as 
an individual or to your firm address. 


TIPS 


IRVING-PITT MANUFACTURING COMPANY 
KANSAS CITY, MISSOURI 








UU 
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The GENUINE 


EDISON 


Dictating Machine 








Specify 
> “MADE BY 
EDISON” 






Press the button, dictate 
any time, any speed, 
any correction, while 
typing costs half. 











Thomas A. Edison, Inc.,?33; Orange, N. J. 










You can help us! Send fora 
file of our complete literature 
and advice on how you can as- 
sist the Edison Sales and Service 
Organization in your locality and 
elsewhere. 









Neater—Quicker—More Efficient 





Net Weight—6 Ounces. 


By using the Bump seria Fastener 


you can permanently bind two to eight sheets of ordinary 
weight letterhead paper. This machine requir¢ 
staples, pins or clips, and, although the fastening is per- 
manent, the paper can easily be separated without 
damage. It is the ideal equipment for the file clerk. The 
Bump fastener is simply, practically constructed and, as 
the working parts are well covered, they » not get 
of orde r 

FOREIGN INQUIRIES 
are solicited and will be given immediate attention. Ail 
orders from abroad are handled promptly and carefully 


offers good profits. Write 


r 
rf eral dealers proposition 


STATIONERS: 


today for full det 


BUMP PAPER FASTENER CO. 
LA CROSSE WISCONSIN, U. S. A. 


This special 
ails of our 


HOVUUAEEEOUAERELUGONESUUNNNROOAGNESOOONOAEOOOONESOOUOOEEOONOAEOOOUOOENOOONOEOOOONNEOOOONGHOOOOSEHOOOOCENOOOONNOOOOONOOONSOOONONEAOOOONEEOONRE 





FOGEOEODERAOLEGOAARGALEGOCERGOAGOOEEOOOOGCOEEOCEGGOGGUDERQOEOOGREGOGROOORGGORGGUGGROGROROEEEEG 


_ EL TOE: AE Tt 


A Booklet on Acorn Mailing Machines. 


The Acorn Brass Manufacturing Company, 426 S 
Clinton street, Chicago, Ill, is putting in the mails a 
booklet entitled “Efficiency in the Mailing Depart 
In the first few pages the ok shows the wastefuln: 


the old hand-and-mouth envelope sealing met 
+h, 


nen contr 


cesses Oo 


the 
models of hand 


asts these with efficient pro 


CThexton sealers. Several 


driven machines are illustrated and described 


\mong the most popular of the envelope sea 
by the Acorn Brass Manufacturing Company is tl 
2 Acorn-Thexton hand-operated sealer illustrat: re 
with. This is a simple d practical machine wh 
nates e soiling and smearing of envelopes 
ited entirely by hand d requires only one operat 
is a simple, durable roughly efficient 
signed for use by those who do not require a rg 
motor-driven machin The Acorn-Thexton N 2 1s 


adjustable for various sizes envelopes and 


of 3,000 envelopes an hour is claimed for 





Hand Sealer 


Acorn-Thexton 


Brass Manufacturing Company 


Che \corn 
pleased to forward copies of “Efficiency ir 
Department” upon request 
Cushman & Denison Employés’ Welfare Moves. 
On June 26 the Cushman & Denison Manufacturing 


Company inaugurated the “more daylight” plat 


will be maintained during this month and August 
plant will open an hour earlier in the morning 
close at 4 p. m. The advantages of such an arrans 


have been dwelt upon extensively in the daily 
trades journals 

The Cushman & Denison Company has also ant 
that full wages will be paid to those of its empl 
are members of the state militia during é 
he ser ( is soldiers regardless tT W i 
pens¢ the ederal ove ent may make t 
positions of employés v leave the comy S 
the l v unader pres Ss l be 
h wl ey ret 


Attractive Stationery Store Opened 


There was opened Oo! June 5, at 176 Nort [) 
street, Chicago, the stationery store of B. Lund & 
Company. The store is attractively laid out, well 


stationery supplies. It 
udolph Hitch, who was 
pro! ninent Chi ago 


the 


and has a large stock ot 


charge of B. Lundberg 
with another 


the |} 


merly connected 


concern, 1s uyer for firm. 


tronery 
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Draw it, then print it—typewrite 
it, then duplicate it. The mimeograph 
system for doing, office printing, is simplic- 
ity itself. There is no delayin? type to set or 
distribute. It is the quickest means of doin? 


pood printin>. And it has the further advantages that it 


will reproduce drawings, charts, maps, etc., by simply tracin?, 


them on the stencil. Equipment for large office or small, costs 


little to obtain and little to maintain. Send for interestin?, book- 


let “T” to the A. B. Dick Company, Chicago and New York. 
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Can be built up to any number of spaces de- 
sired. Stands up as strong as a solid post 
stack, but can be separated into the different 
units ina moment. Each unit can be used 
as a separate tray. 


DEALERS—Acme “Build-Up Trays” are good 
leaders; display them in your window and 
sales will follow. The Acme Wire Goods 
Line is complete. Write for catalog. 


Barbee Wire & Iron Works 


180 N. Dearborn St., Chicago 











ietz Desks 


give satisfaction 





A complete line of office desks and tables. 


Write for new catalog 


The J. F. Dietz Co. 


Cincinnati, Ohio, U. S. A. 








Utah Typewriter Championship Contest. 

An annual event which never fails to stir up intense 
interest among students as well as business men throug! 
out the state is the contest for the typewriting 
ships of Utah. There are seven divisions these 
tests, five school and two open. The two open contests 
were won by Underwood operators. Remington opera 
tors won all five of the school championships ly 
the “Utah State School,” “Intermountain School, Firs 
Year High School,” Second Year High School 
“Third Year High School.” Remington operators secur 
three second place s and tour hird places in tl 
events Underwood operators won tour sé l S 
and three third places 

[he following is the record of the operators 
in the seven contests, together with the names 
machines they operated 

INTE RMOUNT N OPEN (Thirt Minutes 
Ma Ne 
chine Name ss. Errors. Penalty.w 
Und Clarence I) Bills 47 be 1h 
Und Rav E. Newgeo t 67 
Und M. M. Saxton 193 1 5 
R Ruth Huhl 142 91 455 2,687 
Ren George Stank 2,813 77 6 2,4 
Re john Townes 2.68 S4 $20 2 
¢ T Walton 2.425 Ho } 
UTAH STAT PEN Tr} t Minutes 
Und Clarence I). Bills 17 2 ] 
Une M. M. Saxton 1] 
Rer Ruth Huhl 142 91 4 
Rem George Stanle) l 4 t e 
Rem John Towey s4 $20 ys 
Rem >. T. Walton 2,428 69 345 Z 
UTAH STATE CHOOL (Fifteen Minutes 
hte Florence V. Rhoades 1,357 24 120 lz 
Ren Mary West 1,290 25 12 1,1 
Ren Lois Gibson 11S iv) 200 
Und V. S. Morrison 1,178 265 
Rem Glennie Welner 1,127 63 315 \ 
Rem Verne Greene SSS 21 105 ‘ 
Ren Fay Davis 1,145 7 365 
Und Irene Stancompb 1,027 7h 7 
INTERMOUNTAIN SCHOOL (Fifteen Minute 
hem Florence V. Rhoades 1,357 24 120 ] 
Rem Mary West 200 yA 12 
ind V. S. Morrison 178 6 
hem Glennie Welner 127 
Rem Fay Davis 14 f 
FIRST YEAR H H SCHOOL OI teen Mir 
ter Lois Gibson 118 10 20 
| Ind I. W. Barry 5 2 14 
te Emma Sutton 92 iH! 
hte Fant Nymat! 22 Nf 130 
SECOND YEAR H SCHOO! Fiftee Mi 
Ren John Towey h +s 240 
Rer Ruth Baxter s l 15 
Um I> \. Freedmat! 2 1 
Ren Paul DPD. Vincent 2 i] zt 
Lm Herman Fetacher ‘ i107 
ite Genna Bradshaw 4 170 
| R Hirl Clark i] 0) 
THI YEAR Hl -<CHOOL (Fiftee M 
] ‘ ’ | 
| Re Geo, D. Stank ‘ 
| Und Bernard Bergesor S S ; 
| Christine Marti 1,151 7 7 
tex Johnson 1325 132 ¢ 
Boston Rebuilt Concern Expands. 
Joseph Ash, secretary of the National Typewriter Ex 
change Company, advises that the company has taken 
| new quarters at 110 street, Boston rl 
home of the company has ten times as much S 
as was occupied in the Equitable building Phe 
pany considers this increase in space an indication of the 
value of its service, and the increased facilities of lew 
quarters will provide for even more prompt and efficient 


service 





than hitherto. 
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Ads Like 
These 
In Your 
Home 
Paper 
Will Help 

Siew Sis 
Eis St Trade and 


you for your ne 2.75. Sen rd Tray 


planned by 7 Ad . Price : ae 
Step in today and get @ price 08 a vertise . - i to your — Let 
You ‘,ONES Co, 


1680 South 
St ‘Ph 
one Main 668 


—Seesesee 


SIMPLICITY 
IN STEEL 


Our work is not completed with the Manufacture of the world’s 
finest steel office furniture and equipment. We go beyond the factory. 
We are strongly organized to Help Our Dealers Sell. We supply them, free, 


with electros of ads like the above which are an effective use of small space and fit in with his other 
Each dealer receives a steady series of well-printed, 





















advertising which we will help him prepare. 
sales-making mailing matter, bearing his name prominently imprinted. 


But above all, he steadily receives the cash rewards of handling a fine-quality, easily sold, sure-to- 
repeat line produced by a responsible and sympathetic organization. Back this up with a strong 


selling support and any man who sells can foresee the result. Write for full dealer information now. 


The Van Dorn Co., 2679 EAST 79th STREET, Cleveland, Ohio 





Dorn line the m mplete line made 


oh 
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A Prize-Winning Window Display. 


On page 41 of the June number of Office 


announced the results of the “better business show stunt 
contest of the Art Metal Construction Company, James- 


The 


show 


town, N. Y. trimming of windows was on 
of the elements of this contest, which was won by Harry 
Porter of Lincoln, Nebraska. The illustration on this 
page shows one of the window-trims which Mr. Porter 


Apphances we 
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A Useful Handbook. 


George Burton Hotchkiss, M. A., professor of busi 
ness English in New York University Scl Con 
merce, Accounts and Finance, and Edward J] S ilduff 
M. A., instructor in isiness English in the sa nsti 
tution, have collaborated in the preparation of seful 

Handbook of Business English,” published by New 
York University Book Store, New York City little 





A Window-Display Which Helped Harry Porter Win a Prize. 


used during the contest in connection with the “stunts 


which together helped him carry off first honors 


Important Meeting of Loose Leaf Manufacturers. 
National 


Manufacturers held a regular 


On June 15, 16 and 17, the \ssociation of 


Leaf meeting, which 


( 


Le Ose 


practically all of the members, at the 


Chicago \t 


was attended by 
La Salle 


action 


Hotel in this 


taken 


meeting important 


was upon the subject of trade relationships 


with dealers and a committee was appointed to 


National As 


\uzust 


spec ial 


confer with the loose leaf committee of the 


sociation of Stationers and Manufacturers before 


15, with the idea of preparing a detailed report for pre- 
the convention of the stationers 


sentation to national 


association at its meeting in Atlanta. 


The 
Fargo of the Wilson-Jones 
the Boorum & 
H. C. Miller of 


coming 


trade relationship committee consists of ( R 


Leaf Company, W. | 


Loose 


Bardenheuer of Pease Loose Leaf Book 


Company, and Stationers’ 
Company. 


The 


haustive 


committee on standardization presented an ex 


report, favoring the elimination of unnecessary 


styles and grades of binders and also a material reduc 


tion in the number of stock sizes which have proved to 
be poor sellers. The work of this committee, which has 
embraced a careful analysis of the demands of the trade 
from all sections of the country, will produce important 


results in making the handling of loose leaf goods simpler 


and more profitable for the dealer. 


Application for membership was received from. thi 
Heinn Company of Milwaukee 
Complete reports of th mmittees on standardization 


and trade relationship will be submitted for approval to 


the association as a whole at its next which will 


meeting 


be held during the 


first week in 


) ontains 1 ‘ 200 pages ne s the 
most caretully classifi str é oO 
English style as applied t isiness corres] if 
ulars, advertising, et 
In this book the authors point out, among many other 
mportant things, that the main differenc« lit 
erary compositio siness English is the purpose 
which the writer has in mind. In most forms of literary 
omposition the writer endeavors to express his 1 ights 
with clearness and precision in order to give informa- 
tion or entertain the reader; in business English, how 
ever, the purpose is profits. Since business English must 
produce a profit, it must not merely please or instruct 
the reader; it must se him to act—it must 
respond The test, therefore, of the business er 1S 
this: Does it make the reader do what you want m t 
do? Does it bring the response you wish All this car 
be accomplished, to be sure, without the uss 
which violates the rules of grammar or is offens 
taste 
The writers discuss the attitude of the l 
ter writer toward his rrespondent. They g 1 larg 
number of rules regarding such letters ! O 
nstances of common errors of speech Letters to 1 
and letters to women are discussed, likewise busines 
English style, grammar, the use of the different parts 
speech, unity in a sent omissions, emphasis 
n the sentence, parag g, and many ot t 
te s. A list of mis eous faulty express 
to prove valuabl S1 s letter writers 
it all t es perfectl : ‘ I eir Englis 
Lavette Prices Raised. 
y ( Lavette, manufacturer of | : 
vel es .'s t Ss 
sed 15 per cent ow to t high cost 
er into the 1 Lavette’s 
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THE MILLER LINE 








OF FLEXI-POST BINDERS 


<A 


THE FAULTLESS FLEXI-POST CURRENT LEDGER 





Six months ago we first introduced 
The Miller Line of Flexi-Post Binders 


—a new principle in Loose Leaf con- 


struction. 

That it has exceptional merit is best 
evidenced by similar devices now appear- 
ing on the market—but like all imitations, 
falling short of the original in so far as 
the vital and practical mechanism re- 
quirements are concerned. 

If you are interested, we shall be | “compreasion of locking 
glad to send catalog on application. 





wey 


lo TH PRADE 
e wish to announce to the trade that it has been brought t rattention some manufacturers of loose 
leaf devices are contemplating manufacturing binders that w1 niringe our Flexi-Post line, which em- 
bodies flexible posts in connection with rigid sectional posts ered by our patents as follow 
Dated April 2, 1907: October 8, 191 September } Ma 19] 

We wish to warn the public against buying any devices that infringe ir patents as the seller or user 
is equally liable with the manufacturer of infringing devices 

In justice to ourselves we are obliged to fully protect our patent 


STATIONERS LOOSE LEAF CO. 


"Hana OC Mlb. 


STATIONERS LOOSE LEI AF CO. 


**SELLS TO THE TRADE ONLY” 






316 Broadway, MILWAUKEE, WIS. 203 Broadway, NEW YORK CITY 








cee Ree 
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NAMES 


and 


ADDRESSES 





such data 10 Times Faster 
with this $377.50 


fddressogfaph 


pa. 1d 












Speier —_ is ALWAYS a DRUDGERY—but 
doubly so during hot weather. It's SLOW, INACCU- 
RATE and EXPENSIVE, but the little Hand Addresso- & 
graph, pictured opposite, makes the writing of names “Almost % 
Effortless.” Anybody can operate it— 
and address envelopes, circulars and post 
cards—head up and date statements 
imprint pay forms, shipping tags and 
labels -10 TIMES FASTER 
than pen or typewniter 
without error or omission. 






The Hand Addressograph 
is as easily installed as pen 
and ink~ but much easier to 
use. It affords perfect Card 
Index conveniences for keep- 
ing your important list accu- 
rately up-to date. 


1O DAYS LTRIAI » COS 

Be l our salesman carry a Hand Addressograph into your office and give you a 2-minute demon- 
stration. OR, WE WILL SHIP YOU ONE PREPAID for you to use 10 days under 
Then, if you decide not to buy, return it AT OUR EXPENSE 


your actual working conditions. 


You risk NOTHING. 


The Addressogfaph Co. 
rEgsogtay 
903 W. Van Buren St. 


CHICAGO, ILL. 


Send details of Hand Address 
graph Trial Offer Town and 
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Mail Order House Uses Royal Battery. which goes to the same address, provided that the postage 
The ac ompanying illustration shows part of the order on each has been fully prepaid. Walt Marsh’s plan is 


part 


+ 


department of Bellas Hess & Co., a large mail order cloth- based on this ruling, as described in a recent number of 
ing house in New York City. In this office there are in “Postage,” the magazine of direct mail advertising, and 
daily use 250 Royal No. 10 typewriters. The company as illustrated by a catalogue and letter 1ecently received 
has used Royal typewriters for a number of years and by Office Appliances. In short, the plan is to write your 
recently began to standardize on the No. 10 model, which letter, address the envelope and affix a two-cent stamp, 
is now the only machine used. C. W. Lavat is the Royal or whatever stamp the letter requires, just as if the letter 
salesman who secured the orders which went to make up were to go in the ordinary mail. The catalogue is put in 


SO RN et CNS 


t 
; 
t 
: 








¥ ~~ 








Battery of Royals in Use by New York Mail-Order House. 


this battery of machines. Mr. Lavat is one of the most its regular envelope and the proper postage affixed, but 

able typewriter salesmen in the New York Royal otnce no address written on the envelope; instead the letter 

He was formerly manager at Fort Smith, Arkansas, for itself is pasted on the face of the larger envelope. Al- 

' large typewriter company, where he earned an though this pasting takes time there is no time lost, for 

é able reputation for exceptional ability and reliability it takes no longer to paste the letter to the catalogue 

vas also distinguished as a captain in the Arkansas envelope than it would take to write the address a second 

National Guard and saw service with his regiment in the time on the italogue wrapper. 

Philiopine campaict Walt Marsh’s scheme presents a means for making sell- 
) Lava the Royal Typewriter Company, as ng by mail materially easier and is well worth the consid- 

an for the New York city office in the latter eration « those who mail catalogues. 

part September, 1915. In November he earned admis - - 

sion to the Royal “Machine-a-Day” Club. Since ther h Dalton Again Figures Race Records. 

SS Cee producer of Roy pe aa MARL ih In the J 1915 mber of Office Appliances was 
le is withal ’ kindly ae 8 chou ee t given a detailed account of how Dalton adding machines 
yi with his fellow salesmen of the .v were used t give the peed records of the various con- 

, al esting automobile drivers at the Speedway races near 
i. age rther justification of the accomplishments 
Making the Catalogue More Effective. of the Dalt t the races last year, the Dalton was 
Mars issistant sales manager the [deal agall n this year to compute time per mile and 
Stencil Machi Company, Belleville, Ill s using a little average mile per | r at the Speedway races on June 
is own for getting catalogues to the attention of ll, in w Dario Resta was victor with a record 
hev are intended. One of the draw iverage of 98.7 mil r hour, and 36.47+ seconds per 

sellit catalogue hitherto has been that t 
ising a man that a catalogue has sent goes \n electric timing « e employed in the timing stand 
am d the cataloa: 1 clas at the ra tomatically gave the time of each car at 
ob dain his means that the letter arrives first cach la The Dalt alculated the average miles per 
ee ay time when the pt nterest has hour and tir per 1 ade by the leading cars. The 
ough! roused. He reads the letter advising time of the rv to the operator from the elec- 
bea talowue is beinz sent P nder senarate tr timing dé e at eV ten miles, and both percent- 
and very often when the catalogue does come th ages wet n wit lute accuracy in from eight to 

S teres s waned so that a | Ss Det S 
brea tecords of this } lemand absolutely accurate cal- 
I ' the United Stat ( ’ for time, and the fact that 
effect in July, 1915. it is now permitted to at the Dalton did its so well is in itself sufficient 
' third class ma ss matte 








Gleich’s 
Handy 
Desk 


Jars 


In 5 oz. and 8 oz. 
sizes Filled 


snow white 





with 
paste. 
Unscrew the cap 
and the brush is 
ready for use. 


Paste 


Gleich’s Liquid Paste 


will not dry 





This paste was su to a thorough test betore¢ 
being pla ed upon the ematent. nts 5 is guarant ar t 
be satisfactory For use at office or ae It will 
not mold nor separate. 

Put up in 2 oz. to 1 gallon jars. Now being sold 


de alers 


of first-cla 
ture high-grade inks in all colo 


by hundreds 


We als: 
The Commercial Paste Co., Columbus, Ohio 


» Manutac 


pr bb bh hh bree riiiititixrit ty | 
800889908 OOOO6SOOSOOOOCOCOEECOSEES | 


anOw WHITE STICKS TIGHT © 


g 1; 
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"Ri Ele HS VELVET PASTE, 


~ booklets Beg neem scot G 


TERED UG Pater’ 





The paste is of snow white t a soft 


< 
A 
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THE COMMERCIAL PASTE CO. 


533 South High Street, COLUMBUS, OHIO 
@ 0000800888808 8888888 © 
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ANCES 


Sengbusch Takes Over Ideal Moistener. 
On Me l 


Sengbusch Self-Cl 
stand Company of Milw: 


Wis., 


Sengbusch Company will 


ynday, June 12, the 


iukee, closed neg 


by whi 


h the hereafter 
and sell the 
hitherto been so successfully 
the Ideal Moistener Cor 
ter was effected through | B 
Sengbusch ec 


the Ideal Me 


good will, 


facture leal Sanitary Moistener, wl has 
manutactured and 
Findlay, Ohio | 
Bellhorn, attorney 


with the dir 


npany, 


mpany, it onterence 


yistener Company, and embrac« 


dies, records and similar property 


\loistener Company. The plant is to be moved t lil 
waukee immediately The Sengbusch manutact 

sales organization will handle the Ideal Mois 

nection with other specialties of the Sengbusch Se 


ing Inkstand Ci 
Che Ideal Motste1 


method for moistening all 


Mmpany 

what its name implies 
gummed surtaces 
idence of its merit tl 
Sengbusch consented to take hold of it His ¢ 


de al sh« 


properly, cleanly It 


reputation for giving wuld encour 


to stock this new Sengbusch product 
Recent additions to the space and 
~~ 
} 
iin, a 
Hy _ 
Ideal Sanitary Moistener. 
Seng Ss plant assur! cast capacity 
( if ) the idd ne => tl 
will ur tibtedly bri 


Augusta Concern 


| . Farrar of Aug sta, Ga., advise s i 
he purchased the sto Pa ete y il 
Murphy & Farrar, I: ind has applied 
authorities for autl t hange tl 

nce larra ss vill 
ime ation, 720 Br ¢ ind 
made idditiona the leas v 
1 ! rea { the i 

cers is I! 
i i ushing 
eT 
t ible I 
‘ ir 
Allan Armstrong Branches Out. 
\ ery s 1 fit 
1 \ s 1 
“ . 
\ll \ 
t ing 
ve 
‘ Tea 
i l 
) it 
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25 desks 


ere are 
4-leg 


jouble-cabinet 
ration shows card 


























J oms No. 7¢ ~ 
- rtical system - 1000. There are 

Bigs 9 No. 7020. There are 10 differen Top 60x34" 304” icp 8ks Of this type 

f n : single-cabinet, 4-leg desks of t! <tsion Slides and loci and E” Sus- 

design. Beautiful lines and trim ee for all drawers 

o - r — a q : > a ] 

- ——t i oT st a AS AN Nec 
| | i! ] - i~ > _*- 4 ~ ibe 
I d i iJ i] 8 i [J Se het) S Ome SSO 


Extra Profits f DESKS 
It is to your advantage to sell a ““Y and E” Efficiency Desk whenever you 
have a desk customer. An Efficiency Desk will not only please him better but 


will give you additional (and legitimate) profits from the sale of supplies— 
profits which you cannot get from the aelsof any other type of desk made- 


“we. Efficiency Desks 


yy re 44 Models 











H 
q 
+ 
- 
) 
desks offer radically new filing supplies in their desks—5x3, This matter becomes intensely i 
desirable features. They 6x4, 8x5, and miscellaneous card interesting to dealers and to con- 4. 
“ee . ‘a 
are a kind of filing cabinet with guides for various record umers who familiarize themselves ij 
built in the she Fs k. letter-size fi an-si rs the “Y and E” Efficiency Desk IY 
a built in the shape of a desk. _ letter-size files, cap-size files, follow- ad ‘ . i 
ey . , : np proposition. We shall be pleased it 
They enable a man to keep all hi ups, etc. We advertise “models and : : i 
; have you write us for full in- | 
ds and papers literally at hi omplete systems tor every Dusines ; ; fi 
, ny rmation. i 
ere easiest to refer and professional man n fact on aaaaeeeendi 1 
ec ) ae YAWMANoFRBE MFG.@. i 
save him time and money purpose that we had in mind whet if 
: . ’ s , 755 St. Paul Street, Rochester, N. Y ia 
enable him to work better designing and building the line wa ties: Mie BY INVITATION 4 
‘ , an . . : “ss eR MEmMOecr or ; 
wers are real cabinet draw- to have still another vehicle for the York. Ne werk, Philadel: ' 
. ‘ 9 ’ s 9s ’ Wo nerton ) 
ith frictionless suspension ale of “Y and E” suppli y hag a ee } 
Adjustable partitions per- G ‘ ag ne a 
I , =) 4 ‘ ‘ nls ‘ oan ran - 
' . te Y and |] upplies bring the Oakland i 
oT’ variety of sizes 
tice eOowinN ‘ reta I Office 
d d paper ee ‘ Co., Ltd i 
quenti renewed a d ery aesirabDl irket, Ont i} 
er es LC nent na (tt the. “4 M gents and Dealers 
OUTCE OF PIO, allt ts than 1200 other 
have more than a_ pertor quality assure him of the , 
: , , x99 SOR , 11 , , Makers of “Y and E” Filing Devices and 
lifferent kinds of **Y and E tablished good will of his custome Office Systems. 


(& Supplies including complete Card Index and Vertical Filing Systems are sold for use with all @ Efficiency Desks 
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nUERIE IS 
THE NEW 


STEEL 
WAST Ie 
BASIE T 


A basket made entirely of steel, but as 
attractive as wood in design and beauty 
of finish. 





A basket practically indestructible, and 
which insures real protection from fire. 


A basket handsome enough for any 
office, selling at a price low enough for 
every office 


Sold Only Through Recognized Dealers 


Descriptive Literature and Dealers’ 
Price List Gladly Mailed on Request. 


METAL OFFICE FURNITURE CO 


Grand Rapids, Michigan 
Makers of Complete Stock Line of Steel Desks and Tables. 
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BRASS 
CUSPIDORS 


IMUUDUUUUNNN Le: 


UUTOOUUOOYAVOOAN UUUUUUUULAUUUUUUOLULUULULLUOUAUUSOUUUALUUOLUULUULLULUL 





Ireland & Matthews 4, 
DETROIT oO 
SELLING AGENTS 

HOOKER, 619 No. LaSalle St., Chicago, Ul 


San Francisco, Cal 
San Antonio, Tex 






H.E 
BERT M. MORRIS CO 
P. F. WEBSTER CO 
DEFIANCE MFG. CO 
96 Church St., New York City 


4 


Cee TTT TTT 


Winners of Carter’s Picture Contest. 


ure contest <« 


The pi 


Company recently 
close on May 25. Over 33,000 suggested 
“What is being said in the pictures?” were 
every state in the and from many reig 

The following advertising men of Boston w 
for judges in this contest: G. C James, New Er 
ager of N. W. Ayer & Son Advertising Aget 
Dennison, advertising manager of Rice & Hut 
Company, and R. E. Conder, advertising anag 
ton Woven Hose & ber Company. After 
deliberation the judges agreed that the foll 
entitled to the various prizes awarded in the 

First prize, $150; | Kranich, Madison, \W 

“Why the anxious air and haughty frow1 

“T may seem stu p but I’m just stuck dow 

Second prize, $100; Ira H. Holmes, Ogdens! 

‘Parylized?” 

‘No. ( vor 

Third prize, $50; V B. Moore, Sal 

at discourag cant ever make thes 
here! 

“Why don't y S r Cico paste Chat 
inything adhere 

Honorable met prizes of $5 each were 
the following: Linwood Gibbs, Augusta, Ga.; J 
LLeMar, lowa;: J \\ ass, Chicago, Il] I at 
Springfield, Ill.; Henry W. Windquist, Cedar Fall 
C. P. Koppeman, Buffal N. Y.; Camden E. M 


le 10, Calit . Bertha 
wood | dmindson, Rale 
Ohio: J R Ho 


B Micl ; Mr 


1 
Battle Cre eK, 


iseph 


Z. Garahty, Morris 
\Mass.; Gertrude Walke 
Seattle, Wash.; R. | 
ert Easton, Chicago, III 


In contests of this sor 


the answers received are from children and ot 
wl ire not of especially desirable prospects 
answers to the Carter's ompany s 


random and t 


who respond¢ 


lected at 


pe ople 


1 


DeVa 
ion. N. C.: FF 


ampaign, which tl 


ted very successft 


ighn, Salt 
Golden, 

s. F. E. 

Jennie 


r, Columbia, S. (¢ 
t it is often thoug 


Ink C 
yulat 


\nsw 


ers recely 


Baker, El Pa 
| lair Ss, N. J : 


i1 
| 
i 


ri 


( 


y 


Lake City, 
W. Wells, 


Colo.; Ray 


W 


ht 


ed to determi 


) 


{ 


1 


Alt 


W lliams, Los Angeles, ¢ 


letterheads, 35 1-2 per er answers receiv¢ 
ness men (not on business letterheads but 
31 -2 per cent; answers receive d from womet 
gram stationery or typewritten), 27 1-3 pe 
tron childre n, 5 3-8 pet nt r) ese « Ss 
that the desirable insw Ss re in the ma 
co aratively small n itage ot Y 
nswers 

Che Carter's Ink ( \ eels s 
an unusual amount avorable I icity Tf 
paign owing to the v“ des] < id interes 
sand's of people have ken in this contest ar 
manner in which the ( rt Inx dealers tl 
country backed up th sing by iking 
plays featuring the Title Contest Picture 
er very excellent hotographs of these di 
been sent in from the ndow display contes 
run in conjunction with the national Carter | 
ing. Every Carter Inx displaved help. 
dealer's store with the ertising campaign 

In order to make an effective finish of this 
test campaign the Carter’s Ink Company ins« 
ning suggestion and names of the prize winne 
tisements in the Saturd ening Post of July 
Weekly June 24, iterary Digest 
tractive colored cards ¢ g results t 

furnished tree to ( ] ‘ é ¢ < 
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| 
IR 

est Your Eyes 
| on this air 

this Chair— 

| 
| Doesn’t it look comfortable—don’t 
you think of several customers you 
could sell it to, these summer days? 
Through the rest of the year an 
| office man’s old chair may seem 
l plenty good enough, but mid- 
I summer is the time when you can 
F make him appreciate the particu- 


lar value of comfort and reli- 


| ability in 


|| The Masters Line of Office Chairs 


l This, however, is only one of the advantages of the dealer handling } 





F the line. Every contingency has been thought of, every requirement 

I provided for. The range of prices provide for all of your trade, from | 
! the blacksmith to the banker and the judge. And all through the | 
l range, from the most elegant to the least expensive, the high stand- 1 
ards of the Masters’ Line are kept, and between them and competing I 


F lines, the contrast is sharply evident. 


y Write for our catalog and see other designs illustrated—then put in a { 
stock in your display rooms and watch the ideas of the Masters help t 


along your sales. Write today. 


i The Taylor Chair Company 1 
| Bedford Ohio ! 
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GET THE CREAM OF THE 
Fountain Pen Trade _ = 


FOUNTAIN PEN buyers Y 


are through wi pe 4 
that can and will leak in tim: / 
People in your city are throw 


ing away their faulty foun 
tain pens and are buying the 
Parker Self- Filling Safety wag 
Pen—the only sealed-again 
trouble fountain pen mac 
It is in a class by itself 


PARKER 


SAFETY, GELF-FILLING 


FOUNTAIN PEN 


It has no bars or levers to catch on cloth 
ing—no slits, slots or holes in the barre! 


for ink to ooze through and 







aturats 





one’s clothe It SAFET Y- 
SEALED 
It fills in 2 second 


press a button. 


These and other « 
Parker features mean sal 
with profits you 

| 





Everybody wants a 
Parker at noney 
m your pocket sup- 


plying that : 
mand. Write today 


for business tacts. 


Parker Pen Co. 
192 Mill Street 
Janesville, Wis. 


<_——o4n <= => \_—- oe 























Typewriter Supply Men 
and Repairmen 


There are several reasons why you are logically the 
man to handle and make a large margin of profit on 


AZORA AIR CUSHIONS 


In the many offices 
that you visit daily every 
typewriter that is not 
already equipped with 
Azora Air Cushions 
represents a prospective 
sale. 

You can attach Azoras 
in a few seconds, while 
asking the customer 
whether he has ever used 
them. The beneficial effect is so immediately evident 
that the rest is simple. 

Azora Air Cushions are built on the same successful 
principle as the automobile tire, a combination of air 
chamber and rubber—of the greatest resiliency. 

Azora Air Cushions would work in with your business 
excellently. We'll be glad to tell you more about their 
sales possibilities—their nerve-saving, typewriter-saving, 
sanitary features. 





Patented Dec. 21, 1915 


Let us hear from you today. 


AZORA RUBBER COMPANY 


Manufacturers 


1945 South 54th Ave., 
Sole Agents for India: 
PADAM GODREZ & CO., 291 Hornby Road, Bombay. 


CICERO, ILL. 














rELtAREeeS 


Cincinnati Furniture Exchange Outing. 


the mont of June whet ill 
( Ving ¢ r the 
S¢ the ¢ ti Furniture | S 
t ‘ ‘ e 241] June 
n : 3a t \ Was 1! pt b S 
] Ss Ove €at un kept 
(i¢ | t ccs t { ers il d {! ests 
r lazing heat e sun, enjovec ‘ 
The members ntertainment 
nsisted of Jol 1) tte Jr chairn \ 
Hoffeld, Louis A loseph H. M 
Bis tf, left not a g undone which w 
t e enjoyment é asion by all ) ‘ 
\ i¢ he well member that or1 these <1 Ss 
ever expense 1s rie by the Cine it I 
inge¢ ind that e dealers in furnitur ests 
of the manufacturers To say that everybody on thes 
occasions enjoys himself to the greatest extent ld r 
putting it mildly \rrangements had been made th the 
Baltimore & Ohio Southwestern Railroad to transport 
nembers of the outing th wavs, as was the irrangement 
witl the propriete rs of the electric chariots 
veved the members and their guests from A 
to the Laughery ( grounds, which are situated on the 
(Ohio River betwee \urora and Rising S 
County, Indiana ()n arrival at the grounds 
cold collation, flanked y “burgoo’”’ and the t 
which made Cincinnati among the foremost t 
land, was enjoyed the members and guests: t HY 
was then enjoyed to the fullest by quoits er 
the trees, athleti games and everything t 
pleasant The baseball game was plaved in the 1 rning 
between the manufacturers” and “accessories l was 
won, In nine innings the “accessories 
5 to 2 Both nines were composed of youns 
the game was full of interesting plays, th 
Clarence Kipp being phenomenal To say nothing of 
the Ge band and entertainers with their singers 
evitable imitation f Charlie Chaplin and t 
(sern I policeman Vere con plete Then there S 
ard sharp and magician, ( Wiethern, wl the 
rowd in the best « rr with his tricks 
ances all the morning Che chief feature ? 
was the fried-chi ¢ ( ‘ served unde r 
ill the i essories t¢ r enjovable \ 
ind enlivened the S with the instr 
i il ed \ (re 8. 1 mic 
( ingre is leader 1 ere the ] test Se t 
neglected Che din g 4 s heartil 
Phe picnickers the rie t ei 
ViNile the base ill 1 cs ¢ 
1 ( ter! n al Cl vas 2 
Il se ts ¢ S were pt ( 1 ke 
i ine \ irlic \ il there was 
¢ embe ss ed vhi | 
surpris L pon re est Cie e Mann, the 1 
| ( i cVe > 
~ 1 ve inl T oS 
made pee i ( ot d 
alt » “s.. \it | T ‘ Tie t 
t ele t ( S d ( i Y 
\ r lelig e¢ \ p vell s * 
the r ers came ( st rt 
1ies \ 1 we ‘ ly the S \ 
( beet t n es ¢ 
7 s t ‘ WN . ‘ 
pT ire ss ifa ( 
v ‘ 4 = Str es \ . 
yr ~ he . £ ests c ¢ 
1M r ex< ¢ \ x is ( 
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A New Meilicke Time and Money Saver— 


Ghe Meilicke. 
Dictaform 


STOP DICTATING—Why dictate 
) and repeat over and over again your 
\ same arguments, the same phrases, 
even the same letters r 


Write Your Letters 
The DICTAFORM Way 


When you have thought out your strongest answer to a question, classify. the 
argument under its proper heading and put it into the DICTAFORM. Continue 
this plan for a short time and you will have ready for instant reference, your own 
letters, paragraphs, phrases and arguments sparkling with your own individuality. 
Through continuous use of these prearranged letters and paragraphs in answer- 
ing your mail, you will be able to get out, at a fraction of the cost, ten times the 
volume of correspondence that is possible in dictating each letter separately. 


| Better Letters No Straw 












tem built up to fit your own 









E1 ve answered as if In 
; os bu 11 thr 95% > c : 
yo nd was the clearest If a standard lettet bu . through ) o Straw to 
lo, vou select paragraphs from the variou ; )] 
2 I > \ f 
, ORM vee tae 108 or 
1 1 new lett FOR - Ce a ww Ow Me 
. ' 1 " , sf ed Ke 
irguments Sort vour mal ind . ' “on @& 6a & . : i 
sumen wn i 7 ee a ha 6, , 
“ 
Qs ( 17] )] U1 - 6 SAG 8 ao ws 
- “2 i 


Su £ cy ers Will requl i ; , ents &% 
Pa ae ae ee ee 


| DICTAFORM Features a 





lata to the card | 1 H 


Write for FREE Trial Offer—\ 


Iss- 
i 


Meilicke Calculator Company 


Makers of time and money-saving office devices. 





346 North Clark St. Chicago, Ill. 
DEALERS ! - Showing 
Patented 
Hinged 
Card 


Feature 
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/ Por HiGH Grave \, 

/ OOSE LEAF LEDGERS 

y SPECIFY 

4 BYRON WESTON Co.s 

“ok ~~ HINGED LINEN LEDGER 
HINGE \ & RECORD 


\_ PAPER 4 












“We sincerely believe there are no papers pro- 
duced the world over that are more satisfactory.’ 


Samuel Ward Company, Boston 


With Hinge for Loose Leaf Work 


UNHINGED Loose Leaf Li 


lger Sheets bulge at the binder, 


taking the time of the bookkeeper to remove this hump at every 
page. The Byron Weston Hinge is so flexible, the sheet 
back as soon as turned, leaving a flat writing surface. Th 
hinged section is sized and calendered, and is available for rul 
ing, writing and erasing—an advantage found only in the Byron 
Weston hinge. The hing proc into the paper a ( 
time of manufacture and carries the full strength of the sheet 
The price is the same as for the unhing« 


Folder demonstrating flexible hinge sent free 


BYRON WESTON CO. 


DALTON, MASS. 
**The Paper Valley of the Berkshires’’ 











Kohlihaas Check Sorter 


A BANK NECESSITY 

















Why scatter checks all over counters, desks, tables or 
use pigeon-holes, or drawers to sort checks when 
this handy device, 4x6x8 inches, will accomodate 
with ease, from | to 1400 checks. If greater capacity 
is desired, simply add a sectional post or two. 


Portable — Price $5.00 — Sectional. 
Dealers Write for Discount. 
THE KOHLHAAS COMPANY 


31 W. Lake Street Chicago 























grounds 


a 

burgoo” was made 
stant labor by the v 
Overlooking the clous 
members and guests 
J. F. Fulweiler, an 
avenue, where he has 
was the oldest 


merriest, 


cricket 


lit 
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Chicago Carter’s Branch Goes Through Fire 


On Saturday evening, 


mynd 


} 
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nd mat 


eing as 


a \ 


1 
1 
( 


O1d 


fter twenty-four 





to the 


ld-famous ch 


the pertect 


time furnitu 


been located f« 


r 


attendant 


ive 


at the 
and chipps¢ 


ef, 


r¢ 


Tr 


r 


Gay 


] 
| 


“ey — ‘ 
iOuUNnLINg 


VOT 


outing, a 


a> 


+} 
Lie 


Though long past the psalmist’s limit 


C Was as 


discove r¢ d 


Chicago 


at 


Spt 


the second floor. 
promptly and did yeoman service, the fire pt 
easy matter to handle Chere was a 4-11 alar1 
which additional et es had to be called 
services of a fireb« were required, and it was 
before the blaze was gotten thoroughly under 
The hire was conl ned to two floors. the S¢ 
third On the third or was located tl 
ribbon and carbon paper department and pr 
entire stock was des ved However, ther 
nately on its way from the factory a larg: 
of ribbons, carbons, inks, and adhesives for 
ranch, and urgent « rs wer¢ lled from this 
without any undue lay Practically tl 
to the inks and adhesives was by water \ 
some of the bottle labels 
C. B. Gordon, general manager of the con 
a flying trip from the East to Chicago, and 
rapid and satisfa stment was made 
surance company, s¢ t Mr. Gord was 
ymplete his work wo day 
\ ) nate phase the matte is that 
ent or last ye s records of any kis 
strove with the es that only thre S 
passed efore the « Y Was agalil lling 
company was also te in that the bi g 
at w h it occupies is vacant and is 
of the landlord from which the Carter’s I: ( 
leases its building This provided sample st 
‘ ilities | companys torce 
ft what they affe tely term their “fl 
ere were tw sant incidents 1 
the ‘ ] oO 1 a class y itse 
( ( it which « t ¢ le ited S 
wher e fire was dis ered, was give! I 
was ind the folloy morning alive 
a tarpaulin The pleasant eature 
which was received the rst mail M 
from Edwin ( Barnes, Chicago represe 
Edis dictating ma e, with whi tl ( 
of the Carter’s Ink (¢ any s let ( 
Someone in Mr. Bart rganization ha é 
vi outside of ng he s, and 
at expression o Ss il | al IT¢ 
the way ot Edis ma ines ft ¢ 
wl ] might ha damaged Alt re 
( es had gone thr re the noo ne n tl 
to repla ed and e over ul ¢ or ¢ 
of them was all that was ecessary t 
ment eN ellent \ order 


9-1] 
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branch 
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mtaneous 
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of 


bright 


( 


as the 


and Flood. 


1 
the 


est Austin 


avenue. 


combusti T 


l 


June 10, at 


floor of the 


Carter’s Ink 
The 


in the 


youngest 
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\lthough the city fire departn 
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en . ; . T } eis w 
<TATEMEN «1, Co — BANS 
- _. Mercantile ; TAL 

jenour-Baker Merc ee NATION 


g GROCERS 


yw 


The Ri 





ecg IATL EIDE N 









Getting to 
the check book 
while it’s open 


Many a business man pays his bills only right on the statement. They are neatly 
once a month—after that his check book 1 printed—legible—accurate. 

igeon-holed The bookkeeper’s job is easier—his time is 

The Ridenour-Baker Mercantile Company, economized The machine makes no mis- 
wholesale grocers, in Pueblo, Colorado, _ tak Statements are gotten out in half the 
recognize the fact that the early statement time required by the old hand method. 

bce aie . a's ee 1 
2 Of ad we ti ae fi re ‘a n ) like iy to heres sent ee ee ee has used 
oe + Burroughs Machines for nearly ten years. 
ack a check. Their treasut H. B. Gault, says office 

They found it impossible to get statement expenses and time are reduced considerably, 


out on time with pen and ink method So making the machines a dividend paying in- 
hey put it up to a Burroughs Statement and vestment 
Ledger Posting Machi 
ger Posting Machin Let us demonstrate a Burroughs Bookkeep- 
Now their statements are ready for the ing Machine in your office and show how it 
on the first of the month. The ledger can be made a profitable part of your business. 


re always in balance, and in making out thi Talk with our representative in your locality 
tements it’s a simple matter to list the our telephone book or your banker will 
which are automaticaly added, and upply the addré or write direct to the 

hen the credits, which are automaticall Burroughs Adding Machine Co., Detroit, New 
ubtracted. Each item and the total appear York, Atlanta, Kansas City or San Francisco. 


PRICED AS 
LOW AS $125 


FIGURING AND BOOKKEEPING MACHINES 
PR VALUABLE TIM 
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A Minute of Prevention 
Saves an Hour of Correction 
THE LINEGUIDE COPY HOLDER Pro- 


motes Efficiency, Eliminates’ Errors, 
Saves Time, Relieves Eye Strain. 
PROOF: Over 90°; of trial orders are 
closed in 5 days. Strong testimonials 
from responsible dealers 
and users furnished 
upon request. 

LINEGUIDE ELIMINATES 
THE NECESSITY OF “READ 
ING BACK.” Operators on a 


kinds of machines who use | 







Model No. 1 


List $4.00 


1 x 
ing machine: machine red or spaced 
ext a ‘ j dy 
ant < pe 
t 


Lineguide is adapted to all makes of 
typewriters, eS BORING and lino- 
type machines; adjustable for spa 


Dealers and Manufacturers Agents 


WRITE US 


LINEGUIDE COMPANY 


8 S. Dearborn Street 
Chicago, U.S.A. 





Model No. 2 List $3.50 

















Unit Letter Trays 


























No. 62. 
*‘United we stand”’ Divided t we nest 


Patented Sept. 7th, 1909 


Any size decker can be built up to suit your cu 
tomer Each Unit upplied with corner ecurely 
fastened in place, and four corner posts. Anybod 
can adjust them 

Saves carrving sev es in . Nothing 
pleases a customer mort in to have what he wan 
at the time he wants it. One dozen will make six 
double deckers, or four three deckers. 


Send for illustrated catalog and prices. Manufactured by 


Worcester Wire Novelty Co. 
Canton, Ohio 

















APPLIANCES 016 


R. M. Farmer Joins Monroe Orgenization. 
R. M. Farmer, who has held the positior $Si 
treasurer and New York district manager for prominent 


manufacturer of electric calculating machines 


joined the 
Company. Mr. Farmer 
He will act as an assistant to H. G. Dechant. ¢ ral sales 
manager of the Monroe Calculating Machine ¢ 


Mr. Farmer spent his early life in the stat: 


service of the Monroe Calculating 


entered upon 


was graduated from the public schools there ar n 1905 
at the age ot! 22. fron Cornell College thre s 
produced Leslie M. Shaw, Secre tary ol the Treas ndet 
Roosevelt, the late Senator D«: lliver. Jon Mit 1 Chay 
pelle, Edward T. Devine and other men of national repute 
Mr Farmer got his first ideas or se lling wl 7 VOrKInNg 
during his summer vacations as a book agent neg 
mill men of Pennsylvania. He made an enviable record 
besides providing himself with funds to conti: his 
course at college This experience has been invaluable 











R. M. Farmer, New Monroe Sales Executive 


him in vears following, which have been de t st 
entirely to advertising and sales promotior \ft two 
vear banking experience it small community in northern 
Minnesota, he entered the real estate eld 
advertising and selling plans for a large nort stern 
realty company 

Mi Farmer’s versatility and originality 
ind directing selling campaigns attracted 
the eads of large tl ne interests 

in< So Mr. Farm«e e eastward 

Mr | I er 18 a cl Ve in | sin ~ Ss 
and organization The impelling reason whi pt pted 
his enlistment with the Monroe forces is tl S 
tion upon which the business is being bu 

The Monroe “boar f strategv’ is compris« 
who have absolute faith in the future of the Monr 


lating machine, all of them young met 


+} + ’ 


ambitious energy { i insures a su esstu 


The management has shown an exceptional 


lrawine toward it voung men who have ge 
idence of particular fitness for particular jobs 
suits t this broad-minded policy are show 
, story echoes fro! ll over the countri 
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Complete and Practical in every Detail 





The Noiseless Typewriter 


100% NOISELESS 


Highly commended by well-known representative concerns 
after exhaustive tests, resulting in repeat orders and standardiza- 
tion of equipment. 


The practical Noiseless mechanical construction not only 
insures a permanent noiseless result, but also increases durability 
by preventing the usual excessive wear and strain caused by the 
hammer method of typewriting. 


Our catalogue will interest you. Send your address and 
we will mail you a copy at once. 


THE NOISELESS TYPEWRITER COMPANY 


General Sales Offices: Factory: 


253 BROADWAY, NEW YORK, N. Y. MIDDLETOWN, CONN., U. S. A. 
Sales Offices: 


NEW YORK CHICAGO PHILADELPHIA WASHINGTON BOSTON BUFFALO 
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An Original Idea By Bushnell, with 
Patented Features of Value to You 


A Filing Pocket which is so useful that we 
make it of durable material—so it will last. 


We call it 


filing cabinets. 


pre spec ts. 





Always order 
U 


925-29 Filbert Street 





This is a style “*C"’ 


Bushnell's Paperoid 
Filing Pocket. 


BUSHNELL’S PAPEROID 
FILING POCKET 


A Filing Pocket of sufficient value to the user 
to warrant its being extensively advertised under 
OUR NAME and TRADE MARK, thereby 
protecting the dealer and consumer alike. 

Hundreds of your customers need 
Por kets, to repla e over-crowded folders in their 


You can secure orders best by SHOWING t 
We will supply you with samples, free, if your 
salesman will place them on trial with good 
a and = insist n getting 
HNELL’S PAPEROID FILING 
I , of stan 


ard 











GETTING ACQUAINTED 
HELPS US BOTH 


| Buy the International 
way. 
Superior Carbons 


High Grade Ribbons 
tell the story. 


€ We would like to know 
you better. 


We treat you as we 
want to be treated, then 
we are both satisfied. 


CONFIDENCE — the 


foundation of business 
is the bond estab- 
lished between us. 


Write us on your Letter 


Head. 


International Carbon Paper Co. 


440 So. Dearborn St. 
Chicago, Illinois 


206 Broadway 
New York City 


ALVAH BUSHNELL COMPANY 


MAKERS OF 
Durable Filing and Mailing Containers 


PHILADELPHIA 


PPP Pd ada tant ~~. 
PEP Pr PP aa 
~ PP PP Pee 


BPPPP PPP LL i ~~ 
oe PP PPP PPP PLP PPP PPL 
a. ed OPAPP 


Pune 





a a a ee 











WALTER B. PEABODY 


An Appreciation 
by Rube Ford. 

















‘<4 ELL, what do you think of that?” asked Walte: 
\ \ Peabody as I finished my inspection of a 

little factory at the top of a five-story build- 
ing, something over four years ago. It was a little attic 


room containing about three hundred square feet, crowded 


full of machinery for manufacturing in a small way the 


supplies for card index and vertical files. There seemed 
to be a good bit of activity and no conveniences to cli 
tate it 

Peabody’s eyes twinkled as he poked me in tl ribs 


and repeated his query 

“Why,” I said, “it’s cut I never saw so mu ff 
tiveness in so small a spac: 

“Cute, eh? Well, you come back in about four years, 
Rube, and we'll show you something worth whil 


rht, Dun?” (Short for J. Frank Dunleavy, his 


rig 
mate.) 

Before leaving I made a mental inventory of tl 
a couple of presses, some cutting, and punching ma nes 
a card ruling machine, half a dozen girls, a stove in the 
middle of the room, Dunleavy giving instruct . 
young chap at the cutting machine and Peabody ent S 
astically predicting the future. 

Che four years passed and I looked in upon the 
couple of weeks ago. A polite young lady at tl 
‘phone exchange informed me that Mr. Dunk 
“about the factory,” and that Mr. Peabody was sily 
engaged with a gentleman from the Pacific coast Pres 
ently Walter came out, gave me the old pok« in t ribs, 
drew me through the gate and said, “Go on thro 
place, you old reprobate, and tell me what you t 
You hadn't much faith four years ago.” 

And I went. The factory formerly housed ir 
attic has grown to occupy four floors of a 
building These four have already become inst nt 
and plans are being made for extension. The B 


Index Card Company has become an established 


tution in the industry of which it is a part. It is 
terialization of the vision of Peabody and Dunl 
four years ago. A dream made real by consStructi 
the force directed by Dunleavy on the job l 
Peabody on the job in the field. 

But what I set out to do was to tell about Walt 

dy. Walter is president of the Boston Index Card | 
pany and is a most able executive, but that, after all 
incidental. Primarily W Peabody is a sales 
a successful one. He has always been a successful 
man. 

Elbert Hubbard defined a salesman as a man who has 
something the world needs and can show the w 
it wants it. Peabody has been a big factor 1 


: 
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Standard 
Model 













Lightest 
Running 
Typewriter 


i / in the World 


| HIGH CLASS DEALERS WANTED 


Exclusive Selling Contracts Given 





You can put the New Fox up against any kind of high class Typewriter Competition and 
win out—if necessary on a price consideration—and at a good profit on the sale. 

In Quality the New Fox Typewriter has never been equalled and the dealer who secures its representation 
for his territory has an undeveloped go!d mine in his possession. 

The New Fox is the Lightest Running, Fastest Running, Most Quiet Running Typewriter 
ever built in the United States or in any other Country. 


And don’t forget 


We Are Making the Prices That Get the Business 


We are living in a wonderful year of a wonderful age. Be optimistic enough to get our prices before 
someone else snaps up the agency for your territory. 


SLIGHTLY USED STOCK 


Our Slightly Used” stock of Fox Type writers represents the greatest typewriter values ever offered to dealers or operators. These 
exac tly like catalogue specifications and at nearly half the regular selling price. 





are practically new goods, up-to-the-minute in every detail 


REBUILT FOX TYPEWRITERS 


Our Rebuilc Fox Typewriters are sold only to our regular dealers. They look like new, write like new, are guaranteed for three 
years the same as our new ones and have been rebuilt right here in our own factory with from 40 to 50% of new parts. 

A Rebuilt Fox Typewriter is a better typewriter buy than any new typewriter selling for less than $100.00. 

Tell us how many typewriters you can use at once how many monthly you expect to sell, and just how much territory you can handle 


In replying mention Office Appliances for July. 


FOX TYPEWRITER COMPANY 


BUILDERS OF HIGHEST QUALITY TYPEWRITERS 
3107-3117 Front Ave. GRAND RAPIDS, MICHIGAN, U. S. A. 
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Just look at the illustration and you 
will get some idea of the Vumberless 
useful positions to which the All-Ways 
Portable Lamp can be instantly adjusted. 
The lamp shade is so attached that it 
can be revolved around the lamp; the 
lamp itself can be tilted at any angle 
desired ; the arm can be extended from a length 
of 5 inches to one of 25 inches; this ‘‘extensible”’ 
arm can also be adjusted to a horizontal or 
vertical position and again from a vertical to 
a horizontal position in the other direction, 
and finally a short swivel standard permits 
the whole apparatus to revolve on a heavily 
weighted base. 

Many 


Lamps so as 
and reading will suggest themselves. 


which to use All-Wavs 


pleasure out of 


Portab'e 


Wwe Tk i? ly 


in 


get greater 


ways 


to 


Write for quantity discounts. 
With shade, 10 feet of 


but wit.. it lamp 


. 


cord and at- 
cach $5.00 


ypper or brush 


No. 6. socket 
tachment plug, 


1 


In ordering state whether 
brass finish 1s wanted. 


Order Now 


oxidized ct 


N c me Not xX x 
mont} it now Write fo " 1 
window pla ilk porta i ‘ i 
your ¢ { ¢ nen wat i i 1 
men in your locality who wa " i i i imp 
we make that lamp. Now ‘ 
‘ es fr bringing the tw 


9° 9 . ; 
i” > wot sitio 
adispiady @id a itiile 


make dollars in 


A good windot 
salesmanship will 
profit for you. 
Manufactured by 
Si merican Glectric 


COMPANY 
Chicago, U.S. A. 


State and 64th Sts., 
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card and supplies business ever 


part of the world th 


His 


helped many a de 


because he showed | 


the thing that he | enthusiast 


persuasive eloquencs 


a profitable business on the supplies 
During the first three years of his pres 
Walter onstituted pt ctically the whol sell 
He covered almost every city of importar 
states His pe rsonal sales made the toundati 
business Also they built most of the s 
While building the business he also | g 
relationship with the trad His friends at 
Walter has been a s] ialist in busit 
supplies for many years. Several years ago 1 \ 
Business Systems Company selected him as ger 
ager to develop the business, and when 
went under control of t Libra Bureau he 
in the old position three years Phe 
two and a half years Clark & Baker w 
body sales’ record tl ide in the rig 
All of tl s< early CX] es were s st 
ent achievement Victor Hugo said, “I 
ll my past.’ It is tr of all of us It « 
wis Che sum total experiences 
i Lil the s, Wal er 
ber di ulties 1 in tl | I 
s All success 1s 1 y dit 
\\ b il dy ! T s N 
vii s to he nlv to lr 1 
It n t Ma tts has t 
lial Peabody's 19.99 ( 
leed, | body 1s ( ver | \ 
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A greater success than ever 
before is now assured for the 


1916 New York and Chicago 
Business Shows 


Dealers should plan their fall trips to 
New York and Chicago to include 
these Expositions of Business Effi- 
ciency. Manufacturers of up-to-date 
office appliances and equipment al- 
ready have engaged a large part of 
the exhibition space. Manufacturers 
who have not secured space should 
write at once for particulars and 
floor-plans. 
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New York Show {2.5% 
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ANNUAL BUSINESS SHOW CO. 


Frank E. Tupper, President Nathan W. Tupper, Vice-President 


150 Nassau Sreet, (Phone Beekman 5533, New York, N. Y. 
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“Why cushions are needed” 


—by a typewriter man of eighteen 
years’ experience in all its branches 


A typewriter running at full capacity every business day 
of the year is slammed and banged unmercifully. The 
constant rapping of the type, the jolt of the carriage 
and the jerk of the shift lever wear out the operator's en- 


durance and = 
$2.50 ia, » 


hurry the 
Retail 





machine to 
an untimely 
end. Justa 
casual survey 






\ 
demonstrates that anything ' 
that will absorb the shocks, 
lighten the load, and reduce 
the noise, is as necessary as 
the springs of an automo 


b ] >» Our . 
“ue ““" Noiseless Automatics 


do this. It is the only shock absorber that has the ad- 
justable spring and the automatic attaching device. 


DEALERS: 
Handle our Noiseless Automatic Shock Ab- 
sorbers, our latest model Cushion Cylinders 
and Error-Proof Speed Keys, and you have a 
duplicate order proposition. 


The Speed Key Selling Agency 


82 W. Broadway New York 








THE ONLY ADJUSTABLE 
POST-BINDER 
ON THE MARKET 


Here’s a simple device that enables the office boy 
to bind into book form “‘in a jiffy” any kind of loose 
leaf records. 


The “F-B” Loose Leaf Holder 








Pat. May 13, 1913. 
is adjustable to any distances between punch holes 
and to any size of paper. 


_ The retail price is $3.00 a dozen with liberal 
discounts to dealers. 


ROCKHILL & VIETOR 


Sole Agents —— 
Dept. ‘‘F-B”’ 22 Cliff St. New York City 
Branch: 180 N. Market Street, Chicago 





























methods of indexing, within the next few years \ com- 
plete description of the index will be furnished for the 
next number of Off \ppliances, 

Walter Peabody has always had one advantage 
strong personality. Personality is one of the big factors 
in personal progress. He has personality plus lus 
tiative, plus industry personality of the kind which 
increases the joy of life, for although positive, Peabody 
is jovial, vivacious, radiant and always optimisti 

Every man who creates or extends an industt who 
makes two blades of grass grow where one grew before 
is in some measure a philanthropist. His endeavors in 
crease the wealth of the world and thereby promote the 
common good, but in the long run a man’s valu s not 
so much measured by his contribution of material things 
as by other standards. What he has spent of himself is 
of greater importance His addition to the sum of humar 
happiness is the bigger thing. The man who develops an 
even temperament, who radiates sunshine, who is nsid 
erate and kindly and fair, is the best citize1 Walter 
Peabody belongs in that class I 

E. Y. Horder Gets a Surprise. 

June 28 was an auspicious day for E. Y. Hor 
operates five stationery stores and a printing plant 1 
Chicago. Shortly before 8 o'clock in the morning the e1 
ployeés of the various stores met in the store at 108 
La Salle street, and presented Mr. Horder wit! large 
magnificent bouquet of roses. The occasion was Mr 


> 


HORDER 


STATIONERY STORES 


Group Which Gave E. Y. Harder a Surprise. 


Horder’s nity fifth birthday and also the fteent! 
versary of the establishment of his business. At 
the bouquet were the names of some¢ fifty employes 
red ribbon on which was printed in gold thi s 
“Birthday Greeting to President, Mr. E. Y. Horder, 
June 28, 1916. From the Employés, Horder’s Stationery 
Stores.” 

Mr. Horder was greatly pleased and prof 
pressed by this show of good feeling on the part « s 
staff. Although usually sedate in his good humor, it must 
be admitted that for most of the day Mr. Horder t 
the established routine of the business and disrupted the 


organization, an experience, by the way, whi 
a good thing occasionally for every business 


+ + ¢ 


Following the presentation and acce ptance o 
| ers, the entire group formed in front of the stor 
they were photographed 
Mr. Horder’s capital 1901 was just $250. O 
| dred of this paid for tl rst month's rent at 
| mainder was used in ise Of Stock 
Since t time the 1 S iIncreas¢ 
ounts t rabout $23.000 ve Ww e $45,000 
i illy salaries I siness I S et 
| as Horder’s Statione S s, Inc Edward \ 
| ; 11 
| president; Harry G treasurer; Ivy H S 


mour, secretary 
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Just what does “Shaw-Walker- 
Built-like-a-skyscraper” Mean? 


{7 means a rigid framework of channel steel— 
uprights, girders and sills—interlocking and 
bracing each other against strain, just as in a 40- 
story skyscraper. 
It means, furthermore, no nuts—no bolts—no 
rivets—no rods—no screws. Electric spot-welding 
makes all parts solid one-piece steel. 








ose : ; . ‘ 
a It means strength that will endure hardest usage 
Fits It means permanence—a file that will last a lifetime. 

It means drawers that will run silent, smooth and speedy 
for a hundred years without repair or attention. Drawers 
that don’t rebound. Stay closed without superfluous 
mechanism. 





It means greater filing space plus saving on floor space. 

It means hands mest office equipment—files that look 
well in any kind of surroundiags. 

It means a sedaehi line of all standard sizes and styles 
in vertical, horizontal and sectional files 

It means economy—Shaw-Walker Steel Files cost less 
than good wood files. 


/ yf 


It means stay-sold satisfaction and repeat sales 


SHAW-WALKER 
STEEL LETTER FILES 








{EST AWARDS SAN FRANCISCO AND BAN DIE 

Send coupon for full dealer information and new 120-page Shaw- 
Walker Catalog of steel files, wood files, file desks, fil aies, upplies 
for all files, et If you do not send this coupon toda ou'll forget 
and fail to keep yourself up-to-date on methods. 

THE SHAW- WALKER COMPANY 

Everything in Filing Equipment—Complete Lines in Steel 
W od and SUuppir 
NEW YORK—CHICAGO—W ASHINGTON—DETROI r. Li | LONDON 
Factory and Home Office, Muskegon, M 

-— —- — — — — —Quick-Action Coupon— — — — — —- — — 

r SHAW-WALKER COMPANY, 1207-19 Western Ave., Muskegon, Mich 


Plea 





SHAW! WALKER | 
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The Fall 
Selling Campaign 
For ‘YaceyProducts 


Beginning with the September magazines and continu 
ing throughout the Fall, Winter and Spring months tl 
Macey advertising campaign will be continuou 


A carefully selected list of magazines will be used, pr: 


enting the advantags f Macey products in a convincing, 
thorough-going fashtor 

From the manufacture to the compietion of the sale 
to the consumer, the Macey watchword will be one of a t 
ance in the sale of our good The prestige of the Macey 
name wil carry greater weight during the next few ar 
than ever before 

Dealers selling office appliances whose connections ar: 
not entirely satisfactory will do well to couple up earl 
with our efforts and secure the full benefit of our selling 


campaign 
For further particulars address 


he lacey Co 


GRAND RAPIDS, MICHIGAN 


‘Power to Produce 
Desired Results 
-THAT IS EFFICIENCY 


lo the Deaier in Steel Office Furniture, Steel 
Filing Devices, Etc., it means nothing 1 
le than SALES at a Good PROFIT. That is 


The Desired Result. That ts Dealer E fhe lene 


lhe very Ground work of the entire Efficien 
Line of Filing Cases, Vault Case , De k <a int 
ers, Grille everything in fact in both Sto 


and Built-to-Order work—and it 
Dealer-Profit—Dealer-E fiicienc) 
ve 


s must consider this Line and just what it 
will do for 


YOU 


{ 
I 


Since che first of the ear seventy-five new 
tvles have been added to the Stock line, an i 
crease of over One Hundred and Twent Per 
Cent. Another month will see some forty more 

These are actual figure on separate item f 
steel equipment, not the myriad items of card 
guides, folders etc., referred to by oO 
announcing their 

Representing this line is the surest wa 
add to your Bank account that vou can find 


The Watson Manufacturing Compan f 
Jamestown, New York, the Home of Metal 
Furniture, are the Makers of Efficiency Steel 
Office Furniture and you should ad tl 


tor their proposition 

















PASSED AWAY DURING 
THE MONTH 


Brief Comment in Appreciation of 

Those Who Have Passed Away and 

Whose Work in This World Is 
I’inished. 











John Walter Earle. 


Another one of the pioneers and founders of 
writer industry has gon John Walter Earle, 
former president of the Remington Typewrit 

ny, died at his hor in the Belnord Apartments, N 


York, on Thursday, June 22, in the sixty-secor 


his age Mr. Earl id been in failing healt 


time, his illness having pelled his resignat 
dent of the Remington Typewriter Company last O 
He continued a director t the company until S 

The passing ol Mr | rl removes anothe 
men whose names are written large in tvpewr 
tor He was in the truest sense, one of the pioneer 
ind founders of the typewriter business and his 
sonal contribution t the triumphs won t 
machine in the past generation has been ot 
rst importance 

Mr. Earle entered tl tvpewriter business 
years ago in the year 1877 at the time whet 
only one typewriter in existence, the Reminet 
machine in its infans His whole business |] 
voted to the service Re ingtor in 
that service he climbed ery rung of the ladds 
lowest to the highest ‘ ry stage | ett 
of s ess which s | nspirattor 

in the typewri ss 


It t the ag é vent \ s 

é An vy D. Whit | Cornell S 
both of t in the ‘4 s of (| l] 
sity | S t this t ! the ¢ 
wl vas the turnings e¢ H 
Wy f e “grand ot t tvpewrit 

‘4 sve of tw ent ee 1 

the old N 1 Reming the western part « é 
of New Yorl At tl tl Id Model 1 R 
the i estor I typew s had only ee! 
ket t two years | eople had hear ( 
write nd nobody want t Those were t 
days w n there wast etitr ut the 
things t k than cor ion, as Mr. I l 
fy [vpewriter selling in t se days was missi 
pure and simple, because erv sale meant 
of the | spect the tt s tic ll 
how writing should be 

Mr. Earle did sell typewriters and delivered 
them with his own hands It was up-hill we 
vince the “doubting Thomases,” but he did it. In 187 
went to | iladelphia s oe of the R grt 
writer business in that He remaine Phil { 





ih ee 





ae 


Economy is the Key 


to modern business suc- 
cess. Those who are em- 
inently successful have 


ro Me 


Wit 


- learned to judge an article 
: on the basis of service 


rendered in proportion to 
money invested. 


In your community there 
are many users and pros- 
pective users of type- 
writers. To such there is 
an exceptional appeal in 


RAMER 
REMANUFACTURED 
TYPEWRITERS 


In quality they are the 
closest possible approach 
to new machines and there 
is a substantial saving in 
the price. 


No machine leaves our 
factory until it has gone 
thru an actual remanu- 
facturing process. It is 
taken apart to the last 
piece and then remanu- 
factured with the substi- 
tution of new material for 
any that is even slightly 
worn. The appearance 1s 
such + oh it it is impossible 
to distinguish RAMER 


machines from new ones. 


If you are not ina position 
to supply the demand for 
good typewriters at mod- 
erate cost, drop us a line 
and we will point you to 
a source of profit. 


WHOLESALE TYPEWRITER CO. 


314.316 Broadway 151A-153A Euston Road 
New York, N. Y London, W. C., England 
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Portable 


Adding ana Listing Machine 





Makes 


Friends 







Model ‘‘C-1”’ 

81 inch Carriage 

9-Column Capacity 
Price $185 


Model “C- a A Wonder 


Because o e wide variety of work it will do, 
Model C-1 Sund nd has aroused wonderment 
among lars isers of adding machines. 
Mar besid traight adding and listing 


In fact, the uses are al- 
of its wide application 
n, subtraction and division. 
| Ip cal , decimal equity ilents 
ular capacily 1 doubled. 


! 

n makes touch method 
istrand kevboard. The 
handle insures rapid 

pace ona desk or 
> 84x15 inche and it is just 
k or from one room to 


Accept This Liberal Offer 
Give Model “C-1” a Trial 
Model C-1 Sundstrand in your 


t we are not frax vies yme 
} 





y express, 


il , S 
r own work if you 
r $185 less 2 per cent 10 days 
possibly persuade yourself 
rial period meng ly return 
rmation, illustrate od and 
Pt t fi out the 

TODAY. 


The Sundstrand Adding Machine Co. 
ROCKFORD, ILLINOIS 








The Sundstrand Adding Machine Co., 
Rockford, Ilinois 
I fort Sundstrand Adding and Listing Machine to 
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A Successful and Economical Application 
of the Loose Leaf Idea to Catalogs 


Your catalog is essentially an everchanging record 
of the goods you make or sell. It may change mate- 
rially in a few weeks’, or months’ time, but does not 
change, completely, in a decade. Every minor change, 
however, makes the rest of the book obsolete. Sucha 
condition increases the cost of keeping your trade in- 
formed, tremendously. 

Then, too, there is the possibility that all your 
trade cannot be interested in everything you make or 
sell, but they must have an expensive record of it all, 
because that is the way it has always been done. Itis 
terribly wasteful and waste is pure, unadulterated ex- 
pense. 

However, one of the most serious drawbacks to an ap- 
plication of the loose leaf idea to catalogs has been that a 
binder at all practical or desirable has cost too much. 

A Proudfit Loose Leaf Catalog is your 


regular catalog, with removable leaves, 
at an initial cost you can well afford. 








“Fit your catalog to your trade,” is the name of a new Club 
Booklet. This bocklet tells you ‘‘why” in detail and illustrates 
the points. You want it surely, for it may be the beginning of 
great savings for you and greater convenience for your trade—the 
people whose interests it is good business for you to serve. And 
recollect, the unsettled condition of the paper market is rapidly 
making the regulation bound catalog terribly expensive—more so 
than ever before. 

Permit us to send you “Fit your catalog to your trade” at once 


-) EfearFG L 


Grand Rapids, Michigan 


























Crane Ladies Stationery 
Sold by all Stationers and Booksellers 


These goods are suited to the tastes of the 
most select trade. Their merits are known 
the world over, and they yield a profit to 
the dealer. Once tried, the purchaser be- 
comes a regular customer. 


Presented in the following Styles and Qualities: 


SUPERFINE QUALITY. In Light Blue Boxes, 
containing } ream of Note paper each, and in separate 
boxes } thousand Envelopes corresponding. 


EXTRA SUPERFINE QUALITY. In Lavender 
Colored Boxes, containing } ream of Extra Fine 
Paper each: in like Boxes are Envelopes to match. 


Our papers are supplied in 
Bordered Goods and other spe- 
cialties by EATON, CRANE 
& PIKE CoO., Pittsfield, Mass., 
and 225 Fifth Ave., New York, 
whose boxes bear the word 
“CRANE'S” containing our 


goods, 





This Trade Mark 
every box 


ALL THIS STATIONERY CAN BE RELIED ON 
AS REPRESENTED. MANUFACTURED BY 


Z. & W. M. CRANE weXxve: 























as manager tor ten years, continuing in his position after 
the formation of the historic firm of Wyckoff, Seamans & 
Benedict in 1882. In those days the Philadelphia branch 
was new. The problems were those which always cor 
front the pioneer and they looked as big as mountains 
The way in which Mr. Earle solved these problems led 
in 1889, to his selection for another pioneer job, th: 
biggest in the organization at that time, namely, his ap 
pointment as general manager for Great Britain. Eleven 
years Mr. Earle continued in this position and for two 
years longer as Remington director general for all of 
Europe. Those thirteen years covered a period of success 





The Late J. Walter Earle. 


in field work unsurpassed in the history of the typewrite: 
busine SS. 

Mr. Earle’s other activities during his stay abroad 
brought him into much prominence. In 1898 he was elect 
ed president of the American Society in London. Several 
years prior to this, in 1892, in order to interest the Egy; 
tian government in typewriters he had a special Reming 


ton No. 2 made with inlaid mother-of-pearl as a present 


for the Khedive of Egypt, then a young man of twenty 
four. The Khedive was so delighted that he not onl, 
standardized on Remingtons but also conferred on M1 


Earle the Order of the Medijidi: 
Mr. Earle returned to the United States in 1892 to tal 


an important position as assistant to C. W. Seamans 


in the year following was elected second vice president 
the Union Typewriter Company, now the Remingt 
Typewriter Company. He was elected president in 191] 
succeeding the late C. W. Seamans on the latter’s reti1 
ment in that year and continued to hold this office 
October of last year when his own failing health necess 
tated his retirement from acti service. 

Mr. Earle, in addition to eing a direetor of the Re: 
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The Idea Behind 
“Gloria” Brand 
Carbon Paper 


is that of sustaining reputations, 
those of the dealers who sell it 
and of us who make it. Your 
customers are yours by virtue 
of their satisfaction with what 
they buy from you. 

















“Gloria’’—a distinctive car- 
bon—is designed to help you 
hold those customers you have 
and secure new ones. The qual- 
ity and appearance of the car- 
bon and the style of the package 
are in conformity with this gen- 
eral plan of reputation-building. 


The 


whom reputation is an asset, 1s 


high-class stationer, to 


welcome to a box of ‘Gloria’’ 
without charge, so that he may 


see “‘Gloria’’ as his customers 


will. Address 


The Ault & Wiborg Co. 


MANUFACTURERS 
Factory—Cincinnati, Ohio 


Branch Houses in the Principal Cities 
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More Money For You 


As an of the VICTOR Standard 
Typewriter you can easily earn additional 
money in spare time without interfering in 
any way with your present work. Hundreds 
of suecessful VICTOR Agents have done it 


agent 


already and hundreds of 





Kind Words 


Matthew Bender & Com- 
pany, Albany, N. Y. 





ity ha nstalled the 
VICTOR it 
matior as the 

writing machine 


the market 


Exporters’ Alliance, New 


Arnold & Wannemacher, 
Philade!phia, Pa. 


Our VICTOR has re 
ouired : natmeie 


others will do it during the 
next few months. 


Will you be one of them? 


[t's up to you. We want 

We find the VICTOR n = “ 
better than other ma a good live Agent in your 
used. t™*S territory and are willing to 
ek Sa Mle open up negotiations with 
Mass. you. Write for full partic 


ulars today. 

The VICTOR Standard 
Typewriter sells on sight. 
In it are combined the best 


York, N. ¥. features of other makes to- 
We recommend : 
VICTOR t gether with many exclusive 
oreer he stand VICTOR features. 

ip und isag 


The VICTOR is not on 
speaking terms with the 
repair man—a fact that 
has made it popular with 
sound men who 
frown on heavy repair bills. 


business 








ruffle the tem 
phers becaus« 


} 








eT Ol 


The VICTOR will not 
the touchiest of stenogra- 
it responds quietly and efficient_ 


ly to their commands and requires no atten 


tion but an occasional drop of oil and th 
application of a type brush and a dust 4 
a +} 7 
cloth now and then. 
a . 4 OA 
These feature and many others 7-16 
make the VICTOR the ‘best #4 VICTOR 
seller’’ in thi pe writer world. # Typewriter 
#7 Sales Co.,Inc. 
Let us pro this to vou. ¢ Scranton, Pa. 
Co ou nothing but the ¢@ You may explain 
postas { oO the at- Y to me your Agency 
1 Plan. 
tached Co1 ) Tl to 4 
. P 4 
oc On. © Wes sidcceessaadvcieue 
. ’ 7 
Send it along! ¢ a 
FAGCTOCSS 2... cceeeeesesesresesesee 
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10¢ PENCIL 


Longer life, wonderfully 


smooth writing quality, 


strength and non-breaking 
eharacter of the lead, splen- 
did materials, workmanship and 
finis] these are distinguishing 
features of the Venus Perfect 
Pencils. 


Made in 17 degre f 6B 


hardest, and hard a 


cLvET 


5¢ PENCIL 


is used evervwhert where a 
endid writing pencil for general 
desired. Wit r Wi 


American Lead Pencil Co. 
220 Fifth Ave., New York 
pton, London, iene 











and Cla 

















BANK PINS 
CUSHION PINS 


PYRAMID PINS 





Your pin orders will receive careful 
and prompt attention. Satisfaction will 
be guaranteed if you send them to 


CRESCENT BRASS & PIN CO. 
DETROIT, MICHIGAN 
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IMPRESSIONS 


OF A BUSINESS MAN 


Y new book, published under this 
title, is selling as rapidly as I 
expected, which means that the 

demand is greater than would satisfy 
most people. One well-known business 
man ordered fifty copies, anothertwelve, 
another nine, whilst many have sent 
repeat orders so that they may give 
copies to friends. There is nothing 
special about this book except that it 
is well printed and bound and the con- 
tents are really interesting. It is a re- 
print of the best things out of the first 
year of my little magazine IMPRES- 
SIONS—the monthly delight of big bus- 
iness men. I write the whole of it my- 
self and say just what I think about 


business and advertising and life. 


SOME OF THE THINGS THAT 
HAVE BEEN SAID ABOUT IT 


g I 


W HEN the edition is exhaust d there can- 
not be anv more. The price of this book 
is one dollar, post free, including a year’s sub- 
scription to mv magazine IMPRESSIONS 


lust pin a dollar bill to your letter heading 
and send to address below. If any man says he 
disappointed with this book I will return 


his mone immediately. Nobody has yet 


G. E. WHITEHOUSE 


6 Hanover Street 
EDINBURGH 
SCOTLAND 
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See That Suspension? 


It’s the ball-bearing roller suspension—the 


secret of the ease and speed in filing, under 
all conditions and loads, in 


Berger “1300” 
Steel Units 


It enables the drawer to slide in and out 
at the touch of a finger—working perfectly at 


These units are the only ones on the market 
combining both ball-bearing roller suspension 
and complete double wall construction. 


Get Full Particulars—Send Coupon 


The Berger Mfg. 
Co., Canton, O. 


Branches : Boston, New York, 
Philadelphia, Chicago, St. Louis, 
Minneapolis San Francisco 


TEverenenaeneeaY 


UEUPEEDUNUNSUAT EERE ONES 
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5 OS © ee OF Ok Om 22 6 ba, We eS 
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Gentlemen:— Please send full in- 
formation on your dealer proposi- 

n and copy of the “Armor Plate 
if Modern Bus ness." 
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The Surf 


Have you ever watched the Irresistible surf, its buoyancy, 
its power, its beauty? A tremendous wind-driven sea, 
fling mountainous rollers landward, which, after having 
proken and spent their force ashore, toss backward, eddy- 
ing, swelling, swirling, churning, on their return to the 
limitiess deep; only to be forced back by the oncoming 
irresistible swell and surge of the surf, which, gaining 
force, finally wins mastery and overtops the returning 
eurrent, driving it landward again This irresistible 
power, this power of getting there, of getting landward, 
of landing something, finds its analogy in the order-com- 

liing power of “k. b."’ bianks the steel-engraved 
lanks. The blanks that look like money! The blanks 
that are prepared like United States bank notes! The 
bianks that have that crisp currency feel about them. The 
blanks that dealers and investors in securities accordingly 
give preference. They are made by kihn brothers at 
ninety-nine beekman street in new york. If you are not 
familiar with the line they will send you samples and 
prices. The printer who uses these blanks for the prep- 
aration of bonds, stock certificates and papers of value 
is insured increased business and increased profits. He 
is on the high sea of success 
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REPUBLIC-DODGE 


Douglas Street and Third Avenue 
BROOKLYN, - 
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in the summer of 1896, when Mr. ( ody came up t 
York as representative for Press and Printer, 

journal published by Luce Brothers, proprietors of 
Press Clipping Bureau. One of the results of this 


quaintance was Mr. Cody's first connection with t] 





Howard Li ckwood Company then located at 
Broadway ind Bleecker street \Ir. ( ody’s first work 
the company was with the American Bookmaker. 
wards purchased by John Clyde Oswald and broug 
great success under the name of The American Pr 
He resigned is advertising work after a tew months 
was later chosen as a member of the reportorial staff, 
which work he was eminently fitted. His capital re 
torial work opened the way for him to attain th 


ship of the company’s publications 





During a period of eight or ten years’ associat 
him in business as fellow emplové. the writer never 
\Mlaurice Cody make a state nt that was unjust 
fair. Che conditions of 5 ork during some 
earlier years were such as re great patienc 
spirit was equal to the d yt the circumstances 
his industry was equal to the demand of his we 
was at all times a delightful mpanion and a ¢ 
Quiet of voice and pleasing inner, he wet 
business and did ood wo e % dy is s 

George Alfred Davis. 

George Alfred Davis, a stationer at Norwich. | 
died on May 30, at the residence of Frank H. §S 
where he made his home | rat umber ot days \I1 1) 
had complained of pains al t the region of his he 
and on May 30 he be ame I] his store, where 
treated by Dr. Gildersleev: tie expired just before n 
from cerebral hemorrage. at his home, 108 Washing 
street 

Mr. Davis was born in Waterford. September 30 
He came to Norwich in 1874 and. with Charles D. Noy 
be ight ut the picture busi Ss rwned by the late S 
Bishop at 152 Main Street, al engaged in the book 
Stationery business on a large scale The partners 
lasted twentv-eicht years, when Mr. Noves retire 
Mr. Davis conducted the business until his deat 
Davis was one of the oldest active merchants D 
wich 

Mr. Davis was a \lason em be r 
\rcanum He was vice president of the Dime Sa 
Bank and a ember of the \ num Clu the N 
Board « I e and Cl ( Commer 
tended the P Congreg Church 
\Ir. Davis is survived | er and four } < 
Louis Schachne. 

Lo Ss of r presidetr founde ‘ me 
rd Stationery Company, 70 Wall street. New York 
trot he t disease on | Ss res ence 

ny ' IR“ 

Vir. S e had beer sident Ne ) 
iw venre ne whi S Denes 
evol ssnc} ne He e St 1 S 

I twelve yt I . fs ent 
statio1 S ss he |] ears beet l 
le dt S erchant 
\l- “~ } ‘ < <S , ‘ é ohters Ww 


unitorm good nature gained 1! numerous triends in 
paper and stationery trades, by whom he will be g1 
missed 

The writer of this article had the pleasure of Mr. C 
friendship for twenty years, having made his acquaint 
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TENSION 


Mail Containers 


are used in every line of business and they cover 
the mailing needs of any and all of your customers. 


The Tension line includes open-end tension en- 
velopes, double metal-clasp envelopes, single metal- 
clasp envelopes, metal-flap clasp envelopes, docu- 
ment envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, in the 
Open-End Tension Envelope you've seen every- 
where and the Metal-Clasp Envelopes, one type of 
which is illustrated. 


Our book, “Envelope Specialties,” is in itself an 
education in mailing containers. Send for the 
book. It’s yours for the asking. 


The Tension Envelope Co. 


INCORPORATED 
296 Broadway, - NEW YORK,[N. Y. 


PIONEERS AND ORIGINATORS 





Factory: Selling 
Bush Agents in 
Terminal Principal 
Cities 

—_ game ET 7 
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Rapid Sales 


USE THE COUPON 


STATIONERS 
OFFICE SUPPLIES MEN 
DRUGGISTS 


You can make ready sales, good profits and 
quick repeats by showing 


MARSH 
rae FINGER PADS 


They sell 6n sight to bank clerks, postal clerks, 

cashiers, paymasters, reference clerks, printers, 

press feeders, accountants, bookkeepers, etc. 
GRIP THE PAPER—ONE SHEET AT A TIME 


Do away with old-fashioned, mussy, unhygien- 



























ic methods of handling money, paper or 
records of any kind. 

MAIL THIS 
COUPON TODAY 

for 

ONE GROSS 
DISPLAY ASSORTMENT 

As illustrated. 
Size of carton 8} by 
74 inches. Contains 


ome assorted 


SIz¢ a Pai e, $5.50. 

DISPLAY CARD 
Printed in Colors 
FREE 


with « rut it 


ndow 





p i: Mars 1 Finger | ads 
= 4 + ore. he 
MARSH FINGER PADS 
Retail for 10c Each. 


3 for 25c¢ 
75c per dozen. 





Dealers 
specia 





YN 
os 0 ‘? - 
y 4 + Fa aa ow x ‘ 
<0” S, ©& , & 
— SP S 
. x £ Ce a 
* Y Ss 














See ee ae eee 


ee 


116 OFFICE 


APPLIANCES 




















— 
He takes his 
7. . 

own Medicine— 

The man who wrote this book 
is also the maker of Elhott 
Addressing Machines. He be 
lieves in direct by mail advertis 
I ving its value every 


Ing and ts pr‘ 
to a list of 50,000 


day. He goe 





oncerns regularly has been 
using this method of selling for 
a number of yvears—and makes 
wt pay 


Every business can use this method of selling, with profit. 
1 


Some con erns use it exclusively, others to assi 


ELLIOTT ADDRESSING MACHINES 


The Elliott Addressing Machines are dependably effi- 
cient for doing this work. Their construction is very 


simple and very durabie—anybody 


t salesmen. 


can operate one 


Wherever a list is used, even if only a hundred names, 
these machines are a real economy The $40 model ad 


dresses 1500 names as quickly as 15 girls could do it by 
hand. The $185 machine addresses 4000 an hour—the 
speed of 40 girls 

The adoption of the Elliott Addressing Machine by 
such concerns as Montgomery Ward & Co., Sears, Roebuck 
& Co., Larkin & Co. and Baltimore Bargain House, is 
weighty evidence of the Elliott's superior qualities 


We will be pleased to send you one 1 30 days’ tria Meantime 
Send for “Direct by Mail Advertising’ 
This 56-page book ts 544 in. x 7% tn. 7 It w ) ent v out 
charge or obligation to officers of a busine advertising managers and 
sales managers Write for it today, on firt tterhead, stating \ 


position with firm 


The Elliott Addressing Machine Company 
145 Albany Street, Cambridge, Mass. 


James A. Radcliffe. 

Radcliffe, head f one of the 
New York City, 
home in Brooklyn. Mr. Radcliff 


N. ¢ . January 17, 1858 He VaS a son ot! 


James \ 
tionery houses of died 
was born 
D. Radcliffe and Elizabeth Brown 


\Ir. Radcliffe was located at 144 Pea 


pressions many business ret Ss were pr 


was greatly respected and lo ed by a 
friends, both in and out of the trade. His 


son, Vernon Radcliffe, survive him 


Alfred P. Sperry. 


\lfred P. Sperry died on Tuesday a 
28, trom a fractured skull He was foun 
sc1ous on the sidewalk it | lary and 


Brooklyn, early Tuesday morning by the 
Bergen street car and was later 


his pockets He died without regaining 


and it is believed he may have been stru 
which threw him against the 


klyn M 


irs of aut id een asst 


mobil 


? | 
alone at O39 range 


Street, 
was torty-three yv« 
Globe-W ernicke (Company for the past fift 


He is survived by his mother and a siste 
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Now used in 153 lines of business to save re- 
writing (copying) of 1000 different forms from 
shipping tags to annual reports. We have de- 
veloped Commercial Duplicator Methods for any 
wholesale or jobbing business which 
third to two-thirds of the time required to handle 


Save one- 


orders and show a similar saving in labor expens« 


Our methods show equally remarkable economies 
for Manufacturers, Architects and Engineers, 
Public Utility Companies, et 


No type to set, no stencils to cut. Easily handled 
by girl or boy Copies dire ct trom 


ter made with pencil, ink or 


Wrete for cata 


Duplicator Manufacturing Co. 


Commercial Duplicator Bldg. CHICAGO 
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ide ntitie d by 


well-know1 


May 30 


at Wilmin 


( olone 


Radcliffe 


rl street 


m of | 


number of vears, having succeeded the fit 
Lockwood, Inc., in 1904. He itented the famous 
bridge playing ards and Bridge scores, which 
lished his reputation throug! t the country abo 
vear 1906 

\Ir Radcliffe was of a let, home lo ne te 
ment. He was a gifted writer, and through his writt 


omulgated 


tternoo! 
d lying 
\dams 


motormatl 


cOnscl 


ck bv an 


sidewalk ri¢ 


r. operry 


ciated witl 


een yea©rs 


t Che 


was held at Malone, N. Y., on Friday, July 1 
Peter Paul. 
Peter Paul. head of the ri ff Peter Paul & S 
equipment dealers, stationers 1 engravers, 136 
Pearl street Buftalo, N. ¥ , die at his home t 
on June 12, at the age of sixty-nine He had 
the stationery business for forty-three vears, all 
tim 1 But il The b sine 5 © ¢ ntinues b 
Paul's sor \nt ny \ | \ s taker 
partnersi Vv the tather twe rs azo, wie tiie 
ent of Peter Paul & S s establis 
| 
Oswald Schaaf. 
Oswald Schaat one of tl oldest furniturs t 
| turers in the Middle West, died recently at his 
| dence, at the ripe old age rt ninet three vears i 
] - 1 
passing away ts sincerely mourns \ s widow, 

ne ial in¢ . 3 nber ot 1 S 
| years wone \ | iVv¢ worked t 5 Ss Pp iis t 
| attended by number of irnitur manutact ers 
| 
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This basic patent always maintains the same length of bearing in 
the hub. This is the only known device that overcomes the wabbly 
action in a rotary chair. The seat carrier is not fastened to the 
shaft by rivets that get loose from active use, but are welded. The 
seat carrier slides up and down on the post, 

thereby assuring the user of an absolutely 

rigid chair iron. 


THESE IRONS USED ONLY ON MARBLE & 
SHATTUCK HIGH-GRADE OFFICE CHAIRS 


SOLD ONLY THROUGH THE DEALER 
CATALOGUE SENT ON REQUEST 


The stenographer’s chair iron makes both adjustments to fit the back in one 
operation, doing away with an unsightly screw on the back of the backrest. 
Height of seat adjusted to suit the operator by a very simple mechanism. The 
stationary post, our basic patent, is also used on this iron. 








Extremely 
Popular 
With 
Office 
Furniture 
Dealers 


Made as fine as the best 
kiln-dried hardwoods 
and skilled workmanship 
can make them. 





Write for 
Catalog 





Our Latest Sanitary 


* . 
THE J. DORNETTE & BRO. CO., Cincinnati, Ohio 
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No. 314. Top 27x41 


Also made without shelf 


A Mighty Handy Table 


for office workers. Light enough to be easily 
moved about, yet solid and serviceable, and 
affording plenty of space for any kind of 
clerical work. 


The Nappanee Line of Tables 


includes library, office, directors, and store tables. 
Every table is built for a specific purpose, and Nap 
panee sturdy construction and built-in honesty is in- 
corporated in them all. 

DEALERS — Write today for our proposition and 
catalog showing the entire line. 


MUTSCHLER BROS. CO. 


Nappanee, Indiana 

















Englewood 


TYPEWRITER DESKS 





are made with quartered oak and genuine 
mahogany tops. Length, 37 and 50 inches, 
oak and imitation mahogany. 

We also make a line of flat-top desks and 
four-drawer vertical files. 

We are the largest manufacturers and dis- 
tributers of high-grade, low-priced typewriter 
desks. 


Our new catalogue ts ready 
for you Send f it today 


Englewood Desk Company, Inc. 


59th and Lowe Avenue CHICAGO, ILL. 


























Neely Greets His Old Friends. 


The illustration accompanying this article is the trad 
mark of “Buckskin” typewriter ribbons and carbon | 
pers, now marketed by the F. W. Neely Company, 514 
South Dearborn street, of which Fred W. Neely is pro 





The Neely Trade-Mark. 


prietor. The Neely Company is the successor to Neel) 
& Peacor k, and Mr. Neely will be pleased to hear trom 


his old friends in the trade 


For the “Buckskin” line of ribbons and carbons clear 
sharp writing and permanency of impression = art 
claimed. The carbon paper is made in standard weights 


and the ribbons are furnished in all colors and for every 


requirement 


Wire Office Appliances. 


Of recent years the commercial stationers’ trade 1 
wire office equipment has been growing constantly 
business men have learned the value of wire goods in t 
office. A line of letter trays and waste baskets which is 
designed to help increase this interest in wire office equi 
ment 1s that of the Worcester Wire & Nove Ity Lompal! 


Ohio. The illustration herewith shows 


; 


of Canton, 
company's unit letter tray, indicating the meth 





ase 


mete Sp 





The Worcester “Unit Letter Tray Stack. 


building up. The simple method of attaching or removing 
the spacing bars is clearly show: 

lhe company features also its smooth-top wire basket 
which is designed to prevent the marring of furniture 
with which it may come in contact. 

The company manufactures a full line of wire office 
pliances other than those mentioned. Its policy is to make 


a high class line of goods with attractive discounts 


dealers. The company will be pleased to hear 


tailers who are interested in the line. 
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PROFIT FOR YOU IN THIS 


INTRODUCTORY OFFER 


OF 
Fabrikoid Ring Books 
$49 20 for $24 60 


We want every dealer to know what good 
goods the Fabrikoid Ring Books are. Once 
you get acquainted they'll do their own 
talking. The assortment here offered is listed 
at $49.20. For introductory purposes we'll 
Price Complete (+ in. Rings) 100 Leaves and Linen Index send it for a limited time for $24.60 net. It 




























QUANTITY ORDER He. LEAP SIxE PRICE js a profitable proposition for YOU. If you 
203 61x 3 $8 feel the books are not all we claim for them 
205 7i x4} 30 
5 207 7x5 iss send them back at our expense. 
2? 209 Rix 5S) 2 15 
5 21 9h x6 2.40 ° 
3 213 1x8 3.00 The Heinn Co Milwaukee Wis. 
Price Complete (1 ». Rings) 200 Leaves and Linen Index RE . EE : 
11 x 84 3.90 


Cente a alias niall iin Sole Manufacturers of Badger Loose-Leaf Devices 
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IDEAL SANITARY MOISTENER 








Announcement is hereby made of the absorption 
of the Ideal Moistener Co., of Findlay, Ohio, by 
the Sengbusch Self-Closing Inkstand Co., of Mil- 
waukee, Wis. The business will be carried for- 
ward by the latter company from its factory and 
offices in Milwaukee, and every effort will be made to 
merit a continuance of the patronage of the trade. 
Write today for circular and discounts to trade. 


* 
= 







SENGBUSCH SELF-CLOSING INKSTAND CO. 


400 Stroh Bldg. 
Milwaukee, Wis., U. S. A. 
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ASV MACAM Ye | PURELY PERSONAL 
Of Waste Paper | 


Enormous Prices Now | 
Being Paid for Baled Waste | 





























Paper mills everywhere are begging for waste paper—the U.S - 
Jepartment of Commerce is urging everybody to save every 
ind of te Is } 
pound of waste. Never before in the history of the U.S. has there 
been such a shortage of paper-making materials. Never before The Guest Book. 
have such high prices been paid. You can't afford to waste a single 
pound when it is worth $13.50 to $48.00 a ton. Among the out-of-tow1 en who visited Off \y 
Best way to save and bale waste paper is to use the ances at Chicago during the past month ars 


r=) BALING * 
PRE ey ony, BARKERDING, A. H., vice-president and manag 


PREVENTS FIRE RISK tag & Volger, Inc., Park Ridge, N J 

All steel—simply built—strong and durable—easy to operate—sold ) 1 , 

on free trial— backed by a money-back guarantee. Made . BAXTER, GEORGE . treasurer, Rochester PI 

in 4 sizes. Good for baling paper, rags, cloth, leather ] > } T 

tin or any kind of scrap. Write for free booklet ‘‘Money Used in U.S. Ine ’ Rochester ae Y 

in Waste Paper.” Post Offices 
Salesmen and Jobbers Wanted 


Davenport Mig. Co. 
Dept. A. DAVENPORT, IOWA 


Dd eee 
Present Prices For Waste 


Per Ton 






















CLARKE, HOWARD, Clarke Sales Company, New \ 
N. \ 

CONLEY, ( A.. of the Vales addir machine 
Oklahoma City 





COOPER. W. E., “Uncle Sam,” Pittsburgh, Pa 


FERRY, MONTAGUE, ertising manager, I1 








No. 1 Flat Book and Magazines $39.00 g v 
Light Book, free of woody paper {7.00 ” oa : ; se : ; 

Ledger and Writing 39.00 Manufacturing Company \ansas City, Mo 
Ungraded Book and Magazines 28.00 

No. 1 Soft White Book Shavings 48.00 GESSLER MAX Max Gessk In vo 
Manila - 16.09 ’ ’ , iWal 
Clean Newspapers ecenecece coos SOO 


Clean Dry Mixed Paper ............. > JACOBSEN, LEO A., secretary and director of tl } 
sior Supply Company Ltd... Svdnev and Mell 


Australia, and Wellington, New Zealand Furt 
erence te M1 Jacobsen's isit will be nd 


PEEREESS PEEREESS 


LEWIS, VICTOR C., sales inager, Old-Wil C« 


The World’s Record | | Milwaukee, Wis. 


MARSH, J. W., president, Ideal Stencil Machine ¢ 
FOR CARBON PAPER DURABILITY | pany, Bellevill in 


IS HELD BY | OLDER, E. L., president, Old-Wil C: 
Wis 








ympany, Milw: 


PEIRCE, THEODORE FISKE, mana; 
department Weber Show se & Fixture Ce 
\ngeles Calit 


**Mastergause’”’ cae © et. Cased Vrecwines Comeans: G 


The Dominant Carbon REIMERS, C. D.. The Reimers Company. Dallas 





ae ROBINSON, LEO S., of the Robinson Findex, § 
t Mave a statement, uly wort eTOore a novary, 
, + 134 
that one sheet of ‘*Mastergause quality nas ac- | cisco, Lal 
tually been used 357 times in the ordinary cours« 


SCHMALZRIED, A. I Dallas, Lexas 


of office work 


> " . ; ‘ ) | \R | e . . s 
Would not a clean Carbon Paper of this qualitv be SCOT] EARL] M., sing ue 
of considerable use to vou in securing some desir- Matthews & Company. Pittsburg! ? 


able business? 


THORNBURGH, J. ¢ Cor onw Ith Addi M 


Our exclusive agency prop ition is absolutely ; P 
the hect , Company, Muskegon, M 
unique Line MST CVT 
We want one good aget re eve ( 
in the United States. Write us today 1 | os \\ a alee oa Ee se 
: president nd treasurer utente manager 
Peerless Carbon & Ribbon Mfg. Co. fae ills Entiat | hin Ting 08 


UNITED STATES Ol vere in cago foi our dnwe tna 

113 West Broadway, New York 
EUROPE CANADA, TORONTO 
39-40 Shoe Lane 176 Richmond St., W. 
London, England 


PEEREESS PEBREESS | $= sre Cisco nnn 
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WA ee 


Success 


cannot be sustained unless it 
is backed up by merit. 





Corona sales are greater than 
ever before—due to honesty in manufacture and in 
sales policy. 





We take pride in manufacturing the best portable 
writing machine on the market. 


Corona Typewriter Company, Inc. 
GROTON, NEW YORK 





viii 


To think of PUNCHES is to to think of TATUM 


A Punch for any purpose “PET 


A Punch at any price 
**IMPROVED HUMMER” 


Single Hole Punch 








‘“*REX”’ 





Inexpensive Two Hole Punch 











‘‘MARVEL”’ ‘“*TRI-MEE”’ 
Patamed Adjustable Patented 
Best Two Hole Punch Made For Round or Slotted Holes For Memo Sheets 


Gold Medal Award at Panama Pacific Exposition 


Our line also includes larger Punches for factory use, Single and Multiple Spindle 
Paper Drills, Perforators, Round Cornering and Crimping Machines, and other 
up-to-date equipment—Ask for Catalogue No. 32-B, showing complete line. 





THE SAM’L C. TATUM CO. 


New York Office 
54-60 Lafayette Street 





Main Office and Factory 
CINCINNATI, OHIO, U. S. A. 





Makers of ‘‘The Line of True Merit’’ 








Lae me pores 
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INK TABLETS 
INKWELLS 


Used in the offices of all up- 
to-date Banks, Corporations, 
Clubs, Libraries, Homes and 

. $. Government. 









Eclipse Pneumatic Inkwells 


INKWELLS INK TABLETS 
No rubber parts. Blue-black, Red, Green or 
No plunger to crust and stick. Violet. 


No spouting. Packed in air-tight tin boxes 
No wasteful evaporation. that easily slip into a vest 
No dirty fingers. pocket. 
SEND FOR SAMPLE BOX INK TABLETS MAKING FULL QUART 
75c for Blue-black, Green or Violet (32 tablets) 
$1.00 for Red - - - (32 tablets) 


Catalog sent free on request. 


General Eclipse Co., Devt. A, Danielson, Conn. 

















TO DEALERS IN 
Typewriter Ribbons 
Carbon Papers 


The following grounds are those upon which 
we base our claim for the superior quality of 
Crown typewriter ribbons and carbon papers: 


q@Our manufactur- 
ing facilities are 
ample and put 
us in posi- 
tion to furnish 
carbonized 
papers and 
inked ribbons 
of every de- 
scription and 
lor every pur- 
pose 


¢ We use the 
greatest possible have become 
care in the selection of expert, each in his par- 
the raw materials ; ee i 
that enter into the 
manufacture of all our 
products. with us. 


Crown Ribbon & Carbon Mfg. Co. 


Factory and Home Office: Rochester, N.Y., U.S. A. 
BRANCH OFFICES 
81 Nassau St., New York City 542 S. Dearborn St., Cricaco, ILL 
Century Bidg., St. Louis, Mo. 327-28 Williamson Bidg., CLEVELAND, O 
TO FOREIGN INQUIRERS: —Piease address Export Department, c/o 
our Rochester Office. Cataiogue in English, French or Spanish, export 
discount sheet, together with samples and full information, will be sent 
up on request 


q Our equipment em- 
& braces modern 









chemical appli- 
ances and the 
most im- 
prov ed types 
of carbon and 
} 


ribbon ma- 


chinery. 


gq Our workmen 


ticular department, 
through years of service 
































dor the tent I of ofthe. 
eocceccese i 
‘Manufacturer, | 
* : 
Buffalo, N. Y. 
Harry J. Engel, Chris. F. Bernhardt and E. Walter 
Turner, all of Buffalo, directors of the firm of Engel 


, 
B 


ernhardt & Turner, recently incorporated to do a g 


eral stationery and engraving business. Capital, $15,000 


of office appliances, would like to hear from ma 


Copenhagen, Denmark. 


H. Ege, who recently arrived in America from ( 


agen, Denmark, for the purpose of looking over the field 


turers of adding and calculating machines, typewriters, 
duplicating machines, addressing machines, check pr 
tectors and other office devices. Mr. Ege may 
dressed at. 327 West Second street, ( hester, Pa 
Indianapolis, Ind. 

W. F. Ramsay of the Ramsay Typewriter Exchange, 32 
United building, Indianapolis, Indiana, is in the market 
for office and typewriter supplies and will be pleased t 


hear from manufacturers 


facturers of 


Marseille, France. 
The Corona Import Agency, 68, Rue Paradis, Mars 


rance, would like to get in touch with American 


Bendover” clips, “Gem” clips, steel 


tacks, pins, Parisian clips, pencils in two colors 


and white tissue for letter copies, erasers, “Best” 
blotting paper, letter copying supplies, bla 
copying pencils. 
Milan, Italy. 
The firm of Ing. G. Pontremoli & C., located 
Dante, 7, Milan, Italy, which has hitherto been 


lines manufac 


tured in countries other than the 


States, wishes to represent American manutacturers. ‘| 
Pontremoli & C. are manufacturers and exporters 
papeteries at d stations ry sup] lies, and quote as ft 
any of the banks of Milan and several America! 
San Francisco, Calif. 

s & M Ale xander «x Co who need no 
to the trade, have again started business under their 
name and would be glad t ear from manuta 
the eld Their address is 444 Market street, Sar kr 
cisco, Calif In another column of this issue is an it 
concerning the ompany'’s new business arrangement 


Worcester, Mass. 


The firm of Gilbert & Vaughan, Inc., stations 


supplies, et has been incorporated with a capital 


\ 


$3,000. John F. Gilbert is presdent, Charles H. Vau 


1s 


treasurer, and John F. McGrath is clerk 
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The Best Grades 


of 
Berkshire Typewriter 


Papers 
tel eet fs > | I , 
u e ’ > 

The, conte chat nn aaala ay — fe - have a strength and a wearing quality 

St Fy abe ey equal to that of paper money. No 

most essential to good wor further mention need be made of their 

ons tae ame a riority. In addition to their util- 
ity and economy in the office they are 
equally adapted for WILLS, REC- 
ORDS, BONDS, CERTIFICATES, 
and « speciall\ for LOOS E L E A F 
BOOKS that have constant use. 

In writing for sample book 
address 


Eaton, Crane & Pike Company 
[ypewriter Paper Department 


PITTSFIELD, MASS., U. S. A. 
































PLAYING 


Bicycle 
No.808 


Ivory or Air-Cushion 
Finish. 










Congress 


No.606 |e. 


\ Air-Cushion Finish. PLAYING CARDS 
EAFOR SOCIAL PLAY| ,‘emns,, 


Aiways Something New 
in CONGRESS. Oongrear’ eneuphas. 


With new picture designs in colors constantly 

coming, other popular designs revised, desiers 

can always supply their cnstomers with patterns 
suitable for any occasion 

Keep your stock of Congress up to date. 






































uae ¥ FORGENERAL PLAY 


Front of Box 
























Bicycle quality made Bicycle reputation. We 
Spere no expense to maintain this quality and 
give players the best popular priced card in 
the world. 







The Official Rules of Card Games—Hoyle Up-to-Date-—a 
complete book of rules for ali Card Games revised each year 


Aliso makers of 89 Treasury, 1 Bijou, 54 Initial, 202 Sportsman's, 88 Jumbo Bridge, 500 Five Hundred, 707 Cabi- 
net, 39 Trophy Whist, and many other grades of Playing Cards. Also Poker Chips—al! kinds end quatities— 
Card Dominoes and Educational! Games. Write us for Catalogue Price List 


THE UNITED STATES PLAYING CARD COMPANY 


CINCINNATI, U. S. A. 














Via 


Pe ee ee ee 
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Adds the Finishing Touch 
to the Well Ordered Desk 


U-NEED-ME 





Plate Glass Desk Pads 


Handsome in appearance and durable in construction. 
Provides a smooth working surface with a flexible felt 
& 
pad beneath. Convenient for memoranda, etc. 

LIST PRICES 
Nx 22 Plate Glass Desk Pad (19x24). . $4.00 
222 Glass Desk Pad (18x24) . 3.00 
Liberal Discounts to the Trade. 


U-NEED-ME Felt Chair Pads 


(Prevent the Shine) 


and mar 


Made of thick felt in three colors—brown, grt 
5 


reen 
Easily attached to any size office chair. Retails for $1.2 


U-NEED-ME Specialties appea! to your best trade. Write today 


for information on the complete line and our dealers’ proposition. 


Geo. E. Fox Company, (not inc.) 
54 West Kinzie Street, - - - CHICAGO 


> 























You'll Find It Pays 


to be able to furnish your trade with a fire-proof receptacle 
which not only protects against fire, dust and theft, but 
is also convenient for storing things of value: Important 
papers, office and factory supplies, stationery, etc. 


Terrell’s Steel Cupboards 


have a practi- 
cal system of 
shelf supports 
at one-inch in- 
tervals permit- 
ting adjust- 
ment of the 
shelves to any 
distances be- 
tween shelves 
without the 
use of bolts. 

























The large 
field offered for 
the sale of 
these cup- 
boards in of- 
fices, institutions, 
etc., and the rea- 
sonable prices at 
which they are 
offered to the 
trade make the 
line a most profit- 
able one for the 
dealer. 






















For details write 


Terrell’s Equipment Co. 
Hilton Street GRAND RAPIDS, MICH. 






Trade Opportunities. 
Reserved addresses in nnection with “Trade Oppor- 
tunities” may be obtained from the Bureau of Foreign 
and Domestic Commerce, Washington, D. C., or from 


the nearest office by application in letter form \ppli- 
cants should mention file numbers. The list of offices 
follows New York, Room 409 United States Custom- 
house; Boston, eighteenth floor United States Custom 
house; Chicago, 504 Federal building; St. Louis, 402 Third 


National Bank building; Atlanta, 521 Post Office building 
New Orleans, 1020 Hibernia Bank building; San Francis- 


co, 306 United States Customhouse; Seattle, 922 Alaska 


building. ¢ o-operativ e district offices Cleveland, Cham 
ber of Commertce; Cincinnati, Chamber of Commerc: 
Los Angeles, Chamber of Commerce; Detroit, Board of 
Commerce; Philadelphia, Chamber of Commerce; South 
American agent, Southern Railway Company, Chatta- 


nooga, Tenn. 


Typewriters, pencils, etc., No. 20305.—A man in France 
informs an American consular officer that he is in tl 
market for inexpensive typewriters, pencils, and paper 
all kinds. Reference is given 

Slate pencils, No. 20393.—A tirm in Canada informs 
American consular officer that it desires to communi 
with American manufacturers of slate pencils 


Metal pencils, No. 20400.—An American consular office: 
in England reports that a firm in his district desires t 
purchase large quantities of nickel or metal pencils sin 
ilar to a sample which may be examined at the Bureau 
or its branch offices. (Refer to file No. 72,876.) Refer 
ence is given, 

Typewriters, No. 20451 \ man in Peru desires to rep 
resent American manufacturers of typewriters. Refer 
ence is given 

Envelopes, No. 20480.—An American consular officer in 
England reports that a firm in his district desires to be 
placed in touch with American manufacturers of en 
velopes. 

Stationery, typewriters, etc., No. 20494.—A firm in Spain 
writes that it desires to receive catalogues, quotations, 
and full information from American manufacturers of 


inks, typewriters and de luxe or fancy papers 


Paper, stationery, etc., No. 20507—An American cor 
sular officer in France reports that a firm in his district 
desires to establish commercial relations with Ameri 
manufacturers of paper of all kinds, including newspaper 
writing and wrapping papet nd stationery supplies 
all kinds. Reference is gi 

Pencils, etc., No. 20537 \ ri in Ind informs 
\me rical co! sulatr othcer tl it lesires to be ] 
touch with American manufacturers and ¢ 

eng Is Ss onery ( ne \ ' t 
lish 

Typewriters, etc., No. 20544 \ \mi 

er in Russ vrites tl n his dist si 
é S Ss 
typewriters t cess S () ‘ \ 

STOP ~ Ry S \ 4 1 ~ | 

Thi 1 Ss R SSla I ( | 
be Russ 

Furniture and office supplies, : 20583 \1 

nsular officer in Mexico reports that ; 

t desires t 1V¢ ital from A 
icturers of furniture and off supplies 
Furniture and office supplies, No. 20654 \ 

( inada writes t! t it desi t I 1! 1! ( t I 
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(ADCO A Mechanism 
“The Binder of Highest Efficiency” 


It will be noted in this illustration that 
our Current Binder mechanism has a less 
minimum and a greater maximum ex- 
pansion than others, and is the only one 
that provides sufficient pressure for the 
important essential—alignment of leaves. 





Our new principles of construction used 
include especially designed and patented 
steel tubes which wholly encase the 
mechanism, also formed as a part of 
these tubes are hinge eyes which provide 
the most perfect fitting and strongest 


PATENTED metal hinges possible. 


S. PATENTS \NADA PATENTS 








WE PROTECT oun eb en The Flexible Chain Posts are continuously 

smooth, and are the means for expan- 

sion and contraction of the clamping members. All exterior surfaces are rounded, 

nickeled, polished, do not wear, nor mar furniture, and the finish of the complete book 
is a distinct innovation, uniform and beautiful in appearance. 


Other pate 


Ask for our illustrated catalogue 


ACCOUNTING DEVICES CO. - Evanston, Il. 

















Climax Numbering Machine Climax Line Dater 
Patented. Other patents pending. 


Patent applied for 


These are ALL METAL MACHINES with metal 


type and figures, self inking, dust and rust proof. 


The Numbering Machine operates consecutively, 
duplicates and repeats from | to 999,999. 


COUT OT A 


Exceptional in appearance, durable, compact, neat 
clear-cut impressions and nickel plated, with rose- 
wood handles. 


We also manufacture the 
Climax Name Plate Date 


constructed along the same lines as the machines 
shown. 
These machines do identically the same work and in 
just as satisfactory a manner as the highest priced. 
Their simplicity and absolute accuracy is most pos- 
itive. Our guarantee is given with every machine. 





Send today for catalog of our full 
line of Metal Stationery Supplies. 
You will be interested. 


The Traut & Hine Manufacturing Co. 
- New Britain Connecticut 
123456 Sales Office, 1 Union Square, New York 


Showing full size imprint 
SEMI ITT wr 





JAN 15°15 


Actual size of machine and imprint 
MN 
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Coin Bags are the most efiicient method 
of handling money, either wrapped or in bulk. 
Get the best — specify BEMIS Coin 
Bags. The United States Government DOES. 


Bemis Coin Bags are standard the 
Country over, and have been for many years. 

Your dealer will show you samples. 
If he cannot, write to us for full information, 
mentioning your dealer’s name. 

We manufacture bags and cloth pro- 
ducts of every description, 


BEMIS BRO. BAG CO. 
SAINT LOUIS. 


Established 1858 
There is money in coin bags for you. You should 


Dealers -—- about our special dealers’ plan. No carrying 
of stock necessary. BEMIS COIN BAGS are fur- 








nished with your imprint, insuring repeat orders. 
Don’t Delay—Write Today. 


Goes 
Lithographed 
BLANKS 


—J of Quality =: 


vom THE PRINTER AND STATIONER 


A COMPLETE LINE COMPRISING 


Stock Certificates 
Gift Certificates 
Certificates of Award 
Insurance Policies. 


Bonds - Diplomas: Checks: Charters.- 


Goes Corporation Record 
also 


Lithographed Calendar Pads 
LITHOGRAPHING CO. 


GOES .2!uosernine co. CHICAGO 


* SAMPLES ON REQUEST: 

















ANCES 





IT STATIONERY 














Boston, Mass. 


| l'rederick \lartin, vl has been assoc 
\dams, Cushing & Foster, Inc., of Bost I 
twetr vears, has retired fro1 the itionery busi! 
ind will enter the hotel business at Willimanti ( 
\Ir. \iartin and his associate the new business ver 


city. It is ant 


have leased Hotel Hooker i1 that 
that there have been mad irrangements wherel 
patterns ind all records ind data connected wit! 
business formerly handled by Mr. Martin shall 
with Adams, Cushing & Foster, so that customers ma 
erved as in the past 

M. Bennett is now located in his new, well « 
Sta lery store at Federal and Milk streets Mr. Bent 
irrie a well assorted sto Stationery and oft 


plies and his store is in 1dvantageous situati 
cure usiness from the neighboring commercial | 


Chicago, IIl. 


W. H. Newhall and W. E. Smith of the Newhall-S: 
Company, spent a week in the East at the end 
nont] 

Fargo, N. D. 

( kK. Johnson, for many ears manager of the s 

department of Walker Bros. & Hardy, ha eC 


moted to the general managership of the company 


Jamestown, N. Y. 

\lbert Elsaesser, for mar ars Manager of the 
mercial stationery department of the Otto Ulbrich ¢ 
pany ot Buffalo, N. Y., is 1 anager of the M 
stationery & Paper Compan lamestown 


Los Angeles, Calif. 
Ed Chess, of the A. E. Little C 


has been making an auton 


mpany of Los 
trip through tl 
{ru mountains in the COUTSE€ la northern 


called on the trad 


ompany, stationers and printers 
\ngeles, is to have splendid 1 quarters in the 1 
P] I ] o d wn f large tf tor. 
ans afe being draw Or a laree ve-story 
ing which will be modern in every respect and as 1 


make it The 


rep! is up-to-date appl es can 
ing will be 55x137 feet 
New York, N. Y. 
()n Monday afternoon, June 12, a luncheon was gi 
i the | Cl » in the New Equitable building 


of the Cunningham, Curtiss & 


Fred J. Young 
Cor iny. Los Angeles, and president of the Stat 
\ssociation of southern California, by Jack Ready 


ager ot Joseph Dixon Cri 
Company \mong those present were Frank D 


man, Charles Kimpton, 


W. G. Whittemore, E. I. | s, D. H. Jones, J 
Ready and Herman Price 

The Bump Paper Fast pany of | 
Wis.. was elected o me 1 the Stat ners 
Publishers’ Board of Trad New York at a 


of the trustees held Tuesday. Tune 13 


Arthur Bainbridge, W. D. Bevins 





() 
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UNIVERSALLY 
USED 





In vielen Geschaftskontoren in 
grossen Stadten benutzt man 


“Coo’s” Stenographenstuhle 


zu allgemeiner Refried:ging. 

So ziemlich jederman hat schon 
‘mn seiner eigenen Stadt mehr oder 
weriger von “Cook’s’’ Stenographen- 
stuhl.:n im Gebrauch yesenen. 

Suchen Sie nach unsere Fabrik- 
marke, “Quality’’. Sie ist das Kenn- 
zeichen von Qualitat. 

Wir erteilen gern alle Auskunft 
auf Verlangen. 





Dans les bureaux de tous les pays 
principaux on trouve employées les 


Chaises pour Dactylographes 
4“ 00 ” 


avec des résultats excellents. 

Vous avez vu probablement en 
votre ville bien des chaises “Cook” 
pour dactylographes. 

Cherchez notre marque de fabrique, 
“Quality”. Cela est l’indication de 
la qualité. 

Nous solicitons vos enquetes, si 
vous etes intéressé. 











En las oficinas de negocios de las 
principales ciudades se emplean las 


Sillas de Taquigrafos “Cook” 


con resultados excelentes. 

Casi cada uno ha visto las sillas de 
taquigrafos “‘Cook” en su propia 
ciudad. 

Busque nuestra marca de fabrica, 
“Quality”. Es la sefia de cualidad. 

Invitamos la correspondencia de 
todos los que estén interesados. 





Which means that Cook’s “Quality” 
Spring-Back Typewriter Chairs are 
used in the principal cities of the 


world. Are you familiar with all the 
advantages which the Cook line 
offers? Get in touch with us. Our 


trade mark on every chair guarantees 
service. 











C. A. Cook Company 


Manufacturers 
16-28 Osborn Street 
Cambridge, Mass., U.S. A. 








SARE. ION 





EARN INH, 


LEO ALPEN BA AM 


DAN-DEE | 





Fire Proof Waste Baskets 


+ 


with or without 
openings as 


Can be supplied 
desired. 

Two Sizes — Tweive Finishes 
THE DAN- DEE STRONG BOX 


Is More Popular Than Ever 


Order sample one-half dozen and be convinced 





Weight 10 ibs. each 


Size 12x8x6"- 
Send for Catalog and Prices 


ERIE ART METAL CO. 


ERIE, PENNSYLVANIA 


Sev (MIRE 


death gO 8 


Lin 














THE POLAR 
Glass Desk Pad 





No. 0—Size 15x18 $3.00 
No. 1—Size 18x24 4.00 
No. 2—Size 20x34 7.50 


Made in Three Popular Sizes 


K piate gia 
Foundation pad is mad 


ed 
NOTHING 


A Liberal Discount to Dealers 


TO WEAR OI 


a few of ou her practical office art 
which all dealers should know about 
Polar Desk Calendar 

Pocket Index Card Cases 
Cut Glass Paper Weights and Trays 
Center Desk Drawer Trays 
Side Desk Drawer Tray 
Paper Weight and Memo. Pad 
Penknife and Ink Eraser Blade 
Signature Blotter Book 
Valuable Paper Wallet 
Furniture Top Protectors 
l'ypewriter Shock Absorber Pad 


Dealers write for complete information 


Polar Manufacturing Co. 


101 - 103 - 105-107 No. Marshall Street 
Philadelphia, Pa. 








NIFORMITY 


7 
inking is one of the 


most important factors of 
a typewriter ribbon, and 
upon this we have 
reached the point — par 
excellence. 


Our ribbons are made 
in the following writing 
strengths : 


Extra Light—No. 31 
Light—No. 34 


Light Medium No. 37 
Medium No. 40 


Medium Heavy—No. 43 
Heavy—No. 46 


Extra Heavy—No. 49 


The above writing 
strengths can be abso- 
lutely depended upon 
and the particular user 
will always get what he 
wants. The different 
writing strengths are also 
known by the numbers 
shown. 


A trial order will display 
beyond doubt the abso- 
lute control under which 
our inking system 1s 


conducted. 






DIXON, HOLMES & DIXON 
Proprietors 


HEAD OFFICE and FACTORY 
69-71 Wooster St. 
New York City 

Also 


1905 Arch Street, Philadelphia, Pa. 
212-213 Upper Thames St., London, E. C. 























128 OFFICE APPLIANCES July, 1916. 





Philadelphia, Pa. 


The Case for the Salesman William R. A. Burgoyne, son of Sidney J. Burgoyne, 


—The case thai takes care of all the information and argu- was married on Wednesday, June 7, to Miss Margaret 


ment he doesn’t carry in his head: testimonials, catalogs, Helen McKeon, at the Church of the Holy Angels, Phil- 





= samples, photos, order books—is the adelphia, at 5 o’clock in the afternoon. Mr. and Mrs. 
= Hand ortfolio | Burgoyne are enjoying their honeymoon at Wildwood, 
y N. J 
Be oe ee San Francisco, Calif. 
ene SS ee Law- S. H. Rosenthal, who for many years was in the retail 
stationery and book business at Tulare, Calif., is now 


The complete line ll 
trated aud described in 


| 
; ; ict 
900k of Portfolios which wil 1 1 
be mailed upon request | Novelty Company, with offices and sample rooms in the 





California representative for the Tower Manufacturing & 


Hearst building 
The Cleveland , 
Leather Goods Company 
24-28 Noble Court, N. W. 
CLEVELAND, OHIO Stationery Company, San Francisco, held a “joll tio! 
meeting this month at which about 150 people were 





The members of the force of the Schwabacher-Frey 


present. Refreshments were served and a musical pro- 










































‘ ; gram rendered. Those who took active part in the en 
2 ’ tertainment feature were: Al. Dayton, Miss Violet Meyers, 
> $ H. L. Treganowen, Paul M. Brock, Al. Hansen, George 
$ ¢ Chaney, G. Wilson, Miss Clara McKendrick, A. Roberts 
4 kr , 
4 ; and H. Christiansen Che music was under the direction 
4 . 11 
Q 9 | of V. Pollak. 
: 
> 4 ‘ 
> $ Bert Morris, representing the Bert M. Morris | 
$ 4 pany, has been in Los Angeles on a short business trip 
¢ 2 the past two weeks 
‘ * 
2 ; 
; > \. Stadler is now located on Clement street lis st 
‘ ; 
; $ tionery shop was formerly on Sixth avenue, San Frat 
> ; Cisco, 
$ ; oe 
4 ( 
2 
2 4 R. Rieger now has three stationery stores in the t 
3 The main store is in the Examiner building; one is on 
$ 9 | Market street and the third on Kearney street, near Sut 
$ ; ter. This firm makes a specialty of German books 
> * ‘ * 
MEMOS 2 
, ‘ 
? P é ee § & J Lutticken, of the Eaton. Crane & Pike Companv’s 
; are built on new and correct lines, permitting 51 Pecific Coast force. isin the city awaia afte 
$ the test compactness, beauty, strength and > - oy ey 
5 simplicity ol 2 | tended trip over his territory in the southwest 
> ri — : : ‘ 
9 Made in several bindings; low, medium and the 2 
¢ highest grades, including our patented one-piece § Mr. Ackerman, head of the manufacturing department 
> i UT LUSH” binding. 4 of \ Carlisle w Co. 1s Or ilescing atter a severe illness 
$ The metal of which the rings are made is oval > * 
; » 
; and solid. > V. ©. Post, manager of t Frederick Post Comy y 
| Pictures of metal parts shown are actual size. P = le to take much-needed + tion this as 
2 Note the compactness and beauty. 4 : , eee se sao sedans 
4 § | the appointment of Frederick Post, Jr.. as assistant mat 
cee « : , : 
; Sfuidsell ; age! l'rederick Post Is son ot the president of the on 
4 > ? 5 pany 
4 i’ ¢ > ; . : 
2 2 Springfield, Mass. 
t iW] one at seas maul 
; 10 N. Cherry St., Poughkeepsie, N. ¥Y.— Branch, 106-108 Fulton St., N.Y. C. > KF. D. Mit ll has ope i stationery and « ly 
, 2 store at 182 Worthington street, opposite the lotel 
Worthy 
Stevens Point, Wis. 
Why Is the . | 
y n order to take care of the steadily grow 
WMG Wha Bl tor ss protacce the Alpine Stusmecrs 
. facturers of school and writing tablets, have 
ear fe 
Ask any user—Marshall Field & Co., leased new quarters in the plant former] 
John M. Smyth & Co. and thousands gg rans 
of others -and they will tell you that | Western W Pape U ¢ t rhare ( 
we have the BEST article of its kind will be made in about sixtv davs 
on the market to-day. 
- nay gg - 3 Waycross, Ga. 
patented Nox: 72: 180f =~ Simple, Useful and Economical : a as hagas : 
I irswell Cor oo S 
Used for moistening stamps, « elopes, labels and fingers in handling ;, : : : . , 
currency Foreign business giver rreful attent P Ad rtising matter dent, has opened i veneral tt suq 
sent in Spar if desired ert — — . +} I 1 | 
Write for particulars Sam} nt on approval stationery § : a ne , x . ‘ tS 
-entrall located, and will arry in stock practically 
PEERLESS MOISTENER COMPANY —_ = , Be: ‘ 5 ayer 
838 S. Claremont Avenue Chicago, Il. everything a S ( Q t 
We have been compelled to raise the retail price to 80c on account of the ers nd supr s stationer every d , 
rise in the cost of metals an , sacs ‘ , ; , 
line 0 ~ 
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The Classic 
Office Furniture. 

The Oldest, Newest and 
Best Lines. 




















HUNT 





Cutler Desk Co. 
Est. 1824 BUFFALO, N. Y. : 








TTT 






















“AMFIL” 


PLATENS -PARTS- TOOLS -SUPPLIES 
“Best By Test” 
OUR SERVICE-PLAN TO DEALERS 
IS SUPPLYING A LONG NEEDED REQUISITE. 


PRICES are MorE THAN CONSISTENT WITH THE 
QUALITY OF GOODS AND THE SPECIALIZED 
SERVICE RENDERED. 


A PARTS CATALOG oF uNEQUALED 


COMPOSITION. WRITE US ABOUT IT TODAY. 
TO THE TRADE ONLY 























3! 
THE AMES & FILSTEAD COMPANY | 


CHICAGO: 607 S. Dearborn Street SAN FRANCISCO 
NEW YORK: 82 I treet DENVER: 1626 Cl 
BOST 


507 Mission 8 
lane Stre 1ampa Street — q . 
rON AGENCY: 141 Franklin Street > 
6 > 
ms [tM 
a UG 
—— > 


e 


— meee 





























ee Ee ee 


130 OFFICE 


APPLIANCES ( 








@tc US Pal OF6 


FILE 


Bind your correspondence and 
loose-leaf accounting forms in 
the Tengwall File. 


Its advantage is thata leaf may be inserted or 
removed instantly without disturbing the 
other leaves. 


are manu nme of LOOSE LEAF LEDGER BINDERS — SEC- 
Tow ae. POST BINDERS— Solid Post Binders, SPRING HOLDERS, 
Bilis of Lading, Order Systems, Bill and C harge Blanks, Purchase Order 
By Monthly Biting Gyeteme, Combined Cash and Journals, Pay Roll, 
ny ventory O& Voucher Records, Manifold Books, Bank State- 
5 Acco unts ayenie Systems, pacenes, Etc., Etc. Ask for Catalog. 

BAM LES FREE ON REQUE 


THE TENGWALL COMPANY 


OF ILLINOIS 
2962 Sheffield Ave., 109 Broadway, 
Chicago New York 






TYPEWRITERS 


























() “CLIMAX”’ 


\ Square Top 
Pa. Ap Fer segnacan CLIPS 


Send for your sample. Compare the Grip, Quality, Neat 
Packing, etc., with any other lip. You will ord tl 
“CLIMAX.” Note these price 

Packed 10,000 to Box. F. O. B. Buffalo 








10,000 ] per 1,000 
50,000 13 per 1.000 
100,000 10c pe 1.000 
S00 000 %e per 1.000 
1,000,000 8c per 1,000 


BUFFALO AUTOMATIC MFG. CO. 
457 Washington Street BUFFALO, N. Y. 





| Chicago, III. 
\ ( s egul T onthl eting I ne t 
Pvp riter Club of this eit ther Was a teature 
intere 1 nature o 1 ting contes IX 
he eep the Chicago ‘ poster n the 
st \y | Kendall, det nstrator of thie ie 
Rookkeeping Machine, who posted in the new 
NCI ill isl hen AM I s is aly t I 
| I¢ t ( ] ilatt of the rf ype ‘ 
I ( iv nas ween elect Ce-¢ iirtnan oOo 
ind 1 ins ¢ ittee of tl ( igo Ass Atieol ( 
| merce Eddie” is also a met r of the recept 
tee thie ! industrial d on ot the Chicag \ss 
tion of Commerce, and of the ivs and means 
( National Se rity leag 
Cleveland, Ohio. 
last month the Remington Typewriter Club 
land held ts regular monthly 1 eeting at the Clevelat 
| Athletic Club The “self-starting Remingto1 is 
| princi subje discussed 
Dallas, Texas. 
\ | Belford, who was nnected with the 
| Miss., othce of the Underwo Typewriter ( 
now at 607 Sumpter building 











Established 187 Incorporated 1900 Lat it 1916 


We Make C overs 


For Typewriting, 

Computing and all 
Other Kinds of Ma- 
chines Having Bright 
and Polished Sur- 
faces. 
OFFICE FURNITURE and 
everyihing with bright 
surface should be so 
protected We are 
large manufacturers of 
these good: and bel eve 
we make the greatest 
quantity and variety 


Send us Sample or diagram of your article and we will quote you 
prices and send sample of the materia 
No article too laree or too mal for ake i fi 


THE WILEY, BICKFORD, “SWEET Co. 
The Wm. H. Wiley & Son Co. Division, 
HARTFORD - - . CONNECTICUT 





Denver, Colo. 
Although the use of the Remington-Wahl adding 


subtracting typewriter for tabulating election ret 


| becoming quite general, a brand new way in whi 





Cemington typewriter figures m1 nnection with elect 
returns has just been reported from this territory 
Mav election at Gering, Nel the county ommiss 

! ' I> ‘ } r 

} used Kemington typewriter ses for ballo Oxes 

| es } at) af : ] 

} lids were screwed on Wi i] he original screws 

| proper dimension for ballots t in the top and ther 

| cases corded and sealed I ery voter was s¢ 


confronted with a cheerful Remington Red Seal wl 








Drawing Inks, Blacks and Colors 
Eternal Writing Ink 


Engrossing In 

Taurine Mucilage 

Photo Mounter Paste 

Drawing Board and Library Mucilage 


Office Paste 
Liquid Paste 
Vegetable Glue, etc., ete. 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Prices give 
good profits. 

Consumers, emancipate yourselves from the use of 
corrosive and Ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 





We protect the trade by referring 
all orders and inquiries thereto. 


CHAS. M. HIGGINS & CO., Qofiea’ intr iy iaccurers 
Mais Office and Factory, Brooklyn, N.Y.,U.S.A. New York-Chicage-Leades 








went to deposit his ballot 
Dubuque, Iowa. 
\ i Hanser has resigned Ira the \ladisor 
the Remington Typewriter Company, and has ¢ 
the tvpewriter repair business 230) Wes ocust «< 
Dubuque 
Los reewangye Cal. 
George I Short has re} V the Reminget 
| forces in the Los Angeles territory. Mr. Short sold Ret 
ingtons tor hve years previous t 1913 \lr Ss 
strongly interested in accountir vork and the rece 
, velopments of the Remington accounting machine 
| impor t ence in draw ba 1 . 
ington fold 
> 
The Royal Typewriter Com] y's othce ts 
in the Lissner building 
Minneapolis, Minn. 
. Spillman, manager of the school departme: 
the Remington Typewriter Company, and E. G. Wies 
| of the special Remington s 1 demonstrators 
| among the speakers at the recent nventior t tl ( 











Teachers’ Association at Minneapolis 














ADVERTISE 
YOURSELF 


Your trade uses type- 


writer ribbons and carbon 
paper. 


You want to sell 
good ribbons and carbons. 
This combination can be 
worked out to result in 
more business and greater 
profits for you if you sell 
ribbons and carbons un- 
der your own name and 
brand. Then your cus- 
tomers will come back 
because they know where 
to go. 


Send for samples of our 
typewriter ribbons and 
carbon paper. Try them 
out thoroughly. Put them 
to the most difficult tests. 
You'll decide they are the 
kind you'd be glad to have 
associated with your 


name. 
Typewriter 
1S eae 
Mfg. Co., 


\ Sansom & 8th Sts.. 
Philadelphia, Pa. 


CABLE ADDRESS —MUSTR 


Write today for samples. 





























Makes Your Work Easier 












simply 
turn- 


ing moving 


this easy the Adding 
ball-bearing Machine 1 ots 

wer perfect rollersto 
wheel, ———> any desired 


place or posi- 
tion, the Stand 
is held abso 
lutely rigid by 


the stand :s 
adjustable 
to any de- 
sired height 











ADJUSTABLE TABLE CO. 


GRAND RAPIDS, MICH. 


Ais rom Adding Machine Agents & 

















The Chicago 
Glass Desk Pad 


Absolutely Dust-proof 





HE Chicago Glass Desk Pad 
| provides a smooth, hard writ 
ing surface, protects the desk 


ig strictly sanitary and improves 
the appearance of the office 


The glass which extends to the 
edge of the pad and leaves neither 
pockets nor cracks to collect dust 
is made of plain and beveled glass 
and rests on a leatherette base 
The glass can be raised easily with 
out being pushed over top of desk 


or table 


Price $3.00 to $7.00 Allractive 


terms to dealers 


CHICAGO MIRROR AND 
ART GLASS COMPANY 


Established 189° 
216-220 N. Clinton St, CHICAGO, ILL. 
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Like 
Compound 
Interest— 


\V 7HEN a dealer takes up the 

sale o Vul-Cot Waste Baskets, 
he soon finds that the profits in 
this de partment pile up just like a 
compound interest investment— 
only they pile up faster. 


Consider these dealer experiences: 


f last year, a Philadelphia stationer 

| 46 Vul-Cot Guaranteed Waste Baskets. 

S then they have re-ordered eight times, 

nd t ales are pushing close to the 
i mar 


I Co., of Pittsburgh, ordered 
+ \ ts in March, 1915. Since then they 
I 1 765, and sales are increasing by leaps 


A St. Paul dealer ordered 72 Vul-Cots in 
October, 1915; 72 in November. 72 in Decem- 
288 in January of this year. 
tances of increasing profits could be 

include practically every dealer 
Vul-Cots 


So you see, once started, Vul-Cot 
Sales gather momentum, and as 
your profits on each basket are very 
liberal, you can see how rapidly 
your original investment will be 


compounded. 


But that is not all—We not only help sales 

with extensive national advertising (the 

Vul-( ampaign is the largest ever run 

on waste baskets), folders, booklets, etc., 
guarantee the dealer's sales, 
f Vul-Cots do not sell to his 

nti ing, the stock may be returned 

any time and the amount paid for each 
| be refunded immediately. 


VUL-CO 


GUARANTEED YEARS 


iranteed waste basket; the only 
h the purchaser buys a defi- 
f service—5 years. 


the basket the baskets 
the guarantee, and we stand 
to replace with a new 
lo not give such service. 


Beaké fs 


OT 


nths are good for waste 
Get our dealer's propo- 
that over 900 dealers 
iccepted, and take care of 
business. 


American Vulcanized Fibre Co- 


520-525 Equitable Building 


Wilmington, 
Delaware 
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Let us tell you about 


TENACITY QUALITY 
TENACITY SERVICE 
TENACITY PRICE 


The Tenacity Manufacturing Co. 


INCORPORATED 


i ce nw anne 


READING, CINCINNATI, OHIO 
Manufacturers of Loose Leaf Devices j 
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STICKINE 


THE STICKTITE LIQUID PASTE. 


Desk Pot with Patent 
Wipe Off—A Quick Seller. 





Ps 






Put up in Quarts, 
Pints, Desk Pots 
and Tubes. 


A 
Refill 
Package 


P BPP BPP Br a a adalat 


PPP PPP PP PPP PP PPP PAA 


_- 


ll ll 


Desk Pot 
No. 435} 


5} oz. Size. 


DIAMOND INK CO. 


Milwaukee 


Wisconsin, U.S. A. 
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: TRINITY CARBONS AND RIBBONS 
LET US SELL YOU SOME 


CARBON 
PAPER 
SERVICE 


A two cent stamp will get us together. 
Standard Carbon & Ribbon Co., Inc. 
New York City 
Business as Usual During Allierations to Map of Europe 
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July IQI6 
\. S. Hall has changed his address to 124 | rt! 
street, South, Minneapolis, and is connected with tl 
Oliver typewriter agency 
> 
1 r 


4 , ) : -_ 
\ I Banarta, former star salesman for the Re 


Typewriter Company in Minneapolis, has returned t 


Remington fold and has territory er 
\linr eapolis omece 
Norfolk, Va. 

Phe Newport Typewriter & Safe Company, In 
been incorporated with a maximum capital of $5,00 
i minimum capital of $1,000; par value $10. Georg \ 
Carnegie, president, and H 1. Nobles, secretary 
incorporators. 

Philadelphia, Pa. 

Uhe Red Seal Club, composed of emplovés 
Remington typewriter Philadelphia, had 
innual meeting in June il re-elected the 
officers: Paul ¢ Kelloge resident: A. G. MecGlathery 

president; A. M. Simpson, secretary nd H 
dall, treasurer. There was n enthusiast s 
meeting in view of the fact that the members a 
breaking records in the sale of the Rem: V 
ing machine 

Phoenix, Ariz. 

lhe sub-branch of the Underwood Typewriter | 
it Phoenix, Ariz., is to be taken over by B. H. | 

ce t 119 } h Se¢ { Mir. Be r 
northert stern At is well as the § 
valley 

Pittsburgh, Pa. 

The Pittsburgh office the Remingto 
(‘ompany now has no less thar ve met 

the idea of auto salesmanship They are Me 
ror New Castle, Bus dgeway, Kennedy 
1mntown, Willian s ot \llecwheny Messev of East 

rgh and Doyle of Whe Is 
thei W irs and us« every da ¢ 
b siness 

Bert Cunningham, who vy known some years ag 
one of the prominent pitchers of the National | 
more recently has been successful as a typewrite les 
man. Not long ago he “signed up” with the Remingtor 
Typewriter Company of Pittsburgh and is now « g 


a city territory 
Roanoke, Va. 

J. D. Bridges is now with the Roanoke office 
Underwood Typewriter Company, 602-604 Terry building 
Rockford, IIl. 

David Goldblatt of San Francisco has recently taken 
charge of the Rockford sub-office of the Remington Type 
writer Company 

St. Louis, Mo. 

M. K. Deale, manager of the Remington typewriter 

fice in this city, has just been elected treasurer and 


director of the City Club, which is composed of sor 


the best business men of the town 
San Francisco, Calif. 
H. J. Hastings, assistant manager of the San Francisco 
the Remington Typewriter Company, 
t v pleas icat I Spent ‘ 
He S Rose Portland was es 
eautifu 1 this June 
Spokane, Wash. 
\. Jones has changed his address from Kirk 

(53 t 616 Spra e avenue Spokane. and is ant ted 
with the 'nderwood typewriter local brat 


Toledo, Ohio. 
Robert L.. Wolfe. who 1 
now working from the Toledo branch of the Under 


Cyvpewrite Company 


was formerly at Scranton, Pa., is 
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Ist Prize Answer 


CARTER’S PICTURE 
CONTEST 


“Why the haughty air and distant 
frown?” 


‘| may seem stuck up but I'm just 
stuck down” 


This answer was submitted by EVA L. KRANICH, 
Madison, Wis. 


THE CARTER’S INK COMPANY 


BOSTON NEW YORK MONTREAL CHICAGO 











REASONS FOR THE CREATION of the 
“Class M” Sectional Post Ledger 


to use in machine bookkeeping: 





Self Contained Rack i: es covers standing at same 
Posts Hinged at Center provides a double tray when 
Sectional Posts give flexible capacity—100 sheets 
t 000 

Fifth Post hol eets fin without necessity of 
Standard Spacing of Posts permits “offsetting” of 
Instantaneous Action in opening or closing. 

Price 


If this Explanation doesn’t ‘‘Explain,”’ let us send you a sample binder 


THE PLEW & MOTTER CO. *%Nade's"* CHICAGO, U. S. A. 











BLICKENSDERFER 
TYPEWRITERS 














VISIBLE WRITING LIGHT ACTION 
INTERCHANGEABLE BACK SPACER 
TYPE 
MOnDFtL NO.S& , 
| Equipped With Decimal Tabulator The Blickensderfer Mfg. Co. 
f Whicl Charge Is Made. : : 
ere pages . Stamford, Conn. 


SEND FOR CATALOG THIRTY-TWO 
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Every Dealer and Jobber 


who handles office equipment and kindred lines finds 


“DAISY” WIRE GOODS 


an interesting proposition, because the members of line cover a wide 






































range of demand, are indestructible, san 
itary, and money-saving 

HITT The line covers among other things: Waste 
baskets in vari izes, retailing from 50« 
up; ar umbrella stands, ret at 
$1.00 and $1.50; electrica weldec l- 
vanized-wire rubbish burners, nested for 
shipping, in four sizes retailing at prices 
from $1.00 to $3.00 

; Write for our literature and price-list 
THE MASSILLON WIRE BASKET CO. 
Manufacturers 

Massillon, Ohio, U. S. A. 











AUTOMATIC FILING EQUIPMENT 





Files with drop front feature and automatically tilting follower 
are designed to make filing easier, finding instantly and time 
shorter. Thousands of users all over the United States within 
the past 14 years have had direct shipments from us with the 
POSITIVE GUARANTEE 
that they will prove superior in operation to all other make 
and equal to the best in material, workmanship and fini 
30 DAYS’ FREE TRIAL 
business 1 Aut 1! atn Files lid T 
Withiu next 60 day u ew wv ! t ‘ e read Jew s¢ 
tions to intermember with the i but wit tes nterior I Dra 
Wood Stee Cal from $14.50 uy st reta wit » fair 
office supply dealer if | wants the bu ‘ 
We make a« mplete ne f evervt ngin Filrr Ca t I } 


Desks, Desk Files and other Filing Sp« 
Write for catalog and prices 


THE AUTOMATIC FILE & INDEX CO. 


143-159 Pearl Street Green Bay, Wis. 





Your Manufacturing *: 
*: Problems Simplified 


q We will take your article, develop an1 improve it, de- 
sign and make the tools and special machinery for its 
manufacture. We will produce it for you in our fac- 
tory, or design and make a complete equipment of 
jigs, fixtures, dies, etc., for its production in your own 
Jactory. 

¥ Our tool department is peopled by 300 expert de- 
signers and tool makers. 

¥ Consult us regarding your proposition. Our advice 
will be valuable to you. 


The Taft-Peirce Mfg. Company 


wats: Woonsocket, Rhode Island 
NEW YORK, 165 Broadway DETROIT, 1311 Majestic Bldg. 























| 
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TADDING MACHINES 

















Chicago, IIl. 

Philip | Kuntz, of Felt & Tarrant, has been el 
member of the executive committee of the Illinois 
tacturers Costs Associatior temporary orga! 
established by the Illinois Manufacturers’ Associat 
handle the question of mart acturers costs and the 
relationship to competitio1 


Los Angeles, Calif. 


\ large shipment of Dalton adding machines has 
at the local agency \lanager ¢ ird reports a Satist: 
pehuiie of taskseen, Oh 1 y, head of the insp 
department, is planning an automobile tour. He 
family will visit relatives |! friends in several 


western states 


Dalton adding machines ere ised in 


praisal of Sante I¢ Railroad \ Mipany\ ind | Ss \ 


francisco, made a trip to Los Angeles recent] 


New York, N. Y. 


tormerly district sales manager 


\lonroe Calculating Machine Company at Philadel; 
been appointed district sales manager in charg 
New Yorl hice, with head rters in the W« 
uildir 
The A ng and Tabulatis Cor t 
machine at de es, is a ne \ York 
N ‘ stock 1s s 1. M. D ‘ 
Ferguson and D. J. Ely, Smitht n, are the 
Philadelphia, Pa. 
The Burroughs Adding Machine Company has 
ts tormer location, 827 Chestnut street 
posite side i the same street : 


San Francisco, Calif. 
W. E. McWilliams, formerly in chargé 


Scr Da ment ot the » \ 1 
Compa een appoi sper 
ill the se e work it e Pacit st s 
Vic Wil Ss . been C < 
uit te ve s,s ne a I and s¢ 
_ S ‘ | RS < 
t new KRKECDING del ys \ 
st Sa e stores l l s 
np tl I l i il \m« es 
<f res ] ‘ ~~ { ? ~ 
Frey ( 1 Sanl \ . | Ss 
& Ker I pat S N 
the opening s selling s e hel s 
S in es ( cte 
porti ster F le 
Vca!’r | _ > ] l = e] T t ! 
distr s 
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There is a universal demand for 


THE CHICAGO {49} 
PencilSharpener | 


Models shown are 


Twin Values. 


Retail prices are within the reach 
of everybody. 





CHICAGO Pencil Sharpener Wholesale prices make it worth CHICAGO Pencil Sharpener 


Standard Model— Sharpens your while to vigorously exploit. Giant Model—Sharpens every 
standard pencils ng pencil and crayon made 
Advertising matter—cuts and other 


$1.00 selling helps sent for the asking. $1.50 
AUTOMATIC PENCIL SHARPENER CO., 1405 Garland Building, Chicago, Ills. 


VARIOUS HAMMOND MODELS 


The versatility of the MULTIPLEX is little appreciated in commercial fields because the demand for 
it in special fields has occupied all of the attention of its manufacturers. Therefore it is not unnatural 
in business to hear the value of the HAMMOND questioned. 


It is a fact, however, that its service to business institutions both exceeds and excels any other one 
class of usage. 


Outside of its pre-eminent beauty of work look over the list of its present models: 


REGULAR MULTIPLEX MULTIPLEX COPYRITER 
All Styles of type always in the machine. with VARIABLE SPACINGS and many styles of 
ALUMINUM MULTIPLEX type Variable Spacings from eighteen to the inch to 
The lightest and most portable Standard Typewriter four to the inch. “Just Tem The Lever.” 
‘ c Ds b dard | ypew ; re ‘ a 
weighing about ||} pounds. YOUR COPY IS YOUR PROOF. 


WIDE CARRIAGE MULTIPLEXES 


All widths of carriages from regular width to twenty 


MATHEMATICAL MULTIPLEX 


Carrying about 150 different characters af once ( for 
the writing of all algebraic equations and mathematical inch machines. 


problems—and all other work). ALL MODELS TAKE ANY WIDTH OF PAPER. 
REVERSIBLE MULTIPLEX EACH MODEL TAKES ANY STYLE OF TYPE OR 


The carriage runs either from left to right or right to LANGUAGE. 
left —th ly Standard T rite writ both 
lee cn Ming 9 Po. genni... ALL TYPES INSTANTLY INTERCHANGEABLE 


Roman characters and Oriental languages, such as 


Hebrew, Arabic, Turkish, Persian, etc. TWO TYPES ALWAYS IN THE MACHINE. 


THE HAMMOND TYPEWRITER COMPANY 


69th Street and East River New York City, N. Y 
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The Accepted Standard Among 
Change-Making Devices 


In nearly every line of manufacture, one maker's 


| 
| 




















product stands out head and shoulders above its com- = — 
j . ‘ “ge mite andard—the leade , 
L petitors as the accepted standard—the leader. Los Angeles, Calif. 
e . , : 7 
f Among change-making devices, this position is unde- One of the local film companies producing comedy re- 


| 














niably held by the ‘Lightning Change Maker. 


This is evidenced in its wide adoption by the world’s 
largest department stores, elevated, subway and steam 
railroad systems, public service corporations, factories, 
restaurants, theaters and merchants in practically 
every line. 

Details are given in our free book—‘*Making Change 
by the Modern Method." It shows our changer, 
payer and theater models. 
Get a copy. 





Live Repre- 
sentatives 








cently borrowed a time recorder from a local agent fe 


a scenario in which the hus 


to 
producers sometimes have a difficult time securing the 


ind is required by “wifie’ 


ring in on arrival. The property men of local filn 


desired “props.” 


Business 


J. L. Breese, Jr., 


es 6 3 
special bank representative of the 


Equipment Sales Company, is busily engaged 


installing Batdorf coin wrapping machines in local inst 


are not slow utions 
The Barrett Changer Co. to. recognize 
. ‘ the ose ee $ 
616S. Michigan Boulevard sibilitie CR Cheeses. tecmerie of the San Diews office of th 
Chicago Illinois this device - &. Lrcason, 10 7 OF tae we So omce 0 ; 
American Writing Machine Company, is now with the 





















































Los Angeles office, and reports so much business that he 


] 


wishes the days were longer 


S. A. Murdock of the mechanical department of the 


Business Equipment Sales Company, made an auton 


I 


vile 


trip to San Diego recently in connection with some 


clock installations 


‘* * 
——— Hardinge watchmen clocks are at present being sold 
considerable numbers in Los Angeles 
*x * 
a ore . . . 
6é here rs Mone Treadway Brothers are now har dling the F. & I: cneckK 
There ney Jn 
in Specialties” fai 
y > ed . of > CC ere! ‘nar its of Los 
— Practical Saleemanship. [The equipment of the commercial department 
i WI d Angeles high schools is quite modern, and includes tele- 
: 1en one conside;rs . , : : 
. ; iones ing cabinets, < 1g machines, duplicators and 
i the tangible value of pl nes, fil cabine t adding machine d plicator ‘ 
/ ROSCO specialties safes, in addition to the usual equipment of typewriters 
: and the saving of * 4 
} time and temper ef- [he local interests of the Egry Autographic Register 
: fer te ~d by their use, , ' ‘ er 
: ympany hav en transi d from B illiamson 
ey and ,_ the testimony — ee vesnencaiae - 
i of dealers who are G. W. Corey, with offices at 430 West Sixth street 
i a siraeds handling 
nd the line, he finds that this proverb applies The Business Equipment Sales Company has been ap 
it with particular force to these devices , , ' : ; 
v3 pointed agent for the Telautograph. the electrical devic« 
{ The R lass Desk Pad hict 3 Mat | 
I hich transmits riting. Seve stallations are I 
i e Rosco Glass Desk Pa : | | 
\ his iny’s t t depart 
ie is a convenience whose value cannot be overestimate For : ai sal : ya 
"4 memoranda it provides a place which cannot be Saiaebe 1, 
4 because it is right in the line of vision of the man at the desk The t pplvineg 1 clocks and 
a lon! 
i terior e] systet t state stit 
i ROSCO INADRAWR : 
4 . ° iris 1 { ‘ t < ( ry 
% Steel Stationery File e 
ii Business Equipment Sales 
rr fills a real re- . * 
a} quirement in the e ' ns S 
} work of thous- 
7 ST¢ S 1 st nt ore 5 
| ands of stenog- ) tam] ¢ 
raphers. Itcon- ¥ Philadelphia, Pa 
tains a full as- | { turing ¢ s iss ; 
sortment of sta- | | I : l 
‘ r ! é cal | \rticles rt 
tionery; it prevents dust and dirt from sp g Ss « ‘ As 
sembles the necessary material in one small box, thus increas'ng the ¢ hes ‘ P r she ilties 
stenographer's output. DE a ERS: These specialties have proven tuaghe 
their merit and their salablene A display of them will prove a ¢ St to dealers 
steady source of profit to you Write for information and de- : 
scriptive matter. Reno, Nev : 
’ ’ The Automat Copy Holder Companv has beet 
Ravenswood Office Specialties Co. per : Th ck is $100.00 
West Ravenswood and Newport Aves., CHICAGO the s H. A. Fee E ¢ , 
\le h 
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PERF ECT POINTED PENCIL FOR THE BUSY MAN 








sus) en found every >where Hi the EVER- harpening l 1 it goes over the counter has in it 
SHARP is sol ’ n city and hamlet fr Oc ifiicient lead to write a arter of a million words and ad- 

foreign countri he E VE RSH: ARP i pencil wit! ‘adiidiee lits nal le ads may be I at a reasonable cost. 
point t is alway arp and never needs to be sharpened lhe simple, yet efficient, patented mechanism of the EVER- 
The EVERSHARP is distinct in character from all othe: pen- SH. ARP needs to be seen to be thoroughly appreciated. The 
cils using extra lead A slight twist of the barrel-head at any ading stationers of tl intry are selling EVERSHARPS. 
ovides a point which will w without the necessity of Y 11 too can make E V E RSH. \RP a profitable proposition. 


Write us today for special case offer. 


EVERSHARP PENCIL CO. Peoples Gas Bldg., CHICAGO 


CARDINELL VINCENT CO., San Francisco, Cal., Sole Pacific Coast Agents 























A Loose- Leaf File 


that makes a book of ir correspondence. 


“CADO” CLIP FILE. 


Holds sheets firmly and permits of their 
instant removal or insertion 

Will fit your vertical file Any single 
sheet may be removed without disturbing 
the rest. The ‘‘Cado’’ Clip File holds one 
or a quantity of sheets with equal security. 


Resembling seal grain leather, size 
9x114”, 15c¢ each, postpaid. All Station- 























| ers or 
CUSHMAN & DENISON MFG. CO. 
Just h the 
basy men needs 15¢ Each 240-242 West 23rd St., NEW YORK 
oy i NAN .N0 NLU A Go eae = 
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The Most Servieuitiad : 
Office Desks 


We have studied the every want of the man that 
uses a desk and have built ours to suit his con- 
veniences. Design, Finish, Price make the IM- 
PERIAL DESKS sell so readily. 


During July we shall show sample exhibits at the 
1319 Building, 1319 Michigan Avenue, Chicago, 
The New York Furniture Exchange, New York, N. 
Y., and the Furniture Building, Evansville, Ind. 
Our new catalogue illustrates the entire line— 
yours for the asking. 


IMPERIAL DESK COMPANY 


EVANSVILLE, INDIANA 


‘ 





PUGRPUVVOATHAMUUPSSUDUEREREATOLLUUARERE AOA RASE 


g 
Us 


JWOMIUAI) LUA A0000 APOE 








eee 


MP ee 


a 
cu 
f 
f 
: 





138 OFFICE 


Wear a 


Are Worth ~ 8 Eureka 
Saving Eyeshade 


Eyestrain is one of the greatest barriers to When 
your head is buzzing and aching apparent! cause, you 
may be sure that glaring cross lights are at the t t 
ble. The Eureka Eyeshade protects the eyes from 
sidelights. It is made of celluloid, has a simple 
back that does not catch the hair. It retails fo 
by all first class jobbers. 


CHICAGO EYE SHIELD CO., 2300 Warren Ave., CHICAGO 











Mr. 
Typewriter 
Dealer 


There are Three Reasons why 
our customers are still with us. 
1—Prompt Service 
2—Low Prices 
3—Good Goods 
We are wholesale dealers in Rough and Rebuilt 
Machines, and with our connections we are prepared to 
take care of you. Our quotations are worth getting. 
We want you on our Mailing List 


Special Price List Now Out—GET IT 
National Typewriter Exchange Co., 110 Broad St., Boston, Mass. 














The “PERFECT?” System of 
Handling 
Statements 


The illustration 





shows clearl the 
‘Perfect’ Dupli ate 
statement Svstem, which is designed to eliminate thi 


rs 

© monthly scramble in getting out customers’ statements. The en- 
tries which are made upon statements are duplicates of those made 
in the customer's ledger page and are made at the same time the 
original entries are made. The advantages of the “Perfect” system 
are that the customer's statement is an exact duplicate of ledger 
entries, one can tell at any time how any customer's account stands, 
ledger posting is facilitated. and the making out of statements 
changed from hard work to a simple operation 


CHICAGO BINDER & FILE CO., 118 S. Clinton St., CHICAGO 

















CARBONS AND RIBBONS 
en, OF CHARACTER 
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The Buckeye Ribbon & Carbon Co. 


er .) Manufacturers 
Ey 1265-67 West 2nd St.. Cleveland, Ohio 











APPLIANCES July, 1916 


PENS AND PENCILS | 

















Chicago, III. 


J. G. Weiskopf, Chicago representative of the Seng 
busch Self-Closing Inkstand Con pany, has added to his 
list of specialties the line of the Commercial Novelties 


Company 


EK. Gray Kahle, the Conklin Pen Manufacturing Com 
pany s representative in Wisconsin and upper Michigan 
has moved his headquarters from Chicago to Milwaukee 
for the greater convenience in covering his territory. Mr 
Kahle resided for several years in Oak Park, a Chicag 
suburb, and, while he has for the past several months n 
personally attended to the Chicago market, he was a 


frequent visitor and will be much missed. 


Newark, N. J. 


Carl Finch, who has had charge of the stock at th 


Eberhard Faber pencil factory for several years, has beet 
promoted to the assistant managership of the Eberhard 


Faber rubber factory at Newark 
New York, N. Y. 
+] 


Frederick P. Seymour, editor of the “Pen Prophet,” th 
house organ of the L. E. Waterman Company, announces 
in a special edition devoted to the happy event, the addi- 
tion to his family, Sunday, June 11, of Miss Seymour I] 


Othce Appliances extends its congratulations to Mr. a1 


\Mirs. Seymour. Mrs. Seymour is the daughter of F. Y 
Horder, of the Horder’s stationery stores, Chicago 
Che pen business which has been conducted by George 
B. Gavdoul in New York ror number of years ist 
a new firm style, the Gaydoul Gold Pen Company 
The company ] is leased quarters a 56 Joh street 
John E. Haves r vears ore e Aiki 
( mpa s t ‘ I s ad ¢ ld i Ss 
pens, is t i partners (,eorae | I > 
" 1 s ilar g : 8 Ba lav s r 
York. M Byers is als ‘ ed wi é 
- a s | e new I] 1! porTra 
Byers & Hayes Company dress will re 
Bare i ee Is re rt e s( 
] I Lil¢ 1s 1 he si 
Sol 2 tain pens 
‘ . ( s t} s \ Ste il es 
( T < 45 Wes 
S ¢ S 7 Wes 
Gos . ey - tir 
s , < g ‘ 1 Sig s 
S se < 
San Francisco, Calif. 
ews e tra e Jose | 
a le ( Vs | icit s ( s I 
iis tt ( \ ( | . id is ¢ 
‘ ¢ ¢ , ae 
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Steel for Profit and Prestige 


ogniz s the highe pe of offi irniture construction. Com- 
rengt i grace is fas ‘isola ing wooden equipment. Dealers 
dle | are recognized as up-to-date leaders. Be sure you handle the 
1e that’s backed by national advertising, trade-mark and guarantee. 


“The Quality Everlasting 
Is Higher ST E gE | Office and 
than the Price” Factory Furniture 


r Table tands, Catalog Stands, Type- 

bg ate oe St mg oe ry Stools nd Tool Trays, Factory Dining 

1 Chai Convenient, Unbreakable an ; Durable. You sell them 

i 15 of "tral. We ar ulding he demand. Be ready to 
; I] i see how quickly it will move 


Write for Booklet 
tising ar om oi We ~ I 
The Toledo ‘Metal 
Furniture Company 





CLOSED 
15 

Days 

Free $s much room 

Trial Closet takes only 400, 






ft. floor space 2663 Dorr Street, Toledo, Ohio 


to your trade 
sells them 
readily. 








A Sign o’ the Times 


are St. Johns Quality 
and Liberal Profits 


Made in every style—from the 
impressive Directors kind to the 
smaller unassuming ones for or- 
dinary use—they are a credit to 
any business office. 


St. Johns Tables lead in quality and 
constructional detail. 


Dealers everywhere from coast to coast 


ST. JOHNS enjoy their liberal profits. Why not you? 


ToS St. Johns Table Co. 


Cadillac - - Michigan 








. . AWA ETS eS IR a 


A it. of cea 


When B & G Desks leave our factory en 
route to the dealer’s show room or eventu- 
ally to the office of the user, they have 
been constructed for a life of service. The 


ae ' ‘ 
§ most durable materials have been used 
® and careful, painstaking workmen have 
= fitted them together. 
All B. & G. Desks are of our patented 
' knock down construction which reduces 
shipping costs and risk of damage in 
transit. 
We manufacture roll top, flat top, 
standing and typewriter desks. 


Catalog mailed on request. 


Bentley & Gerwig Furniture Co. 
Parkersburg, W. Va. 
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ADAMS IDEAL 
BOOK AND KEY RING 





The ring 
lumited es, t 
simpl quick 
e OF rated and 
st satisfa 
g ever it 
r perforated 
and binders 
All r 
s ter ‘ 
t whe ened a 
Th Ss fi 4 
me of th very best key ring n 
the market. It will allow one to take off a 1 a jiffy and this fea 
ture is something which has been overlooked in all the other ke y ring 
now made. Beware of imitations. Our g 1s are handled by lke adit 
stationers. If you do not carry them, write usatonce. Order t ugh 


your jobber. Manufactured by 


HENRY T. ADAMS, 6823 South Chicago Ave., Chicago, U.S.A. 


GE ngraved 
edding 
EOFs lons 

and An- 

nouncementa, 

Social and Business 

‘ards, Steel Die Business 

@ Bosias Stationery. High grade 

kand work. Buy direct from makers, 

er prices gladly furnished. State kind 

of sampiesdesired. The American Embossing Co., Buffalo, N.Y. 


Se MMMM MM MMMM MMMM MM MM MM ee et a mm 
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One Piece Cut Out 


THUMB TACKS 


Drawing 





MADE IN U. 


FOR EXPORT 


HAMPDEN HOGE ‘Siw’vore 


No connection with any other concern 


S. A. 











Ribbons and Carbon fo ped 


Our aim is to get new accounts, not with the objec t of getting all we 
can during the European struggle, but with the aim of keeping these 
accounts for years tocome. Therefore our prices are the same 

You will find our product as good as the best. Write us your 


requirements and we will mail samples and prices 


APTER BROTHERS MFG. CO. 


412 So. Sth Avenue CHICAGO, ILL. 











ae TIPPED COPYING CLOTHS (Patd.) 


Nearly 

50,000 

Dozen 
Sold 





Made of best white twill, especially finished { 1s without ise 
lime. En tipps d with permanent, flexible rubber Adapted t ar 
copying th wringer, 10 standard Trial dozen 9x12 5 





10x12 85 post paid. Quantities cheaper. Ask sample 


SPURGIN MFG. CO., Inc., 304 West 69th St., CHICAGO 
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THLE RED 





Chicago, III. 


mn of this isst vill be found a re] 





In another colu 


a regular meeting of the National Associatio1 Li 
1 Manufacturers. The sociation met at the La Sa 
Hotel on June 15, 16 and 17, and took important 
upon the subject of trad lationships between dealers 
and manufacturers \ special trade relationshy 
mittee was appointed to vith the loose leaf | 
mittee of the National A ation ofl stationers 
Manufacturers | 
Grand mentee, Mich. 

Office Appliances takes pleasure in publishing 
ther page of this month’s sue a statement 
Proudfit Loose Leaf Company, Grand Rapids, Mi 
statement should be read by lealers, as it VIVES S 


considered in nection wi 


the June number: Ofhce 


New York, N. Y. 


ill be that Tl 


The trade pleased to hear eod 
Boorum of the New York office of the Boorum & | : 
l.oose Leaf Company has sufficiently recovered fro1 is 
illness to be taken to his mother’s summer home at Edg 
ton, Martha's Vineyard. Mr rum’s friends, bot 
ployeés and those of the trade, are pleased to hear 
has gotten the better of his little spell pneumonia 

* 

It is reported that the Elbe File & Binder Con 
who recently moved into a more modern and bet 
lighted factory at 97 Reade street, are working w 
larger force than ever to keep up with the demand 
Elbe loose leaf and other stat ery specialties 

a * * 
\t a special meeting held by the directors 


Kiggins & Tooker Company, at their office, 35-37 | 


lowing changes were 





place, on Wednesday, June 7, the g 
made in the company’s officers: Joseph E. Tooker was 
elected secretary to fill the vacancy caused by the de 
of H. G. Kiggins; Murray C. Kiggins was elected 
president to fill the vacancy caused by the resignatior 

Willard A. Kizggins, and Willard Kiggins was elected 
president to take the place left open through the resig 
nation of I. C. Kiggins. I. C. Kiggins remains as gt 
manager and C. S. Kiggins as treasurer and assist 
manager 

Philadelphia, Pa. 

In a game played at the Mar Country Club, Dar 
on June 3, the baseball team representing the 
Club defeated the team representing the Hoskinsman | 
by a score of 13 to 0 Al this score wi 
one to believe that the vane Ss one sided event t s 
reported to hay een featured by sensational plays 
the members both teams | 

San Francisco, Calif. 

James Schwabacher of the Schwabache ré St 
ery Company, and R. D. Baxter have been attendi1 
convention of the California inkers it Fresno 5 


month, 





July 
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Here Is Your Opportunity to 











Outsell Those Awkward Metal 


Tips 





SS 











A Transparent Celluloid Tab Guide A . 
With a Removable Label (3° £::}) as 

Have you seen a sample? It is the greatest little patented a ee is 
tab guide for indexing, and sells on sight. The labels are i a | ‘ 
furnished in sheet form so they can be filled out on the : 9 = 
Pe y ; “or -— . i 7 Patented 
typewriter, and then separated for inserting. You can also 
have alphabetical labels or labels that ; numbered or on) INSERTABLE CELLULOID TIP 
cain er rious ict F Centac Thumnec lIamec etc 
prin 1 W1 ious lists of State owns, Name , Cee. TRAWSPARENT CELLULOD 

= ; , ; APPLIED TO ANY IN 
Wherever cards are indexed or papers, sheets and docu- PROVIDING A SNUG APERTURE 
ments are filed, you will find a use for our Insertable FOR RECEIVING LABELS 
Tab Guides. The wide market will surprise you SIMPLICITY, UTILITY, STRENGTH 

4 





Ask for a list of popular ways to use Insertable 
Guides, the prices and the best way tosellthem 


THE WABASH CABINET Co. 
Main Salesroor Exe _ 


Established 1883 


facturers highest Quality 
itive Offices and Fa 


i I g Ca 8, Systems and Supplies 
WABASH, IND f Filing 








OUR DESKS YOUR 


are not thrown CUSTOMERS 
together to meet “1 “kl 

a price in con- will quickly rec- 
struction. but are ognize the true basic 


principlesof making: 


made to meet the : 
quality and_ style. 


highest standard 
required—the re- 
sult of many years 
of careful planning 
for persistent bet- 
terment. 


Best let us mail you 
complete catalogue 
showing full line. 
No matter what you 
want—we have it. 





Tell City Desk Co. 


Tell City, Indiana 








Ideal Tubular Stands 


are now used by practically all leading 
manufacturers f, office machinery of 
every kind for which a stand is neces- 
sary 






If you are interested in a stand that will 
ncrease the value of your product, send u 
vour specifications and we shall be pleased t 
submit sample with quotations at our risk 

The cuts herewith show but two of a great 
variety of styles 

Cut at left shows model No. 3 combination 
portable and rigid typewriter stand Same 

odel with all its advantages will be furnished 
for any other office machinery 








Mount your machine on our stand, r t 
to your work, throw the crank t her é Burroughs 
and you have a rigid stand Adding 
Machine 
Write for circular with prices and discounts On Our 
. Stand 





Fowler-Manson-Sherman Cycle Mfg. Co. 
1447-1455 W. Austin Ave., Chicago 


No. 3 Combination 
Typewriter Stand 
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Celluloid Tipped Guides 


Offer your particular trade 
better Guide Cards—fewer of them. 


Celluloid Tipped Guides will outwear six or more 
sets of ordinary un-reinforced guides. Your 
customer dispenses with the annoyance of con- 
stantly replacing dog-eared sets. He will re- 
member the store that solved the vexing little 
problem of giving his card index file the well- 
kept appearance it should have. Write for 
samples. 


STANDARD INDEX CARD CO., 701 to 709 Arch St., Phila. 








“ARGUS” PEN AND PENCIL CLIP 


Try our new model pen and pencil clip. Cheapest clip with ball point. 
Made in two sizes, from 
rust - proof spring brass 
nickel plated and highly 
finished. Will fit any size 


fountain pen and pencil 
Write for prices 





j 


ARGUS MFG.CO., 128 S. Honore St., Chicago, III, 


EXACT SIZE 











Just to remind you 


of the fact that profit for you and permanent 
satisfaction for your customers lie in 


Summit, Apex, and Cyclo 
BRANDS OF 
Typewriter Ribbons 
and Carbon Paper 


and that we shall be glad to prove our contentions if you will but 
make the request. 

No live dealer ever fails to investigate a proposition which promises 
permanent profits. There is no reason, is there, why you should not 
write us immediately? 


UNION RIBBON & CARBON COMPANY 
Maia Office and Factory: Front and Laurel Sts., PHILADELPHIA 

















CLINCH PAPER CLIPS 


Their simplicity accounts for their inexpensive- 
ness and great adaptability 


Try a few prepaid at these prices: 1,000, 35c; 
5,000, $1.50; 10,000, $2.75: F. O. B. Buffalo, 
bulk, 100,000 clips, $8.75; 500,000 clips, $42.50; 


1,000,000 clips, $82.50. 


Life Size 
THE BLACKHALL CO., 


Buffalo, N. Y. 








Sleepless Nights 
lose their terrors 


if you own one of these 
night and day watches! 








dium treated dials. 


Good timeke eper 
Handsome case. 
home or 


sleeping 


Handy at 
hotel or in 
car. 

Prepaid — any- $ 
where 2.50 


H. D. PHELPS 
ANSONIA, CONN. 

















FURNITURE 

















El Paso, Texas. 


It is announced that the firm of A. W. McLean, ¢ 
Smith and L. Douglas Gifford of El Paso, Texas 
incorporate under the name they have bee sing 
Commercial Office Supply Company 

Grand Rapids, Mich. 

lorace Stetson 1s covering New England territ 
the Macey Company. Mr. Stetson was formerty 
of the Macey-Stetson-Morris Company, Macey 
Boston. Mass 

Los Angeles, Calif. 

The los Angeles branch of the Safe-Cabinet ( 
is now located in the de luxe Merritt office buildis 
Eighth and Broadway 

Bids were opened by the board of education recently 
supplying metal lockers in several schools. The Berg 
\Mianufacturing Company was the lowest bidder. 


New York, N. Y. 


\. H. Denny, New York manager for the Weis 
facturing Company, is to move from his present 
at 75 John street to 363 Broadway, where he will hav 


room and better facilities than he has at present 


Philadelphia, Pa. 
Manut i i 
quarters at 1013 


three times th 


& Erbe turing Company 


new 


rhe 


located in 


Yawman 


its Chestnut, wher 


company has nearby space it had ir 


former location, 914 Walnut street. L. L. Schroed 
has been local manager for some time, will cont 
ch roe 
* 

Plans are now being devise | \ the heads ot 

f \. Friedmar Inc., 114 South Fifteenth str 
further expansion. The company will take additional s] 
n the second floor f the | Idi 1 hic! ss 
now located, and then increase its lines a ing 
Among the new departments t e added will 
plete office furniture and filing cabinet depa ‘ 
s to be situated on the second floor, together wit 
firm's oftices. The front of the present store will be r 
vated s is to bring the entrance the cent 
buildin nd allow for a display indow | s 
the entrances 

San Francisco, Calif. 

HW. C. Jenkins, San Francis as supplied . 

number of Meilink filing ses for the es 
United States military prisoy n Alcatraz Isl s 
Francisco Bay The cases are t ‘ sé ‘ 
nection with a prison benefit 

Seattle, Wash. 

The Seattle Oftce Equip ent Comp 
corporation, has purchased the entire business a 
will the Benton Herald Sat & Desk Compa 
Seattle. H. S. Eastman is president of the company; D 
Reid. formerly treasurer of the Benton Herald Safe 
Desk Company, is vice-president ne \ é 
burghs, Jr., wl vas for sever vears in the ce « 
ment department of the Low: & Hanford ¢ ’ 


secretary 


Is 
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PREPARE NOW ror tHe HOLIDAY TRADE 
SAVE EXPENSE—PUT UP YOUR OWN HOLIDAY OUTFITS 
BICCO Rounded Lock-Cornered Outfit Boxes, 
Cards, and Guides, sold separately so you can 
put up your own outfits at a saving. 









Packed in convenient size crates. 





Guices supplied for Cooking Outfits, 
Follow-ups, States, Months, Days, 
Alphabetic Sub-Divisions. 
Write now for Prices and 
Catalogue No. 3 


BOSTON INDEX CARD Co. 


113 PURCHASE STREET 
BOSTON, MASS. 
355 BROADWAY - NEW YORK 3x5 ix 











Office Rubber Goods 


Matting and Stair Treads Interlocking Tiling 


Your name right there as a greeting on that vestibule mat. The first step 
toward fellowship, good will and hospitality. 


Mats 


Good for the user be- 
cause they are noise- 
less, moisture proof 
and sanitary, never 
slippery, distinct- 


Cushion rubber far super 
ior to wire, steel, cocoa, 
ceramic tile, orany other 
substance, is a mighty 
good investment. Good 

for the dealer in big ive in appear- 
sales and satisfied cus- . ance, and made 
tomers. . to last. 


Join us boosting rubber goods that sell 


The B. F. Goodrich Company 


Factories: Akron, Ohio Branches in All Principal Cities 








UCKSKIN Carbon Paper is known everywhere for ts clear, Buckskin 











sharp writing qualities—long life and permanency Typewrit- 
of color. @ er Ribbons 
are the 


kind that 
wear long, give 
clear, sharp letters and 
are cheap where service 


We have the kind you want. 


Whether it is for 
manifolding work 


10 to 15 copies, 


medium weight 5 
to 8 copies or 





standard | to 4 


copies in any color. 


= = om hh hUcrOChlc Olle ae Se 


? 
Let us know the class of 
Foreign concerns are in- 
vited to correspond with 
is as we have something 
interesting to offer 


counts. 
We have them in every color and degree 
of inking to suit every requirement. 


work for which you want goods and we will send samples to 


Write at once. 










meet those conditions 


F. W. Neely Co., 514 So. Dearborn St., Chicago, III. 
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There: are positively no strings 
attached to this 


is a “‘Steel-Tye"” (Expanding) 

a Envelope——no strings or tapes, you 
1 know losing instantly—holding 
tightly contents always safe, and 

held firmly in their place As 

**Steel-Ty« Envelopes have no 

accordion plaits or gussets to wear 


out, these envelopes are always 
good looking; last longer and hence 
are cheaper. Send for interesting 
booklet on Sicei 
George B. Graff Company 
294 Washington St., Boston, Mass. 
Manufacturers of Vise Signals and Vise Index Tabs 





Tye Envelopes. 








The “Anco” Pen and Pencil Clip 





b qualit rr <1 prise. Made in one piece of spring steel, ball point, heavily 
2 and hig polished. Write for prices. 


The rie eee Novelty Co., Ansonia, Conn. 








THIS SPACE CONTA INS 


little reminder of the 
fact that Byron Type- 
writer Cabinets are eco- 


nomical of space, 










time, and money, 
ind that they rep- 
ent a higher degree of 
tenographic efficiency. 
rs: Have youlooked 
the Byron line? 

Catalogue and terms sent 


gladly on request. 


Byron Typewriter Cabinet Co. 
33 Washington Avenue MT. CLEMENS, MICH., U.S.A. 








TY) PEWR y TER ae 
Dealers 





The only brush that will clean all parts of machines. Smal! end cleans type, 
large end cleans in between keys, under carriage, the type rods and all hard-to- 
@et-at places. For typewriter, billing and adding machines it cannot be beat 
‘otal length 14 inches. All bristles 
Adopted by Business and Public Schools, Public Institutions, 
Hospitals, U. S. Government and City Departments and the 
Largest Concerns in the Country. 


If you use any quantity of wire twisted brushes, send samples and our prices will be interesiing 
CLEANALL TYPEWRITER BRUSH CO. Mfg. of Wire Twisted Brushes, 946 TELLER AVE. NEW YORK 








Write for 
No. 386. Oak exclusive 
Revolving Office Agency. 


Chair 


Dealers Only 


No. 386). Oak 
Stationary Office 


Chair 
We have been 
No. 387. Oak making chairs 
Stenographer for 50 years. We 
Chair 


ought to know 
how. 





The Buehner Chair Co., Evansville, Ind. 











RIBBONS AND CARBONS 














Boston, Mass. 
Mittag & Volger, Inc.. of Park Ridge, N i= have re 


cently opened an office at 88 Broad street, Boston, Mass 


Willis C. Witte is manager of the new office 


Chicago, III. 
In another column of this month’s number of Office 
\ppliances will be found a detailed account of a fire at 
the Chicago branch of the Carter’s Ink Company, 9-11 
West Austin avenue In this fire practically the entire 
stock of typewriter ribbons and carbon paper was de- 
—s but fortunately there was on its way to the Chi 
cago branch a large shipment of ribbons and carbons 


from which urgent orders were filled. 


Indianapolis, Ind. 

The Rex Typewriter Supply Company, 534-535 Lemcke 
building, now sells the Rex typewriter in Indianapolis 
[he firm has on its card the slogan “Everything for the 
Stenographer,” and makes a specialty of stenographi 
supplies, in which it reports a thriving business. J. Harry 
Prentiss is one of the moving spirits of the Rex Typ 


writer Supply Company 


New York, N. Y. 
The S. S. Stafford Company, ribbons and carbons, inks 


and adhesives, have found it necessary to add considerable 


new equipment to its plant in order to keep up with the 
increased demand for its products 
San Francisco, Calif. 


H. W. Johnson of the Carters Ink Company, was ex 


pected to call on the San Francisco trade about July 1 
¢ * 

R. L. Stone, one of the pa s the Stone Type- 
writer Company, San Francise .» has been trying out his 
new Buick car on an extend through the S 
( mountains 1 tl } t tl Cali I 
lie was e sl iVS, a é Mrs. S 
ind visited the | sin inthe S ( S 

‘ pl n 1 s Mr ~ t s f 
has 1 ral ( e oO \l } S , 
manuta Ss Stanadit eas st 
terials 

* > 

| a c ( S S 

ent Salt La \ Cal \ 
\ at | r t £ 
it Monterey ‘ 1s ‘ t S 
al S s ¢ 
In : s 

vil pe re ri 

; ane +] 
Seattle, Wash 

l Seattl R « Car t erly at 

505 Amer n Bank building, ts 90H Tie 


building 
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THE EUREKA BLOTTER BATH and THE EUREKA SANITARY COPYING COM 


et he constitute a perfect sanitary system of letter 
press copies. The impregnated stone composi- 
tion bath affords an absolutely even distribu- 
tion of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. The 
wire net in the composition makes the bath 
practically unbreakab i They are furnished in 
en all sizes from correspondence to waybill. 
b Seg The patent chemical surface cloth which we 
furnish with non-raveling edge, insures clean 
cut copies. 


There are more Eureka baths in use than 
> all others combined. 


Sold Exclusively Through Dealers 
rates Write for the Eureka Booklet 








gan ae a 
THE EUREKA BLOTTER I BATH COMPANY, 6215-17-19 Wentworth Ave., CHICAGO, ILL. U. S. A. 























POCKET NOTARY 





RUBBER STAMPS STEEL STAMPS 











Manufacture 


SEALS, 


STENCILS, Bri a 
BADGES, “gi Se 


Rubber « Steel Jnivesa 
“@” STAMPS, Book Ring 


METI CHECKS "9 | | te white De tain sn 


THE EFFICIENT MAIL DISTRIBUTOR 


Presents the Following Advantages: 





Fully Protected 
Patented Feb. 4, 1902 








CONVENIENCE of The shelves are ad- 
CONSTRUCTION : ferret space that 


Comer oni e car 








allowed oF depa ments rec ovieg heevs 
mail at d sma l pace for those whose n al -A Deep, Steel-Jawed Feature which 
i —_— ‘ FFICI N can nnanurr ; ; 
be swung away from the desk so that after POCKET COINS adds longer life to the Binder 
the mail is sorted, correspondents can easily — ; 
poe =. ut dist urbine the persca y [t meets every requirement for the 
at the he sk. An d it « - 1 be aes red fro BRASS SIGNS temporary binding of student’s and 
yport I wit the papers tenoer: or’s > sg ari 
acill on the aes and locked up in a 1 ae, apher p aane books, and various 
yea oli BADGES es jo loose leaves. Simple, strong and neat. 
: FOR S = CHECKS Made in four sizes. No. 1, 1} inches 
To Dealers and Specialty Men We Offer { SALE | diameter, light weight; No. 1, heavy 
an office device of merit. There is a large MEYER & ay weight, 13 inches; No. 2, 1) inches 
d and those wt! take up its sale will tl diar nete - light weight; No. 2 ly, 
. ’ 16 
find it a source of profit. Write for further inches diameter, heavy weight. Un- 


Bailey Disibator Co, tne. | {MEYER & W ENTHE) | csc. yesisr ina i 
West New Brighton, S. I., ine York STORE: 108 N. DEARBORN ST, CHICAGO OTTO KELLNER, Jr. 


FACTORY: 2419 30 S. JEFFERSON ST. 
4028 State St. CHICAGO 











































«x i 
DIXON'S UNCLE S SAM # 1241 


* La * = 











THE PATRIOTIC PENCILS 


HEXAGON 141 PTXON’S UNCLE SAM Rounp 12242 


Finished in Red, White and Blue and made in genuine old-time Uncle Sam quality. 














PRICES AND SAMPLES CHEERFULLY SENT UPON REQUEST. 


Made in JERSEY CITY, N. J., by the JOSEPH DIXON CRUCIBLE COMPANY 


j-%4 
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SIMONSON 


ADJUSTABLE METAL TIP 


for Cards, Folders, Card Indexes, 
Filing Systems, Follow-up, Check 
Files, Note Ticklers and all other 
purposes requiring an Adjustable Tip. 
Slips easily on and off 
but holds with firm grip. 
Has removable name 
slip, lasts indefinitely 
and does not mar card 
or folder. 
Liberal Quantity Terms tc Dealers. 
Samples Free 
Roger A. Simonson & Co. 
822 South Michigan Ave., CHICAGO 

















G OLD PE N ty -- All Shapes and Styles 


Prompt 
Repair 
™ 


Imprint 
Work a ee 
Specialty : 





rvice 





Per 


d. eatista 


All makes Gold, Fountain, Stylo 


repaired an 5 ond irned day 


GAYDOUL GOLD PEN CO., Inc., 56 John St., New York 


ira aphi 


receive tion guarantes 








STENCIL MACHINE marks 
shipments with neat, plain ad- 
dresses ives time, dollars and 
trouble in the shipping room. 
Th ree book, SAFEGU ARD 
ING YOUR SHIPMENTS, tells Ww 
to mark shipments easier 2 - 
eater and more accurate 

shippers are ne $10,000 

due to poor markings. It 

ping, system that 








and t € show You can save 
in your own shipping room 


business arms 
time and mone) 
any shipper who writes 
on his letterhead 


is free to 


A copy 
for the bouk 


151 Ideal Block, BELLEVILLE, ILL., U.S.A. 








IDEAL STENCIL MACHINE CO., 


IDEAL 














If $10 to $20 a Day Profits 
LOOKS GOOD TO YOU 


of Our 





Let Us Send You a Free Booklet 


Automatic Card Printing Press 


It Prints 100 per Minut« Ho It 
Ever-lasting-ly Big Money An where 


&. B. FEUVERSTEIN & CO.,’ Patentees and Manufacturers 
642 W. Jackson Bivd., Chicago, U.S.A. 


6,000 pe 
Making 
















Desk Pads 


We are manufacturers 
for over a quarter of 
a century and we 


Know how to make Desk Pads 
SIXTY STYLES ALL SIZES — PRICES RIGHT 
Tell us what kind « k Pads ' are inte 


and we will gladly quote { 
you wish—Or Order a small qua 


L. Sainberg, 65-7 W. Houston St., New York City 


Also Mfrs. of Elsane Card Index Cabinets. Ask for circ ulars and discounts 








K 











CATALOGUES 














J near: 


Che Irving-Pitt Manufacturing Company, Kansas ¢ 
Mo S ISS la new tempor price list of ring books 
heets | indexes; ledger bit rs, sheets and indexes 
post binders and indexes: and sheet holders his 
list is | hed tor the I-P loos leat catalogue i 
prices went into effect June 26 The advances 1! price 
mentioned in the list are mad nperative by the oO 
stantly increasing cost of raw materials The com 
states that everything entering into the production of 
goods on whicl prices are qu ted has been advancing 
steadily for the past two years These advances rang 


from 50 per cent to 100 per cent and in individual instances 


1 


even more than 100 per cent, while the advance in a? 
prices on. the nished product has really been slight i1 
comparison. Dealers who have received this new I-P 
supplement should get in touch with the Irving-Pitt Mar 
ufacturing Company immediatel 

It would be ipossible to se too highly catalogue 
51, of the Marble & Shattuck Chair Company, Cleveland 
Ohio, covering othce chat Chis catalogue, of which we 
have received a copy, is the kit yne keeps for reference 
Che catalogue contains about hundred pages of illus 
trations and descriptions of thi embers of the Marble & 
Shattuc line, and the processes rough which the line 
goes in the course of manufactur The half-tone illus 
trations are made particularly et tive by the use of light 
blue tint blocks The arrangements in which numbers ar 
presented, the highly calendet paper Se im r 
press W ll go toward maki t catalo 
eve i furnitur Id have on fil 

| ~T y & © ( hr 

Mi 72 ‘ ilog s 
( 1 
Al ‘ 
“T AS 1) m\ S 
\ { ~ 
] ry 
e é 
~ 

24 \ 
\ \f . < 

n lit 
1 ~ { ~ 
\I R C | S 

| 

Tl \ ( ( Ss 

: R 
Is \! 
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CLE SL 


PELOUZE “STANDARD” POSTAL SCALE 


With Adjustable Beam and Interchangeable Dial 


7 A FINE wire on the sliding poise indicates the cost in cents on all different classes 
of mail matter. 





TUE CE LEC LLLE 









The beam can be instantly turned by the hand to any angle, so that’ dial 
can be easily read from any position. 

In case the postal law should change at any time, a new enameled dic. can be 
mailed and inserted by anyone. This insures a perpetual scale. 


All bearings and pivots are made of tempered steel and are absolutely guaran- 
teed. All mountings, including the platform, are beautifully nickel-plated. 







MADE IN TWO SIZES 

No. 2 “Standard” 

- . ee PELOUZE MANUFACTURING CO. 
ey Cipacity 4 $7.50 232-242 E. Ohio Street CHICAGO ‘ 


Capacity 4 pounds 


For Sale by Leading Dealers Everywhere. 


TMU 


Perhaps This Is 
Just the Machine 


ur purpose. It is the machine 
which has been the solution of calcu- 
lating difficulties for many a man. 








Mucilage 
Troubles ? 


Almost every office has 
aggravating mucilage 
rr n be 






i. 














troubles wy can 
overcome successsfu 


through the use of 


Keller’s 
Elastic 


Spreader 
Tubes 


You have noticed how 
the mucilage collects and 
hardens at the neck of the 
bottle his is due partl 
to evaporation and partly 
to the necessity of press- 
ing the brush against the 
bottle or other container 
to remove the surplus 
You get just the right 
amount of mucilage when 
using KELLER’'S ELAS- 
TIC SPREADER tubes 
There is no waste muci 


| 


iL 


91440) 





a 


Your Share 
. is S _oose Leaf Business? Y¥ 
of this Special Loose Leaf Business? Your The Millionaire 


records in the Calculator 


JV it 


«> 


(a 


lage there is none that 

will harden to be pried out B A R R E 

later or to be soaked out | I i 

aie eliminates the mental calculations 


with hot water . * 

Congressional Binder which are necessarry with other calcu- 

It is used by legislatures, city councils, and ng machines to supplement me- 

other deliberative be dies f r oe anical operations. Thus, the Mil- 

pol oy a quickly end in seacty-eo lionaire not only saves time but 
eliminates lability to error. 


The mucilage is put up 
in ten and fifteen ce 
size tubes. In add 
tion, KELLER'’S 
PHOTO-OFFIC!I 
PASTE is put up in 
the same sizes, and 





KELLER'’S LIQUID Many attorneys keep the records of their : ong: ; a 
the te 3 evnt ety more important cases in the Barrett Con- With the Millionaire one simply sets 
These materials are gressional Binder. Its open back gives un- the given numbers into the machine, 
of uneerpentes qual lim‘ted Capacity. indicates by mov ing a lever the oper- 
it de lers find ‘ ce 
them good re peaters The Barrett Congressional Binder has ation to be pe rformed—and there is 
If your dealer can- a cap ad + is oo eee in all the answet 
not supply you. send id firushes. he trade discount on widn’t _ cee > illion- 
ten cents and we will ——- inder makes selling it well worth Wouldn't you like to see the Million 
on oe you a sample your while. Our free bulletjn will tell you il lemonstrated on your problems 
ube of ar one of age ee ne i6 / , es fee 85K E 
these sdahestwes , Patented Dec. 22, 1914. more. Send for it. or read our I ooklet on the Millionaire? 
THE BARRETT BINDERY CO. 

The Rober r ; 

t Keller Ink Co. 196 Federal St., Chicnass {8 W. A. Morschhauser 


1 Madison Avenue NEW YORK 








DETROIT, MICHIGAN 















































The O. K. Manufacturing Co. 
Syracuse, N. Y. 


Stationery Specialties. Sole Licensors and Makers of 


The WASHBURNE “O. K.” Paper Fasteners 
The SANITARY “O. K.” Erasers 
The RIES “O. K.” Letter Openers 














Hi 
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Your Jobber Has Them 
LAVETTE’S 


Patent Photo-Mailing 
Envelopes 


For carrying safely in the mails 
photographs, cards and other flat 


articles in danger of crushing 





Patented Sept. 29, 1891 
Trade Mark . ; 
Copyrighted Jan. 28, 1895 For samples, prices, etc., write to 


H. C. LAVETI 
224 S. Jefferson St. CHICAGO 


ESTABLISHED 1891 











inewaned 















Wejare Manufacturers of 


CLOTH INDEX TABS 


and make a very complete line sujtable for re 
tallng in stationery stores Moderate price 
Goodj margin to stationers Write for our 
latest sample card and discounts 
THE PRUDON SPECIALTY MFG. CO., 
921 Dermott St., North Bergen, N. J. 








e~ 


Pad Your Own Stationery 


Makeup discarded = ©¥t shows No. | Press Silied 
Stationery into in Sertnonead 5 ~~ Pt t 
handy, usable 

scratch pads. 


GOLDING 


TABLETING 
PRESS 


Let your office boy pad your stationery and save money by 
eliminating waste on billheads, letterheads, memo sheets and all office 
forms. You can, with this Tableting Press, net a good profit by cutting your 
stationer and printing bills. Easy to operate—simple—strong—convenient. 


DEALER There is a large profit in these office requisites—every office, 
school and printer a possible customer—¢el! on demonstration. 


















Write for particulars. 


GOLDING MFG. CO., Franklin, Mass. 











THE THREE “RIVAL” FOUNTAIN PENS 


OPEN 


NEW RIVAL SELF-FILLER Pen is filled by simply turning the collar 
fm center of barrel to opening. Press hard rubber bar, release and pen is 
filled. No metal parts to corrode or to rot rubber sack. Has all the good, 
reliable features to be found in any of our pens, plus the special advantage 
just mentioned. 








RIVAL NON-LEA KABLE—Perfect fitting, air-tight Joints form a per- 
. absolutely non-leaking writing instrument. Can be carried in any posi- 
tion without leaking. 





RIVAL DROPPER FILLER—From No. | to No. 8 plain, chased, gold 
mounted with bands and sterling silver and gold filled fligree mountings. 
Very appropriate for Holiday trade 

SPECIAL FACILITIES FOR REPAIR WORK. 


Catalog illustrating our full line and giving Prices and Discounts will be 
sent to dealers on request. WE FULLY GUARANTEE EVERY PEN, 


Established 1884 
D. W. BEAUMEL & CO., Inc. 


Office and Factory 35 Ann Street, New York 
PORBIGN TRADE SOLICITED. 








HOUSE ORGANS 














ae 2 : 

Che June number of Demonstration, published by L. ¢ 
Smith & Bros. Typewriter Company, Syracuse, is well 
worth reading, if for only on rticle, which is entitled 


“A Lesson from a Blind Man,” in which the author tells 
of an experience with a blind man who came all alone 
from Utica, New York, to Washington, D. C., “to see 
the sights,” and this blind man in his enthusiasm saw 
beauties which men who have the gift of sight had never 
had the time to notice. This blind man has worked his 
way through Syracuse University, has money in the bank 
and has traveled four months through the capitals of 
Europe. “All this,” as the writer of the story says, “with 
a handicap far greater than those under which we: would 


lie down and die if kindly charity didn’t feed us 


In the June number of Graphite, the house organ of the 
Joseph Dixon Crucible Company, special mention is mad 
of Charles E. Wehn, who covers southern California, Ari 
the interests of Dixon 


! 
I 


zona, Nevada and New Mexico 


pencils, crayons and erasers. Mr. Wehn’s particular field 
is among public and private schools. His personality and 
enthusiasm make him popular at educational conven 
tions and his reputation in educational circles and gener- 
ally throughout his field of operations is of the highest. 
He is enthusiastic about the product which he represents 


and that implies successful salesmanship. 


“Reveries of a June Bug” is the title which opens the 


editorial page of the June number of Standard, the hous 


organ of the Boorum & Pease Company. The text matter 
which follows is just a confidential little chat on the 
weather and vacation time, with a little hint that summer 
is a good time in which to lay out a campaign for business 
to follow in the fall Having thus put the reader in a 
good humor, some of the following pages describe sev 
eral of the Boorum & Peas« p! ts Educating Sales 
men” is the titl excellent little article in this 1 
her 

Office Appliances has rece opy ot The Swandco 
Quarterly, the house organ ~ ntom, Wetmore & 
Lompany, Rochester, New Y his licatior 1S 
gotten up in most attractive styl | the character of the 
reading matter, which 1s bot riginal and selected, 1s 
such as to lead one to read ry page of tl magazine 
and, incidentally, to notice the ertisements of the vari 
ous lines which t Mpany 

The July nut r of The HoskKinsman, publis 
William H. Hoskins Com, ladelphi is a pl 
paredness number The HoskKinsman is tl type of 
house organ which one feels tempted to put in his pocket 
ind read at the rst leisure 1 nt E-ditorially 
typographically nothing more « ked in a dealer's 


nouse or 
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The McM. Push Button Binder 


Solid or Sectional Posts—Interchangeable 


McMillan Book Co., Syracuse, N.Y, 


— 


A PERFECT WORKING DEVICE 


“Tt works like an electric switch” 





Any Binding Style—Any Size 


Ask your dealer or write to 





ree 





























The “B&P” $1534 


Punch Press 


There are three Standard 
Gauges of 3/16” Post Bind- 
ers and three Standard 
Gauges of Prong Binders. 


It Punches 
Them All 





The Universal Punch 


is @ practical, simple 
and strong punch for 
office use, and one 
that the office boy 
can operate quickly 
and without fear of 


breaking. 
Notice the simplicity 


$ l .00 
This Shows Method of Adjustment 


BOORUM & PEASE LOOSE LEAF BOOK CO. 
MAKERS OF 
“STANDARD” LOOSE LEAF DEVICES 
MAIN OFFICE: 109-111 Leonard Street, New York 
FACTORIES: Brooklyn, N. Y.—St. Louis, Mo. 














The Man Whose 
Records Are 
Worth Something 


s adaily visitor to your store. It is | 
this man to whom there is a decided 


aj ypeal in 





Underwood’s 
‘“EVERLASTING”’ 
Bank Ink 

A record made with this ink is really 
a”record, because it “Lasts as lomg as | 
the paper.”’ | 

Underwood’s Bank Ink comes in 
handsome. convenient bottles with our 

proved pour-out device on quart 


d pint sizes. 





Are you getting good ink service? 


John Underwood & Co. 
62 Park Place, NEW YORK, N. Y. 


BRANCH OFFICES: 


BOSTON TORONTO LONDON PARIS VIENNA 














PTT 
AWARDED GOLD MEDAL 


Van Dyke Erasers-No. 6000 


Licut Pink CoL_or-—Sort AND PLIABLE. 
Made in 10 sizes, viz.: 4, 8, 12, 16, 20, 24, 30, 40, 


60, 72 piece to the box. 


Eberhard Faber, New York 
Awarded Grand Prize and Two Gold Medals 
for Lead Pencil Penh Rubber Bands and 
Rubber Erasers at the Panama-Pacific Exposition. 


I 


Oldest Pencil Factory in America. 


SU 





SUUUUOOEEUEERUOEUNEEEOONE 














ae ion wrest! 
TODD PROTECTOGRAPH C0. 

(ESTABLISHED 1899) 

Manufacturers of the 

: Protectograph and 

= Protectograph Check Writer 


TTT Te 


(Todd Patents) 

: Peerless Check Writer 
PROTOD Registered Checks 

; World’s Largest Makers of 

Check Protecting Devices. 

= 1129 UNIVERSITY AVE. 
Rochester, N. Y. 

EES IRC aS eR 





EASY FASTENER SIMPLE and 


EFFECTIVE — 
for fastening letters, orders, = 
a aes > slips and = 
7 other papers tis easy to= 
Samples and prices free use and holds papers firmly = 
upon request. without possibility of slip-= 
ping Used constantly by = 
concerns who capitalize the = 
importance of simplicity = : 
EASY FASTENER CO., Candler Bids. Atlanta, Ga. 


and system. 





COTE 


Hieeagannnnt 


UOCHEUOUEDDTTO NREL AE 





Tenant UU 









¢ 


RAS Weenie eo as cig Because 


it is made right and the price is right. The bristles are non-breakable. The 






tapering end permits the brush to be inserted in the smallest openings without 
ecratchinug the enamel. 


Retail Price per doz. $3.00 





a2) 


MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH 


Send 20c for sample postpaid and ast for dealer's terms. 
MORTON MANUFACTURING CO., Louisville, Kentucky 


LOLOL LOLOL OL OD OD 











HIGHEST EFFICIENCY 
IN THE DISTRIBUTION OF YOUR CORRESPONDENCE 
AN BE OBTAINED 
BY USING 


The Bristow Radial Distributor 





MODEL 8 PRICE $5.00 
Clears the Desk of Baskets and Trays 


The above cut illustrates our Model 8 Distributor when fully 
po BL Anv number of compartments less than eight are ob- 
tal by leaving out some of the partitions, all of which are 
removable or insertable at will. Sise of base, 12in. «64 in x 
3iio. All metal construction—finely finished. 


An Indispensable Feature of Every Well Equipped Office 


If the sise shown above is not suited to your needs send for our 
circular illustrating the other sizes. 


Liberal proposition to dealers and office outfitters. 


FREDERICK BRISTOW 


64 Lawrence St., Newark, N. J. 
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rPAT?EN TS 


Paragraphic Record of Recent Inven- 


tions in the Office Appliance Field. 














aul sia BrTagat 


,Copies of any one of these patents can be obtained by 
sending 15 cents in stamps to E. G. Siggers, patent lawyer, 
Suite 33, N. U. Building, Washington, D. C., and mention- 
ing Office Appliances 


1,140,750. Bill File. Frank J Kristofek, St Paul, 
Minn., assignor to Brown and Bigelow, St. Paul, Mint 
a corporation of Alinnesota 

1,140,838 Calculator Carl A. Meilicke, Chicago, II 

1,140,848. Escapement Mechanism tor lype-Writing 
Machines. Otto Petermann, Groton, N. Y., assignor t 
Corona Typewriter Company, Inc., a corporation of New 
York 

1,140,912. Machine for Testir lype-Writer Ribbons 
ete Samuel A. Neidish, Edgewater Park, N. J 

1,140,929. Temporary Binder or Loose Sheet Hold 
George P. Wigginton, Kalamazoo, Mich 

1,141,055. Cipher-Writing Machine Edward H. He 
bern, Oakland, Cal 

1,141,065 \ddressing Machine Ulysses G. Lee, Chat 
tanooga, Tenn., assignor to Montague Mailing Machinery 
Co., a corporation of Tennessee 

1,141,089. Filing Cabinet. John | Tindale, Flushing 
N. Y., assignor to Tindale Cabi Company, New Yorl 
N. Y., a corporation of New York 

1,141,940. Restoring Mechanism for Adding-Machines 
Joseph Frank Culverwell, Washington, D. C., assign te 
Elliott-Fisher Co., Harrisburg, Pa corporation of Del 
awaf®&e 

1,142,005 Cype-Writing Machine Clio B. Yaw, Ar 
lington, N. J.. assignor by mesne assignments to R 
ington Typewriter Company, I! N. Y., a corporat 

New York 

1,142,007. Card System. \ H Bauer Ne 
York, N. \ 

1,142,021. Loose-Leaf  Bindet Thomas Chambers 
Chicage, II] 

1,142,032. Loose-Leaf Binds ind Perforator \r 
thony Faifer, Chicago, Ill, assignor by mesne assig 
ments to Harry E. Wright, Chi o, Ill 

1,142,079 Cash Register ] yseph P ( leal, Toro 
Ontario, assignor to The National Cash Register Con 
pany, Dayton, Ohio, a corporati Ohio (incorporate: 
190 

1,142,115. Filing Appliance. Emerson B. Moseley, Al 
liance, Ohio, assignor by mesne gnments to The M 
Caskey Register Company (11 rated in 1914 All 
ance, Ohio, a corporation of Ohi 

1,142,122. Filing Appliance. Ellis T. Silvius, Indianay 
olis, Ind., assignor by mesne assignments to The Me 
Caskey Register Company (incorporated 1914), Alliance, 
Ohio, a corporation of Ohio 
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To Cut A 
Costs in 


| 4 aa 
Here’s How 
Zow 


% 


YOUR 
WELT Cs 
Department \~ 


ERE’S a book that 
tells how to do away 
with that last hour rush 


in mailing department 
—-that hour when more 
help is needed—when 
more speed is wanted 


Describes in detail 
methods of handling 
mailings in actual use by businesses big and little 
—methods that will make your mailings more effi- 
cient. The book is FREE if you write for it on 
your business letterhead 


ACORN THEXTON ENVELOPE SEALER 


—the machine that makes it possible for one oper- 
ator to do the work of several—seals your envelopes 
neatly, carefully, accurately, and gets your mailing 
out—on the dot. Motor driven—strong—simple to 
operate—and always ready for work. Made in four 
modeis—a size for 
every business—$80 
—$65 $47.50 — 
$27.50. Write for 
FREE book—and 
the facts on this 
money-saving ma- 
chine NOW 
















DFALERS 
— Write for 
our special 
P oposition 


Motor 
Driven 


$65 


ACORN BRASS MFG. COMPANY 
426 Seath Clinton St., Chicago, Ill. 




















Erases Ink Quick! 


Like a Magic Wand 


The RUSA-FRASER 


De Luxe 


Is the first Ideal Ink and 
Typewriter Eraser 


SELLS AT SIGH Price 50c 








Indispensable to Stenogs 

raphers. B kkeeper tr 
Banker and all [ r f 

Pen and Ink 


Made in Solid Gold, 
Sterling Silver, 
Solid Gold Plate 





This Flexible Diamond 
Brush Has Over 10,000 No Rubber, 


Diamond Points. Acid or 
** That's The Reason.”’ Blades. 

I i t U. S. Government, Navy and 
State Depart 

t Display Sign in Gold and Silver 


lly-selling, guar- 





alty Sample, 
l postpaid for 50c 
n stamps and the naine of a dealer. 


Retailers and specialty men: Write f 
b 
particulars 


RUSH-ERASER CO. 
825S. A. & K. Bldg. SYRACUSE,N. Y. 








OFFICE 


SSSeeeeseeeeeeeeeeeeeees 


Typewriter Ribbons 


The clean-cut writing of distinc- 
tive appearance and the long wear 
obtained from our Typewriter 
Ribbons give the user extra ribbon 
satisfaction. 


Write for Agency Propositior 


Canode & Hunt Mig. Co. 


Manufacturers of 
Typewriter Ribbons 
536-538 So. Clark St. CHICAGO 


@QOOSSeeeeeeeeseeeeeeeeed 


APPLIANCES 











Multigraphs, Adding 
Machines, Office Devices 
at half price and less 


Rebuilders of typewriters, adding machines, 
time clocks, dictaphones, duplicating machines, 
new and second hand office furniture and safes 
Weenjoy facilities which enable us to make 
low prices. The goods are cheap in price only. 
Write for price list today. 
It will save you money. 


Chicago Safe & Merchandise Co. 
73 and 75 W. Lake St., Chicago 


















Trademarks and Copyrights 


Difficult and rejected cases specially soli 
ited. No misleading inducements made to 
secure business. Over 30 years’ active pra 
tice. Experienced, personal, conscientious 
service. rite for terms. Book free. Address 


Specialty:—Ty pewriting and Adding Machines 


Address E. G. SIGGERS 








Place Your 
Next Order 


for rebuilt or rough 


TYPEWRITERS 


with us and we'll take 
OK rd care of 1t. 


It is unnecessary to empha- 
ize that the progressive deal- 
er makes it a point to investi- 
gate any proposition which 
ves promise of profit in his 
field. Ours is one of those 

| propositions. Investigate. 





Just drop us a line today 
and we'll send you our new 


rice-list. 


Young Typewriter Co. 
62 West Madison Street 
CHICAGO, ILL. 























Suite 33 N. U. Bldg., Washington, D. C. 











Acme Gold Pen Co. 


Established 1884 


Manufacturers of Fine Gold Pens 





Gold Pens for Fountain Pens a Specialty. 


Repairs on Gold Pens, Fountain Pens, 
Pencils, etc. promptly attended t 


EXPORT TRADE SOLICITED 


35 Ann Street, New York 

















FEATHERWEIGHT EYESHADE 


The shade that takes your eye 
and keeps it in good health. 
Light Weight, Adjustable, Durable, Hygienic, 
Healthful. No metal or elastic band to press or 
bind the head. Opaque 
for artificial light. 
Transparent for natu- 
ral light. Lies fat when 
not in use, thus pre- 
venting being crushed 
out of shape by acci- 
dent; can be carried in 
hat or rolled up in a 
small package to carry 
in the pocket. Visor 
wider than other shades. 
We recommend the 
opaque for those wear- 
ing glasses. 
The Featherweight 
Eyeshade Co. 
_ Merchantville, N. J. 














AMan is Judged 
By the Card 
He Presents 









Almost anv card will 

do, ot course, to con- 
vey your name to the 
man you wish to see—but 
card, or one that may be 

oiled, will carry with it 
impression of your sense 


WIGGINS 


Peerless Patent 
Book Form Cards 


ignity to your introduction 
ll gain an audience every 
First impressions are lasting. 
r tab of specimens and note the 

lence of engraving, and the 
ippearance of 
encased in 






The John B. Wiggins Co. 
Established 1857 


Engravers, Plate Makers, 
Die Embossers 


1104 S. Wabash Ave., Chicago, Ill 
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with Electromagnetic Thrust 


1,142,151. Type-Writer 
Jacob Duiven, Lugano, Switzerland. 


1,142,240. Hand Stamp William H. Dodson, New 
York, N. Y. 
1,142,339. Envelop. James Logan, Worcester, Mass., 


assignor to United States Envelope Company, Springfield, 


Mass., a corporation of Maine. 


1,142,349. Envelop. Raymond A. Merrill, New York, 
N. Y. 

1,142,363. Type-Writing Machine. William W. Phil- 
lips, St. Louis, Mo., assignor to Buffum Tool Company, 
Louisiana, Mo., a corporation of Missouri 

1,142,441. Autographic Register Albert Krauth, 
Hamilton, Ohio. 

1,142,444. Safety Envelop. Fred R. Larson, New Swe- 
den, Maine 

1,142,455 Temporary Binder rr Loose-Sheet Holder 


Reading, England 
Harry S 


Harry S 


John Paxton 
1,142,560. 
1,142,561 


Petty, 
Hand Stamp 
Hand Stamp 


Folger, ( ‘hicago, Ill. 


Il. 


Folge r, Chicago, 


APPLIANCES 


1,142,568. Type-Writing 
Syracuse, N. Y 
_. we 


assignor to 


Machine. 





July, 1916. 


Oscar C. Kavl 


Harvey A. Moyer, Syracuse, 


1,142,615. Safety and Sanitary Envelop. Herman H. 
Palmer, Charleston, S. C., assignor of one-half to Walter 
F. Livingston, Charleston, S. ¢ 

1,142,712. Safety-Envelop Frank W Jacques Los 
Angeles, Cal. 

1,142,728. Card-Index Systen James H. Rand, Jr 
North Tonawanda, N. \ 

1,142,787. Recording Machine. Harry Landsiedel, Poy 
lar Bluff, Mo., assignor, by mesne assignments to The 
Dalton Adding Machine Company, Cincinnati, Ohio, a 
corporation Ohio 

1,143,629. \ttachment Pens John Clement 
Hughes, New York, N. Y 

1,143,665. Impression Registering Device for ype 
Writers. John J. Toolan, Chicago, III. 

1,143,730. Drawing Pen George Schoenner, Nuret1 


berg, Germany 

















On \ >—am. 
if 

No. 1,178,886—Loose-leaf binder; patented April 11, 1916, by 
Glen Switzer of Macon, Mo 

No. 1,179,873—Pencil holder; patented April 18, 1916, by Tay- 
lor K. Surface of Merna, Neb 

No. 1,180,778—Calendar slide-rule; patented April 25, 1916, by 
Andrew T. Lewis of Portland, Ore 

No. 1,184,014--Lwoose-leaf binder patented May 22, 1916, by 
John J. Pott of St Louis. Mo 

No. 1,185,138—Ribbon shifting means for typewriters: pat 
ented May °0, 1916, by Zalmon G. Sholes of Wilmington, Del.: 
assignor to Sholes Standard Typewriter Company of Wilming- 
ton, Del., a corporation of Delaware 

No. 1,185,533—-Eraser attachment for typewriters; patented 
May 30, 1916, by John J. Pierre of Freeport, N. Y 














LI , &4 \ a 
No. 1,185,674—Pen or pencil « 
Charles A. Jackson of Rockford 
No. 1,.185,873—Loose-leaf binder 
Frank E. Caufield Ir., of Cl 
eighths to Williat Neil, Jr., 
field, both of Chicago, Ill 
No. 1,186,268—Typewriter pla 
Charles W. Barnaby of New York 
No. 1,186,633—Inkstand; pat: 
\. Weeks of Plainfield, N. J 
No. 1,187,012 Desk calendar 
by Leo. C. Ruten of Quincy, II 
No. 1,188,271—Self-filling fou 
1916, by Jacob Harris of New Y« 
No. 1,187,484—Patented June 


Ny ick, N y 





“~ 
e! d June : 
: 
11] 
itented June 
1] issigno! : 
ree-eighths t me. - ( 
ten natented June 
N. ¥ 
nted June 19 t I nk 
stand; patented June t 
pen: itented June 
I N. ¥ 
A lhe I Bates of 
- 
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“Just the Place” 







lhe 
“Satellite” 
Typewrile 
Stand 


WHY IS THIS “JUST THE PLACE” 
FOR TYPEWRITERS? 


75% of the typewriters in use are not in 
service Their operators have 
juties. The desk top occupied by 
riter is thencumbered. The type- 
as no place. For all office duties 
e isrequired. The most efficient 
men work with flat top desks practically 
clear of papers and supplies. 
The “SATELLITE” Typewriter Stand Prevides 

“Just the Place” 

Think of any place w 4 
Dealers oa is onn--ean seo 
thinking of an office where this stand is needed 
and where it will save typewriting time. 
Write us for proposition. 


Adjustable Table Co. 


55 Mt. Vernon Avenue 
Grand Rapids, - Michigan 

















Turn E-Z 








Patent Applied for 
Clamps to platen knob 


With one motion of Turn E-Za 
complete revolution of the platen 


Great for filling in and for ad- 
ire iw envel 

Saves re thum}! Saves time 
al VC 
Established Dealers wanted. 
Wri I offe 


wor? & Marry 


OT EWRITER co 





ESTABLISHED 23 YEARS 


Boston, Mass., U. S. A. 











*‘The Inn Beautiful’’ 


The Flizpah 


SYRACUSE, NEW YORK 


Montgomery and Jefferson Streets 


Modern in every detail—Centrally 





located — Fireproof construction. 
Room with hot and cold water, $1.00-$1.25 
Room with bath : .. 62.00 


NO TIPS ALLOWED 











P. ARTEAGA y S. 


General Advertising Agent 


MEXICO, D. F.. MEXICO 


Apartado No. 1,403 
P. O. Box 




















eee 


“FAULTLESS” 
Pen and Pencil Clips 


GUARANTEED 





Made in three sizes—Pencil, Medium and Larg¢ 
Pen sizes. Mounted three dozen on a card in any 
assortment desired 

Finished in Ebony black, which is new and ex- 
ceedingly durable. Heavy bright nickel Electro 
gold plate. For neatness and practicability this 
clip has no equal 


L. D. VAN VALHKENBURG, Manufacturer 
HOLYOKE, MASS., U. S.A 


LLIN eee ee 
















~ Index Cards 

1 Guide Cards 
Manifold Paper 
F olders 


TYPEWRITER 
PAPERS 


100 Different 
Lines 








Let's get Gc 
quainied -Wrtie 


ELSINORE PAPER CO., 2%,2etinse ret 





The Reward of Merit 


THE U. S. GOVERNMENT 


has selected the TRINER “ALLSTEEL” 10u- 
Ibs. Beam Platform Parcel Post or S 
Room Sc ales for the equipment of the 


post service 





43,300 
TRINER “ALLSTEEL” SCALES 


have been installed in the different offices 
throughout thecountry. It means t unpre- 
judiced and competen £ judans made a selection 


that should be a gui anyone who uses 
parcel post or shipping room scales and who 
wants the best. The ® “ALLSTEEL” is con- 
structed with the henms below the platform 
which permits the accurate weighing of any 
shape or size of package—whether a letter or 
an automobile wheel. The rate computing 
chart is so arranged that it can be changed by 
any < 


ORDER THROUGH YOUR JOBBER 
Price $20.00 Each 


Write us fer descriptive matter 


Triner Seale & Mfg. Co. 


2714 W. 2ist Street Chicago, Ml. 








Bind Your Loose 
Papers in Book Form 





+) 








\ perfect binding at little expense. 


p rong Shie id Washer holds prongs flat. 











BEST ¢cricc PENS 


ARE 
PARSONS’ SILVER PLATED PENS 


because they wear so long without corroding and 
write se smoothly: some last over a month in daily 
use Trial gross orders have had 25 gross at next « ler 
Sample doz.,assorted.10c. Gross,$1.50 prepaid, Libe- 


eral Discounts to Trade on Pens. ( oin Wrappers, Coin 
Bags and Bill Straps 


NON-RIPPING 


COIN BAGS 


We havesold over 700,000 of our Bags; 
Made of heavy cloth and double- 
stitched, so don’trip. Alli are neatly 
printed. 20sizes. Free samples. Lib- 
eral trade discounts, er special sizes 
made. Address 


The Detroit Coin Wrapper Co. 


371 Harper Ave. Detroit, Mich. 
70 Bond St., Toronto, Canada 














THE ACCO FASTENER 


ind any amount or kind of 
the Perfect Filing Device. 
ip no room in the files. 


send for free sample. 
MADE BY 
American Clip Co. 
Long Island City, N. Y. 
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BIGGER PROFITS—YOU CAN MIAKE THEM 
BY HANDLING THE POPULAR IMPERIAL STATIONERY RACKS 


No. 20 End Opening No. 25 Stenographers Favorite 
Made of qu d oak, in golden, antique and weathered finishes; also made of bir mahogar Furnished wit 
out covet ‘Durably constructed handsomely finished — medium priced. 
These goods are carried in stock at all times, enabling us to coace for our 64 page atalogs ir unu 


give Imperial service. Why not stock them and make 
Manufacturers of Filing Equipment 


BIGGER PROFITS imperial Methods Co 204-06-08 Monroe St.. Chicago, Ill. 




















FOR SALI 
B! SINESS For Sale \ hand ttle ffice convenience t ~ 
$1 Is a meritorious article tl can te sold eve he 
Present owner desires to dispose of the entire propositior 
luding patent applied for paper e number of devices 
; ; ; sembled and a large number of s hich require asse 
NOTE—“Want” Advertisements are received for this to he made ready for shipment A ss S-15, care Of \ 
. nees, Chicaro 
department at 4 cents a word. Minimum charge one Care pee 
dollar, payable in advance. Only legitimate advertise- MULTIGRAPHS (all models), Printographs, Writerpresss 
ments received, and those relating to trade necessities. oe Mimncusnat s, all at - fourth t ne third original o 
men \ usec ut pertec uu nteed indredas 
conimercial concerns, colleges ! the overnment 
bought from me Rare bargains \ litussell A. Bau 
delphia Bourse, Philadelphia Pa 





AGENCIES WANTED 







































































_ WO men experienced in office plies and stationer’s 
best connections want agencies calling on the trade I 
sumer in Chicago and vicinity teferences as to f il 
standing furnished \ddress ©)-1 re Office Appliances, © 
CAXO 
me 7 Wr MEN experienced in office supplic ind stationer 
best connection in Alberta, Car i, Want agen s 
ELP WANTED on the trade or consumer Satis tor references as ) " 
cial standing can be furnished \nswer Y-6, care Office Api 
W ANTIOD} Reliable salesmen callin on office furniture and inces. Chicago 
supply houses to handle on commission a short but com 
plete line of office tables, moderately priced State territory 
you are covering Mutschler Bros. Co., Nappanee, Indiana \W A\NTED—New specialties and staples by live house 
\ TANTED-A clerk familiar with commercial stationery \ oast representation Gor nterest booksellers 
good = satary \ good position Apply W-5, eare- «fice tationers Write now Walter H I rlong & Son ¢ 
Appliances, Chicago State St.. Chicago. IN 
SITUATIONS WANTEI 
SUCCESSFUL specialty, salesmal ants to represe 
\ \N of fifteen years’ experience as salesman and manager of A manufacturer it ane vat New ne ps a Rete Me sexes 
loose leaf department and branch offices for leading loose Addr 44 ” ana sa : . 
S ; ddress T-11, care Office Appliances, Chicago 
leaf manufacturers in large cities is open for a proposition of 
merit Can show an excellent record of successful worl Rest 
of references Will be glad to consider any p... h class proposi 
tion Address L-7, care Office Appliances *hicago 
IGH power sales organizer and manager is open to connec DIVISION MANAGER WAN T ED 
tion with a first-class office specialty Capable of building Concern manufacturing t kr ie sIculating 1 
new organization or placing sales on sound and profitable basis .. United State beastie 
through training and reorganizing where necessary Familiar high nas, salesmen t act a snags -— o 
with all American territories, also export field Clean success baewihen Experienced adding ma , ssh register 
ful record Address I-10, care Office Appliances, Chicago men preferred Oniv me: t} A af coma 
pref i y 
+ . = and ipable f earr g $300 to $500 per ath w 
W ANTED—Pesition by young man 27 years of age, experi Liberal proposition to right met \ 
enced in stationery and job printing Can estimate. Ter pti: : 
vears’ experience. Good references. Address V-16, care Office Ensign Mfg. Co., Faneuil District, Boston, Mass. 
Appliances “hie weo 
AGENTS WANTED 
H ONASHI & CO.,, { Leonard St., New York, leading mat Either Agency or Price Protection Proposition 


» facturers, wish to secure good representation everywhere 
throughout the world for their typewriter ribbons, carbon paper KEYSTONE CARBONS 
and Japanese copying books, etc Best and standard in these 
aaa AMITY RIBBONS 


S ALESMEN who visit typewriter supply or stationery stores For All Purposes. 
% 





wanted to sell small article on commission Cleanall Type 
writer Brush Co. 340 Teller Ave, New. York R.A. BECK, GENERAL SALES AGENT 





*ALLAJIAN telephone holder, phone with both hands free 727 South Dearborn Street, CHICAGO 
$3, with bracket. $5. Several patterns. Send for particulars New York, New Orleans, Los Angeles 











979 Harrison Ave., Boston, Mass 


a, 





— » 
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a eartrtteeptnniil witht SPEED 


HE mete a his 


fault is corrected by com- 

Lr¢ ke 
motes efficiency—saves time 
that might otherwise get by. 


Whi description fi Yel 
Ci er, it applies Fr under regular working 
sht- yer condi using both the Model F 
Model F Cor der model Comptom- 
With «4 led ound that the Controlled- 
ith the Contr <a son 
7 iioae®s in ed the efficiency of the operator 
( CaN (1) LLC t1¢ ( 6! . 15! 
instan es eee ee : 
ri ecause of the feeling of se- 
Ay K 1K the front office likes it be- 
I lat ind the accuracy it assures. 
Com Speed ct A and Comptometer 
S e mo i ry ft 1 your office. 
( ul Yo ayving you'll see him. 
Vi Li | 
2 
aod 











KALAMAZOO STYLE “C” SYSTEM 


REVOLUTIONIZES 
ACCOUNTING PRACTICE 


and proof of each 
advantages not 


solute and positive check 
accommodating itself to a multitude of special 

eretofore made possible by any other system. 
BANKE RS, MANUFACTURERS AND MERCAN- 
TILE HOUSES EVERYW He RE are experiencing a 


Simplifying ledger posting, insuring an al 


work and 





tremendous saving in time and money by the us« 
eatest of all accounting systems. 
Exclusive Features 
: OF 
A ed in il Pp f : f - . : 
\] eg 2 ee el , rHE KALAMAZOO STYLE 
“al; ee. “C” SYSTEM 


THE HIGHEST GRADE RULED AND PRINTED FORMS IN THE WORLD 
EXECUTIVE OFFICES 


KALAMAZOO 
MICHIGAN 


ACCREDITED PRODUCERS OF 


SALES OFFICES EVERYWHERE 


KALAMAZOO 
LOOSE LEAF 
BINDER CO. 














A New Model Typewriter! 


Yes, the crowning typewriter triumph ts here/ 


It is just out and it comes years before experts expected it For makers have striven a life-time t 
this ideal machine. And Oliver has won again. as we scored when we gave the world its first visible writing 


BUY IT NOW! 



























CAUTION WARNIN 
The new-day advances that come 50,000 Local Agents This brilliant new Oliver comes 
alone on this machine are all con at the old-time price. It ts n 
trolled by Oliver. Even our owr Wanted more than lesser makes—now 
previous models—famous in their Write at once for “Opportunity Book of-date when mpared with this 
day—never had the Optional Du FREE that OW you can wir discovery. 
plex Shift both profit an . ge full time or Nor while the Olivers nl 
, spare hours gent for this nN new features are stly—we 
It puts the whole ntre f 84 Oliver No an secure equalised the added expense to us 
letters and characters in the little exclusive ale in your hor reese 
fingers of the right ar t communit w weg . + ; 
And it lets you write sample Oliver 9” on the same attra Resolve righ nc a) see tl 
only 28 keys. the least ive basis as 15.000 who are now ear: great achievemer efore you sper 
any standard typewriter made ing incomes as Oliver agents a dollar for any typewriter 
O experience is necessary. So d If you are now using some other 
Thus writers of all other machines not delay and let someone else get your make you will want to see how 
can immediately run the Oliver territory. much more this one does. If you 
Jrite ge tur ‘ R ” 2 ting an O r ¢ ¢ 
greater ease. model 








17 CENTS A DAY!  Sopmisi ste siete Soeur! 


x [ 
Yet we have decided to sell tt to everyone ever vwhere on our famous payment plan—I7 cents « Now ry user car 
easily afford to have the world’s crack visible writer with Selective Color Att ment, and far PRINTYPI 





that writes like print, included FREE if desired 


TODAY —Write fer Full Details 324 bs mone‘ See: to know, about le marvel of writing machines 


wt 
the Oliver. Just mail a 


The Oliver 
Typewriter 


Company 


wstal atonce. N t ation whate 


93 Oliver 
Typewriter 
Building, 
Chicago 


~~ www wees. 
“2 Ae 40 2 2 ee oT 
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